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Merhaba.

Greetings,

Aliosman Mertoz

MAKSDER Yonetim Kurulu Baskani
MAKSDER Chairman of the Board

ARSIVLIK BIR SAYI ILE KARSINIZDAYIZ!

We are before you with an issue for the archives!

Um dUnyada yasami adeta fel¢ eden
COVID-19 pandemisi, kuskusuz Ulkemizi
oldudu kadar sektorumuzU de derinden
etkiledi. MAKSDER Yonetimi olarak bizler,
hepimiz icin 6nemli zorluklari beraberinde getiren bu
donemde, Uzerimizdeki buyUk sorumlulugun bilinciyle
calismalarimizi ara vermeden strdirme kararliligini
gosterdik. inegdl'de gerceklestirdigimiz etkinliklerimiz,
online toplantilar ve seminerlerimizle anlam kazandi.

Bu surecte hicbir Uyemizin hak kaybr yasamamasi
ading, yaklasmakta olan yurt ici ve yurt disi fuarlarla
ilgili fikir birligi saglayarak, ciddi kararlar aldik.
Sektérumuzdn gelecedine dair kalp atislarinin
yakindan duyumsandidi 11. Ulusal Mobilya
Aksesuarlari Tasarim Yarismasi ile ilgili calismalarimiz
da kesintisiz bicimde devam etti. 100 civarinda
dniversite ile gorusme, yarismanin duyurulmasl, Segici
Kurul Toplantisi, 6dul téreni ve sergileme calismalar,
gerceklestirdigimiz ¢alismalar arasinda yer aliyor.
Ustelik bu olagantstd donemde bile Gye sayimizi
arttirmay! basardik.

Bundan yaklasik 1,5 yil 6nce radikal bir kararla
tasarimindan icerigine kadar koklu bir degisim
gecirerek Turkee - ingilizce formuyla diinya kalitesinde
bir yayina donisen MAKSDER Aktlel dergisi ise
pandemi sdrecinde ozverili bicimde ele aldigimiz
mecralardan biri oldu. Bir 6nceki sayimiza gore 2
formalik artisla sayfa sayisi 100'U asan dergimizi,
koronavirs dénemine 6zel olarak “pandemi”,
"dijitallesme”, "e-ticaret” ve “nitelikli insan kaynaklari”
Ust basliklarinda, ilk kez "tematik" olarak hazirladik.
Yakin zaman onceye kadar bir olan roportaj sayimiz

AIB
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The COVID-19 pandemic, that has brought the life to
a halt all over the world, has undoubtedly affected
our industry as well as our country. As MAKSDER
Management, aware of our great responsibility,

we have shown the determination to continue our
work without interruption in this period which has
brought about real challenges for all of us. Events we
organized in inegél gained meaning with our online
meetings and seminars.

In this period, we took serious decisions by reaching
a consensus regarding the upcoming domestic and
international fairs in order to prevent our members
from forfeiting any of their rights. Our work on the
11th National Furniture Accessories Design Contest
that feels the pulse of the future of our industry,
continued without interruption. Meetings with around
100 universities, announcement of the contest,
Selection Committee Meeting, award ceremony,

and exhibitions are among our activities. Moreover,
we have succeeded to increase the number of our
members during this extraordinary period.

With a radical decision made nearly 1.5 years ago,
MAKSDER Aktuel magazine has gone through a
transformation with its design and content becoming
a world-class publication with its Turkish - English
form and has become a channel we have approached
devotedly during the pandemic. Our magazine that
more than100 pages with an increase of 2 formes
compared to our previous issue, was prepared with a
"theme" for the first time for the coronavirus period
under the titles of "pandemic", "digitalization",
"e-commerce" and "qualified human resources".

The number of our interviews has risen to five from
one. We held hearty interviews with the prominent
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bese cikti. Ozellikle "yeni normal” olarak adlandirilan
yasam kosullarinda sikca karsimiza ¢ikan anahtar
kavramlarimizin altini hakkiyla doldurabilmek igin
hem sektérumuzdn énde gelen yonetici ve firma
sahipleriyle hem de tabiri caizse isin uzmanlariyla
doyurucu soylesiler gerceklestirdik. TOBB Turkiye
Yazilim Meclisi Baskani Melek Bar Elmas ile pandemi
doneminde dijitallesmenin dneminden baslayarak
yakin gelecegimize isik tutacak cok onemli konulari
konustuk. insanligin tarinte pek cok salginla
karsilastigini, bu tdr buydk olaylarin her zaman buyuk
donustumlere gebe oldugunu vurgulayan Turkiye
Bilisiminde Fark Yaratan Kadin Lider Odulu sahibi
Elmas, teknolojiye yatirim yapan, dedisime ayak
uyduran firmalarin kazanacagini sdyllyor.

Sadece sektorumuzun dedil, hepimizin gelecedini
ilgilendiren anahtar kavramlarin ve fikirlerin izini
sUrdugumuz MAKSDER AktUel dergisi sonbahar
sayisina deder katan isimlerden biri de Adac isleri
EndUstri MUhendisi Dr. Sabit Tuncel. Sektorun tarihsel
gelisiminden Uretim teknolojilerine, mobilyada
aksesuarin 6neminden inovasyona ve sektorin
endustri 4.0'a uyumuna dek zengin bir cesitliligi
iceren konularda sohbet ettigimiz Tuncel'in tasarim
ve Ar-Ge yatirimlari Uzerine gorusleri, hemen her
okuyan igin ufuk acici nitelikte. “Oncelikle Universite

- sanayi is birligini tanimlamak ve buradan ¢lkacak
faydanin her iki kurum - kurulus icin strdUrdlebilir bir
model Gzerine kurgusunu yapmak gerekiyor." diyen
Tuncel, tavsiyeleriyle yeni sayimiza arsivlik bir nitelik
kazandird!.

Pandeminin kisitli sosyal kosullarinda dernegimize
kazandirdigimiz bir diger 6nemli zenginlik ise yeni
tanitim filmimiz oldu. Alaninda uzman bir ekip
tarafindan 20 saati asan gordntuler arasindan secilen
yUksek kaliteli kadrajlarin montaj, prodUksiyon ve reji
asamalarindan titizlikle gecirildikten sonra yayina
hazirlanan MAKSDER yeni tanitim filmi, Turkce

ve ingilizce olarak iki ayri film seklinde hazirlandi.
Senaryosu 20 yillik yazarlik deneyimine sahip metin
yazari tarafindan kaleme alinip MAKSDER Yénetim
Kurulu Uyeleri tarafindan onaylanan tanitim filmi, akan
bant Uzerinde Urin detaylarindan dronlu ¢ekimlere
kadar genis yelpazede carpici sahneleri bulusturuyor.
Kisa film teknolojisinin dinyada ulastigr son avantajlar
kullanilarak Uretilen yeni tanitim filmimizi camiamiza
kazandirmis olmanin buyuk heyecanini yasiyor;
MAKSDER'in, artik cok yakinimizda olan pandemisiz,
sadlikli gunlerde ¢okca ses getirecedine inanlyoruz.

Keyifli okumalar diliyorum.
Sayqgilarimla.

v
chairman <baskan 0
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directors and company owners of our industry as
well as the business experts, with the aim of properly
defining key concepts we frequently encounter,
especially under the living conditions referred to as
"the new normal". We discussed important subjects
to shed light on our near future beginning with the
importance of digitalization in the pandemic with
TOBB Turkey Software Council Chairman Melek

Bar Elmas. Turkey Outstanding Woman Leader in
Informatics Award winner Elmas, stressing that
there has been numerous outbreaks in the history
of humanity and such major events invariably lead
to major transformations, says that companies that
invest in technology and adapt to change will win.

Woodworking Industrial Engineer Dr. Sabit Tuncel is
another name that contributed to the autumn issue
of MAKSDER Aktuel magazine, in which we traced
the key concepts and ideas that concern not only
our industry but also the future of humanity. We
discussed a wide variety of topics ranging from the
historical development of the industry to production
technologies, from the importance of accessories in
furniture to innovation and industry's adaptation to
industry 4.0 with Tuncel, whose views on design and
R&D investments are eye-opening for almost all our
readers.

Thanks to Tuncgel who says "First of all, it is necessary
to define the university-industry cooperation and to
build it on @ model sustainable for both institutions
and organizations,” our new issue is one for the
archives with his recommendations.

Another important asset we brought to our
association under the restrictive social conditions of
the pandemic, is our new promotional film.

MAKSDER's new promotional film, made as two
separate films in Turkish and English, went through
meticulous montage, production, and direction
stages where high-quality frames were selected from
among more than 20 hours of images by a team of
experts. The promotional film with a script written
by a copywriter with 20 years of writing experience
and approved by MAKSDER Board of Directors
members, consists of a wide range of striking scenes
from product details on flowing lines to drone shots.
We are thrilled to present our new promotional film
to our community, produced by using the latest
technologies of short film in the world; and we
believe that MAKSDER will make significant influence
in healthy days after the pandemic, which are very
close.

Enjoy our magazine.
Sincerely.

JAASHVW (1207 UWNNY / JeyBquUOS
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IHRACATIN METALIK YILDIZL ARy
ODUL TOREN

Rahmi Keoc Mie 25l 3 Mayis 20ng

MAKSDER tiyesi dort nemli
firmamiz, Thracatin Metalik Yildizlar
Bulusmasi’'nda dort 6nemli 6diile layik
goriildi.

®

drkiye’nin toplam ihracatina katki vermek adina yap-
iy caligmalar araliksiz stirdtiren istanbul Demir ve
Demir Digi Metaller Ihracatgilar Birligi (iDDMIB),
basarili ihracatgilar éddllendirdi. 17 Eylul 2020
tarihinde video konferans sistemi ile diizenlenen oddil
térenine Ticaret Bakani Sayin Ruhsar Pekcan, Turkiye
ihracatcilar Meclisi TiIM Baskani ismail Gtille ve iDDMIB
Bagkani Tahsin Oztiryaki gibi dnemli isimler de katiim
g6sterdi. Bakan Ruhsar Pekcan, “Demir ve demir digl

Istanbul Ferrous and Non-Ferrous Metals Exporters'
Association (IDDMIB) that continuously works towards
contributing to Turkey's total exports, awarded successful
exporters. The awards ceremony held on September 17,
2020, via video conference was attended by prominent
figures such as Turkish Minister of Trade Mr. Ruhsar
Pekcan, Turkey Exporters Assembly TIM Chairman Ismail
Giille, and IDDMIB Chairman Tahsin Oztiryaki.

Minister Ruhsar Pekcan congratulated the award-winning
companies, saying, "The ferrous and non-ferrous metals
industry is among the foremost industries in Turkey in terms
of production, employment and export."

Four notable MAKSDER member
companies won four important awards at
the Metallic Stars of Export Meeting.



Bakan / Minister Ruhsar Pekcan

metaller sektéru dretim, istihdam ve ihracat kapsaminda
lilkemizin en dnemli sektorlerinin arasindaki yerini aliyor.”
diyerek 6ddul alan firmalar kutlad.

26 kategoride toplam 79 6dtiltin sahibini buldugu “ihra-
catin Metalik Yildizlan” Odtil Téreni’'nde MAKSDER Liyesi
olan Samet Kalip ve Maden Esya San. ve Tic. AS, Hirdavat
Sektorli Mobilya Aksesuarlar Kategorisi'nde birincilik 6ddi-
Itine layik gérultrken; Ozkardesler Metal Plastik Mobilya
Aksesuarlar Pazarlama Ltd. Sti. ayni kategoride 10. sirada
yer aldi. Sevdehan Plastik ve Metal San. ve Tic. Ltd. Sti
(Salkim Metal San. Tic. Ltd. $ti.), Metal Mobilyalar Kate-
gorisi'nde Uguinciltik; Star Mutfak ve Mobilya Aksesuarlari
San. ve Tic. AS siralamada yer aldi.

MAKSDER Yoénetim Kurulu Bagkani Aliosman Mertéz,
Adul alan firma sahiplerini basarilarindan dolay! kutlaya-
rak, Tlrkiye Inracatcilar Meclisi Bagkani ismail Giille'ye
hitaben, “Sektére destek veren dernekler kategorisinde
dernegimizin logosuna yer verdiginiz igin size ve IDDMIB
Yénetimi'ne, sahsim ve dernegim adina tesekkdr ederim.”
aciklamasini yapti.

m =4
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79 awards were granted in a total of 26 categories in
the "Metallic Stars of Exports" Awards Ceremony where
MAKSDER members Samet Mold and Hardware Ind. And
Trade Corp. won the grand prize in Hardware Industry
Furniture Accessories Category and Ozkardesler Metal
Plastic Furniture Accessories Marketing Co. Ltd. came in
10th in the same category.

Sevdehan Plastic and Metal Ind. And Trade Co. Ltd. (Salkim
Metal Ind. Trade Co. Ltd.) won the third prize and Star
Kitchen and Furniture Accessories Ind. and Trade Corp.
listed in order Metal Furniture Category.

MAKSDER Chairman of the Board Aliosman Mertéz
congratulated the award-winning companies for their
achievements and he addressed Turkey Exporters Assembly
Chairman Ismail Giille as follows: "I thank you and
IDDMIB Administration both on my and my association's
behalf for including our logo in associations that support
the industry category.”
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GENC TASARIMCILARIN HEYECANLA

BEKLEDIGI YARISMADA

SECICI KURUL TOPLANDI

Selection Committee Gathered for the Contest, Awaited by Young Designers

MAKSDER’in bu y1l 11'incisini
diizenledigi Ulusal Mobilya Aksesuar
Uriinleri Tasarim Yarismasinin

Secici Kurulu, basvuru yapan genc
tasarimcilarin eserlerini degerlendirmek
tizere TUYAP Heybeliada Salonu’nda bir
araya geldi.

C

AKSDER tarafindan her yil sektérdeki ilerlemeyi

tesvik etmek, uluslararasi pazarlarda rekabet

edebilecek Urtnlerin gelismesine zemin hazir-

lamak, tasarimin sektor icindeki dnemini vur-
gulamak, bu alanda basari gésteren geng tasarimcilari
6zendirmek ve dddllendirmek, bu geng ve basaril tasa-
rimcilari sektérdeki tasarim igvereni firmalara tanitmak ve
verimli ig birlikleri olugsmasina zemin hazirlamak amaci ile
duizenlenen MAKSDER Tasarim Yarigmasi, 11'inci yilini
kutluyor.

A
<

Celebrating its 11th year, MAKSDER Design Contest is
organized every year by MAKSDER to promote progress
in the industry, to establish grounds for the development of
products to compete in international markets, to emphasize
the importance of design for the industry, to support and
reward young designers with accomplishments in this
field, to introduce these young and successful designers to
companies in the industry that hire designers, and to form
fruitful collaborations.

Design Contest is open to all undergraduate students enrolled

Selection Committee of the National
Furniture Accessory Products Design
Contest, organized by MAKSDER for the
11th time this year, gathered at TUYAP
Heybeliada Hall to assess the works

of young designers who entered the
contest.
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Yarigmaya Ttirkiye’deki niversitelerin dért yilik Mimarlik, ig
Mimarlik, Endistri Urtinleri Tasarimi, Enduistriyel Tasarim,
Endustriyel Tasarim Muhendisligi Bélumleri ile mobilya
tasarimi ve/veya Uretimi ile ilgili bélimlerinde 6grenim
gdrmekte olan kayith tum lisans égrencileri bagvurabiliyor.
11. Ulusal Mobilya Aksesuar Urtinleri Tasarnim Yarigmasi,
iki ayrn kategoride 6ddil veriyor.

Gamasir Odasi Organizasyonu Kategorisi'nde her evde
gergeklesen gamasir yikama, kurutma ve Uttleme faali-
yetleri ile ilgili katiimcinin tespit edecedi sorun ve/veya
ihtiyaclarin mobilya aksesuar gergevesinde yenilikgi bir
yaklagimla ¢dzumlenmesi bekleniyor.

Giysi/Giyinme Odasli Dolabi Organizasyonu Kategorisi'nde
ise kiyafetlerin mevsim disi dénemlerde depolanmasi ve/
veya korunmasi ile ilgili katiimcinin tespit edecegdi sorun
ve/veya ihtiyaglarin mobilya aksesuarl baglaminda yine
inovatif bir yaklagim hedefleniyor.

SECICI KURUL DEGERLENDIRMELERINI{
TAMAMLADI

Gegctigimiz gunlerde yarismaya katilan 34 bagvuru, uzman
juri dyeleri tarafindan titizlikle degerlendirildi. Aralarinda
Mesan Plastik ve Metal San. A.S. ve MAKSDER Yénetim
Kurulu Bagkani Aliosman Mertdz, Yonetim Kurulu Baskan
Yardimcisi Savag Gingin, Yonetim Kurulu Muhasip Uyesi
Serkan Hazar ve Yonetim Kurulu Uyesi Mahmut Tagdelen'in
yani sira, juri Uyeleri Kunter Sekercioglu (Kilit Tagi Tasarim
Ltd. Sti., Enddistri Un’jpleri Tasarmcisi), Kadir Yuksel (Dog-
tas Kelebek Mobilya Ur-Ge Mudurt), Ars. Gér. Anmet Cetin
Eylip (Mimar Sinan Gizel Sanatlar Universitesi Enduistri
Urtinleri Tasarimi Boltimdi ), Timur Erbil (Lineadecor Tasarim
Direktérii), Dog. Dr. Tengtiz Unsal'in (Mimar Sinan Gizel
Sanatlar Universitesi Enduistri Urtinleri Tasarimi BéItmui)
yer aldig juri, kategorilere gére tasarimlari 10 tizerinden
puanlandirdi. Estetik, fonksiyonellik, dretkenlik, guvenlik,
surdurdlebilirlik, yenilikgi bakis agisi gibi dzelliklere dikkat
edilen de@erlendirmede tasarimcilar eserleri amag, Uretim
teknigi ve kullanilan malzemeler gibi bilgilerle teslim etti.

Juri dyelerine tesekkur plaketi takdimi ile biten toplanti
sonucunda 6dlil alan tasarimlar su sekilde belirlendi:

news from us <bizden e

in a four-year Architecture, Interior Design, Industrial
Products Design, Industrial Design and Industrial Design
Engineering program at a Turkish university, and all
undergraduate students registered in departments related to
furniture design and/ or production. 11th National Furniture
Accessory Products Design Contest gives awards in two
separate categories.

In Laundry Room Organization Category, contestants are
expected to make innovative furniture accessory designs that
will propose solutions to the established problems and/ or
needs regarding laundry, drying, and ironing activities that
take place in every household.

In Clothing / Dressing Room Cabinet Organization
Category, contestants are expected to make innovative
furniture accessory designs that will propose solutions to
the established problems and/ or needs regarding storage
or preservation of clothing items during off-season periods.

SELECTION BOARD COMPLETED ASSESSMENT
In recent days, 34 products that entered the contest were
carefully assessed by jury members with expertise in the
field. The jury including Mesan Plastic and Metal Industry
Corp. and MAKSDER Chairman of the Board Aliosman
Mert6z, MAKSDER Vice Chairman of the Board Savas
Cingin, Treasurer Board Member Serkan Hazar and Board
Member Mahmut Tasdelen, as well as Kunter Sekercioglu
(Kilit Tast Design Co. Ltd., Industrial Products Designer),
Kadir Yiiksel (Dogtas Kelebek Furniture P&D Manager),
Res. Fellow Ahmet Cetin Eytip (Mimar Sinan University of
Fine Arts Department of Industrial Design), Timur Erbil
(Lineadecor Design Director), Assoc. Dr. Tengiiz Unsal
(Mimar Sinan University of Fine Arts Department of
Industrial Design), scored the designs out of 10 in respective
categories.

The designers delivered their works by providing
information on the purpose, production technique, and
materials used to the contest where features such as
aesthetics, functionality, productivity, safety, sustainability,
and innovative perspective were scored. The meeting ended
with the presentation of thank you plaques to jury members
and the award-winning designs are as follows:
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Birinci Kategori - Camasir Odasi Organizas-

yonu Tasarimlar::

1. Simay Sabuncu - Mimar Sinan Gtizel Sanatlar Uni-
versitesi Mimarlik Fakiltesi Enduistriyel Urtin Tasarimi
Bolimd 2020 yili mezunu

2. Umut Deniz Demir - Mimar Sinan Gtizel Sanatlar Uni-
versitesi Mimarlik Fakiltesi Enduistri Urtinleri Tasarimi
Bélimui 2. Sinif Ogrencisi

3. Ceren Altuntas - Erciyes Universitesi Miihendislik Fa-
kiltesi- Endustriyel Tasarim Muhendisligi Bolimu 2020
yil mezunu

Birinci Mansiyon - ilyas Simpil - Selguk Universitesi
Gizel Sanatlar Fakdiltesi Endustri Urtinleri Tasarimi Bolumu
4. Sinif Ogrencisi

ikinci Mansiyon - Aysegtil Dede - Mimar Sinan Gtizel
Sanatlar Universitesi Mimarlik Fakultesi Endustri Urdinleri
Tasarimi Bolimd 4. Sinif Ogrencisi

ikinci Kategori - Giysi/Giyinme Odasi Dolabi

Organizasyonu Tasarimlar:

1. Ahmet Yilmaz - Karabtik Universitesi Safranbolu Fethi
Toker Guizel Sanatlar Ve Tasarim Fakliltesi — EndUistri
Urtinleri Tasarimi Bolimu 4. Sinif Ogrencisi

2. Suna Demirci - istanbul Medipol Universitesi Gtizel
Sanatlar Tasarim Ve Mimarlik Fakiltesi Mimarlik Boltimu
3. Sinif Ogrencisi

3. Cansu Erdem - Kadir Has Universitesi Sanat ve Tasarim
Fakiiltesi ic Mimarlik ve Cevre Tasarimi Béltimu 3. Sinif
Ogrencisi

Mansiyon - [lkim Given - Bagkent Universitesi Glizel
Sanatlar Tasarim Ve Mimarlik Fakuiltesi Mimarlik Bolumu
2020 yih mezunu

Degerlendirme sonucunda kazananlar, birincilik éddilt
olarak 14 bin TL, ikincilik 6dilu olarak 10 bin TL, tguincuiltik
6duld olarak 7 bin TL ve mansiyon olarak da 2 bin TL'nin
sahibi oldular.

*

FIRST CATEGORY-LAUNDRYROOM ORGANIZATION

DESIGNS:

1. Simay Sabuncu - Mimar Sinan University of Fine Arts,
Faculty of Architecture, Department of Industrial Product
Design, 2020 Graduate

2. Umut Deniz Demir - Mimar Sinan University of Fine Arts,
Faculty of Architecture, Department of Industrial Design,
Sophomore Student

3. Ceren Altuntas - Erciyes University Faculty of Engineering
- Department of Industrial Design Engineering, 2020
Graduate

First Honorable Mention - Ilyas Simpil - Selcuk University,
Faculty of Fine Arts, Department of Industrial Design, Senior
Student

Second Honorable Mention - Aysegiil Dede - Mimar Sinan
University of Fine Arts, Faculty of Architecture, Department
of Industrial Design, Senior Student

SECOND CATEGORY - CLOTHING/ DRESSING ROOM

CABINET ORGANIZATION DESIGNS:

1. Ahmet Yilmaz - Karabiik University Safranbolu Fethi
Toker Faculty of Fine Arts and Design - Department of
Industrial Design, Senior Student

2. Suna Demirci - Istanbul Medipol University, Faculty
of Fine Arts, Design and Architecture, Department of
Architecture, Junior Student

3. Cansu Erdem - Kadir Has University, Faculty of Art and
Design, Interior Architecture and Environmental Design,
Junior Student

Honorable Mention - Ilkim Giiven - Baskent University
Faculty of Fine Arts, Design and Architecture, Department
of Architecture, 2020 Graduate

At the end of the assessment, the winners received 14
thousand TL as the first prize, 10 thousand TL as the second
prize, 7 thousand TL as the third prize, and 2000 TL as an
honorable mention.
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TASARIM YARISMASI ODULLERI

SAHIPLERINI BULD

Design Contest Awards Presented to Winners

Bu y1l 11’ncisi diizenlenen Ulusal
Mobilya Aksesuarlar1 Tasarim
Yarismasi'nda dereceye giren calismalar,
pandemi kurallaria uygun bir ortamda
odillerini teslim aldilar.

®

ektériin gelismesine 1sik tutarak, taze beyinlerin yara-
ticiliklarini ortaya dokme firsati saglayan MAKSDER
Tasarim Yarismasi 2020’de, kazananlar dddillerini
teslim aldilar. Pandemiden dolay! bu yil genis kap-
samli bir organizasyonun yapiimadidi téren, hijyen kurallar
ve sosyal mesafe géz énuine alinarak gergeklestirildi. Tére-
ne MAKSDER Yénetim kurulu Uyeleri, dernek tyelerinden
Emaks Mob. Aks. San. Tic. ith. Ihr. Ltd. Sti. sahibi Vugar
Rzayev ve dereceye giren 6grenciler katildi. Odlil téreni
dernegin sosyal medya hesaplarindan canli yayinlandi.
Gamasir Odasi ve Giysi / Giyinme Dolabi Organizasyonlari
adi altinda iki farkl kategoride dereceye giren 6grencilerle
sosyal mesafe kurallari gergevesinde interaktif bir sohbet
gerceklestirilirken, MAKSDER Bagkani Aliosman Mert6z de

$

<

The winners of 2020 MAKSDER Design Contest that lights
the way for development of the industry and provides the
fresh minds with the opportunity to reveal their creativity,
received their awards. This year an organization with a wider
audience was not held due to the pandemic and hygiene and
social distancing measures were adhered to at the ceremony.
The ceremony was attended by MAKSDER Board members,
owner of the association member Emaks Furniture Acc. Ind.
Trade Import Export Co. Ltd. Vugar Rzayev, and the students
who were placed in the contest. The award ceremony was
broadcast live on the association's social media accounts.

In compliance with social distancing measures, an interactive
chat was held with the students who were placed in two
different categories under Laundry Room and Wardrobe

The projects placed in National
Furniture Accessories Design contest
organized for the 11th time, received
their awards in an environment in
compliance with pandemic measures.



®

sektdrle ilgili ipuglarindan bahsederek, “kullanicinin ihtiyag-
larini g6z énuinde bulundurarak ve farkl yontemleri bilime
uygulayarak dogru tasarimlara ulagabilirsiniz.” tavsiyesinde
bulundu. Oduillerini alan geng tasarimcilar ise duygu ve
dugtincelerini MAKSDER Akttiel dergisine anlattilar. igte
sektérimuzun gelecedi basaril genclerimiz ve gérusleri:

1. KATEGORI ODULLERI: CAMASIR ODASI
ORGANIZASYONU

Birincilik Odilia (Simay Sabuncu - Mimar Si-
nan Giizel Sanatlar Unv. Mimarhk Fak. En-
diistriyel Uriin Tasarimi Béliimii)

“2018 yilindan beri heyecanla MAKSDER Mobilya Ak-
sesuar Yarismasi'ni takip ediyor ve katiliyorum. Gegmis
yillarda ikincilik 6duild almistim. Bu sene yapmig oldugum
tasarim, camasir odasi aksesuar kategorisinde birincilik
odliline layik gortildd. Mobilya Aksesuar Sanayicileri Der-
negi MAKSDER'e bizim gibi hevesli, yenilikci fikirlere agik
endustri Urdnleri tasarimcilarina bu firsati sunduklart igin
tesekkur ederim.”

ikincilik Odilii (Ceren Altuntas - Kayseri Erci-
yes Unv. Mithendislik Fak. Endiistriyel Tasarim
Mihendisligi Bolimi

“Artik geleneksel hale gelen MAKSDER Tasarim Yarig-
masi'na katilmak, kariyer hayatim icin farkli ve gtizel bir
deneyim oldu. Geng tasarimcilar sektére tesvik eden ve

bu firsati veren MAKSDER Ailesi'ne tesekktir ediyorum.”

Uciinciiliikk Odiilii (Umut Deniz Demir - Mimar
Sinan Giizel Sanatlar Unv. Mimarlik Fak. En-
distri Uriinleri Tasarimi Boliimii)

“Uzun yillardir diizenledikleri yarigmalar ile enddstri ve Uni-
versite is birligini saglayan MAKSDER, tasarim surecindeki
o6nemli faktorleri biz 6grencilere gostermektedir. Bu sureg
icerisinde farkli alanlar hakkinda bilgi edinmemizi sagla-
yarak ve uretim asamasinda ayaklari yere basan trunler
ortaya ¢ikarmanin énemini gosterip, meslek hayatina bizleri
hazirlamaktadir. Ortaya koyduklar destek ve yardim icin
MAKSDER yoneticilerine tesekkdr ederim.”

Birinci Mansiyon édilii (llyas Simpil - Selcuk
Unv. Giizel Sanatlar Fak. Endiistri Urdanleri
Tasarimi Bolimii)

“Sektorinde dtinyada ilk 10’da olan Mobilya Aksesuarlari

news from us <bizden e

/ Clothes Cabinet Organizations titles and MAKSDER
Chairman Aliosman Mertéz gave tips about the industry as
well as the following advice: “You can achieve right designs
by considering the needs of the user and applying various
methods to science.” Young designers who received their
awards shared their feelings and thoughts with MAKSDER
Aktiiel magazine. Here are the views of our successful youth
who are the future of our industry:

1ST CATEGORY AWARDS: LAUNDRY ROOM
ORGANIZATION

First Place (Simay Sabuncu - Mimar Sinan University
of Fine Arts, Faculty of Architecture, Department of
Industrial Product Design)

"Since 2018, I have enthusiastically followed and
participated in the MAKSDER Furniture Accessories
Contest. I was placed the second in the past years. My
design this year was awarded the first prize in the laundry
room accessories category. I would like to thank Furniture
Accessories Industrialists Association MAKSDER for giving
this opportunity to enthusiastic, open-minded industrial
designers like us."

Second Place (Ceren Altuntas - Kayseri Erciyes University
Faculty of Engineering, Department of Industrial Design
Engineering

“Having participated in the traditional MAKSDER Design
Contest has been a distinct and great experience for
my career. I would like to thank MAKSDER Family for
encouraging young designers to enter the industry and
giving us this opportunity.”

Third Place (Umut Deniz Demir - Mimar Sinan University
of Fine Arts, Faculty of Architecture, Department of
Industrial Design)

“MAKSDER that has enabled the cooperation between
the industry and universities with competitions they have
organized for many years, shows us the important elements
in design process. It prepares us for professional life in
this process by giving us information about various fields
and by demonstrating the importance of making grounded
products during the production phase. I would like to thank
MAKSDER administrators for their support and assistance."

First Honorable Mention (ilyas Simpil — Selcuk University,
Faculty of Fine Arts, Deparment of Industrial Product
Design)

"Receiving an honorable mention in this contest organized
by the Furniture Accessories Industrialists Association
which is in the top 10 in its industry in the world, has
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Sanayicileri Dernegi’'nin diizenledigi yarismada mansiyon
almak, bizler agisindan tesvik ediciydi. Ayni zamanda fikrin
kiymetini gérmek ve emegin karsiligini almak son derece
guzel bir gelisme. MAKSDER'in artik geleneksellesen ya-
ngmalarinda gelecek yillarda da ayni heyecani yagsamak
isterim. MAKSDER Ailesi’ne sektdre katilim yontinden
tesvik edici islevi olan bu yarigmayi dizenledidi icin te-
sekkdr ederim.”

2. KATEGORI ODULLERI: GIYSI / GIYINME
ODASI DOLABI ORGANIZASYONU

Birincilik Odiilii (Ahmet Yilmaz - Karabiik Unv.
Safranbolu Fethi Toker Giizel Sanatlar ve Ta-
sarim Fak. Endiistri Uriinleri Tasarimi Boliimii
“Oduil téreninde MAKSDER adina sektériin énde gelen
kisilerinin yaptiklar konugmalar ve gelecege dair idealleri,
etkileyici ve ilham vericiydi. Biz genglere olan inanclarini
ve verdikleri degeri surekli olarak vurguladilar. Bir iddia-
lan vardi: Sektérde diinya capinda ilk akla gelen, dncti
Ulke olmak. Bu konuyu s6zde birakmayip, yarismalar ve
etkinlikler dtizenlemeleri, ilgili fuarlara katilip tanitm ama-
clyla gabalamalari, ideallerinde kararli olduklarinin, fikir
ve inovasyona verdikleri degerin somut gdstergeleri...
Proje degerlendirme surecinde farkli disiplinlerden yetkin
kisilerle birlikte fikir aligverisi yaparak sonuca varmalari,
teknoloji ve bilgi seviyesinin hizlanarak arttigr cagimizda,
disiplinler arasi ortak galismanin énemi konusunda far-
kindaliklari ve vizyonlari hakkinda fikir verici mahiyette.
Farkli dniversitelerin cesitli bélumlerden dereceye giren
katilimcilarin olmasi da sektére olan ilgi ve potansiyeli
gosteriyor. Yarismanin organizasyonu surecinde emegi
gecen herkese ¢ok tesekkdrler...”

ikincilik Oduli (Cansu Erdem - Kadir Has Unv.
Sanat ve Tasarim Fak. i¢ Mimarlk ve Cevre
Tasarim Bolumii)

“Ogrencilere her zaman destek olan MAKSDER'in yarig-
masinda derece aldigm igin gergekten cok sevingliyim.
Yaptigm tasanmin deger gérdugunu bilmek, gelecegin
tasarmcilarindan biri olarak bana umut verdi. Inaniyorum
ki bu yarisma, her birimizin hayatina gtizel bir katkida
bulunacaktir.”

Uciinciiliikk Odiilii (Suna Demirci - istanbul
Medipol Unv. Giizel Sanatlar Tasarim ve Mi-
marhk Fak. Mimarhik Béliimii)

“Basarili bir sekilde tamamlanan 11. Ulusal Mobilya
Aksesuarlari Tasarim Yarigsmasi, 6grencilere kendilerini
gelistirmeleri icin firsat tanimig; ayni zamanda da bizle-
re mobilya aksesuarlari sektéri hakkinda bilinglenme
imkani saglamistir. Sektéru diinya gapinda daha iyi temsil
edebilmek igin yarismanin farkli disiplinlerden égrencilere
acllmasi, tasarimda farkli bakis agilarini ve yaklasimlarinin
kazanilmasina olanak saglamigtir. Yurt ici ve yurt disinda
Ulkemizin temsil ve tanitimini basaril bir sekilde yapan
MAKSDER Ailesi’'ne, bilgi ve tecribelerini bizlere aktardiklari
igin tesekkurlerimi sunarim.”

Mansiyon oéduili (ilkkim Giiven - Baskent Unv.
Guzel Sanatlar Fak. Mimarhik Bolimi

“Yeni mezun bir mimar olarak mobilyacilik gibi incelikli bir
sektorde biz geng tasarimcilara kendimizi ifade edebilme
firsatl yarattiginiz icin tesekkdr ederim.”

A
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been encouraging for us. At the same time, it is great to
see appreciation for your idea and get rewarded for your
efforts. I would like to feel the same excitement also in the
coming years in MAKSDER's traditional contests. I would
like to thank MAKSDER Family for organizing this contest
that functions as an incentive in terms of participation in
the industry."

2ND CATEGORY AWARDS: WARDROBE / CLOTHES
CABINET ORGANIZATION

First Place (Ahmet Yilmaz-Karabiik University Safranbolu
Fethi Toker Faculty of Fine Arts and Design Industrial
Product Design Department)

“At the award ceremony, the speeches made and future
ideals shared by industry's prominent figures on behalf
of MAKSDER, were both impressive and inspiring. They
consistently emphasized that they believed in and valued
us, the youth. They had a claim: To become the leading
and pioneering country that comes to mind in the industry
worldwide. This does not remain unfulfilled; organizing
competitions and events, participating in industrial fairs
and working for promotion are solid indicators of their
determination to achieve their ideals, the value they give
to ideas and innovation... They select the projects by
exchanging ideas with competent figures from different
disciplines in project evaluation process and it shows their
awareness and vision on the importance of interdisciplinary
collaborations in our time when technology advances and
knowledge level increases by gaining speed. The fact
that participants from various departments of different
universities have been placed, also reveals the interest and
potential in the industry. Many thanks to everyone who
contributed to the organization of the contest..."

Second Place (Cansu Erdem - Kadir Has University,
Faculty of Art and Design, Interior Architecture and
Environmental Design Department)

"I am overjoyed that I was placed in the contest organized
by MAKSDER that invariably supports students. Knowing
that my design is appreciated gave me hope as a prospective
designer. I believe that this contest has greatly contributed
to the lives of each of us."

Third Place (Suna Demirci - Istanbul Medipol University,
Faculty of Fine Arts, Design and Architecture, Department
of Architecture)

“The 11th National Furniture Accessories Design Contest
completed successfully, has given students the opportunity
to improve themselves and at the same time, it has given
us the opportunity to become aware of the furniture
accessories industry. Contest being open to students from
various disciplines in order to better represent the industry
worldwide has lead to gaining different perspectives and
approaches in design. I would like to thank MAKSDER
Family, that successfully represents and promotes Turkey
at home and abroad, for sharing their knowledge and
experience with us."

Honorable Mention (ilkim Giiven - Baskent University,
Faculty of Fine Arts, Department of Architecture

“As a newly graduated architect, I would like to thank
you for creating the opportunity for us, young designers
to express ourselves in a sophisticated industry such as
furniture.”
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TARIHI ACIKLANDI

Dates for INTERMOB Announced

Mobilya sektoriiniin her yil heyecanla
bekledigi INTERMOB Fuari, pandemi
nedeniyle 09-13 Ekim 2021 tarihleri
arasinda gerceklesecek.

(&

AKSDER Yénetim Kurulu, COVID-19 salgininin
sektore ve paydaslarina olumsuz etkilerini on-
gorerek bu surecten en az zararla ¢cikmak adina
TUYAP yénetimi ile yogun degerlendirme toplan-
tilan gerceklestirdi. Fuarin salgin ortaminda istenmeyen
sonuglara gebe olmamasi adina INTERMOB 2020'nin erte-
lenme karari agiklandi. Buna gére Reed TUYAP is birligiyle
dtizenlenen 23. Mobilya Yan Sanayi, Aksesuarlari, Orman
Urtinleri ve Ahsap Teknolojisi Fuarl INTERMOB, 09-13 Ekim
2021 tarihleri arasinda yapilacak. Katilimei firmalara yeni
pazar firsatlar yaratmak amaciyla TUYAP istanbul Fuar
ve Kongre Merkezi'ndeki 15 salonda, toplam 123 bin
metrekarelik alanda gerceklestirilecek olan INTERMOB
2021, sektor profesyonellerini bir araya getirecek. Katilimci
profili arasinda ahsap, orman urdnleri ve malzemeleri
Ureten firmalar, mobilya aksesuar firmalari, kimyasal mal-
zeme firmalari, oturma grubu ve yatak Uretim malzemesi
firmalari; tretim alet, ekipman ve yardimci drtin firmalarr,
dosemelik kumas firmalari ve hizmet faaliyet firmalar yer
aliyor. Fuarin ziyaretci profili ise mobilya ureticileri, orman
drunleri firmalari, mobilya ve dekorasyon firmalari, makine
dreticileri, makine ekipmanlari firmalari, insaat firmalari,
hirdavat ve nalburiye firmalari ile mimarlar, ic mimarlar,
muhendisler ve kimya firmalarindan olusuyor.

sk
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MAKSDER Board of Directors held intensive assessment
meetings with TUYAP management to anticipate the
negative effects of COVID-19 pandemic on the industry and
its stakeholders, and to go through this period with minimum
damage. To avoid unwanted consequences in the fair during
the pandemic, the decision to postpone INTERMOB 2020
was announced. Accordingly, the 23rd Furniture Side
Industry, Accessories, Forestry Products, and Wood
Technology Fair INTERMOB, organized in cooperation with
Reed TUYAP, will be held between October 09-13, 2021. To
offer new market opportunities to participating companies,
INTERMOB 2021 to be held in 15 halls in TUYAP Istanbul
Fair and Congress Center on a total area of 123 thousand
square meters, will bring industry professionals together.

The participating companies operate in wooden products,
forestry products and materials, furniture accessories,
chemical materials, sofa group and bedding material;
manufacturing tools, equipment and ancillary products;
upholstery fabric and service operating fields. The
visitors of the fair are furniture manufacturers, forestry
products companies, furniture and decoration companies,
machinery manufacturers, machinery equipment companies,
construction companies, fitting and hardware companies,
architects, interior architects, engineers, and chemical
companies.

The INTERMOB Fair, awaited eagerly by
the furniture industry every year, will
take place between October 09-13, 2021,
due to the pandemic.
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T{Jrkiye'nin ve Avrupa'nin en baylk karma AVM projesi KUMSmall Factory, kapilarini ziyaretgilerine agti.
Tirkiye'de ve Avrupa’da bir ilke imza atarak klasik bir alisveris merkezi ile mobilya ve dekorasyon konseptlerini
bir araya getirdiklerini beliten KUMSmall AVM Yénetim Kurulu Bagkam Yunus Tarla, “Yogun, planl ve organize
calisma diizenimiz sayesinde Avrupa’nin ve Tirkiye'nin en blyik alisveris merkezi olan KUMSmall Factory AVM
hizmete basladi” dedi.

Anadolu’'nun tam kalbinde yer alan bu karma proje hakkinda énemli bilgiler veren Tarla, "KUMSmall Factory;
icerisinde bulunan AVM, is merkezleri, otel, eglence merkezleri ile mobilyadan dekorasyona, modadan yeme
icmeye kadar ziyaretcilerine essiz bir alisveris deneyimi sunuyor. 6 bin arachk otoparki ve 400 magazasiyla
konforu ve aligveris keyfini bir araya getiren KUMSmall, 180 bin metrekarelik kiralanabilir alanda Avrupa'da bir
ilke imza atarak klasik bir alisveris merkezi ile mobilya ve dekorasyon konseptini ziyaretgilerimizle
bulugturuyoruz” ifadelerini kullandi.

N )
KUMSMALL




KLASIK AVM KONSEPTI iLE MOBILYA VE DEKORASYONUN
BiR ARADA OLDUGU iLK VE TEK PROJEDIR

Turkiye'nin ve Kayseri'nin pazar payinin artiriimasi hedefiyle yurt igi ve yurt digina
365 gin fuar mantig1 kapsamiyla rettigi runlerin toptan ve perakende satisini
saglayan bir proje oldugunu dile getiren Yunus Tarla sdzlerini soyle strdirdi:
AVM'nin buylkligind, mobilya sektérinin hacim ve cesitliligini g6z 6ninde
bulundurarak 420 m*den 4.500 m*ye kadar farkh biydklikte magazalar
bulunmaktadir. Amag gelen ziyaretcilerin birden fazla alternatif ve cesitlilikle,
aradigindan ¢ok daha fazlasini bulabilecedi, AVM igindeki milk sahibi ve
kiracilarin ise mutlu olacagi magaza karmasini olusturmaktir. 1.350.000 m? arazi
uzerine Uretim yerleri, Ar-Ge merkezleri ve KUMSMall AVM'den olusmaktadir.
KUMSMall'un en buylk ozelligi sehrin sanayisinde dretilen mobilyalarin AVM
konseptinde vitrine ¢ikariimasi ve llkemizde klasik AVM konsepti ile mobilya ve
dekorasyonun bir arada oldugu ilk ve tek projedir. Mobilyanin dretimden satisa
sunulacag: ve Klasik AVM ile birlikte tasarlanmis Avrupa'nin ve Tlrkiye'nin en
biyik alisveris ve yasam merkezidir.

i ¥
| Yunus TARLA

Seckin markalann bulundugunu belirten Tarla, “Bu projenin yatinmcilan, Erciyes KSS Yapi Kooperatifi'nin
tyeleri olan tamamen mobilya Gretimi ve satisi yapan kisi ve firmalardir. Arsa alimlan kooperatif tarafindan,
insaati ise Sayin Cumhurbaskanimiz Recep Tayyip Erdogan’in talimatlari ile TOKI tarafindan yapilmistir® diye
konustu.

Kayseri, sanayisi ve Uretimi ile bolgenin ticari
baskenti durumunda olduguna ifade eden Tarla,
“Ozellikle mobilya gibi dederli bir emtianin
modern, ferah ve nezih bir ortamda hali, perde,
beyaz esya, aydinlatma gibi tamamilayici
unsuriar ile beraber, sicak ve soguk gibi
mevsimsel etkilerden uzak olarak sunulmasi |
ziyaretgilerimizin - KUMSmall'e gelmeleri igin
tercih nedeni olacaktir. Mobilya bdéliminde
180.000 m*den daha buylk bir Urin sergileme
alaninda genis (riin yelpazeleri sunan
KOBl'lerimiz tek ¢ati altinda =ziyaretcilerini
beklemektedir” dedi.

365 gun fuar konseptinde hizmet verildigini
dile getiren Yunus Tarla,“Vatandaslarimizi
alisveris merkezimize davet ediyoruz” dedi.

'-“.-’1
<
\\lﬂym% MALL
\ ark iy iy Algemrigin Morke

Dyyrruaagang Mah, 5062 Cod et 38100 Kocasinan | HAYSER]

G6520 77  nfo@kumsralicomts  wwwlmsmall.com.tr
fooebook  kuitber nilogem | KUMSmallAlM
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TASARIM YARISMASI ESERLERI,

INTERMOB 2021’DE

SERGILENECEK

Works In Design Contest To Be Exhibited In Intermob 2021

11. Ulusal Mobilya Aksesuarlar: Tasarim
Yarismasi'nda dereceye giren projeler,
MAKSDER y6netim merkezinde ve

2021 y1linda INTERMOB Fuari1’'nda
sergilenecek.

®

W ersitelerin mobilya, dekorasyon ve endustriyel

tasarim alaninda egitim géren égrencilerinin her yil

heyecanla bekledikleri Ulusal Mobilya Aksesuarlari

Tasarim Yarigmasi'nin 11'incisinde yine birbirinden
yenilikgi projeler yaristi. Mobilya Aksesuari Sanayicileri
Dernegi MAKSDER tarafindan dtizenlenen tasarim yarig-
masinda 6dul almaya deger gortilen projeler belirlendi ve
&ddller sahiplerine takdim edildi.

YAKLASIK 100 UNIVERSITE ILE YAZISMA

Onceki yillarda sektdrin en buytik fuar INTERMOB’da
sergilenen projelerin pandemi nedeniyle fuarin ertelen-
mesiyle ilk olarak MAKSDER yénetim merkezinde, daha
sonra da INTERMOB 2021 Fuar’'nda sergileme karari
alindi. Tasarimlarin dernek tarafindan tescil belgelerinin
alinmasinin ardindan dereceye giren projelerin sergilenme
asamasina gegilecek. Bu yil MAKSDER ydénetimi adina
Genel Sekreter ve MAKSDER Aktuel dergisi Genel Ya-
yin Yonetmeni Mehtap Sarmusak, yarigma ile ilgili olarak
Turkiye genelinde yaklasik 100 Universite ile yazismalar
gerceklestirdi. Yogun iletisim caligmalarinin sonucunda
Universitelerin 35 tanesi ile yakin i birligi saglandi. Mimar
Sinan Universitesi, istanbul Aydin Universitesi, Kayseri
Erciyes Universitesi, Tekirdag Namik Kemal Universitesi,
istanbul Medipol Universitesi, Karabik Universitesi, Eskige-

*

Innovative projects competed once again in the 11th
National Furniture Accessories Design Contest, eagerly
awaited by the furniture, interior decoration, and industrial
design students of universities. The projects to be granted
awards in the design contest organized by the Furniture
Accessories Manufacturers Association MAKSDER were
selected and the awards were presented to winners.

CORRESPONDENCE WITH NEARLY 100
UNIVERSITIES

With the postponement of the largest fair of the industry
INTERMOB due to the pandemic, a decision was made to
exhibit the projects, previously exhibited in INTERMOB, first
at the MAKSDER Central Office and later at the INTERMOB
2021 Fair. After winning designs' registration certificates
are received by the association, the placed projects will be
exhibited. This year on behalf of MAKSDER management,
Secretary General and MAKSDER Aktuel Magazine Editor
in Chief Mehtap Sarmusak held correspondence with
approximately 100 universities across Turkey regarding the
competitions. As a result of intensive communication efforts,
a close cooperation was established with 35 universities.

Correspondence was held with four-year architecture,
interior architecture, industrial design, industrial design
engineering and furniture design and / or production
departments in addition to the departments related to

The projects placed in the 11th National
Furniture Accessories Design Contest
will be exhibited at MAKSDER Central
Office and INTERMOB Fair in 2021.
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hir Anadolu Universitesi, Istanbul Teknik Universitesi, Orta
Dogu Teknik Universitesi, istanbul Ticaret Universitesi gibi
Onemli kurumlarin dért yilik mimarlik, ic mimarlik, endustri
drdinleri tasanimi, enddistriyel tasanm, enddstriyel tasarm
muhendisligi béluimleri ile mobilya tasarimi ve/veya Ureti-
mi ile ilgili bolimleri ile gergeklestirilen yazismalarin yani
sira; okullarin 6gretim gorevlileri ile siki iletisim igerisinde,
karsilikl bilgi alisverisinde bulunuldu.

PANDEMININ ZORLUKLARI GECECEK
Yarigmaya katilan projelerde tasarim o6nerisinin yarati-
cl, yenilikci ve 6zgun olmasina, estetik agidan guncel
egilimlere uygun olmasina gérsel bditdnlik ve gekicilige,
tespit edilen soruna - ihtiyaca verimli bir ¢6zum énerebil-
mesine guncel malzeme ve Uretim yéntemlerine uygun
olmasina, kullanici guvenligini tehlikeye sokmamasina,
tretim-kullanim ve geri déntistimde cevre dostu olmasina,
cevre normlarina uygunluk saglayabilmesine bakiliyor.
MAKSDER Yonetim Kurulu Bagkani Aliosman Mertoz ise
konuyla ilgili olarak, “Yénetim olarak géreve geldigimiz
gunden bu yana sektértin alt yapisini guclendirmek ve
kalkindirmak adina bu ¢alismalari daha da katlanarak
arttirmay! kurgulamigtik. Ancak pandemi déneminden
kaynakli, dogal olarak iligkilerimiz de yavagladi. ingallah
bu zorlu ddonem gegecek ve bizler de iligkilerimize tam gaz
devam edecegiz.” agiklamasini yapti.
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furniture design and/ or production of notable institutions
such as Mimar Sinan University, Istanbul Aydin, Kayseri
Erciyes University, Tekirdag Namik Kemal University,
Istanbul Medipol University, Karabiik University, Eskisehir
Anadolu University, Istanbul Technical University, Middle
East Technical University, Istanbul Trade University, and
information was mutually exchanged by maintaining a close
communication with academics.

THE CHALLENGES OF THE PANDEMIC WILL PASS
The design proposal of the projects participating in the
competition must be creative, innovative, and original,
comply with current trends in aesthetical sense, must have
visual integrity and appeal, be able to offer an efficient
solution to the established problem-need, be suitable for
current materials and production methods, not endanger
user safety, be environmentally friendly in production-
use and recycling, and comply with environmental norms.
MAKSDER Chairman of the Board of Directors Aliosman
Mertoz stated the following on the contest: “Since the day
we took office as the management, we have worked towards
increasing these efforts exponentially in order to strengthen
and improve the infrastructure of the industry. However, due
to the pandemic, our relations naturally slowed down. I hope
this difficult period too will pass and we will continue our
relations at full speed.”

OZEN METAL SAN VE TiC LTD STi
yenidogan mh edebali cd no25
Sancaktepe Istanbul
www.ozenhandles.com #ozenhandles
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TURK MOBILYASI DUNYANIN

HER KITASINDA

Turkish Furniture in Every Continent of the World

48 MAHIYE SABUNCUOGLU

Goreve geldigi giinden bu yana yaptig:
her aciklamada mobilya sektortinii

tek viicut haline getirmek istedigini
belirten MOSDER Yo6netim Kurulu
Baskan1 Mustafa Balc1, dergimize 6nemli
aciklamalarda bulundu.

®

Unya devleriyle rekabet eden mobilya sektorine

dair sorularimizi yanitlayan Tdrkiye Mobilya Sana-

yicileri Dernegi MOSDER Bagkani Mustafa Balc,

“dlinyanin neresine giderseniz gidin, Ttrk mobil-
yasina rastlayabilirsiniz.” diyerek sektériin glicund ortaya
koyuyor. iste sayin Mustafa Balci ile yaptigimiz séylesiden
keyifli detaylar:

MOSDER’DEKI BASKANLIK DONEMINIiZDE
SEKTORU GETIiRMEK iSTEDIGINiZ NOKTA
NEDIR?

“Tdrkiye Mobilya Sanayicileri Dernegi MOSDER, 60 Uyesi

A

5l

MOSDER Turkish Furniture Manufacturers' Association
Chairman Mustafa Balci answered our questions on the
furniture industry that competes with world giants and put
forth industry's power by saying, "Wherever you go in the
world, you can come across Turkish furniture.” Below are
the details from our pleasant interview with Mr. Mustafa
Balci.

WHAT IS THE POINT YOU WISH TO BRING THE
INDUSTRY DURING YOUR PRESIDENCY AT
MOSDER?

"Turkish Furniture Manufacturers' Association MOSDER is

MOSDER Chairman of the Board
Moustafa Balc1 who has underlined that
he wishes to unite the furniture industry
at every chance since he took office,
shared important information with our
magazine.



®

olan sektdrel bir dernektir. Mobilya uretimi yapan éncti fir-
malarin ve mobilya sektéruintin vizyonunu genisletmek ana
hedefimizdir. Mobilya sanayisinin gelismesi ve sektdr haline
gelmesi igin mobilya dreticileri, yan sanayicisi, ithalatgisi
ve perakendecileri ile gerekli olan is birligini saglamak;
ayni zamanda sektértin énde gelen dernekleri ile sektdr
ihtiyaglarini, ¢ézdmlerini kamu yonetimi ile paylasarak
sadlikli kararlar alinmasini ve uygulanmasini saglamak-
tayiz. MOSDER'in 6nceligi her zaman mobilya sektoruinu
bir arada tutmak, birlestirmek ve tek viicut yapmaktr.”

SU ANDA MOBILYACILIK SEKTORUNU
NEREDE GORUYORSUNUZ?

“Turk mobilya sanayi, son yillarda tlke ekonomisi igin
lokomoitif bir gdrev Ustlendi. Ttirkiye'nin 2019 mobilya ih-
racatinin 3,5 milyar dolara ulagsmig oldugunu gérmekteyiz.
Tdrkiye'de dis ticaret fazlasi veren sektdrlerin basinda gelen
mobilya sanayisinin dtinya genelindeki yukselisi de devam
ediyor. Son yillarda ihracatta surekli arti ydninde gidisat
izleyen sektdr, kuresel mobilya pazarinda alti basamak
birden atlayarak, ihracat yapan ulkeler arasinda sekizinci
siraya yukseldi. Yan sanayilerle birlikte 500 bin kigiye is
imkani saglayan sektdriimuz, Turkiye'nin bel kemigi olan
sektdrlerin baginda geliyor. Bugun Tdrk mobilyasini 180
lilkeye ihracat eder konumda yer aliyoruz. TUIK verilerine
gdre son Ug yila baktigimizda ise Irak, Almanya, Libya, Su-
udi Arabistan, ABD, Fransa, ingiltere, israil, Hollanda, Katar,
Romanya, BAE, Cek Cumhuriyeti, italya ve Azerbaycan
en cok ihracat yapan lilkeler arasinda yer aliyor. Ozetle
ddinyanin her kitasinda Turk mobilyasini gérebilirsiniz.”

éé

“Diinyanin neresine giderseniz
gidin, Tiirk mobilyasina
rastlayabilirsiniz.”

|

1
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" Wherever you go in the world,
you can come across Turkish
furniture."”

””

*
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an industrial association with 60 members. Our main goal
is to expand the horizons of leading furniture manufacturers
and the furniture industry in general. We ensure the
needed cooperation with furniture manufacturers, side
industrialists, importers, and retailers in order for the
furniture industry to develop and become an industry,
and that healthy decisions are taken and implemented by
sharing the industry's needs and solutions with the public
administration next to industry's leading associations.
MOSDER's priority has always been bringing, holding
together and uniting the furniture industry."

WHERE DO YOU SEE THE FURNITURE INDUSTRY
TODAY?

“Turkish furniture industry has been a locomotive for
Turkey's economy in recent years. We see that Turkey's 2019
furniture exports volume has reached 3.5 billion dollars.
The furniture industry, a leading industry in Turkey in
foreign trade surplus, is also on the rise globally. In recent
years, the industry that has continuously increased exports,
has gone up six steps at once in the global furniture market,
rising to the eighth place among exporting countries. Our
industry that provides 500 thousand people with employment
opportunities, is one of the industries that forms Turkey's
backbone. Today, we are in a position to export Turkish
furniture to 180 countries. Looking at the past three years
in the light of TUIK's data, Iraq, Germany, Libya, Saudi
Arabia, USA, France, England, Israel, Netherlands, Qatar,
Romania, UAE, Czech Republic, Italy, and Azerbaijan are
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GUNUMUZDE DIiJiTALLESME HER ALANDA
OLMAZSA OLMAZ. SEKTORUNUZUN
DIJITALLESMEYE UYUMLULUGUNU NASIL
DEGERLENDIRIRSINIZ?

“Mobilya sektéru yapisi itibariyla gelisime en acik sektorler
arasinda yer almaktadir ve aslinda son 10 yildir sektérimuz
belli bir déntigtim seyri igerisindedir. Bu degisim, enddistri
4.0 kavrami ile birlikte verimliligi arttirmak adina birgok
yenilige de kapisini aralamig durumda. Mobilya sekté-
rinde faaliyet gésteren markalarimiz, yasanan pandemi
strecinde daha gok makine parkurlarimiza yatinm yapmayi
tercih etmistir. Salginin tim duinyada hizla etkisini géster-
mesiyle birlikte Ulkemizde de vakalarin ortaya glkmasindan
sonra, ilk iki ay énlem amagcli olarak hem fabrikalarimizda
Uretim faaliyetlerine gegici olarak ara veriimis hem de son
kullanicilarin magazadan aligveris yapmalarinin bu stiregte
zor olmasi nedeniyle i¢ pazarda ylizde 80’e varan oranlar-
da dusme, rakamlara yansimistir. Bununla birlikte gozler,
mobilya sektortinde de yeniden dijitallesmeye donmustur.
“Mobilya sektdriinde dijitallesme” deyince daha ¢ok tretim
bandini gelistirmek, Ar-Ge calismalariyla sanal gerceklik,
yapay zeka, robotlagma, otomasyon ve yazilim geligtirme
ile dijital planlama konularinda daha da ¢ok calismalar
yapmamiz gerektigini gérdyoruz. Ancak dijital déntistim
yalnizca tretimde degil, bir Urtintin tasarim asamasindan
itibaren uretime, siparise, magazaya, lojistige, kisacasl
tuketiciye ulagacagi son ana kadar gelisimini temsil etmek
zorundadir. Bu nedenle gelecekte mobilya sektoriinde
e-ticaret faaliyetleri de hiz kazanacaktr.”

PANDEMI DONEMIYLE BIRLIKTE E-TICARET
HIZ KAZANDI. MOBILYA SEKTORUNUN
E-TICARETTEKI DURUMU NASIL? BU
KONUDA TUKETICI DAVRANISLARI NE
YONDE?

“Mobilya sektéri degisime agik, yenilikgi ve birgok
farkli sektér igin retim yapabilen bir sektérdir. Ornegin
konutlar icin mobilya disinda, otel, hastane ve arag
igine kadar akliniza gelebilecek birgok farkli alan

igin Uretim yapabilen bir sektordur. Bu nedenle de

among the top exporting countries. In short, you can see
Turkish furniture in every continent of the world.”

TODAY, DIGITALIZATION IS ESSENTIAL IN EVERY
AREA. HOW DO YOU SEE YOUR INDUSTRY'S
COMPATIBILITY WITH DIGITALIZATION?

“The furniture industry is one of the industries most open to
improvement in terms of its structure, and in fact, our industry
has been going through a transformation for a decade. This
change has opened the door to numerous innovations to
increase efficiency with the concept of industry 4.0. Our
brands in the furniture industry have opted for investing in
machinery during the pandemic. As the pandemic quickly
swept the whole world and as cases emerged also in Turkey,
production was temporarily suspended in our factories for
the first two months as a precaution, and we saw a decrease
of up to 80 percent in the domestic market as end users faced
difficulties in shopping from stores in this period which
also reflected on the figures. However, the furniture industry
turned its eyes towards digitalization once again.

When we say “digitalization in the furniture industry”, we
see the need to improve production lines, and carry out
further studies on virtual reality, artificial intelligence,
robotization, automation, and software development
as well as digital planning through R&D studies. As a
matter of fact, digital transformation has to represent the
development of a product, not only in production, but also
in the design stage, production, order, store, logistics, in
short, until the moment it reaches the consumer. For this
reason, e-commerce activities in the furniture industry will
gain also momentum in the future."

E-COMMERCE HAS GAINED MOMENTUM WITH
THE PANDEMIC. WHERE DOES THE FURNITURE
INDUSTRY STAND IN E-COMMERCE? WHAT ARE
CONSUMER BEHAVIOR TRENDS IN THIS MATTER?
“Furniture industry is an innovative industry open to
change and capable of producing for multiple industries.
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teknolojik gelisime ve fonksiyonellige cok agiktir. Daha
6nce de belirttigim gibi e-ticaret konusu, her ne kadar
sektorimuz icin yakin gelecekte ivme kazanacak olsa
da Turk toplumunun mobilya aligveriglerindeki tiketici
aliskanliklari daha geleneksel bir bakis agisina sahiptir.
Gunku bir eve mobilya alinmak istendiginde genellikle
tUim aile karar verir. Urtin, magazada gértilerek,
dokunularak ve malzemesi bizzat incelenerek satin
alma kararina varilir. Koronavirtis gtinlerinde online
sitelerimizde elbette oldukgca fazla tiklanma, trtin
aragtirma olmustur. Ancak son kullanici nezdinde
insanlar, arastirdiklar Urdind yine magazaya gelerek,
gOrerek siparig vermek isterler. Bu nedenle mobilya
sektdrinde inovatif yaklasimlar daha ¢ok uretimde ve
Uirtin tasarimlarinda ortaya cikacaktr.”

MOBILYA SEKTORUNDE SU ANDAK_I OLUMLU
VE OLUMSUZ DURUMLAR NELERDIR?

“Elbette her sektdrde oldugu gibi bizim sektdriimdizin de
icinde bulundug@u zorluklar vardir. Ham madde pahaliligi,
kayit disilik, sektérde nitelikle eleman eksikligi, ihracatta
navlun gibi bazi zorluklar karsimiza ¢ikmaktadir. Ancak
2020 yilinda KDV’nin ytizde 8 inmesi, sektérimuzde buyuk
sevincle kargilanmisti, sektérimuzuin bu anlamda yaka-
ladigr basaryi ihracatta da navlun destegiyle daha fazla
sadlayacagini umuyoruz.”

SEKTORE NITELIKLi ELEMAN YETiSTIRME

KONUSUNDA NELER SOYLEMEK ISTERSINIZ?
“Mobilya sektord, istihdam dostudur ve yan sektorlerle
birlikte mobilya sanayisi bugtin 500 bin kigiye istihdam
sadlamaktadir. Ancak sektorimuziin kalifiye eleman sorunu
var. Bu anlamda biz yakin zamanda bir cagrida bulunduk.
Vatandasimiz yeter ki bagvursun, bizler mobilya ureticileri
olarak is 6gretme ve sektére nitelikli eleman yetistirme
konusunda 6ncu olmak istiyoruz. Kayseri, Ankara, izmir, Is-
tanbul, Hatay, Adana ve inegél gibi mobilyanin can damari
olan sehirlerde personel ihtiyact mevcut. Doseme ustasi,
kaynakgl, dikis operatdri, CNC operatdru gibi sektdrde
‘ara eleman’ olarak nitelendirilen personellerin simdilerde

interview <roportaj 9

For example, it is an industry that manufactures for various
areas as hotels, hospitals, and car interiors next to home
furnishings. This is why it is very open to technological
development and functionality. As I mentioned before,
although e-commerce will gain momentum in our industry
in the near future, the consumer habits of Turkish furniture
shoppers are rather conventional. Because when it comes
to buying furniture for a house, this is a decision made
usually by the whole family. Purchasing decision is made by
seeing, touching, and examining the material of the product
in person. In coronavirus days, click rates of our online sites
have been high and many products have been researched.
However, in the eyes of the end user, people still want to
order the product they research by visiting the store and
seeing it for themselves. So, innovative approaches in the
furniture industry will emerge mainly in production and
product designs."

WHATARE CURRENTLY IN FAVOR OF AND AGAINST
THE FURNITURE INDUSTRY?

“Of course, we face difficulties in our industry as in
every industry. We are faced with some difficulties such
as raw material costs, shadow industry, lack of qualified
personnel in the industry, and freight in export. However,
the VAT reduction by 8 percent in 2020 was welcomed in
our industry, and we hope that our industry will achieve
more in this sense by getting support for freight in export.”

WHAT WOULD YOU LIKE TO SAYABOUT TRAINING
QUALIFIED PERSONNEL FOR THE INDUSTRY?

“The furniture industry is employment-friendly, and together
with subsidiary industries, we provide jobs for 500,000
people today. However, we face qualified personnel issue
in our industry. We recently made a call: As long as our
citizens apply, we, as furniture manufacturers, would like
to pioneer in training them for jobs and raising qualified
personnel for the industry. There is a need for personnel
in cities that are the heart of furniture such as Kayseri,
Ankara, Izmir, Istanbul, Hatay, Adana, and Inegél. I must
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‘aranan eleman’ konumunda oldugunu séylemem gerek.
Kayit disilik konusuna gelecek olursak mobilyada KDV
oraninin yuzde 8’e inmesiyle sektérin en buyuk sorunla-
rindan biri olan kayit digiigin ortadan kalkmasi igin atilacak
6nemli adimlardan biri hayata gegirilmis oldu. Merdiven alti
dretim nedeniyle KDV 6demeyen bazi isletmelerin neden
olduklari bu haksiz rekabetin bdylece ortadan kalkacagini
umuyoruz. Sonug olarak milli ekonomimizin gliglenmesi
icin KDV'nin yuizde 8'de sabitlenmesi, devletimizin de
milletimizin de menfaatine olmustur.”

SEKTORUNUZUN PANDEMIDEN NASIL
ETKILENECEGINI DUSUNUYORSUNUZ? BU
DURUMU DA GOz ONUNEALARAK YILSONU
HEDEFLERINE ULASMAK ICIN SIZCE HALEN
UMUT VAR MI?

“Mobilya sanayi olarak 2019 yilinda tim hedeflerimize
basaryla ulagmis ve sektér olarak 2020 yilina da ¢ok iyi
bir giris yapmigtik. Akabinde diizenledigimiz istanbul’daki
mobilya fuarinda yabanci alim heyetleri agirlamis ve hem
yerli hem de yabanci pazara yénelik anlagsmalar gercek-
lestirmistik. Ancak 2019 yili aralik ayindan beri tim insanligi
ve is dunyasini kuresel anlamda olumsuz etkileyen koro-
navirtsun ortaya ¢gikmaslyla ilk olarak Gin ekonomisi agir
darbe almist. Virdisin Avrupa’ya sigramasindan sonra ise
dtinya mobilya sektériinde séz sahibi olan italya da ciddi
yara aldi. Akabinde maalesef ki virtistin tlkemize de gelmig
olmasiyla biz de bu salgin gercegdiyle karsi karstya kalmis
olduk. Virdistin ortaya ¢iktigr ilk andan itibaren MOSDER
Uyeleri olarak fabrikalarimizda ve Uretim merkezlerimizde
gerekli dnlemleri aldik. Calisanlarimizin saghdini gozettik
ve tim hijyen kontrollerimizi buyuk titizlikle gergekles-
tirdik. Bazi dyelerimiz dnlem amagli olarak bu stirecte
tiretim faaliyetlerine gegici olarak ara verdi. Uretime devam
eden firmalarimizda ise gtivenlik kontrolleri en Ust seviyeye
getirildi. Ancak disari ¢glkma yasaginin oldugu gtinlerde,
mart ayinin ikinci haftasindan sonra i¢c pazarda mobilya
satiglarinda yuzde 80 oraninda digsme yasadik. 2020'nin ilk
iki ayinda mobilya sektord, yuzde 15'lik ihracat artigi yaka-

®

GUNCEL RAKAMLARLA MOBILYA
SEKTORUMUZ:

»  Uretim glicti 12 milyar dolar olan dtinyanin
13. buiytik treticisi durumundayiz.

* Yurticinde yilsonu satig hedefimiz, 60 mil-
yar TL'dir.

* Yerli ve mill' mobilya sektdriimz, retimi-
nin ylizde 42’sini yurt disina ihrag ediyor.

* Turk mobilya sektérd, 2020’nin ilk iki ayin-
da 578 milyon dolarlik bir ihracat grafigi
yakalamisti. Ancak pandeminin etkileriyle
mart ile mayis aylari arasinda i¢ pazarda
yuizde 80 oraninda duigts yasandi.

* Yilsonunda ulagmak istedigimiz 4 milyar
dolarlik ihracat hedefimizle Turk mobilya
sektord olarak ylizde 17 - 18 oraninda
bliylime éngdruyoruz.

say that the personnel referred to as "semi-skilled" in the
industry such as flooring craftsman, welder, sewing machine
operator, CNC operator are now "in demand personnel".
An important step was taken to eliminate shadow furniture
industry which is a major issue for the industry, with the
reduction of VAT rate in furniture to 8 percent. We hope that
the unfair competition caused by businesses which do not
pay VAT due to unlicensed production will be eliminated in
this way. As a result, fixing the VAT at 8 percent to strengthen
our national economy has been in the interest of both Turkish
state and nation."

HOW DO YOU THINK YOUR INDUSTRY WILL BE
AFFECTED BY THE PANDEMIC? CONSIDERING
THIS, DO YOU THINK THERE IS STILL HOPE TO
ACHIEVE THE YEAR-END TARGETS?

“As furniture industry, we reached all our targets
successfully in 2019 and made a great start to year 2020.
Subsequently, we hosted foreign procurement committees
at the furniture fair we organized in Istanbul and made
contracts in both domestic and foreign markets. However,
since December 2019, all humanity and the global business
world was severely dffected by the coronavirus outbreak
and Chinese economy was the first to receive a major blow.
After the virus spread across Europe, Italy, an important
actor in the global furniture industry, also suffered. Then,
unfortunately, as cases emerged also in Turkey, we had to
face the reality of the pandemic.

As MOSDER members, we have taken the necessary
precautions in our factories and production centers since the
emergence of the virus. We prioritize our employees' health
and have performed all sanitary checks with utmost care.
Some of our members have temporarily suspended their
production activities during this period for precautionary
reasons. Safety controls have been at the highest level in
our companies that have continued production. However,
during lock downs and after mid-March, there was an 80
percent decrease in furniture sales in the domestic market.

In the first two months of 2020, the furniture industry
export increased by 15 percent. But furniture export fell
by 20 percent in the second week of March. At the end of
March, export declined by around 35 percent. However, as
the wheels started to turn again in the furniture industry with
the new normalization period, our industry has regained
dynamism. We continue to work at full capacity, particularly
in order to achieve the 2020 year-end export targets.



lamisti. Mart ayinin ikinci haftasinda ise mobilyada ihracat,
ylizde 20 oraninda dustu. Mart ayr sonunda ise ihracat,
ylizde 35 civarinda dusUs sergiledi. Ancak yeni normal-
lesme stireciyle birlikte mobilya sanayinde carklarin tekrar
dénmesiyle sektériimtiz yeniden hareketleniyor. Ozellikle
ihracatta 2020’nin yilsonu hedeflerini yakalamak igin tam
kapasiteyle galigmaya devam ediyoruz. Bu dogrultuda
mobilya sektdru adina haziran ayinda yakaladigimiz artis,
gegen yilin ayni dénemine gdre yuzde 48 oldu. Boylece
pandemi nedeniyle Ug aylik dénemde yasadigimiz kaybi
bir ayda toparlayarak belli oranda telafi etmis olduk. Ya-
sanan stregte hem bdytik élgekli firmalar hem de kdiguk
isletmeler zorlu gtinler gegirirken, magazalarina musteri
girmeyen ve neredeyse kepenk indirmek zorunda kalan ve
ilk kez boyle bir krizle muicadele etmek zorunda olan esnaf
ise ¢kig yolu bulmakta zorluk yasadi. Yalnizca MOSDER
catisi altinda olan tye mobilya markalarimizin yurt iginde
franchise bayileri, kendi magazalar ve corner satig nok-
talari olmak Uizere 5 binin tizerinde magazasi bulunmakta.
Turkiye genelinde ise hem buyuk 6lgekli hem de yerelde
binlerce mobilya magazasi mevcut. i yeri sahiplerinin
mevcut streci kapsayacak sekilde kiracilarina indirim
sa@layabilecek bir pakete ihtiyacimiz var. Bu konuda da
devletimizden yeni desteklerini bekliyoruz. Bankalarin da
kredi tutumlari konusunda daha yapici olmalari gereken
bu guinlerde faizlerin durdurulmasi gerektigini éneriyoruz.”

MOBILYA SEKTORU YUZ BINLERCE KiSIYE
ISTIHDAM SAGLIYOR. BU COK ONEMLI
DEGIL Mi?

“Kesinlikle dyle. Ayni zamanda koronavirlis salgininin
neden oldugu ekonomik tahribata kargi devreye alinan
Ekonomik istikrar Kalkani Tedbirleri kapsaminda vergi
suregleri bakimindan mdicbir sebep hikiumlerinden fay-
dalanacak mukellefler igin genel bir tebli§ hazirlanmigti.
Bu teblige gére Hazine ve Maliye Bakanimiz Berat Albay-
rak'in o dénem duyurdugu agiklamada, tebli§ ile mtcbir
sebep hali kapsamindaki sektdrler ve altinda yer alan is
kollarinda mobilya sanayinin de yer almasi, yasanan bu
zor guinlerde sektdr adina umut verici olarak kargilandi.
YUz binlerce kigiye istihdam saglayan mobilya sektoru
adina bu suregte aciklanan 6nlem paketlerine istinaden
basta Cumhurbaskanimiz Sayin Recep Tayyip Erdogan’a
ve Hazine ve Maliye Bakanimiz Sayin Berat Albayrak’a
tegekkurlerimizi iletiyoruz. Ulke olarak birlik ve beraberlik
icerisinde bu zorlu stregten ¢ikacagimiza inaniyorum.
Sektérimdz adina bu zor zamanlarda Ureticiler, saticilar
ve tedarikgiler olarak elimizi tasin altina koymaya haziriz.”
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Accordingly, the increasing trend in the furniture sector in
June, was 48 percent higher compared to the same period
of the previous year. This way, we partially compensated for
the loss in the three-monthly period caused by the pandemic,
in a single month. While both large-scale companies and
small businesses faced hardships, the tradespeople who
faced a crisis of this scale for the first time and nearly had
to close up their shops, had a difficult time finding a way
out. Only the member furniture brands under the roof of
MOSDER, have more than 5,000 domestic stores, including
franchises, brand stores, and corner sales points. There are
thousands of local stores as well as large-scale furniture
stores across Turkey. We need a credit package for landlords
so they can reduce stores' rents to cover this period. We
expect new incentives from Turkish government in this
regard. We suggest that the interest rates should be fixed in
this period when banks should be more constructive about
providing loans."

THE FURNITURE INDUSTRY PROVIDES JOBS FOR
HUNDREDS OF THOUSANDS OF PEOPLE. THIS IS
CRUCIAL, ISN'T IT?

“Absolutely. At the same time, within the framework of the
Economic Stability Shield Measures that came into effect
against the economic damage caused by the coronavirus
pandemic, a general written notice was drafted for taxpayers
who can benefit from force majeure provisions in tax
processes. According to this notice announced by Turkish
Secretary of Treasury and Finance Berat Albayrak at that
time, furniture industry was also one of the industries with
their sub-industries, which gave hope to the industry in
these difficult times. On behalf of furniture industry that
provides hundreds of thousands of people with jobs, I would
like to thank Turkish President Recep Tayyip Erdogan and
Secretary of Treasury and Finance Berat Albayrak for these
provisions. I believe that we will survive the pandemic in
unity and solidarity as a nation. As manufacturers, vendors,
and suppliers, we are ready to shoulder the responsibility
in these challenging times for our industry.”

TURKISH FURNITURE INDUSTRY IN
ACTUAL FIGURES:

* With a production volume of 12 billion dollars,
we are the 13th largest manufacturer in the
world.

* Year-end domestic sales target is 60 billion dol-
lars.

* QOur local and national furniture industry exports
42 percent of its production.

* Turkish furniture industry had an export volume
of 578 million dollars in the first two months of
2020. However, due to the pandemic, there was
a 80 percent decrease in the domestic market in
March and May.

* With a 4 billion dollars export target we wish to
achieve by the end of the year, we anticipate a 17-
18 percent growth as Turkish furniture industry.
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PANDEMI SURECINI

NASIL GECIRDIK?

What Have We Done During the Pandemic?

Mobilya Aksesuar Sanayicileri Dernegi
MAKSDER, pandemi déneminde de
toplant1 ve calismalarina hiz kesmeden
devam etti.

®

andemi déneminde, 11 Mart 2020 tarihinde ilk vaka-

nin gordlduguindn aciklanmasi ile tlkemizde ve tim

duinyada belirsizlik ve endise sureci bagladi. 2020

yilinin mart ile mayis aylari arasinda yeni sartlarin
getirdigi olumsuzluklara ragmen dijital olarak toplanti-
larina, gérigmelerine ve galismalarina kesintisiz devam
eden MAKSDER Yénetim Kurulu Bagkani Aliosman Mer-
téz'den, mart ayindan bu yana gecen alti aylik suregte
neler yaptiklarint MAKSDER Akttiel okurlari igin dinledik
ve kaleme aldik.

MAKSDER Bagkani Aliosman Mertdz konuyla ilgili olarak
su agiklamayi yapti: “2020 yilinin mart ayinda Inegél'de
Mobilyacilar Dernegi IMOS'un ev sahipliginde yapilan

*

During the pandemic, as the first case was announced on
March 11, 2020, a period of uncertainty and anxiety be-
gan both in Turkey and all over the world. We talked with
Chairman of the Board of Directors of MAKSDER Aliosman
Mert6z who held meetings, negotiations, and worked digi-
tally without interruption in the six monthly period between
March and May of 2020 despite the new adverse circum-
stances, to share with MAKSDER Aktiiel readers.

MAKSDER President Aliosman Mertdz stated the following
on the subject: “We attended the Inegél I'm Design Meeting
and event hosted by the Furniture Manufacturers Associa-
tion IMOS in March 2020 in Inegél. Inegél Mayor, District
Governor, Chairman of the Chamber of Commerce and
around a thousand students from industrial product design
and architecture departments of universities attended this

Furniture Accessories Manufacturers
Association MAKSDER continued to
hold meetings and work without slowing
down during the pandemic.



®

inegél I'm Design Toplantisi ve etkinligine katildik. inegél
Belediye Baskani, Kaymakami, Ticaret Odasi Baskani
ve Universitelerin endustriyel drin tasarmi ve mimarlik
bélimlerinden yaklasik bin 6grenci, bu 6nemli toplantiya
katiim sagladi. Dernek olarak katildigimiz etkinlikte, derne-
gimizin faaliyetlerini ve sektérimdizd anlatan konusmalar
yaptik. Universiteli genglere ve egitimcilerine, tasarim
yarismamiz ile ilgili bilgiler aktardik, akademisyenlerimize
sartnameleri verdik. 20 Mart sonrasi pandemi sartlar
gergevesinde webinar ve zoom Uzerinden toplantilar ger-
ceklestirdik. Ozellikle nisan ayinda salginin zirve yapmasi
nedeniyle genel sekreterimizin bu surecte (yaklagik Ug
hafta) evden caligma karar alindi. Ontimiizdeki désnemde
yapilmasi dustindlen fuarlari, pandemi sartlarindan dolay:
sorguladik. Agustos ayinda Amerika'da yapilacak IWF ve
TUYAP'taki INTERMOB Fuar’'na katilim ile ilgili olarak her
platformda saglik agisindan yasanabilecek durumlara
dikkat gektik. Mayis ayinda federasyonumuz MOSFED
ve sektdr dernekleriyle strekli iletigim iginde olduk. ihra-
catgilar Birligi'ne, kamu kurum ve kuruluglarina galismalar
hakkinda bilgi verdik.

Mdicbir sebep uygulamalari, kisa ¢alisma 6denegdi ve
pandeminin sektdrimdze etkilerine dair gérus ve one-
rilerimizi ilgili bakanliklara, TOBB ve gesitli ihracatci bir-
liklerine aktardik. Tdm Uyelerimizle zoom ve webinar'da
gerceklestirdigimiz toplantilarda, INTERMOB 2020 Fu-
ar’'nin ertelenmesi konusu, detaylica irdelenerek buytk
bir konsensts saglandi. Fuara dernek olarak katlmama
konusunda ortak bir karar olusmasini sagladik.

INTERMOB 2021’de higbir Uyemizin hak kaybi yasa-
mamasi konusunda girigsimlerimiz oldu. Ayrica buradan
TUYAP yénetimine anlayis, destek ve katkilarindan dolay!
tesekkur etmeden gecemeyecedim. Diger yandan 11.
Ulusal Mobilya Aksesuarlari Tasarim Yarigmasi ile ilgili
galismalanmiz kesintisiz devam etti. Universiteler ile go-
rismeler, yarismanin duyurulmasi, Segici Kurul Toplantisi,
Adul téreni ve sergileme calismalari, pandemi sartlari ger-
cevesinde aksamadan, biytik bir titizlikle gerceklestirildi.
Dernek olarak bu olagantsti déneme ragmen yeni tye
kaydi yapmay! da basardik. MAKSDER Aktuel dergisi
sonbahar sayisinda yer alacak konularin belirlenmesini,
roportajlarin koordinasyonunu, dergideki yazilarin kontrolt
ve dlzeltimesi gibi birgok isi, 6zverili bir sekilde dergi
ekibimiz ile birlikte gergeklestirdik. Gok sukur ki dergimizi
zamaninda sizlerle bulusturabildik.

Pandemi déneminde hayatini kaybeden vatandaslarimiza
Allah’tan rahmet, yakinlarina bagsaglhgr diliyorum. Basta
devletimizin, yogun bakimda fedakarlik géstererek ara-
liksiz calisan hekimlerimizin ve tim saglik ¢calisanlarnimizin
Usttin performanslari ve yogun c¢abalari igin stikran ve
minnetlerimizi dernedim ve sahsim adina arz ediyorum.
Bu vesile ile tim sektér mensuplarimiza saglik ve basa-
rlar diliyorum.”

Miicbir sebep uygulamalari, kisa calisma
odenegi ve pandeminin sektériimiize
etkilerine dair goriis ve dnerilerimizi
ilgili bakanliklara, TOBB ve cesitli
ihracatci birliklerine aktardik.
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important meeting. We made speeches about the activities
of our association and industry in the event we attended
as an association. We gave information about our design
contest to university students and academics, and provided
the academics with specifications.

We held meetings via webinar and zoom as the pandemic
conditions dictated after March 20. Because the pandemic
peaked in April, our general secretary decided to switch
to working from home during this period (for about three
weeks). We discussed the fairs planned to be held in the
coming period, due to the pandemic. Regarding the par-
ticipation in IWF which was to be held in U.S.A. in August
and INTERMOB Fair in TUYAP, we brought up the health
issues that may arise on every platform. In May, we were
in constant communication with our federation MOSFED
and industrial associations. We gave information to the
Exporters' Union, public institutions, and organizations
about the efforts.

We conveyed our views and suggestions on the effects of
force majeure practices, short-time working pay, and pan-
demic on our industry to relevant ministries, TOBB, and
various exporters' unions. During the meetings we held with
all MAKSDER members via zoom and webinar, the issue
of postponing the INTERMOB 2020 Fair was addressed
in detail and a consensus was reached. We came to a joint
decision not to participate in the fair as an association. In
INTERMOB 2021, we made attempts to prevent our mem-
bers from forfeiting any of their rights. Here, I would also
like to thank TUYAP administration for their understanding,
support, and contributions.

On the other hand, we continued to work on the 11th Na-
tional Furniture Accessories Design Competition uninter-
ruptedly. Meetings with universities, announcing the contest,
Selection Committee Meeting, Award Ceremony and exhibi-
tion activities were carried out smoothly and meticulously
within pandemic conditions. As an association, we have
managed to accept new members despite this extraordinary
times. We carried out a number of tasks such as specifying
the topics to be covered in the autumn issue of MAKSDER
Aktiiel magazine, coordination of interviews, and checking
and proofreading of the articles in the magazine with our
magazine team in a devoted manner. Fortunately, we were
able to bring you our magazine on time.

May Turkish citizens who lost their lives due to the pandemic
rest in peace and my condolences to their relatives. On
behalf of my association and myself, I would like to express
my gratitude to Turkish government, physicians, and all
healthcare professionals who work nobly in intensive care
units without a break for their outstanding performances and
intense efforts. On this occasion, I wish health and success
to all members of the industry."

We conveyed our views and suggestions
on the effects of force majeure practices,
short-time working pay, and pandemic
on our industry to relevant ministries,
TOBB, and various exporters' unions.
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AKSESUAR, MOBILYANIN

KATMA DEGERINI ARTTIRIYOR

Accessories Increase the Added Value of Furniture

8¢ MAHIYE SABUNCUOGLU




MAKSDER Aktiiel dergisi, agacin
hik4yesinden baslayarak teknolojiye
evrilen siirecler konusunda alaninin
uzman isimlerinden birini daha konuk
ediyor bu sayimizda: Dr. Sabit Tuncel.

®

Jac isleri Endtistri Mtihendisi Dr. Sabit Tungel ile
sektordin tarihsel gelisiminden uretim teknolojileri-
ne, mobilyada aksesuarin éneminden inovasyona
ve sektdrin endustri 4.0'a uyumuna dek genis bir
yelpazeyi igeren konularda sohbet ettik. iste her okuyana
katki saglayacagini dustindtigumuz séylesimizden notlar. ..

MOBILYANIN TARIHSEL GELISIMIYLE
SOZLERINIZE BASLAYABILIR MISINiZ?
“Mobilyanin tarihsel gelisimi dedigimizde bu basl basina
bir makale konusu aslinda. .. Bu konuda detayl arastirma
yapllarak, sonuglari genis kapsamli incelemek gerekir.
Ancak sorunuzu su sekilde yanitlamaya calisayim: Hafizam
beni yaniltmiyorsa gesitli yazil kaynaklarda ve literattirde tas
veya adaglarin yontularak kullanimasi, MO 4 bin yillarina
dayanmakta. Antik Donem ya da Antik Cag ise daha gok
Misir, Anadolu, Yunan ve Roma imparatorlugu eserleri-
ni simgeleyen zamanlari tanimlamaktadir. O dénmeden
bu yana malzeme ve tretim tekniklerindeki ilerlemeler ile
birlikte mobilya kavrami da geligmistir. ik olarak oturma
eylemini gergeklestirme ile baglayan; daha sonra tasarm,
Uretim ve estetik kavramlari ile birlikte Sanayi Devrimi’nin
de hissedilir etkisi sonucu yapisal, boyutsal ve mekansal
degisimlere ugramistir. Ozellikle 19. ylizyllda enduistrilesme
ile birlikte mobilyalardaki degisim de ivme kazanmistir. Eski
gadlarda daha ¢ok statu olgusunu 6n plana gikaran ve
yogun el isGiligi barindiran mobilyalar, aslinda birer sanat
eseri gibi yapiimaktaydi. Geligen teknoloji ve Sanayi Devrimi
ile birlikte kentlesmenin baslamasi, mobilyalarin kullanimi
arttirmistir. Agirlikli olarak konvansiyonel makineler kulla-
nilarak, daha ¢ok el isciligi ile uretilen mobilyalar, gelisen
teknoloji ve yeni tretim modelleri ile birlikte ginimtze
kadar gelmistir. Glnumtzde bilgisayar kontrolli makine-
lerin kullanildigi tasarm agirlikl mobilyalar, artik hepimizin
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We interviewed Woodworking Industry Engineer Dr.
Sabit Tungel on a wide range of topics from the historical
development of the industry to production technologies,
from the importance of accessories in furniture to innovation
and the industry's compliance with industry 4.0. Here are
some headlines from the interview which we believe every
reader will benefit from...

COULD YOU START BY TELLING US ABOUT THE
HISTORICAL DEVELOPMENT OF FURNITURE?

“The historical development of furniture can in fact be
the subject of an article by itself... It is necessary to make
an in-depth research on this subject and comprehensively
analyze the results. However, let me try to answer your
question: If I am remembering correctly, using stones
or trees by cutting, dates back to 4000 BC according
to various written sources and literature. The Ancient
Period or Age mainly refers to the times symbolized by
the works of Egyptian, Anatolian civilizations and Greek
and Roman Empires. Since then, the concept of furniture
has developed with advances in materials and production
techniques. It began with the act of sitting and later went
through structural, dimensional, and spatial changes as
a result of the palpable effect of the Industrial Revolution
along with concepts of design, production, and aesthetics.
Especially in the 19th century, transformation of furniture
gained momentum with industrialization. In ancient times,
furniture was a symbol of status and virtually a work of art
with rich hand workmanship. Urbanization brought about
by the advancing technology and Industrial Revolution,
increased furniture use. Furniture mostly made by hand
using conventional machines, has survived to our day with
the advancing technology and new production models.

In this issue, MAKSDER Aktiiel
magazine hosts another field expert in
processes, from the story of the tree to its
transformation into technology: Dr. Sabit
Tuncel.
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evlerinde, ofislerinde gunltk hayatin vazgegiimez birer
pargasi olmustur.”

BIR DIGER IFADE ILE “SON DONEMDE
MOBILYA URETIMINDE TEKNOLOJi YOGUN
OLARAK KULLANIYOR” DIYEBILIR MIYIZ?
“Evet, kesinlikle diyebiliriz. Geldigimiz noktada tasarim
kavraminda fonksiyonellik 6n plana ¢ikmis ve daha mini-
malist gizgiler tagir hale gelmistir. Uretim teknolojilerinin hizia
gelisimi, kullandigimiz mobilyalarda ergonomi ve estetigin
yani sira, teknolojiyi de barindirir hale getirmistir. Hepimizin
bildigi gibi calisma seklinize gére ayarlanabilir masa veya
koltuklar; katlanip duvara gizlenebilir yataklar; gtinduz kol-
tuk veya kanepe, aksam yatak olabilen oturma gruplari gibi
bircok trtin artik hayatimiza girdi. Aslinda degigen ihtiyagla-
rimiza gore sekillenen mobilyalar, son dénemde teknolojiyi
yogun olarak igerisinde barindirdidi gibi tasarimlarinin da
bu yonde sekillenmesine neden olmaktadir. Her ne kadar
fonksiyonelligi Gnemli olsa da mobilya tasarimi, gérselligi ve
icerisinde barindirdigi fonksiyonelligine gére statu simgesi
olma 6zelligini tagimaktadir. Ulkemizde 1960’1 yillarin bagina
kadar usta - ¢irak iligkisi ile geligen atdlye bazli imalatlar,
teknolojinin gelisimi ile birlikte sanayilesme yolunda hizla
gelisim saglamistir. Sanayinin globallesmesi, tlkemize
diger Ulkelerden beyaz esya, mobilya ve tekstil trtinlerinin
girmesi ile birlikte sanayicimiz, yerel pazarda bu drtinler
ile rekabet etmek zorunda kalmistir. Bu da sektérimuzin
gelisimine ivme kazandirmistir. 2000'li yillardan bu yana
mobilya tretimi daha enddistriyel bir konuma sahip. Ayrica
modern tesislerin kurulmasi ile birlikte teknolojik makine
ve yazilimlarin da devreye girmesi, sektorin uluslararasi
arenada rekabet edebilir hale gelmesini saglamistir.”

TASARIM VE AR-GE YATIRIMLARI BU
NOKTADA BUYUK ONEM ARZ EDIYOR DEGIL
mI?

“Duinyada mobilya sektériine baktigmizda oldukga bu-
yuk bir pazar oldugunu ve bu pazarda Turkiye mobilya
ureticilerinin de kismen séz sahibi hale geldigini goru-
yoruz. Ozellikle son dénemde sektériin tasarim ve Ar-
Ge yatinmlari ile birlikte ihracata yonelmesini, istenilen
boyutta olmasa da birgok tlkeye mobilya ihrag ediyor
olmamizi, 6nemsenmesi ve gelistirilmesi gereken konular

Today, design-oriented furniture produced by computer-
controlled machines has become an essential part of daily
life in our homes and offices."

IN OTHER WORDS, CAN WE SAY THAT “THE
TECHNOLOGY HAS BEEN USED INTENSELY IN
FURNITURE PRODUCTION IN RECENT YEARS”?
“Yes, we can definitely say that. At this point, functionality
has come to the fore in the concept of design and
products have more minimalist lines. Thanks to the rapid
development of production technologies, the furniture we
use now incorporates technology as well as ergonomics and
aesthetics. As we all know, many products such as tables or
chairs that can be adjusted based on your working style;
beds that can be folded and hidden in walls; sitting groups
that function as sofas during the day and turn into beds
at nighttime are now parts of our lives. In fact, furniture
shaped according to our changing needs, has increasingly
incorporated technology and designs have also been made
in this direction. Although functionality is important,
furniture is a status symbol with its design, visual quality,
and functionality. In Turkey, production in workshops
based on master-apprentice relationship until the early
1960s, has rapidly adapted to industrialization with the
advancement of technology. With globalization of industry
and import of white goods, furniture, and textile products
to Turkey, Turkish industrialists have had to compete with
these products in the local market. This has sped up the
development of the industry. Since the 2000s, furniture
production has been mainly industrial. In addition, with
establishment of modern facilities and the introduction
of technological machinery and software have given the
industry a competitive edge in the global arena.”

AT THIS POINT, DESIGN AND R&D INVESTMENTS
ARE OF GREAT IMPORTANCE, AREN'T THEY?

"Looking at the global furniture industry, we see that it is a
massive market where today Turkish furniture manufacturers
also play a role to an extent. Especially in recent years, I
see industry's orientation towards exports with design and
R&D investments and furniture exports made to a number
of countries although not as high as desired, as issues that
should be deemed important and promoted. The role of
Turkish companies that have become brands by working with
professionals and giving weight to engineering solutions in
production and planning, is undeniable. Turkish companies
are predominantly SMEs, and them attaching importance
to corporate structure and working with professional
managers will undoubtedly speed up their development.



olarak gériyorum. Ulkemizdeki marka olmug mobilya fir-
malarinin profesyoneller ile galismasi, Uretim ve planlama
asamasinda muhendislik goztmlerine dnem vermesi, bu
gelisimde yadsinamayacak dtizeydedir. Agirlikli olarak
KOBI dtizeyinde olan firmalarimizin kurumsal yapiya énem
vermesi ve profesyonel yoneticiler ile galismasi, kugkusuz
gelisimlerini de hizlandiracaktir. Genellikle aile sirketi olan
bu yapilarin ileriki nesillere devrediimesi ve kalici olmasi
icin mutlaka profesyonel yardim almalari ve sistematik bir
yénetim organizasyonuna sahip olmalar gerekmektedir.
isletmelerin gelisimi, sadece teknoloji ve makineye yapilan
yatinma bagl olarak dusuntiimemelidir. Makine ve teknoloji
kullaniminda egitimli uzaman kisilere ihtiyag vardir. Siz ne
kadar yatinm yaparsaniz yapin, belirli bir sistematik altya-
plyl kurmadidiniz stirece yapilan mekansal ve donanimsal
yatinmlar, higbir ise yaramamaktadir. Dolayisiyla en 6nemli
unsur, insana yatinm yapiimasidir. Sonugta sistemi kura-
cak ve onu isletecek olan insandir. Konuya bu gergevede
bakildiginda isletmelerimizin tiniversiteler ve meslek liseleri
ile siki bir is birligine girmesi, personel istihdamlarini bu ig
birlikleri ile ¢cdzmeleri, cok daha geligsime acik ve surdu-
rilebilir olacaktir. Birgok buyuk ve kurumsal isletmemizin
sanayi ig birliklerinde bu kaynaklardan ve tniversitelerden
faydalandigini gérmekteyiz. Oysaki bu galismalari tabana
yayarak KOBI 6lgegindeki igletmelerimizin de geligimine
katki saglayabilir, bdylece daha teknik ve verimliis modelleri
ile dretim tesislerimizi cok daha iyi yerlere getirebiliriz.”

MOBILYA SEKTORUNDE UNIVERSITELERIN
ROLUNDEN BAHSEDER MISINIZ?

“Her sektérde oldugu gibi mobilya sektérinde de egitimli
personel ihtiyaci, tniversitelerin ilgili bolimlerinden karsi-
lanmaktadir. Ozellikle muhendislik egitimi almis ve tretim
yénetimi konusunda bilgi ve tecriibeye sahip kisilere bu
sektortin ihtiyaci var. Belki burada vurgu yapilmasi gereken
konu su: Universite sanayi is birligi séylemi... Evet, bu
her toplantida, kongrede, panelde, seminerde ve benze-
ri platformlarda sikga séylenir. Ancak istenilen dizeyde
hayata gecirilemez. Neden? Saninm karsilikli beklentiler
ortiismuyor.”

COZUM SAGLAMAK iCIN NELER
YAPILABILIR?

“Fayda tretebilir bir model kurgusu yapiimal. Oncelikle
Universite - sanayi ig birligini tanimlamak ve buradan ¢i-
kacak faydanin her iki kurum - kurulus i¢in fayda tiretebilir
bir model Uizerine kurgusunu yapmak gerekiyor. Béylece
karsilikli beklentiler tam olarak tanimlanmis ve uygulanabilir
olacaktir. Biz bunu yapmadigimiz stirece bu konuyu daha
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To hand down these organizations to future generations
which are generally family businesses and for them to
survive, companies must receive professional assistance
and ensure a systematic management organization. Business
development is not solely based on the investment made
in technology and machinery. Trained experts to operate
machinery and technology are also needed. No matter
how much you invest, investments in space and hardware
are useless if a certain systematic infrastructure is not set
up. Therefore, the most important factor is to invest in
people. After all, people set up the system and operate it.
Considering the issue in this framework, it will be more open
to development and more sustainable if companies closely
collaborate with universities and vocational high schools
and hire their personnel through these collaborations.

We see that many large and corporate Turkish businesses
benefit from these sources and universities in industry
collaborations. However, by making these practices popular,
we can contribute to the development of our SME-scale
enterprises, and that way we can improve our production
facilities with more technical and efficient business models."

COULD YOU TELL US ABOUT THE ROLE OF
UNIVERSITIES IN FURNITURE INDUSTRY?

“The need for trained personnel in the furniture industry is
met by relevant departments of the universities as in every
industry. This industry particularly needs people with
engineering education and have knowledge and experience
in production management. Perhaps the point that needs to
be emphasized here is the university-industry cooperation
discourse... Yes, this is often discussed in every meeting,
congress, panel, seminar and similar platforms. However,
it cannot be implemented at the desired level. Why? I guess
mutual expectations do not match. "

WHAT CAN BE DONE TO PROVIDE A SOLUTION
TO THIS?

“A model that can generate benefits is needed. First of all,
it is necessary to define the university-industry cooperation
and to build on a model that can generate benefits both
for institutions and organizations. This way, mutual
expectations will be fully defined and can be realized. If we
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cok tartiginiz diye dustintyorum. Buyuk olcekli isletmele-
rimiz, bu is birligi konusunu kendi gayret ve ¢abalari ile
¢Ozuyor. Ancak tabana yayllmasi, diger isletmelerimizin
de fayda elde edebilmesi i¢in daha kapsamli ¢alismala-
rn yapilmasi lazim. Sanayimizin birgok problemi var. Bu
problemler, akademik arastirmalara konu edilerek her iki
taraf igin de oldukga verimli gozumler elde edilebilir. Ya-
pilacak her galismanin tlke ekonomisine ve ham madde
kaynaklarimizin kullanimina énemli yansimalari olacaktr.”

PEKI MQBiLYA SEKTORUNU KENDi
ICERISINDE SINIF VE KATEGORILERE
AYIRABILIR MISINiZ?

“Soruyu mobilya 6lgeginde ele alirsak temelde sabit ve
hareketli mobilya olmak uzere ikiye ayirabiliriz. Buradan
hareketle kullanim alanina gore ey, ofis, otel ve hastane
mobilyalari olarak ayrilabilirler. Kullanim amacina gére yu-
musak grup, yani yatak ve oturma grubu mobilyalar, dolap
ve benzeri depolama amagl kullanima uygun drunler ve
dis mekan donati elemanlari olarak kategorilendirebiliriz.
Bu ayrimi, tretim modeline gére de yapmamiz gerekirse
yerinde montaj yapilabilen, paketli, kolaylikla sékuiltip takila-
bilen (demonte) mobilyalar, bir grubu olusturacaktir. Ustalik
gerektiren montajinin igletmede yapildigl, sadece yerine
kurulum yapilan mobilyalar ise bir diger grubu meydana
getirir. Ancak en basta da belirttigim gibi bu oldukga kap-
samli bir konu. Dolayisiyla bu ayrim yapilirken fonksiyon,
mekan ve mobilyanin Uretim yapisina gére detaylandiriimasi
gerektigini dustindyorum. Sorunuza ‘sektér olarak aynm’
diye baktigimizda ise mobilyanin olusumuna etki eden
birgok sektérle karsilagiriz. Bunlar da masif ahsap, levha,
kaplama, aksesuar, donati elemanlari, tekstil, metal ve
boya sektorleri olarak siniflandirabiliriz. TUm bu sektdrlerin
birlesimi ile kullandigimiz mobilyalar olusmaktadir. Buradan
da sunu sOyleyebiliriz ki mobilya Uretimi, birgok sektord de
beraberinde gelistirdigi gibi diger sektdrlerdeki gelisimin
de etkisi altindadir. Teknolojik degisimin hayatimiza her
dokundugu noktada, farkli bir ihtiyag veya konfor alani
dogmaktadir. Bu da yagam mekanlarimizi, dolayisiyla
mobilyalarimizi fonksiyonellik ve tasarim boyutunda etkisi
altina almaktadir. Degisen ihtiyag ve talepler dogrultusunda
mobilya yan sanayi ise gelen talebe gore yeni aciimlar
yapmaktadir.”

MOBILYADA AKSESUARIN YERI GUNUMUZDE
ARTIK ASIKAR... BUONEME BINAEN
AKSESUARLARIN VAZGE_CiLME_ZLiG_iNi
BIRAZ DETAYLANDIRABILIR MISINIZ?

“Ahsap elemanlarin birlesimini saglayarak bunlari tirin
haline getiren parcalar ‘mobilya aksesuarlar’ diye
tanimlansa da her birlestirme elemanina ‘aksesuar’
demek, kapsayici bir kavram olmuyor. Aksesuar,
mobilyaya estetik ve fonksiyonelligini arttirici deger
katan, mobilyanin katma degerini arttiran bir unsur. Oysa
ki baglanti elemanlari ile minifix, mentese, gekmece
raylari ve benzeri unsurlar, mobilyanin mobilya olmasini
saglayan materyallerdir, ancak urtine estetik bir katkilari
yoktur. Dolayislyla aksesuar ve baglanti elemanlarinin
tamamina ‘mobilya donati elemanlar’’ demek, sanirm
kavramsal olarak daha dogru bir ifade olacaktir. Bu
agidan baktigimizda mobilya donati elemanlarinin
Urdnun kurulumundan son kullanicinin estetik ve
fonksiyonel beklentilerine kadar olan tum streglerin
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do not realize this, I think we will have to discuss this issue
also in coming years. Our large-scale enterprises solve
cooperation issue with their own efforts and operations.
However, more comprehensive studies should to be
carried out to make it popular and to benefit other Turkish
businesses. Our industry faces many issues. These problems
can be academic research subjects and efficient solutions
can be obtained for both parties. All future studies will have
important reflections on national economy and the use of
raw material resources in Turkey. "

COULD YOU DIVIDE THE FURNITURE INDUSTRY
INTO CLASSES AND CATEGORIES WITHIN ITSELF?
“If we answer the question within furniture framework,
we can basically divide it into two as fixed and movable
furniture. Based on this, these can be divided into home,
office, hotel, and hospital furniture categories according
to their area of utilization. We can categorize as soft group
which is bed and sitting group furniture, cupboards and
similar products suitable for storage purposes, and outdoor
equipment, based on purpose of use. If we divide according
to the production model, the furniture that can be assembled
on site, packaged, and easily assembled and disassembled
form a group. Another group is the furniture that require
craftsmanship which is assembled in-house and mounted
only in place. However, as I mentioned at the beginning,
this is a very comprehensive issue and therefore I think this
should be elaborated based on furniture's function, space,
and production structure. If we answer your question as
"division as an industry", there are a number of industries
that play a role in formation of furniture. We can classify
them as solid wood, plate, coating, accessories, fittings,
textile, metal, and paint industries.

The furniture we use is made by collaboration of all




®

gerekiyor. iste bu ylizden mobilyanin bittininde donati
elemanlarinin secimi énemli yer tutmaktadir. Kullanilacak
her donati eleman, Urtindin kalitesine katki sagladigi gibi
konforunu da etki etmektedir.”

BIZLERI YAKINDAN ILGILENDIREN BiR
KAVRAM OLARAK ENDUSTRI 4.0’A MOBILYA
SEKTORU NASIL UYUM SAGLAYACAK SIiZCE?
“Bu sorunuza 6ncelikle sanayi devrimlerinin geligimiyle
kisaca cevap vermek istiyorum. Bilindigi gibi ilk Sanayi
Devrimi, 18. ytzyil baslarinda buhar guctnun bulunmasi
ile baglamistir. Daha sonra elekirik enerjisinin kullanimi ile
birlikte kitlesel tiretim modellerin gelismesi, ikinci Sanayi
Devrimi olarak adlandinimigtir. Teknolojik gelisim, elektro-
nik ve bilgi teknolojilerinin ilerlemesi, dretim sistemlerinde
otomasyon ve robotik kontroltin geligimi, Ugtincli Sanayi
Devrimi’nin kapilarini agmigtir. Siber fiziksel sistemlerin
kullanimi, internet ve bulut sistemlerinin yayginlagsmasi,
loT (nesnelerin interneti) kavramini ortaya gikartmistir. Bu
kavramlar ilk olarak 2011 yiinda Hannover Messe Fuar’'nda
Alman Hukdmeti tarafindan Enddistri 4.0 tanimlamasi ile
ortaya atilmistir. Dinya Ekonomik Formu’nda Aimanya
Bagbakani Angele Merkel, Endustri 4.0'in dnemine vurgu
yapmistir.

Aslinda Enddistri 4.0, ugtan uca tim akisin birbiri ile haberle-
sebildigi ve otonom sistemlerin insan hizmetine sunuldugu
bir yapiyl tanimlamaktadir. Boyle olunca sizin sadece tretim
tesisinizi akill hale getirmeniz, aslinda tam olarak Enduistri
4.0 kavramina uymuyor. Bu sistem, sadece isletmenin ka-
pali devre olarak kendi i¢ igleyisinde galiglyor. Ancak digari
ile iletisim kuramadigr igin déngu tamamlanmig olmuyor.
Bu yaklasimlardan sonra mobilya sektdru ¢zelinde konuyu
inceledigimizde, retim isletmelerinin bir kisminda bilgisayar
kontrollti makine (CNC) ve robotik kontrollerin kullaniliyor
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these industries. Based on this, we can say that furniture
production is influenced by the development in other
industries as it also leads to development in numerous
sectors. At each point where technological changes touch
our lives, a different need or comfort zone arises. This
naturally daffects our living spaces and consequently our
furniture in terms of functionality and design. In line with
the changing needs and demands, the furniture sub-industry
expands according to the demand."

NOWADAYS THE PLACE OF ACCESSORIES IN
FURNITURE IS APPARENT... CAN YOU ELABORATE
ON THE INDISPENSABILITY OF ACCESSORIES
BASED ON THIS?

"Although the parts that connect wooden elements and turn
them into products are defined as 'furniture accessories',
calling each fastener an 'accessory' is not inclusive.
Accessory is an element that enhances furniture's aesthetic
value and functionality, increasing the added value of
furniture. However, fasteners and mini-fixes, hinges,
drawer rails, and similar elements are the materials that are
necessary to make the furniture, but they do not contribute
to the product in aesthetical sense. So, I think it would be
conceptually more correct to refer to all accessories and
fasteners as 'furniture fittings'. From this point of view,
furniture fitting elements must successfully perform at
every stage of all processes from product's installation to
aesthetic and functional expectations of the end user. That
is why the selection of fitting elements plays an important
role in the furniture as a whole. Each fitting element to be
used not only contributes to the product's quality but also
dffects its comfort. "

HOW DO YOU THINK THE FURNITURE INDUSTRY
WILL ADAPT TO INDUSTRY 4.0 WHICH IS A
CONCEPT THAT IS OF PARTICULAR CONCERN TO
Us?

“I would like to answer this question briefly with the
development of industrial revolutions. As is known, the First
Industrial Revolution took start with the invention of steam
power in the early 18th century. Later, the development of
mass production models with the use of electric power was
coined as the Second Industrial Revolution. Technological
developments, the advancement of electronics and
information technologies, the development of automation
and robotic control in production systems lead to the Third
Industrial Revolution. The use of cyber physical systems,
the widespread use of the internet and cloud systems have
brought about the concept of IoT (internet of things).
These concepts were initially suggested by the German
Government at the Hannover Messe Fair in 2011 with the
term 'Industry 4.0'". In the World Economic Forum, German
Chancellor Angela Merkel emphasized the importance of
Industry 4.0.

As a matter of fact, Industry 4.0 defines a structure where
the entire end-to-end flow can communicate with each other
and autonomous systems are offered to human service. As
such, just making your production facility smart does not
exactly fit the concept of Industry 4.0. This system works
only in the internal running of the organization as a closed
circuit. However, the loop is not completed because it cannot
communicate with the outside. When we deal with the
subject in the furniture industry based on these approaches,
I think that the use of computer-controlled machines (CNC)
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olmasinin, kismen MRP ve ERP sistemleriile ¢alisimasinin,
konuya yakin olmalari adina gegisi kolaylastiracagini du-
stintiyorum. Onemli olan sistemin kurgusu ve bununla ilgili
altyapinin dogru kurgulanmis olmasidir. Bunun iginde dogru
bir ydnetim yapisi ve tim ig sureclerinin tanimlanmis gergek
yaplyl yansitmasi sarti saglanmig olmalidir. Bunu sunun igin
s6yllyorum: Ig streglerini yénetim, sistem denetimi igin
degil; gergek akisi gérmek igin hazirlanmali ve guincel tutul-
masi saglanmalidir. Aksi takdirde siz i sureglerinizi sisteme
yanlig girdiginizde Uretimin sonunda istenilen nitelikte urcin
alinamayacaktir. Ozetle séylemek istedigim su: Teknolojik
altyapiyr bir sekilde, yerli veya ithal olarak kurabilirsiniz,
ancak yonetim yapisini modernize edemezseniz hicbir
sekilde bu sisteme ayak uyduramazsiniz!”

VERIMLILIK ARTTIRILMASI iCIN YAPILMASI
GEREKENLER NELERDIR?

“Bu sorunuza genel bir yaklagim ile baktigimizda verimliligi,
dretim miktarinin tretim unsurlarina orani olarak ifade ede-
biliriz. Yani ‘biz tretim girdi maliyetlerimizi ne kadar asagiya
cekersek karliigimiz o oranda artacaktir’ diye duistinebiliriz.
Verimlilik kavramini biraz agtigimizda, tum kit kaynaklari en
optimum seviyede kullanilarak elde edecegimiz faydanin
beklentiyi karsilayacak boyutta olmasini saglamak ise ger-
cek anlamda rantabiliteyi saglayacaktir. Bunu yapabilmek
igin Oncelikle isletmemizdeki kayip zamanlari tespit etmekle
ve bunlar ortadan kaldiracak yéntemleri gelistirmekle ise
baslayabiliriz.”

Sektoér profesyonellerine, “kesinlikle is planiniz olmal!”
demek istiyorsunuz aslinda. ..

“Biraz daha detaylandiralim dilerseniz. Ozellikle tezgahlarin
kapasiteleri 6lctistinde ylklenmesi, her tezgahin gunlik
kapasite kullanm kayitlarinin incelenerek kayiplarin géz-
lemlenmesi ve bunlarin kék nedenlerinin tespit edilerek
gerekirse mevcut ig akiginin yeniden duzenlenmesi gibi
onlemler ile verimlilik artigina gidilebilir. Ayrica ayni rapor-
lardan is tekrarlarinin dnlenmesi saglanacagi gibi drdnun
olusumuna kadar gecen zamanda, drundn isletme igerisin-
de ne kadar yol kat ettigi; eger burada kayip var ise bunun

and robotic controls in some of the production facilities
and working with MRP and ERP systems will facilitate
the transition.

The important thing is setting both the system and related
infrastructure correctly. For this, a correct management
structure is required and the condition that all business
processes reflect the defined real structure must be met.
I say this because managing business processes, is not
for system control; it should be prepared and kept up-to-
date to see the real flow. Otherwise, when you enter your
business processes incorrectly into the system, the desired
product quality will not be attained at the end of production.
In summary, I mean you can establish a local or foreign
technological infrastructure but if you cannot modernize
the management structure, you will never be able to keep
up with this system! "

WHAT STEPS SHOULD BE TAKEN TO INCREASE
PRODUCTIVITY?

“When we approach this question from a general point of
view, we can define productivity as the ratio of production
amount to production elements. In other words, we can say
that "the more we lower our production input costs, the more
our profitability will increase". When we elaborate on the
concept of productivity, ensuring that the benefit we will get
by using all scarce resources at the most optimum level will
lead to real profitability. In order to do this, we can start
by identifying time lost in our business and coming up with
methods to eliminate them."

You actually say industry professionals "You must definitely
have a business plan!"...

“Let me elaborate a little more. Productivity can be
increased with measures such as loading the looms
according to their capacities, observing the losses by
examining the daily capacity usage records of each loom,
identifying the underlying causes, and rearranging the
current work flow if necessary. Also, the same reports
will prevent duplication of work, as well as the distance
product covers within the company until the product is
formed; if there is a loss here, finding ways to eliminate it
will have a positive effect on production. Before productivity
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nasil ortadan kaldirlacag gibi calismalar, uretime olumlu
etki saglayacaktir. Yapilacak verimlilik arttirici galismalarin
oncesinde kesinlikle is planinin olmasi ve bu plan cerce-
vesinde akisin duzenlenmesi, zamanin verimli kullanimi
adina dikkat edilmesi gereken unsurlardandir.”

SOYLESIMIZE KATILMANIZ, PANDEMI
KOSULLARINDA DIJITALLESME, E-TICARET
VE NITELIKLI INSAN KAYNAKLARI
TEMALARI CERCEVESINDE HAZIRLADIGIMIZ
DERGIMIZIN SONBAHAR SAYISI iCIN COK
ONEMLI BIR KAZANIM OLDU. SON OLARAK
EKLEMEK ISTEDIKLERINiZ VAR MIDIR?
“Oncelikle sizin araciliginizla MAKSDER Yénetimi'ne, dergi-
nizin bu sayisinda beni konuk ettiginiz icin tesekkur etmek
istiyorum. Yonelttiginiz sorular gergekten ¢ok gtizeldi, uma-
rim okuyuculariniz igin tatminkar yanitlar verebilmisimdir.
Ama sunu sOylemeden gegemeyecegdim: Gergekten de
her sorunuz, basl basina derinlemesine anlatiimasi veya
incelenmesi gereken konulari iceriyor. Bunlarin her biri,
sektordmdiz icin dnem arz eden konular. Son donemde
COVID-19 salgini ile is yapis modellerimizin degisimi,
6ncesinde hayatimiza giren Endustri 4.0 kavrami, bera-
berinde sanayide farklilagsmayi, inovasyonu ve Ar-Ge’nin
Snemini bizlere bir kez daha hatirlatti. Stirekli gelisim ve
ileriye yonelik farkli bakis agilarini blinyesinde barindiran,
inovasyona 6nem veren firmalarin bu dénemde énunun
aclk olacagini dustintiyorum. Saglicakla kalin!”

GRSV
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enhancement, having a business plan and arranging the flow

within the framework of this plan are among factors that
should be considered for using time efficiently."

INTERVIEWING YOU IS A VERY IMPORTANT
ACHIEVEMENT FOR THE AUTUMN ISSUE OF OUR
MAGAZINE, WHICH WE PREPARED WITHIN THE
FRAMEWORK OF DIGITALIZATION IN PANDEMIC
CONDITIONS, E-COMMERCE, AND QUALIFIED
HUMAN RESOURCES. FINALLY, WOULD YOU LIKE
TO ADD SOMETHING?

"First of all, I would like to thank the MAKSDER
Management through you for having me for this issue of
your magazine. The questions you asked were really good
and I hope my answers will be satisfactory for your readers.
But I have to say that each question contains topics that
need to be discussed or studied in depth in themselves. Each
of these are important issues for our industry. Change in our
business models with the recent COVID-19 pandemic, the
Industry 4.0 concept that came into our lives before that,
reminded us the importance of innovation and R&D in the
industry once again. I think that companies that incorporate
continuous improvement and different forward-looking
perspectives and attach importance to innovation will have
a clear path in this period. Stay healthy!

esal@es-al.com
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ektordn 6nde gelen birliklerinden biri olan Akdeniz
Mobilya Kagit ve Orman Urtinleri ihracatcilari Bir-
ligi (AKAMIB) Yénetim Kurulu Bagkani Refik Onur
Kiliger ile sektér Uzerine keyifli ve bilgi yuklu bir
sohbet gerceklestirdik. Pandemi stirecinden, inovasyon
ve dijitallesmeye yénelen ticari ortam hakkinda deger-
lendirmelerini aldigimiz AKAMIB Bagkani Kiliger, Mobilya
sektérinun pandemiye ragmen alti basamak ytikseldi-
ginin altini gizdi. iste Refik Onur Kiliger ile MAKSDER
Aktuel dergisi okurlart igin yaptigimiz sdylesinin detaylari:

AR-GE VE INOVASYON, KURESEL
PAZARDAKI HAKIMIYETI ARTIRIR!

Mobilya sektdrd hakkinda konusan Akdeniz Mobilya
Kagit ve Orman Urtinleri Ihracatgilar Birligi Yénetim Ku-
rulu Baskani Refik Onur Kiliger, “Duinyaca referans kabul
edilen Milano merkezli aragtirma merkezi Centre For
Industrial Studies'in (CSIL) raporuna gdre Turkiye, ku-
resel mobilya ihracatinda alti basamak birden atlayarak
sekizinci siraya yukseldi.” dedi. Kamuoyuna agiklanan
bu énemli sonug, mobilya aksesuar sanayicilerine ve

éé

MAKSDER Aktiiel’e konusan
AKAMIB Baskani Refik Onur
Kiliger, Tiirkiye'nin kiiresel
mobilya ihracatinda sekizinci b,
siraya yﬁkseldigini Sbybdi- We held a pleasant and informative interview with Refik
Onur Kiliger, Mediterranean Furniture Paper and Forestry

Products Exporters' Association (AKAMIB) Chairman of
the Board, a leading association in the industry. AKAMIB
Chairman Kilicer who commentated on the pandemic
period, innovation, and commercial environment turning
towards digitalization, stressed that the furniture industry
has gone up six steps despite the pandemic. Below are the
details of the interview we held with Refik Onur Kiliger for
MAKSDER Aktiiel magazine readers.

R&D AND INNOVATION INCREASE DOMINANCE
OVER GLOBAL MARKET!

Mediterranean Furniture Paper and Forestry Products
Exporters' Association Chairman Refik Onur Kiliger said
the following about the furniture industry, "According to
the report by Milan-based research center Center For
Industrial Studies (CSIL), taken as a reference worldwide,
Turkey has gone up six places at once in the global furniture
exports and risen to 8th place.” This significant finding
announced to the public has boosted the morale of furniture
accessories industrialists and industry professionals.

Mr. Refik Onur Kiliger pointed out that the COVID-19
pandemic that has affected the whole world, has also
changed consumer habits and stated the following, “Even if

AKAMIB Chairman Refik Onur
Kilicer gave an interview to
MAKSDER Aktiiel, saying Turkey
has risen to the 8th place in global
furniture exports. Y
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sektdr profesyonellerine buyutk moral oldu. Sayin Refik
Onur Kiliger, tim dunyay! etkisi altina alan COVID-19
pandemisinin tuketici aliskanliklarini degistirdigine dikkat
cekerek, “Pandemi ortadan kalksa bile artik hi¢bir sey
eskisi gibi olmayacak. Dijital ortama uyum saglayan,
AR-GE ve inovasyona agirlik veren firmalar, gelecekte
pazardaki hakimiyetlerini artinr.” agiklamasini yapti. Bu
sozler kugkusuz cok degerli ve bunyesinde sektérimuzuin
gelecegine dair ipuglar tagiyor.

AR-GE CALISMALARIMIZ ETKISINI
GOSTERIYOR

Pandeminin ilk aylarinda birgok sektérde oldugu gibi mo-
bilya sektériinde de buyuk oranliihracat kaybi yasandigini
bildiren Refik Onur Kiliger, “Ancak son Ug ayda ibre, artig
yonunde gdrdltyor. Elbette bu umut verici bir gelisme.
Uzun suren karantinalar nedeniyle evlerinde kapali kalan-
lar, yagsam merkezleri haline gelen evlerinde degisim ve
yenilik arayigina girdiler. Sonugta da mobilya ve ev tekstili
sektérunde talep artigi meydana geldi. Haziran ayinda
baglayan, akabinde temmuz ve agustos aylarinda dikkat
geken ihracat artigi, sektorin kaybini azaltsa da sekiz aylik
rakamlar, halen gecen yilin ayni dénemine oranla geride.
Fakat sektdriin mensuplari olarak kesinlikle karamsar
degiliz. Gunkd uzun yillardir markalagma, tasarm ve Ar-
Ge konularinda yaptigmiz calismalar bu zorlu gtinlerde
etkisini gosteriyor.

éé
Ttirkiye, kiiresel mobilya
ihracatinda alt1 basamak birden
atlayarak sekizinci siraya
yiikseldi.

Turkey has gone up six
places at once in the global
furniture exports and risen to
8th place.

””
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the pandemic goes away, nothing will be the same as before.
Companies that have adapted to the digital environment
and focus on R&D and innovation will increase their
dominance over the market in the future.” There is no doubt
that these are very valuable words which give hints about
our industry's future.

OUR R&D EFFORTS HAVE TAKEN EFFECT

Refik Onur Kiliger stated that in the early months of the
pandemic there was the considerable decrease in furniture
exports as in many other industries and said, “In the last
three months, however, export is on the rise. Of course, this
is a promising development. People isolated in their homes
due to long lockdowns, have been seeking change and
renovation in their homes which have become their living
centers. As a result, there has been an increased demand
in the furniture and home textile industries. Although the
increasing trend in exports that began in June and gained
traction in July and August, has partially compensated
for the industry's losses, the eight-monthly figures are
still lower compared to the same period last year. But as
industry members, we are by no means pessimistic.

Because the efforts we have made for many years in
branding, design, and R&D take effect in these hard times.
If we can focus on antibacterial and sustainable materials
in production, we can increase value-added exports also in

|




Uretimde antibakteriyel ve strdlirtilebilir malzemelere
odaklanabilirsek bu alanda da katma degerli ihracatta
bir artis yapabiliriz. Nitekim dtinyaca referans kabul edilen
Milano merkezli aragtirma merkezi Centre For Industrial
Studies'in (CSIL) raporuna gdre Trkiye, kiiresel mobilya
ihracatinda alti basamak birden atlayarak sekizinci siraya
yukselmistir. Bu durum mobilya ticaret hacminde dtinya
genelinde bir daralma olmasina ragmen, bizdeki etkisinin
nispeten daha az oldugunu géstermektedir.” dedi.

2020 YILINDA 226 ULKE VE BOLGEYE
IHRACAT

AKAMIB Bagkani Refik Onur Kiliger'in aktardig bilgiler,
sektdriimtz dahilinde tretim yapan firma ydneticileri icin
cok degerli bilgiler iceriyor. SGylesimizin devaminda da
6nemli detaylar yer aliyor. S0yle ki Akdeniz Mobilya Kagit
ve Orman Urtinleri Ihracatgilan Birligi Yonetim Kurulu Bag-
kani Refik Onur Kiliger, 2020 yilinda 226 Ulke ve bélgeye
ihracat gerceklestiren mobilya, kagdit ve orman Uurdnleri
sektorindn 2021 yilinda temel hedefinin sdrddirulebilir
ve katma degeri yliksek ihracat gergeklestirmek oldugu-
nu kaydetti. Aktif olunan ihracat pazarlarinda Turkiye'nin
varligini guiclendirmenin yaninda, yeni pazar arayiglarinin
da hiz kesmeden devam ettigini belirten Onur Kiliger, “Bu
yll Hatay, Adana ve Mersin'de olmak Uizere Ug yeni Ur-Ge
projesini hayata gecirecediz. Bu Ur-Ge projelerimizle hem
ihracati arttiracak hem de basta mobilya, kereste ve palet
Ureticisi olmak lzere kuigtik ve orta buytkltikteki igletme-
lerimizin ihracatg! ordusuna katimasini saglayacagiz.”
seklinde goruslerini aktardi.

GELENEKSEL TICARET YONTEMLERI, YERINI
DIJiTALLESMEYE BIRAKTI

Pandemi, dijitallesme, e-ticaret ve nitelikli insan kaynaklari
Ust basliklar gergevesinde hazirladigimiz MAKSDER Ak-
tlel dergisi sonbahar sayisinda, tema konularimizin altini
sektordmtziin 6nde gelen isimlerinden aldigimiz itk agiz-
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this field. According to the report by Milan-based research
center Center For Industrial Studies (CSIL), taken as a
reference worldwide, Turkey has gone up six places at once
in the global furniture export and risen to 8th place. This
shows that although there is a narrowing in furniture trade
volume worldwide, its effect on Turkey is relatively less.”

EXPORT TO 226 COUNTRIES AND REGIONS IN 2020
The information provided by AKAMIB Chairman Refik
Onur Kiliger is very valuable for executives of companies
that make production in our industry. Below are also
important clues. Mediterranean Furniture Paper and
Forestry Products Exporters' Association Chairman of the
Board Refik Onur Kiliger noted that the main goal of the
furniture, paper, and forestry products industry that makes
exports to 226 countries and regions in 2020, is to achieve
sustainable and high value-added exports in 2021.

Onur Kiliger marked that in addition to strengthening
Turkey's presence in export markets Turkey is active in,
an unabated search continues for new markets, and made
the following remark, "This year, we will realize three new
Ur-Ge projects in Hatay, Adana, and Mersin. With these
Ur-Ge projects, we will both increase exports and ensure
that our small and medium-sized enterprises, especially
furniture, timber, and pallet manufacturers, will join the
army of exporters."

TRADITIONAL TRADE METHODS REPLACED BY
DIGITALIZATION

In the autumn issue of MAKSDER Aktiiel magazine, we
chose pandemic, digitalization, e-commerce, and qualified
human resources as main topics, and decided to fill under
these themes with first-hand opinions from prominent figures
of our industry. In this sense, the statements of AKAMIB
Chairman Refik Onur Kiliger we hosted on the pages of
our magazine, contain visionary knowledge especially
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dan goruglerle doldurmaya karar vermigtik. Bu anlamda
dergimiz sayfalarina konuk olan AKAMIB Bagkani Refik
Onur Kiliger'in agiklamalar, 6zellikle dijitallesme konusunda
vizyoner bilgiler iceriyor. Sayin Kiliger, geleneksel ticaret
yéntemlerinin pandemiyle birlikte yerini dijitallesmeye bi-
raktigini vurgularken soézlerine séyle devam etti: “ABD ve
Gin arasindaki ticaret savaglar sonrasinda Gin'den bosalan
bagta mobilya pazarina hizli bir girig yaptik. inracat hacmi-
mizi pandemi doneminde bile artirabildik. Bu gelismenin
altini ézellikle gizmek istiyorum. Simdi guincel hedefimiz,
2021 yilinda ABD pazarinda daha da fazla yer alabilmek.
Bunu basarabilecek potansiyelimiz fazlasiyla mevcut.”

CIN’IN KAYBI SEKTORUMUZ ICIN FIRSAT
OLABILIR!

Baskan Kiliger, pandemi surecinin iginde bulundugumuz
sektdru yakindan etkileyen buyuk degisimlere neden ol-
dugunu vurgulayarak agiklamalarini su sekilde tamamladi:
“Avrupa Birligi Ulkelerinde de Cin menseili drtinlere kars!
gOzle goruldr bir mesafe olugtu. Benzer sekilde Cin'deki
tedarik zincirlerini daha yakin tlkelere getirmek icin galig-
malar basladi. Bu sureci firsata gevirip Almanya, Fransa
ve Italya basta olmak tizere Avrupa Birligi tilkelerinde daha
aktif olarak urtin kalitemiz ve tasarimlarimizi géstererek bu
Ulkelerde markalasabiliriz. Buyuk firmalanmiz, pandemi
nedeniyle dijital ortama tasinan fuar ve ticaret heyetleri gibi
etkinliklere vakit gegirmeden uyum saglayabildiler. Ancak
sektérdin buytik béltimund olugturan kiiguk igletmelerimizin
de hizlica online platformlara adapte olmalari gerekiyor.
Akdeniz Mobilya Kagit ve Orman Urtinleri ihracatgilan Birligi
olarak bu alanda firmalarimiza destek veriyoruz, vermeye
de devam edecegiz.”

on digitalization. Mr. Kiliger underlined that traditional
trade methods have been replaced by digitalization with
the pandemic and continued as follows: “After the trade
wars between the USA and China, we made a fast entry
into the furniture market to fill the gap China left behind.
We were able to increase our export volume even during
the pandemic. I would particularly like to underline this
development. Now, our current goal is to have an even
greater presence in the US market in 2021. We have the
potential to achieve this."

CHINA'S LOSS MAY BE AN OPPORTUNITY FOR OUR
INDUSTRY!

Chairman Kiliger emphasized that the pandemic has
brought about major changes which have closely affected
our industry, and completed his words as follows: “There
has been a visible distance towards products of Chinese
origin in the European Union countries. Similarly, efforts
have been launched to bring supply chains in China to
countries nearby. We can turn this into an opportunity
and become a brand in these countries by showcasing our
product quality and designs more actively in European
Union countries, especially in Germany, France and
Italy. Our large companies were able to adapt without
wasting time in events such as fairs and trade missions,
moved to the digital environment due to the pandemic.
However, small businesses that make up the majority of
the industry, need to rapidly adapt to online platforms. As
Mediterranean Furniture Paper and Forestry Products
Exporters' Association, we support our companies in this
field and will continue to do so."



INTERZUM, 2021T’E

HAZIRLANIYOR

Interzum Getting Ready for 2021

Uluslararasi mobilya fuarlar: alaninda en
kapsamli organizasyonlardan biri olan
Interzum™un bir sonraki organizasyon
tarihi aciklanda.

®

6In’de duzenlenen uluslararasi mobilya fuari In-
terzum, alaninda en énemli ve en kapsamli or-
ganizasyonlardan biri olarak taniniyor. ki yilda bir
duizenlenen fuarin, gelecek sene 04-07 Mayis 2021
tarihleri arasinda gergeklestiriimesi hedefleniyor. Firmalarin
dig pazarlardaki paylarini artirma, mobilya sektériindeki
yenilikleri ve son gelismeleri yerinde gérme imkani veren
fuarda, uluslararasi aksesuar ve yari bitmis mobilyalar,
ahsap isciligi endustrisi, ddseme makinalari ve yedek
pargalari, mobilya aksesuarlari, mobilya kaplama malze-
meleri ve mutfak mobilyalari firmalari trdnlerini sergiliyor.
Koelnmesse tarafindan duizenlenen fuar, firmalarin en yeni
uruin teknolojilerini ve yenilikgi ¢ézdmlerini, ddnyanin her
yerinden muigterilere ve potansiyel musterilere sunmak
igin elverigli bir platform olarak éne c¢ikiyor. Dunyanin her
yerinden pek ¢ok katilimcinin istirak ettidi fuar, her yil bu-
yuyen istatistikleriyle de dikkat ¢ekiyor. 2019 yilinda 1805
katilimeinin yer aldidi Interzum Fuari’'ndaki firmalarin dortte
Ugu, yurt disindan gelmis. Ayni yil 74 bin 185 ticari ziyaretci,
fuara giris yapmis. Ziyaretci sayilari ise 2017'ye kiyasla
ylzde 75 artig géstermis. Almanya'dan gelen ziyaretgcilerin
yani sira, Avrupa tilkelerinden en yogun katilim italya, Fran-
sa, ispanya, Polonya, Hollanda ve Birlesik Krallik olarak
siralaniyor. Asya'dan gelenlerde ylizde 22 oraninda artis gé-
riltrken, ¢6zellikle Cin'den gelen ziyaretci sayisindaki artis
ylzde 48 oranindaydi. Ayni yil Orta ve Guiney Amerika'dan
gelen ziyaretgilerde ylizde 24, Dogu Avrupa Ulkelerinden
ylzde 21 artis kaydedilirken Kuzey Amerika'nin ziyaretci
sayisindaki artigl ylizde 7 olarak gergeklesmis.

fair < fuar @

The international furniture fair Interzum organized in
Cologne is known as one of the foremost and most extensive
organizations. Next year, the aim is to hold the fair between
May 4th and 7th 2021 which is organized biannually.
International companies in accessories and semi-finished
furniture, woodworking industry, upholstery machinery and
spare parts, furniture accessories, furniture cover materials,
and kitchen furniture fields exhibit their products at the
fair which enables companies to increase their share in
foreign markets and to observe the innovations and latest
developments in the furniture industry, on-site. Organized
by Koelnmesse, the fair stands out as a convenient platform
for companies to offer their latest product technologies and
innovative solutions to customers and potential customers
from all over the world.

The fair attended by a large number of international
participants also attracts attention with its growing statistics
every year. Participated by 1805 participants in 2019, three-
quarters of the companies at the Interzum Fair were from
abroad. In the same year, 74 thousand 185 business people
visited the fair. The number of visitors increased by 75
percent compared to 2017. Next to visitors from Germany,
the European countries with the highest participation were
Italy, France, Spain, Poland, the Netherlands, and the
United Kingdom. While the number of visitors from Asia
increased by 22 percent, the number of visitors from China
increased by 48 percent. In the same year, visitors from
Central and South America increased by 24 percent and
from Eastern European countries by 21 percent, while the
number of visitors from Northern America increased by 7
percent.

One of the most extensive international
furniture fair organizations, the dates for
the next Interzum was announced.
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IS DUNYASI

YENI

NORMALLESME

DONEM; iCiN
UMUTLU ,

Business World is Ready
for the New Normalization

&8 YUSUF MERIC

COVID-19 salgininin ikinci fazi olan
“yeni normallesme” donemine dair is
diinyasinin tutum ve beklentilerinin
nabzini tutan genis kapsamh bir
arastirma gerceklestirildi.

®

GS Global tarafindan énemli bolimdi istanbul, Bursa,

Kocaeli, Adana, izmir gibi sanayi ve ticaret merkezle-

rinden 286 is dtinyas! temsilcisi ile gergeklestirilen ve

“yeni normalin” sorgulandigi aragtirma, katiimcilarin
ayni zamanda AB sosyo-ekonomik statu grubu tuketicilerini
temsil eden profile sahip olmasi itibariyla kontrollti sosyal
hayata gegiste tuketici yuztind de ele almasi bakimindan
ilgi cekici sonuglari kapsiyor.

CIN MENSELI URUNLER DUSUSTE
Katiimellar arasinda salginin Tdrkiye'yi etkisi altina aldigi
mart - nisan aylarina gére daha umitli oldugunu ifade

r

The research on the "new normal" conducted by AGS
Global with 286 business representatives from industrial
and commercial centers located mainly in Istanbul, Bursa,
Kocaeli, Adana, Izmir, has reached some interesting
conclusions as it also deals with the consumer aspect in
transition to controlled social life as the participants had
EU socioeconomic group profiles.

DEMAND FOR MADE IN CHINA PRODUCTS

IN DECLINE

48,3 percent of all participants stated that they are more
hopeful than in March-April months when the pandemic first

Extensive research felt the pulse of

the business world, investigating
organizations' positions and expectations
regarding the "new normalization"
period that is the second phase of the
COVID-19 pandemic.
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“Tiirkiye Ihracatta
Oncii Olmay; Siirdiirecek”
Ismail Giille (TIM Bagkani)

£

“Inracatgilanmiz, bu zorlu sartlarda dahi gegen
yilin ayni dénemine oldukga yakin bir seviyede
ihracat gerceklestirdiler. Kiresel ticaret pencere-
sinden bakildiginda ise tilkemizin ihracatinin cogu
lilkeye gore olumlu bir seyir izledigi gordiltiyor.
Dalga dalga tim dtinyayi saran pandemi firtina-
sindan, adim adim guiclenerek gikiyoruz. Gunku
inaniyoruz ki gelecek parlak, gelecek ihracat!
Tdrkiye guclu yatinm, tretim ve ihracat altyapi-
slyla ihracatta ve btiylimede 6ncu olmaya yeni
dénemde de devam edecektir.”

éé

Cin mallarina giivenin zayifladigi,
buna karsin yerli iiriinlere
glivenin arttig1 sonucuna
ulasilabiliyor.

®

edenlerin orani ytizde 48,3 iken, gesitli diizeylerde endiseli
olanlarin orani ylizde 38,5. Kararsizlar ise ylizde 13,3 paya
sahip. Ote yandan katilimcilarin ytizde 49'u Gin mali satin
almay disunmeyecegini ifade ederken, ytizde 24,5'lik bir
kesim, COVID-19 sonras! “yeni normalde” Cin mallarini
almaya devam edebilecegini belirtmekte. Ayni soru Ttrk
mallari igin soruldugunda ise katiimcilarin ytizde 86,7’sinin
salgin sonrasi yerli Urdnleri tercih edecegini ifade ettigi
gdrdltiyor. Bu tablodan hareketle Cin mallarina gtivenin
zayifladigl, buna kargin yerli drtnlere guvenin arttigi so-
nucuna ulasilabiliyor.

IS YERLERINI COK OZLEDIK

Katilimcilarin ytizde 60,11 gesitli duizeylerde Trkiye eko-
nomisinin gelece@inden tmitli oldugunu ifade ederken,
cok timitli olanlarn orani ytizde 38,5. Umitsizlerin oran
ise yuzde 17,5 seviyesinde. Katilimcilarin ytizde 90,2’si is
yerinde galigmay 6zledigini ifade ederken, 6zlemeyenlerin
orani ise ytizde 9,8 ile sinirli. Katiimeilarin ytizde 78,3'd
tam zamanli ise dénecegini ve izolasyon kurallarini harfiyen
uygulayacagini ifade ederken, musteri ziyaretlerinin bir stire
gerceklestirimemesi (ylize 32,9) bir diger 6nemli planla-
ma enstriimani olarak éne gikmakta. ise, esnek galigma
saatleri (ylzde 28) modeliyle dénls ise masada duran
anlamli segeneklerin arasinda. Diger yandan, uzaktan
calismay! kalici segeneklerden birine dondsturecegdini ifade
edenlerin orani ylizde 11,2. Nitekim katilimcilarin ytizde
73,4'U salgin surecinde dijital toplanti gergeklestirdigini
belirtirken, bunlarin ylzde 81,9'u ise gesitli diizeylerde
dijital toplanti yéntemini oldukga verimli buldugunu ifade
etmekte. ligili yéntemi yeterince faydall bulmayanlarin
orani ise ylizde 8,6.
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spread across Turkey and 38.5 percent still express concerns
at various levels, while 13.3 percent are undecided. On the
other hand, 49 percent of participants stated that they do not
consider purchasing Chinese products, while 24.5 percent
stated that they will continue to buy Chinese products in the
"new normal" after COVID-19. When the same question
was adapted for Turkish goods, we see 86.7 percent of the
participants stated that they will prefer domestic goods after
the pandemic. Based on this picture, we can conclude that
consumers trust Chinese products less and there is increased
confidence in domestic products.

WE MISS WORKPLACES

60.1 percent of participants stated that they are hopeful
for the future of Turkey's economy, 38.5 percent being very
hopeful, while around 17.5 percent of the people expressed
despondency. While 90.2 percent of the participants stated
that they miss working in the workplace, those who do not
is a mere 9.8 percent. While 78.3 percent of the participants
stated that they will return to full-time work and strictly
comply with self-isolation measures, not making customer
visits for some time stands out as another important planning
instrument (32.9 percent).

Returning to work with the flexible work hours model is
among the significant options on the table (28 percent).
On the other hand, 11.2 percent stated that they will make
working remotely a permanent option. As 73.4 percent of
the participants stated that they attended online meetings
during the pandemic, 81.9 percent of those said that they
found online meetings efficient at various levels. People
who do not find this method efficient enough is 8.6 percent.

Consumers trust Chinese
products less and there is
increased confidence in
domestic products.

44
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FIRST HAND

“Turkey will continue to lead in exports”
ismail Giille (TIM Chairman)

“Turkish exporters made exports at a level very
close to the exports in the same period of last year,
even under these difficult circumstances. From a
global trade perspective, we see that Turkish export
has had a positive course in comparison to most
countries. We are getting stronger with each step
as we leave behind the pandemic that has taken the
world by storm. Because we believe that the future
is bright, the future is export! Turkey will continue to
lead the growth and export with strong investments,
production, and export infrastructure also in the
coming term."
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Dogtas Kelebek CEO’su

Ismail Dogan, MAKSDER Aktiiel
okurlarina markalarini tanitarak,
pandemi siirecinde aldiklari tedbirleri ve
hedeflerini anlatti.

®

obilya ihracatinda 2020 yilinin ilk yarisina bakil-
difinda ylzde 48 oranda dusus kaydeden mo-
bilya sektord, 2023 hedefleri igin yeni stratejiler
olusturuyor. Dergimizin bu sayisinda duinyay: alt
Ust eden pandemi ddneminde hem operasyonel hem de
finansal senaryolaryla kendini korumayi basaran Dogtas
Kelebek Grubu’'na mercek tutmak istedik. Blinyelerinde
Dogtas ve Kelebek markalarinin yani sira, Lova, Kelebek
Mutfak Banyo ve Ruum Store markalarini barindiran bir

DOGTAS
B Kelebek

MESAFELERI

TEKNOLOJI ILE
ASIYORUZ'

We Overcome Obstacles with Technology!

Turkish furniture industry that experienced a sharp 48
percent decrease in furniture exports in the first half of
2020, is devising new strategies for its 2023 targets. In this
issue of our magazine, we focused on Dogtas Kelebek Group
that managed to maintain the group during the pandemic
that turned the world upside down with both operational
and financial scenarios.

Ismail Dogan, CEO of Dogtas Kelebek Furniture Inc. and
Trade Corp. with Dogtas and Kelebek brands in addition to
Lova, Kelebek Kitchen Bathroom and Ruum Store brands
under its roof, began his words with company's foundation
story: "Dogtas was founded in 1972 in Canakkale's Biga
district. Today, Dogtas Kelebek is a key player in furniture
industry with more than 200 concept stores in Turkey
and abroad. Turkey's first panel furniture and kitchen
manufacturer Kelebek is one of the most rooted brands in
the history of Turkish Republic. Today, we offer our products
to customers in more than 160 furniture and kitchen stores
in a total of 15 countries. Kelebek Kitchen - Bathroom is a
brand that participates in a variety of high-end projects in
Turkey and abroad, as well as having 17 concept stores in
Turkey. Our mattress brand Lova is a new brand we created

Dogtas Kelebek CEO Ismail Dogan,
introduced their brand to MAKSDER
AKTUEL readers, speaking of the
measures they have taken during the
COVID-19 pandemic and their goals.
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mobilya grubu olduklarini ifade eden Dogtas Kelebek
Mobilya San. ve Tic. A.S. CEQ’su ismail Dogan, ilk olarak
firmanin dogus hikayesini anlatti: “Dogtas, 1972 yilinda
Canakkale'nin Biga ilgesinde kuruldu. Bugun yurt igi ve yurt
diginda yer alan 200’Un tzerindeki konsept magazasiyla
mobilya sektorinun en énemli oyuncular arasinda yer
aliyor. Kelebek, Turkiye'nin ilk panel mobilya ve mutfak
Ureticisi olup, Cumhuriyet tarihinin en koklt markalarindan
biri. Bugun drdnlerini yurt iginde 160'in tizerinde mobilya
ve mutfak magazasinda ve 15 tlkede ttiketicilerinin be-
Genisine sunuyor. Kelebek Mutfak - Banyo, yurt iginde 17
konsept magazanin yani sira hem yurt icinde hem de yurt
diginda pek gok farkli elit projede yer alan bir marka. Yatak
markamiz Lova, “tuketiciyi kusursuz uyku deneyimiyle
tanistirma” mottosuyla yarattigimiz, bugtin agirlikli olarak
Dogtas Kelebek magazalarinda satilan, yakin zamanda
actigi ve acmayi planladigl kurumsal magazalarn ile de
musterisiyle bulusan yeni bir marka. Kaliteli, moddler ve
islevsel mobilyalari ulagilabilir fiyatlarla internet muste-
risinin hizmetine sunan markamiz Ruum Store ise “dar
alanlara en tarz ¢oztmler” sdylemiyle 2019'da internet
musterisiyle bulustu.

28 ULKEDE 400 SATIS NOKTASI

Biga’'da ve Duzce’de olmak tzere iki Uretim tesisine sa-
hip olduklarini kaydeden ismail Dogan, sézlerine goyle
devam etti: “Yasam alanlarinda ihtiyagc duyulan mobilya

éé

“Dogtas Kelebek Grubu olarak
salgin doneminde fabrikalarimizda
iirettigimiz maske, saglik personeli

kiyafeti, yatak ve antibakteriyel
tulumlarla saglik calisanlarina destek
olmaya calistik.”

interview <roportaj 9

"As Dogtas Kelebek Group, we have
made efforts to support healthcare
workers by providing them with
masks, medical staff uniforms,
beds and antibacterial overalls we
produced in our factories during
the pandemic." T

*

<

with the motto of 'introducing consumers to perfect sleep
experience', mainly sold in Dogtas Kelebek stores and meets
with its customers in corporate stores recently opened and
to be opened. Our brand Ruum Store offers high quality,
modular and functional furniture to customers online at
dffordable prices, met with customers in 2019 with the motto
"the most stylish solutions for narrow spaces".

400 SALES POINTS IN 28 COUNTRIES

Marking that they have two production facilities in Biga and
Diizce, Ismail Dogan continued as follows: “We produce
furniture and decoration products for living spaces and
bedding and bedding products (i.e .pillows, bed bases,
duvet covers and coverlet sets) for our Lova brand. We
offer services to our consumers at around 400 spots in
28 countries. We periodically open mass stores in Turkey.
Although we have slowed down international openings
during the pandemic, we continue our operations with the
belief that things will regain momentum in the near future."

EXEMPLARY MEASURES AGAINST COVID-19
PANDEMIC

Underlining that reduction in VAT for furniture, reduced
from 18 percent to 8 percent with a decree by Turkish
government in the beginning of 2020 had a positive impact
on the industry, Dogan also commented on the period
that followed the outbreak: “The pandemic that came
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ve dekorasyon drtnleri ile Lova markamiz igin yatak ve
yatak drunleri (yastik, baza, nevresim ve pike takimlari gibi)
Uretim yapiyoruz. 28 Ulkede yaklagik 400 noktada tliketici-
mize hizmet veriyoruz. Belirli dénemlerde yurt iginde toplu
magaza aglliglar yapiyoruz. Yurt digi agilislarnmiz salgin
déneminde biraz hiz kesmis olsa da yakin zamanda tekrar
ivme kazanacagina inanarak ¢alismalarimiz suirduirtiyoruz.”

SALGINA KARSI ORNEK TEDBIRLER

Sene baginda hukumetin aldig kararla mobilyaya uygu-
lanan KDV oraninin ytizde 18’den ytizde 8’e gekilmesinin
sektdre etkisinin pozitif oldugunun altini gizen Dogan,
pandemiyle birlikte girdikleri stireci de degerlendirdi:
“KDV oraninin degismesinin ardindan gelen salgin, her
sektdr gibi mobilyayr da olumsuz etkiledi elbette. Ancak
devletimiz, bu strecte sagladigi kredi imkanlariyla ve ki-
sa calisma 6denegdi uygulamasiyla bekledigimiz destegi
verdi. Sonrasinda da devlet bankalarinin sagladigr alti
ay 6demesiz, 60 aya varan vadeyle mobilya sahibi olma
kampanyalari, kaybedilen ivmenin geri kazaniimasinda
yardimcl oldu. Biz Dogtas Kelebek Grubu olarak, sal-
gin hendz daha Ulkemize gelmemisken bazi énlemleri
almaya baglamistik. Hem operasyonel olarak hem de
finansal agidan farkli senaryolar kendi igcimizde masaya
yatirmistik ve salgin tlkemize geldiginde eylem planlarimizi
hizlica hayata gecirdik. Pes pese aldigimiz 6nlemlerle
calisanlarimizi ve muisterilerimizi koruduk. Ornegin yurt
disina gidip gelen galiganlarimiza -henuz tilkemizde vaka
tespit ediimemisken- biz sirket olarak karantina uygulu-
yorduk. Magazalarimizda ve ofislerimizde hijyen en Ust
seviyede uygulaniyordu. Genel merkezdeki galisanlarimi-

éé
"Is siirekliligimizi saglayabilmek
icin bilgi teknolojileri altyapimizi
gelistirerek stireclerimize hizlica
adapte ettik."

after VAT rate reduction, of course negatively affected
furniture industry as it has all industries. Nevertheless our
government provided the support we had anticipated with
credit facilities and short-term employment pay practice.
Later, national banks' furniture campaigns offering a six-
month grace period and a maximum payment term of 60
months, helped the industry to regain its former momentum.
As Dogtas Kelebek Group, we had already taken some
measures before the pandemic hit Turkey. As a company, we
had discussed various operational and financial scenarios
and when pandemic hit Turkey, we swiftly implemented our
action plans. We have managed to protect our employees
and customers with the measures we have taken one after the
other. For example, as a company, we urged our employees
who traveled abroad to place themselves into quarantine,
although no cases had been detected in Turkey yet. We met
the highest hygiene standards both in our stores and offices.
We directed our employees at the headquarters towards
working from home. In order to ensure business continuity,
we improved our information technology infrastructure and
quickly adapted it to our processes. In the new world order,
we have the opportunity to overcome distances thanks to
technology.

Our customers who have access to internet, have reached
our stores via WhatsApp and completed their purchases via
video calls held with our interior designers. As of beginning
of 2020, we began offering architectural services in our
stores. Our customers have greatly benefited from this
service during the pandemic and completed their purchases
remotely with peace of mind. "

"We improved our information
technology infrastructure
and quickly adapted it to our
processes."

””
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400 ADDITIONAL EMPLOYMENTS BY THE END OF
THE YEAR

Stressing that they have not parted ways with any of their
employees during the pandemic, Ismail Dogan said, “We
also compensated our employees whose wages had been
cut due to short-term employment pay. We abandoned
short-term pay practice as of June 1, 2020, to catch up on
the workload and heavy orders and returned to full-time
working system by maintaining social distance and taking
all necessary health measures. We foresee an additional
600 employments by the end of the year."

K L3
<

Dogan underlined that they have done and will continue to
do their part in this period they refer to as during and after
pandemic. Dogtas Kelebek Furniture CEO Ismail Dogan
finished his words as follows, “We must act as circumstances
dictate within the scope of state-private sector cooperation
until the pandemic is completely over. Difficult times have
always brought about new opportunities and we believe that
this will too. As Dogtas Kelebek Group, we recently revised
our turnover targets for 2020. We have a growth target of
60 percent unless there is a second wave of pandemic and
we do not want to deem a second wave of the pandemic
likely. Nevertheless, we keep our crisis plans in our drawers
for a possible new wave, considering all circumstances.”

21, home-ofis galigmaya yonlendirmistik. i scirekliligimizi
saglayabilmek icin bilgi teknolojileri altyapimizi gelistirerek
sureclerimize hizlica adapte ettik. Yeni duinya dtizeninde
teknolojiyle mesafeleri asma sansimiz var. Ornegin internet
erigimi olan musterilerimiz, magazalarimiza whatsapp
Uizerinden ulagarak, ic mimarlarimizla yaptiklari gérdintuld
gdrlisme vasitaslyla aligveriglerini tamamladilar. Biz sene
bagl itibariyle magazalarimizda cretsiz mimarlik hizmeti
vermeye baslamistik. Pandemi déneminde musterilerimiz,
bu hizmetimizden ¢okga yararlanarak aligverislerini gondil
rahatlidlyla uzaktan tamamladi.”

YIL SONUNA KADAR 400 EK ISTTHDAM
Pandemi surrecinde hicbir galisanla yollarini ayirmadiklarini
vurgulayan Ismail Dogan, “kisa caligma édenegi ile kesilen
Ucret farklarini da ¢alisanlarimiza 6dedik. 1 Haziran 2020
tarihinden itibaren ise biriken is yukd ve yodun siparis-
ler nedeniyle kisa calisma &deneginden cikarak, sosyal
mesafeyi koruyup gerekli tim saglik dnlemlerini alarak
tam zamanl calisma sistemine geri dénduk. Yil sonuna
kadar 600 kisilik ek bir istihdam 6ngdryoruz.” diyerek
salgin déneminde ve sonrasi seklinde adlandirdiklar bu
dbénemde Uzerlerine duisen gérevi yaptiklarini ve yapacak-
larinin altini gizdi. Dogtag Kelebek Mobilya CEO’su Ismail
Dogan, “Bu salgini tamamen atlatana kadar da sartlar neyi
gerektiriyorsa devlet - dzel sektdr is birligi cercevesinde
yapmallyiz. Zor zamanlar hep yeni firsatlar da beraberin-
de getirmistir. Inaniyoruz ki yine getirecektir. Biz Dogtag
Kelebek Grubu olarak 2020 yili igin ciro hedeflerimizi kisa
zaman once revize ettik. Eger ikinci dalga bir pandemiye
maruz kalmazsak ytizde 60 buyume hedefimiz bulunuyor.
Aclkcasi ikinci dalga salgina ihtimal vermek istemiyoruz.
Ancak her kosulu géz 6nunde bulundurarak olasi yeni bir
dalga icin de kriz planlarimizi gekmecemizde tutuyoruz.”
diyerek sdzlerini bitirdi.
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PANDEMI SONRASI

INSAN KAYNAKLARININ @

GELECEGI

The Future of Human Resources After the Pandemic

48 BASAK S. VANROY

Tiirkiye’de COVID-19'un ilk kez
goriildiigii tarihten bu yana baslatilan
titiz bir calisma ile yayimlanan Insan
Kaynaklarinin Gelecegi Raporu, is
diinyasinin gelecegine 1s1k tutuyor.

’

%
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andemi streci sadece insan kaynaklar alaninda
dedil, tim sirketlerde adeta bir deprem etkisi yarattl.
Ne oldu, nasil olacak, elimizdeki teknolojiler yeterli
mi, insanlari birden nasll eve tasglyacagiz, bilgi gu-
venligini uzaktan nasil yonetiriz, calisan bagliigini uzaktan

paly

é"

The pandemic has shaken not only the human resources
field but all corporations. We suddenly faced a good deal of
questions such as ‘what happened? how will we manage?
do we have the technology? how can we move people to
homes all at once? how can we ensure information security
and employee engagement from afar?'. As some organiza-
tions were well-prepared for this period, other companies

The Future of Human Resources Report,
a study carried out meticulously since
the detection of the first COVID-19 case
in Turkey, sheds light on the future of the
business world.
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nasil sagdlarz gibi birgok soruyla bir anda karsi karsiya
kaldik. Kimi sirketler bu stirece buyuk oranda hazirlikliyd,
kimi sirketler ise nereden baglasam, neyi dncelikle yapsam
gibi sorularin cevaplanmasi gerektigi zorlu bir suirece girdi.

Stiphesiz ki degisim ve doéntisim -her ne kadar ilk baslarda
zorlayici olsa da- dogru ve gevik kararlar alan sirketler, bu
sUrece bir adim 6nde basladi. Bu dénemde fark yaratan
ve neredeyse tum firmalara rol model olacak uygulamalar
baglatan sirketlere baktigimizda, merkeze insani koyduk-
larini géruyoruz. Peki insan kaynaklari bu sureclerde neler
yapti ve yapmali? “Her seyden énemli olan adim neydi?”
derseniz, “kesinlikle ¢alisanlarin sagligini guvence altina
almakt” diyebiliriz. Calisanlarin saglikli bir sekilde islerini
yapabilmelerini sagladiktan sonra, istihdami devam ettire-
cek suregleri nasil ydnetecedinizi netlestirmeniz gerekiyor.

DIJiTAL DONUSUM CAGI

Yeni normalde tiim is stireclerini dijital platformlara tasimak
artik bir ihtiya¢ degil, zorunluluk haline geldi. 21. ytizyilda
zaten birgok sirket ve sektdr, ihtiyaclar kargllamak adina
dijital dénuigiime baslamisti. Sirketler, dijital potansiyellerini
bu dénemin ihtiyaci ve gereklilikleri dogrultusunda giglen-
dirdiler. Bu dijital déntisum icin bilgi teknolojileri ekiplerinin
simdiden galisma hizlarini arttirdiklanini biliyoruz. Bu egilim,
insan kaynaklarinin gunluk rutinine de kaginilimaz sekilde
yansiyacak. Ayrica ise alim ve egitim sureglerinin dijital
yollarla da son derece verimli sekilde ydrttulebildigini
deneyimlemis olduk.

éé

Yeni normalde tiim is siireclerini
dijital platformlara
tasimak artik bir ihtiyac degil,
zorunluluk.

business <is diinyas1 @

In the new normal, moving all
business processes to
digital platforms is no longer a
need but a necessity.

””

have faced hardships that require answering questions
such as where to begin and what action to take first.
There is no doubt that change and transformation can
be challenging at first but companies that made the right
decisions swiftly entered into this period, one step ahead
of other organizations. We see that companies that made
a difference and adopted practices, setting an example
to almost all companies during this period, are peop-
le-oriented organizations. So what has been and should
be human resources' role in these processes? The most
important step to take without question is ensuring the
health of employees. After enabling the employees to do
their jobs while staying healthy, you need to clarify how
to manage the processes that will maintain continuity of
employment.

AGE OF DIGITAL TRANSFORMATION

In the new normal, moving all business processes to
digital platforms is no longer a need but a necessity. Most
companies and industries had already adopted digital
transformation to cater to the needs in the 21st century.
Companies have improved their digital potential in line
with the needs and necessities of this period. We know
that information technology teams have already sped up
their work for this digital transformation. This trend will
inevitably reflect on the daily routine of human resources.
We have also seen that recruitment and training processes
can be carried out very efficiently through digital means.
Besides, another major achievement will take place in the

-

HIASHVW 00z Uwnjny / Jeyequos



@ is diinyas1 > business

62

MAKSDER  Sonbahar / Autumn 2020

éé
Aciklik ve seffaflik, stirdiiriilebilir
bir insan kaynagi icin en fazla
benimsenen sirket degerleri
arasinda yer aliyor.

@

Butlin bunlarin yani sira, bir bagka gok énemli kazanim
da “surddrdlebilirlik” alaninda olacak. Salgin stireci, evden
galismanin verimsiz oldugu mitini goktan ortadan kaldirdl.
Dijitallesme ve teknoloji sayesinde karar verme ve sonug
alma suregleri gok daha hizlandi. Kigilerin gtin iginde farkl
sebeplerle ofislerde yasadidi béltinmeler, bu suregte orta-
dan kalkti. Ayrica is - 6zel hayat dengesinde gun planini,
is plani paralelinde bireysel olarak yapan bir galisan hem
kisisel ihtiyacint hem de profesyonel hayattaki beklentilerini
Gok daha iyi organize etmeyi 6grendi. Analitik metrikler,
performans hedefleri icin zaten beklenen degerlendirme
kriterleriydi. Ancak bunu uygulamayan sirketler icin bu
sureg, performans de@erlendirme suregclerinin yeniden
degerlendirilmesine yol agtl.

ILETISIM, SEFFAFLIK, SURDURULEBILIRLIK

insan kaynaklari profesyonellerinin bu stirecteki stratejik
rolleri ok kritik oldu. iletigimin, empatinin ve seffafligin en
temel konulardan biri haline geldigi bu dénemde birebir
dokunamadiginiz, reaksiyonunu gézlemleyemediginiz ¢ali-
sanlariniz tekrardan taniyorsunuz. Onlarla bu stirecin bizleri
nasll etkileyecegini, is yapis seklimizin neye evrilecegini
en acik sekliyle paylasmaniz gerekiyor. Aciklik ve seffaflik,
sUrdurdlebilir bir insan kaynagi igin en fazla benimsenen
sirket degerleri arasinda yer aliyor. Kriz ddnemlerinde de
ekibinizle agik iletisim kurmaya 6zen gdstermeniz sart.
Bu aciklik, calisanlar igin gercek bagliligi ve sirkete guiveni
arttirmanin anahtari. Tdm bunlara ek olarak is hayatinda
ofislerin roltiniin azalacag), birgok firmanin daha kuguk ofis-
lerde, daha az operasyonel stiregle teknolojiye daha buytik
blitceler ayirarak yollarina devam edecekleri 5ngdrdiltyor.
Online learning (6grenme) hayatimizda uzun zamandir

<

field of “sustainability”. The pandemic period has already
disproved the ‘'working from home is inefficient' myth.
Thanks to digitalization and technology, decision-ma-
king processes are faster as well as obtaining results.
The divisions that would arise between people in offices
for various reasons during the day have disappeared in
this period. Additionally, employees who would plan their
days individually based on the business plan learned to
better organize both their personal needs and professional
expectations which improved work-personal life balance.
Analytical metrics were already anticipated evaluation
criteria for performance targets. However, companies
that did not implement the metrics were forced to revisit
performance evaluation processes in this period.

COMMUNICATION, TRANSPARENCY,
SUSTAINABILITY

The strategic role of human resources professionals has
been critical in this period. In this era where communicati-
on, empathy, and transparency have become fundamental,
you get reacquainted with your employees since you can-
not have face-to-face contact with them or observe their
reactions firsthand. You need to be as clear as possible
about how this period will affect us and what will the way
of doing business transform into. Openness and transpa-
rency are some of the most adopted corporate values for
sustainable human resources. You need to pay attention
to establish open communication with your team also
during crises. Openness is the key to further real employee
loyalty as well as the trust they have in your company. In
addition to all these, it is projected that most companies will
continue their operations in smaller offices, by allocating
higher budgets to technology, as there will less operational
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vardi. Buna ek olarak online olarak yapilan onboarding,
sanal ofis turlari, uzaktan staj opsiyonu, hackathonlar,
online townhalllar, birgok sirketin normali haline gelecek.

1Yl YASAM UYGULAMALARI

Sirketlerin bu degisime hizli adaptasyonu ve gelecekte
var olmaya devam etmeleri icin ¢alisanlarini ¢ok iyi din-
lemesi, onlar ihtiyaclara ve galisma bicimlerine adapte
etmesi gerekecek. Bu noktada “calisan deneyimi” kavrami
devreye giriyor. Eskiden bir - iki sene araliklarla diizenle-
nen calisan anketlerinin bu dénemde calisanin nabzini
tutmak icin gok daha sik yapildigi gézlemleniyor. Kisisel
bazda uygulamalar yapmak elbette ki kolay dedil. Fakat
calisanlarin intiyaglarini, onlarin bu dénem ve sonrasinda
nasil daha verimli calisacaklarini tespit ederek ve bunlari
gruplandirarak istenilen sonuclar elde etmek mumkun
olabiliyor. Sanal olarak yapilan egitim ve Kiltdir atélyeleri,
uzman kisilerle yapilan sohbet toplantilari, kisisel gelisimi
desteklemek igin yapilan faaliyetler, genel mudur veya
Ust duizey yoneticilerle kahve sohbetleri, belki de normal
calisma surecinde yapilanlardan daha sik ve verimli yapilir
hale geldi. Ozellikle pandeminin kapimiza dayandigi ve
evde kaldigimiz bu stire¢ bizlere “wellbeing” (iyi yasam)
uygulamalarini daha hizli hayata gecirmemiz gerektigini
gdsterdi. Sagdlikli beslenme ve hareket etme gibi konular
zaten birgok girketin giindeminde vardi. Bu stirecte farkl
olarak iyi uyuma, zihinsel saglik, finansal esenlik gibi ko-
nular da oldukga énemli hale geldi.

Ozetle sirketlerimizin bagarilarinin ve varliklarinin stirekliligi
icin galisanlarin yagam déngustinde onlara verilecek deger
ve yasamlarina kattiklarimiz, yukarida anlattigimiz érekler
gibi farklilasarak hepimizin 6ncelikleri olacak.

business <is diinyas1 @

Openness and transparency
are some of the most adopted
corporate values for sustainable
human resources.
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processes. Online learning had already been a part of our
lives for a long time. Online onboarding, virtual office tours,
remote interning option, hackathons, online town-halls will
become standard for many companies.

WELL-BEING PRACTICES

To quickly adapt to this transformation and to survive,
companies need to listen to their employees very well
and adapt them to the needs and working methods. At
this point, the concept of “employee experience” comes
into play. We see that employee satisfaction surveys, for-
merly conducted at one-two year intervals, are conducted
much more frequently to feel the pulse of employees in
this period. Of course, it is not easy to realize individual
practices. However, it is possible to achieve desired results
by establishing the needs of the employees, how they
can work efficiently during and after this period, and by
grouping those. Virtual education and culture workshops,
talks held with experts, activities to encourage personal
development, coffee talks with general managers or senior
executives are now organized more frequently, maybe
more productive than before. Particularly this period in
which the pandemic knocks on our door and we stay
at homes, has shown that we must adopt “well-being”
practices much quicker. Healthy nutrition and being active
were already on many companies' agendas. Topics such
as healthy sleep, mental well-being, financial welfare have
also become vital in this period.

In summary, the success and survival of organizations
depend on the value given to employees and what we
add to their lives, and the examples mentioned above will
become priorities for all of us by varying.
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ONLINE IS GORUSMESINDE

5 ONEMLI NOKTA

5 Important Tips for Online Job Interviews

&8F ERHAN KOCABAS

Uzmanlar, online is
goriismelerinde tipki birebir
is goriismelerindeki gibi
ozenli ve dikkatli olunmasi
gerektigini belirtiyor.

®

Um dunyayi etkisi altina alan COVID-19 pandemisi,
bircok alanda dijitallesmeye gegilmesine 6n ayak oldu.
Salginin etkisiyle, gesitli sektérlerde yiz yuze yapilan
is goérusmeleri, yerini online platformlarda birebir ya-
pilan gérismelere biraktl. Beyaz yaka calisanlarda 6nceki
dénemlerde az da olsa kullanilan bu yéntem, COVID-19
ile birlikte mavi yaka caliganlar tarafindan da kullaniimaya
baglandi. Ozellikle daha gok tanidiklar vasitasiyla birebir
gdruserek is bulunabilen bircok sektér de dijitallesmeden
payini aldi. Deneyimliinsan kaynaklari profesyonelleri, yeni
dénemde projelere insan kayna@i saglama konusunda di-
jital platformlarin kullaniimasinin daha da artacagina vurgu

5l

COVID-19 pandemic that has spread across the world,
has also led to digitalization in many fields. In-person
interviews in various industries have been replaced
by online job interviews due to the pandemic. Online
interviews held on occasion until recently to hire white-
collar employees, are now also held to hire blue-collar
employees since the beginning of the outbreak. Particularly
some industries where primary method to hire employees
through acquaintances was in-person interviews, have also
had their share of digitalization.

Experienced human resources professionals underline that
in the coming period, digital platforms will be utilized more
widely for project recruitment. I would like to point to some
criteria to consider during an online job interview.

Experts stress that candidates should be
as attentive and careful during online job
interviews as they are during in-person
interviews.
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yapiyor. Elbette online is gériismesi yaparken birtakim
kriterlere dikkat edilmesi gerektiginin altini gcizmek istiyorum.
iste online gérigmelerde beg 6nemli madde:

1)

2)

3)

4)

5)

KONFORLU VE SAKIN BiR ORTAM
SECMELISINIZ

is gortismeleri genelde heyecanin yliksek oldugu an-
lardir ve kisi kendisini her anlamda rahat hissetmelidir.
Bu yuzden de bulunulan ortam sizi rahat ettirecek bir
yer olmali. Her iki tarafin da birbirinin sesini rahatca du-
yabilecedi, sessiz ve basbasa olabileceginiz bir ortam
verimli bir gérisme gerceklestirmenizi sadlayacaktrr.

INTERNET BAGLANTISINA DIKKAT!
Oncelikle kesintisiz bir internet baglantinizin olmasi
gerekiyor. Gérlisme esnasinda kopan internet hem ise
basvuru yapanin hem de gérismeyi yapanin dikkatinin
daglmasina yol agar ve kisileri strese sokabilir. Bu
durum, taraflann kendisini ifade edememesini de sag-
layacag icin olumsuz sonuglar dogurabilir. Bu yuzden
online gériisme yapmadan énce internet bagdlantisini
garantiye almanin yolu aranmali ve her ihtimale kargi
bir B plani olugturulmalidir.

SADE BiR ARKA PLAN VE OMUZ HiZASI
KAMERA ACISI TERCIH EDILMELI

Gorusme esnasinda arka planinizin sade ve dikkat
dagitmayan bir gériinimde olmasina dikkat etmelisiniz.
Gorlsme yapan kisiler tamamen birbirine odaklanmal
ve goruntd kirliligi olusmamalidir. Kameranizin konu-
munu gdrisme 6ncesinde ayarlayip, ciddi bir gérdintu
yakalamaniz gerekir. Bunun igin de omuz planda bir
kamera agisi tercih edilmelidir.

GIYIMINIZE OZEN GOSTERMELISINiZ

is gdrismelerinin en énemli konularindan birisi de
karginizdaki kisiye ilk izlenimi veren gdrintintizddr.
Online gériigsmelerde prezentabl bir gériinime sahip
olmak, size avantaj saglayacaktir. Koyu tonlarda ve ciddi
bir giyim ile bunu saglayabilirsiniz. Bakimli ve dikkatli
goértinmeniz karsinizdaki kisiye ve ise verdiginiz dnemin
de gostergesidir.

IS ODAKLI VE NET OLMALISINIZ

is gérismeniz sirasinda kelimeleri tane tane ve vur-
gulu bir sekilde kullanarak kendinizi net bigcimde ifade
etmelisiniz. Onceden ayna karsisinda bir prova yap-
maniz faydali olacaktir. Konunun tamamen ig oldugunu
unutmadan, alakasiz konulara ve 6zel hayatiniza dair
detaylara girmeden deneyimlerinizi anlatmalisiniz. Ne
cok samimi ne de gok soguk ve sert bir imaj gizme-
menizde fayda var.

K L3
<

business <is diinyas1 @

Here are five key tips for online job interviews:

n

2)

3)

4

5)

CHOOSE A COMFORTABLE AND CALM
ENVIRONMENT

Job interviews are usually stressful for the applicant;
this is why you should feel at ease in every sense
and the interview environment should make you feel
comfortable. A quiet environment where both parties
are alone and can easily hear each other will ensure
a productive interview.

SECURE INTERNET CONNECTION!

First of all, you should have an uninterrupted internet
connection. If internet disconnects during the interview,
both the candidate and interviewer will get distracted
which may cause stress. This may lead to unintended
consequences as both parties will be unable to express
themselves. Therefore, internet connection should be
secured and a backup plan should be in place just in
case, before making online interviews.

PREFER A PLAIN BACKGROUND AND A
SHOULDER LEVEL CAMERA ANGLE

For the interview, make sure that your background
looks plain and does not distract the other party. Both
parties should be able to give their full attention to
one another and there should not be visual pollution.
Make sure to adjust your camera's position before the
interview, to project a serious image. A shoulder level
camera angle is ideal for that.

PAYATTENTION TO YOUR APPEARANCE

A key factor during job interviews is your appearance
which will form other person's first impression about
you. Having a presentable appearance in online job
interviews is to your advantage. You can ensure that
by wearing modest clothes in dark colors. Appearing
presentable and attentive means that you value both
the other party and the position.

BE JOB-ORIENTED AND CLEAR

You must express yourself clearly by emphasizing the
words during job interviews. It is helpful to rehearse in
front of a mirror before the interview. You must share
your work experience without forgetting that the main
topic is the job, talking about irrelevant topics or
sharing details of your personal life. It is advisable to
appear neither too candid nor too cool and stern.
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BILL GATES’E RAKIP OLAN KADIN:

MELEK BAR ELMAS

Woman who Rivals Bill Gates: Melek Bar Elmas

48 MAHIVE SABUNCUOGLU

O, Turkiye'nin en tinlii kadin
girisimcilerinden biri olarak hayatini
ilmek ilmek basar1 hikdyesine
doéntistirmiis bir isim. TOBB Tiirkiye
Yazilim Meclisi Baskan1 Melek

Bar Elmas ile pandemi déneminde
dijitallesmenin 6neminden baslayarak
yakin gelecegimize 1s1k tutacak cok
onemli konular1 konustuk.

@

IZI TANTYABILIR MiYiZ?

“Ticaretle ugragsan Bodrumlu bir ailenin tigc gocugu-

nun en kiiguik ve tek kizi olarak izmir'de diinyaya gel-

dim. 1977 yilinda Hacettepe Universitesi Bilgisayar
Bilimleri Mdhendisligi'nin ilk 24 dgrencisinden biri olarak
universiteye girdim. Turkiye'nin ilk bilgisayar muhendis-
lerinden biri olarak 1982 yilinda profesyonel is hayatima

A
<

COULD YOU TELL US ABOUT YOURSELF?

“I was born in Izmir as the youngest of three children and
only daughter of a family from Bodrum who dealt with
trade. I enrolled in Hacettepe University Computer Sciences
Engineering in 1977 as one of the first 24 students. As one
of Turkey's first computer engineers, my professional career
took start in 1982. Until 1990, I developed software for the
finance sector. Together with my team, I brought a number of

As one of Turkey's best known female
entrepreneurs, her life is an elaborated
success story. We discussed vital

issues that will shine a light on our

near future with TOBB (The Union of
Chambers and Commodity Exchanges

of Turkey) Turkey Software Assembly
Chairman Melek Bar Elmas, starting with
importance of digitalization during the
global pandemic.
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basladim. 1990 yilina kadar finans sektérdne yazilimlar
gelistirdim. ik sube otomasyonu, ik ATM kullanimi gibi
finans sektérindeki pek ¢ok ilk uygulamaya ekibimle bir-
likte imza attim. 1990 yilinda Merlin Bilgisayar AS'yi kurarak
girisimci olarak is yasamima devam ettim. Merlin’de satis
ve dagitm otomasyonu yazilimlar gelistirerek Turkiye'de ilk
kez RF depo otomasyonu, sahada el bilgisayari kullanimi
gibi yenilikgi alanlarda ¢alistim. Ttirkiye Kadin Girisimciler
Dernegi'nin (KAGIDER) kurulug galigmalarina aktif olarak
katildim ve kurucu yonetim kurulu bagkan yardimcisi olarak
gbrev yaptim. 2006 yilinda kurulan TOBB Turkiye Yazilim
Meclisi'nde kuruldugu yildan 2015 yilina kadar baskan
yardimcisi olarak gérev aldim, 2015 yilindan bugtine kadar
da bagkan olarak sektordm adina sivil toplum galismalarina
katiliyorum. Ayni zamanda Bilgisayar Mtihendisleri Oda-
sI'nin (BMO) ve Ttirkiye Bilisim Dernegi'nin (TBD) Uyesiyim.
Mesleki sivil toplum ¢aligmalarimin yani sira, 2016 yilindan
bu yana Tirkiye’'nin ilk sosyal kooperatiflerinden biri olan
www.uretkeniz.biz'in kurucu bagkani olarak 35 yasindan
bayuk, tam zamanli galisamayan yetkin bireylerin tekrar
ekonomiye kazandirimasi alaninda sivil toplum galisma-
larima devam ediyorum. 40 yili agkin tecrubelerimi yeni
kusaklara aktarmanin en etkin yolu oldugu igin bilisim
alaninda danismanlik ve girisimci mentorlugu yapiyor,
profesyonel is yasamimi da aktif olarak stirdurdyorum.”

Turkey needs a holistic, focused

N ASISL iL ERLEDINIZ? : government that internalizes this.
“Yaptigim pek ¢ok iste ¢cok fazla emek ve uykusuz gece ,,

éé

Tiirkiye’'nin biitiinciil, %
odaklanilmis bir stratejiye ve pioneering applications in the finance sector to life such as the
bunu ic¢sellestirmis yonetime first branch automation and the first ATM software. I founded
ihtiyac1 var. Merlin Computer Inc. in 1990 continuing my business life
as an entrepreneur. Developing sales and distribution

automation software, I worked in innovative fields such as RF
warehouse automation and handheld field computers which
led the way in Turkey. I actively participated in foundation of
Women Entrepreneurs Association of Turkey (KAGIDER) and
acted as founding vice chairman of the board. I acted as the
vice chairman of TOBB Turkey Software Assembly founded
in 2006, from its foundation to 2015; in 2015, I took the chair
and today, I participate in civil society projects on behalf of
my industry. I also am a member of the Chamber of Computer
Engineers (BMO) and Turkey Informatics Association
(TBD). Next to my professional civil society projects, as the
founding chairman of one of Turkey's first social cooperatives
www.uretkeniz.biz since 2016, I continue to carry out civil
society projects to reintroduce to the economy the competent
individuals over 35 years of age who do not work full time.
Since it is the most efficient way to transfer my experience of
more than 40 years to new generations, I have been working
as a consultant and entrepreneurial mentor in the field of
informatics and actively pursue my professional career.”

YOUARE ONE OF TURKEY'S BEST-KNOWN FEMALE
ENTREPRENEURS. HOW DID YOU GAIN YOUR
GROUND?

“Most of my work took a lot of effort and many sleepless
nights. Looking back, I can say that two criteria have guided
my business life: first, I like to work in areas in which I can
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var. Geriye donup baktigimda iki kriterin is hayatima yén
verdigini sdyleyebilirim: Birincisi, bilisimle ¢dézum dretildi-
ginde verimliligin artacagini ve yasamin kolaylasacagini
6ngoérdugum alanlarda galigmayi seviyorum. Boyle bir
alan goérddgumde ayrintilara bogulmadan hemen fikir
Uretmeye ve calismaya baslyorum. Bu da bana pek ¢ok
ilki yapma olanagi sagliyor. Kuskusuz bir alanda ilk olmak
hem riskli hem de gok galigma gerektiriyor, ancak getirisi
fazla oluyor. Bundan korkmuyorum, aksine bilinmeyene
¢Ozum dretmek bana mutluluk veriyor. En son gegen yil
danigmanlik yaptigim iki firmada yapay zeké projesi yaptik.
inaniimaz keyif aldim. Deyim yerindeyse héla meslegine
asik biriyim. lyi bir yaziim gérduigtimde bunca yil gegmesi-
ne ragmen heyecanlaninm ve incelemeyi severim. ikincisi,
yasadigim sosyal sorunlara, ayni sorunu yasayanlarla bir
araya gelip ¢éztm uretmeyi seviyorum. Yani sorundagli-
&1, dayanismay! ve birlikte ilerlemeyi seviyorum. Ornegin
bilgisayar muhendisliginin ¢cok yeni ve hizla degisen bir
alan olmasi, 6grenci iken Turkiye Bilisim Dernegi'nin Uyesi
olmamin temel nedenidir. Hala Gyesi oldugum bu dernekte,
ayni sorunlari paylastigimiz kisilerle bir arada olmaktan,
mesleki zorluklarmiza birlikte géztm Uretmekten keyif
aliyorum. Turkiye'de kendi yazilim girketini kuran ilk kadin
olmak da kendine has pek ¢ok sorunu beraberinde getirdi.
Bu alanda calisan herhangi bir sivil toplum drgutinun o
dénemde olmamasi, farkli sektérlerde benzer durumdaki
li¢ arkadagimla birlikte KAGIDER'i kurmamiza vesile oldu.
Bugtin KAGIDER, alaninda en aktif dernek olarak sadece
girisimei kadinlarin degil, tim kadinlarin sorunlariyla ilgi-
lenmekte. Butuin bunlarin yaninda, 2006 yilindan itibaren
TOBB Ttirkiye Yazilim Meclisi'nde de bilisim sektérindin
Tdrkiye'de daha iyiye gitmesi icin galisiyorum. Ar-Ge ca-
lisan sayisinin 16'ya dusmesi, yerli yazilim belgesinin ve-
rimesi, yaziimcilarin sanayici kabul edilmesi gibi buytik
degisimlerde katkimin oldugunu bilmek, meslek hayatimi
anlamli gecirmenin mutlulugunu da birlikte getiriyor.”

*

anticipate that productivity would be increased and life would
become easier with informatics solutions. When I come across
such a field, I immediately start generating ideas and working,
without drowning in details. This enables me to break new
grounds. There is no doubt that being the first in an area is
both risky and requires a lot of work, but the payoff is high.
I am not afraid of this, on the contrary, I find joy in coming
up with solutions to the unknown. Last year, we carried out
an artificial intelligence project in two companies I provided
consultancy to and truly enjoyed it. I am still in love with
this profession, so to speak. After all these years, I still get
excited when I see a good software and enjoy reviewing it.
Secondly, I like getting together with people who face the
same social problems as me and finding solutions to those.
I love facing conflicts and proceeding together in solidarity.
For example, the main reason I became a member of Turkey
Informatics Association when I was a student, was computer
engineering being a very young and rapidly changing field.
In this association I am still a member of, I enjoy getting
together with people who face the same social problems
as me and finding solutions to our professional issues with
them. Being the first Turkish woman to start her own software
company brought along a number of specific problems. There
were no non-governmental organizations working in this
field at that time which prompted us to establish KAGIDER
with three friends from different industries who had similar
experiences. Today, as the most active association in its field,
KAGIDER deals with problems faced not only by women
entrepreneurs but also by all women. In addition, I have been
active in the TOBB Turkey Software Assembly since 2006
for the IT sector to thrive in Turkey. Knowing that I have
contributed to major changes such as the decrease in the
number of R&D employees to 16, certification of domestic
software, and software developers having industrialist status,

éé

Pandemi ile birlikte teknoloji,
kurumsal yasamin da icinde hak
ettigi yere ulasti.
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TURK KADIN GIRISIMCILERINI DUNYA VE
AVRUPA ULKELERI ILE KIYASLAYABILIR
MISINiZ?

“Tarihimize baktiginizda kadinlarin her zaman yasamin
icinde yer aldigini gérdirstinuz. Nitekim Turkiye'de kadinlar
secme ve segilme hakkini pek ¢cok tlkeden daha énce
almigtir. Kuskusuz bunda Ataturk'un vizyoner ve gaginin
cok dtesinde bir lider olmasinin roldi buytiktir. Buna ragmen
duinyada ve Turkiye'de son 20 yilda muhafazakarlik giderek
artti. Bu ise yagam kosullarini kadinin aleyhine degistirdi.
Sonvyillarda kadina siddet, gelir adaletsizligi, kadinlarin ev
eksenli caligsmalara zorlanmasi artti.

Ekim 2018'de “ev igleriyle mesgul” oldugu igin is guictine
dahil olmayan kadin sayisi, 10 milyon 917 bindi. Bu sayi,
Ekim 2019'da 11 milyon 549 bine yukseldi. Bu da Ekim
2018’den Ekim 2019’a dek 632 bin kadinin is aramaktan
vazgegip, ev isleriyle mesgul olmaya basladigi anlamina
geliyor. Rakam her gegen gtin artiyor. Ozetle Tirk kadini
Ataturk’dn énunde actigi yolu ¢ok iyi degerlendirip tim
dunyaya 6rnek olurken, simdilerde giderek eve kapandi.
Basarill pek ¢ok girisimci de maalesef yurt digina yerlesti.
Uztilerek beyin gégtint izliyor ve geri gevirmek igin elimden
geleni yapmaya galisiyorum. Kuskusuz bu bir kag kurumun
basarabilecegdi yalitimis bir sorun degil.

Turkiye’nin bu konuda bditdncul ve odaklaniimis bir stra-
tejiye ve bunu icsellestirmis yonetime ihtiyaci var. Dunya
Olcedinde bakarsaniz Turklerin pek ok kurumda bagaril
temsilcileri var. Ust dtizeyde gorev alan kadin sayisinin
pek cok Ulkeye gore istatistiksel olarak yliksek oldugunu
gdrebiliriz. Gliler Sabancr’dan Umran Beba'ya kadar gok
basarili Turk is kadini var. Lakin sorunumuz, cogunu Ulke-
mizde tutamamak.”

With the pandemic, technology
has reached its deserved place in
corporate life.

44
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also gives me joy for I have spent my professional life making
meaningful contributions.”

CAN YOU COMPARE TURKISH WOMEN
ENTREPRENEURS WITH THEIR PEERS IN
EUROPEAN COUNTRIES AND AROUND THE WORLD?
“Looking at Turkish history, you will see that women have
always taken part in life. As a matter of fact, Turkish women
gain the right to vote and be elected before most countries.
There is no doubt that Atatiirk being a visionary and a
leader ahead of his time, played a major role. Nevertheless,
conservatism has been on the rise both in Turkey and around
the world in the last two decades. This has deteriorated living
conditions of women. In recent years, violence against women,
income injustice has increased and women are forced more
and more to work at home. In October 2018, the number of
women outside the workforce because they were "occupied
with housework" was 10 million 917 thousand. This number
increased to 11 million 549 thousand in October 2019. This
means that between October 2018 and October 2019, 632
thousand women stopped looking for jobs to do housework.
This figure increases each day. In short, Turkish women
who ardently followed the trail blazed by Atatiirk and set
an example to the whole world once, get more and more
isolated in their homes today. Unfortunately, many successful
entrepreneurs have settled abroad. I sadly watch the brain
drain and give my best to reverse it. Undoubtedly, this is not
an isolated problem that can be overcome by a handful of
organizations in Turkey. Turkey needs a holistic and focused
strategy on this matter and a government that internalizes
this. At the global scale, Turks are successfully represented
in a number of institutions. We see that the number of women
in senior positions is statistically higher than many countries.
There are many accomplished Turkish business women such
as Giiler Sabanct and Umran Beba. But we cannot keep most
of them in Turkey and this is a problem for us. "
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TURKIYE'Yi TEKNOLOJI VE BILiSiM
ACISINDAN DEGERLENDIREBILIR MiSiNiZ?
EKSILER, ARTILAR VE YAPILMASI
GEREKENLER NELERDIR?

“Turkiye, teknoloji anlaminda ¢ok ilging bir tilke. Son tek-
nolojiyi en ¢ok tlketen Ulkelerden biriyiz. Cogu alanda
ik Ug icerisindeyiz. Ancak teknoloji Uretmek ve bundan
para kazanmak konusunda ayni tutumu sergilemiyoruz.
Kugkusuz bunun pek ¢ok nedeni var. Ancak ben temel
sorunun, yabanci hayranliginin yerli reticiyi yildirmasi
oldugunu ddstintyorum. Cunku bilisim ve ézellikle ya-
ziim konusunda gok basarili igler yapildi. Omegin bizim
Ggapimizda e-devlet uygulamasi diinyanin hic bir yerinde
yok. Finans yaziimlari, agik ara diinyanin en iyi yazilimlari.
Oyun alaninda ¢ok bagarili sirketlerimiz var. Sonug olarak
bunlari gelire geviremiyoruz. Firmalar ya yurt digina gidiyor
ya da yabancilara satiliyor. Turkiye'de uretim yapan, yurt
disinda basarili olmak icin mticadele edenlere neredeyse
Don Kigot gdztyle bakilir hale gelindi. Bu durum igimi
acitiyor. Oysaki cok guizel drneklerimiz var: Logo, Peak
Games, Rollic ik aklima gelenler... Tarimda iyi hasat igin
tohum, toprak, bakim ve hava kosullari ne kadar etkiliyse
bilisimde de egitim, yetkin insan guicd, tlkenin sundugu
olanak ve destekler, Ulke yonetiminin sektdr konusundaki
farkindaligi ve géztime adanmiglidi da bir o kadar 6nemli.
Gengligimde bilisimin Trkiye icin 6nemli bir firsat oldu-
gunu bilir, var gticimle tlkem igin ¢alisirdim. Yas aldikca
bunun birkag tekil hareketle olmayacagini anladim. 2006
yilindan bu yana daha buittincil politikalar olugturmak icin
caligiyorum. Basarili isler yaptik, ancak yeterli olmadigini,
tlkenin Uretim stratejilerinin yeterince planli ydrdtdimedigini
ve politikacilarin konuyu igsellestirmedigini distintiyorum.
Ciliz birkag hamle ile teknoloji lideri olmak pek mumkin
degil. Ekonominin kalbine ingaat sektoriinu koyarak, gtinlik
sorunlara ¢zim uretmeye éncelik verip, uzun vadeli plan-
lamay1 g6z ardi ederek yeni bir diinyaya hazirlanamayiz.
Teknoloji, Turk insanin sevdigi, kolay benimsedigi bir alan. ..
Tek dmidim, bu sevgi ve ilgiyi Uretime kanalize edebilme
olasiigimiz. iste o zaman bizim gegmis emeklerimizin,
gelece@imizi aydinlatmasi mumkun olacak. Yapilmasi
gerekenleri o kadar ¢ok dile getirdim ki herkes biliyormus

A
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CAN YOU COMMENTATE ON TECHNOLOGY AND
IT IN TURKEY? WHAT ARE THE PLUSES, MINUSES
AND STEPS TO TAKE?

"Turkey is a very interesting country with regard to
technology. Turkey is one of the top countries that consume
the latest technology. We are in the top three in most areas.
However, we do not have the same attitude towards producing
technology and benefiting from it. Of course, there are many
reasons for this. However, I think that the main issue is the
fascination with foreign products which is discouraging
for domestic producers. Because very successful projects
have been realized in informatics and especially in software.
For example, an e-government application of this scale has
not been implemented anywhere else in the world. Finance
software is by far the best in the world. We have very
successful companies in the field of gaming. But in the end
we cannot monetize this. Companies either move abroad or
are sold to foreigners. A company that makes production in
Turkey and struggle to compete internationally, is regarded
as a Don Quixote. This upsets me because there are very
good examples: Logo, Peak Games, Rollic are the first that
come to mind... As you need good seeds, soil, proper care and
weather conditions for a good harvest in agriculture, you need
education, competent manpower, opportunities and supports
provided by your nation, and a government with awareness
about the sector, committed to the solution for informatics.
In my younger days, I knew that informatics was a significant
opportunity for Turkey, and I worked as hard as I could for my
country. But as I got older, I came to realize that the efforts
of a handful of individuals would not suffice. Since 2006, 1
have been working towards creating more holistic policies.
We have achieved a lot but I think this is not enough, Turkey's
production strategies are not carried out as planned as they
should and politicians do not internalize the issue. Becoming
a technology leader is unlikely with a few weak moves. We
cannot prepare for a new world by placing construction at the
heart of economy, prioritizing finding solutions to everyday
problems and ignoring long-term planning. Technology is a
field loved and easily adopted by Turkish people... My only
hope is the possibility of channeling this love and interest into
production. That way, it will be possible for our past efforts to
light our future. I have spoken so much about what needs to
be done that I feel as if everyone knows. I stayed in Ankara for
days for strategic planning. We will have come a long way if
we can carry out even 40 percent of the 2019-2023 Strategic
Plan. You can download the document from www.sbb.gov.tr/
wp-content/uploads/2019/11/Stratejik-Plan-2019-2023.pdf.
I have a request, please read and think."

COULD YOU TELL US ABOUT THE CURRENT
PROJECTS YOU HAVE UNDERTAKEN?

“I take role in numerous projects which I care about and
can allocate time to. The projects I have recently focused on
are: a) SoftAway Project I have been carrying out at TOBB
b) “Creating Sustainable Social Projects: Future Women
Leaders” Book Project I have been carrying out at KAGIDER
c) "From Experience to Production KAVIYER" Project
www.uretkeniz.biz carries out with the support of Ankara
Development Agency. Softaway is an industry consolidation
project launched by TOBB Turkey Software Council, and
maintained by HISER support provided by Ministry of
Economy to get 36 Turkish software selected among 250
applications, into international markets. I believe that the
Future Women Leaders Book Project will fill a significant
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gibi geliyor bana. Gunlerce stratejik planlama galismasi
icin Ankara’da kaldim. 2019-2023 Stratejik Plan’’nin ylizde
4011 gergeklestirebilirsek ¢ok buyuk yol almig olacagiz.
Belgeyi, www.sbb.gov.tr/wp-content/uploads/2019/11/
Stratejik-Plan-2019-2023.pdf adresinden indirebilirseniz.
Ricam, bir okuyun ve dustinun.”

USTLENDIGINIiZ MEVCUT PROJELERDEN
BAHSEDEBILIR MiSINiZ?

“Onemsedigim, zaman ayirabildigim pek cok projede
yer aliyorum. Son zamanlarda Uzerinde yodunlastigim
projelerden bahsetmem gerekirse: a) TOBB'da ytirtitmekte
oldugum SoftAway Projesi b) KAGIDER'de yurtitmekte
oldugum “Sdirddrdilebilir Sosyal Projeler Yaratmak: Gele-
cegin Kadin Liderleri” Kitap Projesi ¢) www.uretkeniz.biz'in
Ankara Kalkinma Ajansi destegiyle ydrttugu “Deneyimden
Uretime KAVIYER” Projesi. SoftAway, TOBB Tirkiye Yazilim
Meclisi'nin baglattigi, Turkiye'de Uretilen ve 250 bagvuru
arasindan segilen 36 yazilimin uluslararasi pazara agiimasi
icin Ekonomi Bakanligrnin HISER destegiyle stirdirtilen
bir sektdr gliclendirme projesi. Gelecedin Kadin Liderleri
Kitap Projesi'nin, bu alanda tlkemizde yazilmis kitap bu-
lunmadi@iicin sivil toplum galismalarinda énemli bir acigi
kapatacagini ddsunutyorum.

Uretkeniz.Bizin (www.uretkeniz.biz) KAVIYER atélyesi ise
pandemide daha da 6nem kazanan bir trtin. Gunku Tur-
kiye'de pek cok birey, ortalama 40 yasinda birden gok
nedenle issiz kaliyor. Oysa bu bireylerin bilgi birikimi ve
deneyimi, pek ¢ok kisi ve kuguk igletme icin gok kiymet-
li. KAVIYER'de bizim yaptigimiz éncelikle tam zamanli
galisamayan yetkin bireylerin bilgi ve becerilerini hangi
alana evirebileceklerini ve degere déndisttirebileceklerini
bulmalarini saglamak. 18 aylik bu proje, Eylul 2020'de
basladi. Burada amacimiz, 80 yetkin bireyi tekrar ekono-
miye kazandirmak, bu 80 yetkin bireyin icinden 40 bireyi
mentor olarak yetistirmek. Ardindan bu 40 yetkin bireyin
bilgi ve becerisini, 120 kiguk isletmenin u¢ ay boyunca
destegine sunmak ve bunu yapabilmek icin de mentor
ve girisimciyi bulusturacak yazilimlar hayata gegirmek.”

PANDEMI SURECI, DiJiTALLESME VE
TEKNOLOJININ ONE CIKTIGI BiR DONEM
OLDU. BUNUN ONEMINDEN VE SIRKETLERE
DUSEN GOREVLERDEN BAHSEDEBILIR
MISINiZ?

“Pandemi, pek ¢ok agidan durup dustinmek gerektigini
tum dunyaya hatirlatt. Eger bu sureci dogru degerlen-
direbilirsek gocuklarimiza ¢ok farkli ve daha guzel bir
dunya birakabiliriz. Teknoloji agisindan bakacak olursak
hali hazirda var olan; ancak aligkanliklar nedeniyle benim-
senmeyen pek ¢ok teknoloji, bu dénemde kendini kabul
ettirme olana@i buldu. Pek ¢ok yeni urin pazara sunul-
du. Omegin gérntilii konusma teknolojileri yeni degil.
Bilisim sektord uzun zamandir bunu kullaniyor. Ginltik
yasantimizda da arkadas ve aile gérismeleri icin siklikla
kullaniyorduk. Fakat sirketler yuz ytize toplantiyr tercih
ediyordu. Pandemi ile birlikte teknoloji, kurumsal yasamin
da iginde hak ettigi yere ulasti. Hak ettigi diyorum, ¢uinku
bu teknolojiler maliyet dtigliren, zaman ve mekandan
bagmsizlik kazandiran gevreci ¢ozumler. Kullanmamak
icin aligkanlik disinda bir engel yok.

Bizler, TOBB Ttirkiye Yaziim Meclisi olarak 2017 yilindan bu
yana evden galismanin (6ncelikle yazilimda Ar-Ge calisan-
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gap in non-governmental activities since there are no books
written in this field in Turkey. www.uretkeniz.biz is a product
that has come more into prominence during the pandemic.
Because many Turkish people around the age of 40 become
unemployed for various reasons whereas knowledge and
experience of these individuals are very valuable for many
others as well as small businesses. What we primarily do in
KAVIER is to enable these competent individuals who cannot
work full-time, to find out the field they can transfer their
knowledge and skills to, and to turn these into value. This
18-months long project was launched in September 2020.
Our aim here is to reintroduce 80 competent individuals to the
economy and to train 40 of these 80 competent individuals as
mentors and then offering the knowledge and skills of these
40 competent individuals to support 120 small businesses
for three months and to make software to bring mentors and
entrepreneurs together, in order to achieve this goal. "

PANDEMIC HAS BEEN A PERIOD WHERE
DIGITALIZATIONAND TECHNOLOGY HAS COME TO THE
FORE. CAN YOU TELL US ABOUT THE SIGNIFICANCE
OF THISAND THE DUTIES THAT FALL ON COMPANIES?
“The pandemic has reminded the whole world that it is
necessary to stop and think, in many ways. If we can benefit
from this, we can leave an utterly different and more beautiful
world to our children. Looking from a technological point
of view, many existing technologies which had not been
adopted due to habits, have been adopted in this period. A
number of new products have been introduced to the market.
Video conference technologies, for instance, are not new. IT
industry has been utilizing them for a while now. We frequently
used it in our daily lives to meet with friends and family.
However companies preferred face-to-face meetings. With
the pandemic, technology has reached its deserved place in
corporate life. I say deserved place because these technologies
are environmentally friendly solutions that reduce costs and
are independent from time and location. There is no obstacle
to using these other than habit. Since 2017 as TOBB Turkey
Software Assembly, we have mentioned to the Ministry of
Industry at every opportunity that it is necessary to prepare
the legal infrastructure for working from home (primarily
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lariicin) yasal altyapisinin hazirlanmasi gerektigini Sanayi
Bakanligi’'na her firsatta anlatiyoruz. Ulagim maliyetlerinin
dusmesi, hava kirliliginin azalmasli, zaman kazanilmasi
gibi pek ¢ok yarar var. Dunyadaki teknoloji sirketlerinin
gogu, galisanlarina bu 6zgurltigu goktan verdi. Verimlilik
azalir, kontrol edilemez gibi pek cok kaygiyla buna pek
sicak bakilmiyordu. Oysa pandemide mecburen evden
galismaya gegildi ve birden kamu maliyetlerinin ne kadar
dustligu, hava kirliliginin ne kadar azaldigi ortaya ¢iktr.
Verimlilik kaybr olmadigi gibi tam tersine pek gok sirket
verimliligin arttigini dusunuyor. Bugulinun teknolojisiyle
pek ¢ok is, evden yapilabilir durumda zaten. Teknolojiye
zamaninda yatinm yapmig sirketler, hizla kosullara uyum
sagladi. Tabii ki saglik, egitim, lojistik, cam, kimya, demir
gelik, tanm gibi sektdrler, dogasi geredi bunlarin diginda
pek cok seyi diistinmek zorunda kaldi. Ornegin tarimda,
hasat toplamada ve triin ekiminde dnemli sikintilar yasandi
ve yasanmaya devam ediliyor. Bunlar, sadece teknolojiyle
cOztlebilir sorunlar degil. Pandeminin ekonomiye etkileri
dustindlurken her sektér kendi icerisinde durum degerlen-
dirmesi yapmali ve olasi ¢6zum yollarini birlikte olusturmalr.
Bu surecte en belirgin sorunumuz, teknoloji altyapimizin
yetersizligi oldu. internet siklikla kesintiye ugradi, yavas-
ladi ve hatta pek ¢ok yerde zaten hizmet yoktu. Evrensel
Hizmet Fonu altyapimizi gticlendirmek icin vardi, ancak
fonun amacina ulasamadigini birlikte gorduk.

Bir diger 6nemli sorun ise bireyden kuruma, kurumdan
devlete felaket planlarimizin raflarda unutulmus oldugu
gergegdiyle yuzlesmekti. Beni sagirtan Ulkeler bazinda da
benzer resmi gérmek oldu. Demek ki sadece kazanca
odaklanmak ¢ok da dogru degilmis. Teknolojiyi guinltik
yasaminin bir parcasi haline getirmeyen, tim dunya igin
bir seyler tretmeyen, strddrdlebilirlidi igsellestirmemis
kurumlarin yasama sansi giderek azaliyor. Bu noktada “e-ti-
caretyapin!”, “internet satiglariniza éncelik verin!”, “Gretim

®

ODULLERINDEN BAZILARI

e 2000 yiinda BM Mukemmel Kadin Girisim-
ciler Sitesi’nde 9 Tlirk is Kadini arasinda
yer ald.

e 2001'de Duinya Gazetesi tarafindan Biligim
Dalinda En Basarili i Kadini ve Ekonomist
Dergisi tarafindan Yilin Kadin Girigimcisi
segildi.

e “Super MIRACLE Satig ve Dagitim Yonetimi
Yazilimi, Interpro Biligim Odlilleri 2003 -
Yilin Yazilimi Od(ild.

e 2004 yilinda IBC Cambridge tarafindan 21.
Yiizyilin Sira DigI Entelekttieli ilan edildi.

e 2004 yilinda American Biographical Institu-
te tarafindan 21. Ytizyilin Buiyuk Dusundird
kabul edildi.

e 2017 yilinda Rotary Usttin Hizmet Oduilti

e 2018 yilinda Bilisimde Fark Yaratan Kadin
Lider

e 2019 yilinda Turkiye Bilisim Sektorinde
35 Yil Emek Odlilti
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for software R & D employees). It has many benefits such as
reduced transportation costs, reduced air pollution, and time
saving. Most tech companies around the world have already
given this freedom to their employees. This idea was not
welcomed due to many concerns such as reduced productivity
and losing control over employees. However, pandemic
has made working from home compulsory and there was a
sudden decrease in public costs and air pollution. There is no
productivity slowdown; on the contrary, many companies think
that productivity has increased. Thanks to modern technology,
many jobs can be done from home. Companies that invested in
technology in the right time, swiftly adapted to the conditions.
Of course, sectors such as health, education, logistics, glass,
chemicals, iron and steel, agriculture, had many other aspects
to consider due to their nature. For example, agriculture,
harvesting and crop cultivation have faced and continue to
face serious problems. These are not problems that can be
solved with just technology. When considering pandemic's
effects on the economy, each industry should assess the
situation within itself and come up with possible solutions
together. In this period, the most distinct problem we face
is the insufficient technological infrastructure. The internet
connection was often disrupted, slowed down, and was even
unavailable in many places. The Universal Service Fund
was there to strengthen our infrastructure, but we all saw
that the fund failed to serve its purpose. Another substantial
issue was confronting the fact that our disaster plans, from
individual level to institutional level, from institutional level
to government level, had been forgotten on the shelves.
What surprised me was seeing a similar picture also in
other countries. So focusing only on profit was not that
feasible after all. Survival chance is gradually decreasing
for institutions that do not make technology a part of their
everyday life, do not produce something for the whole world
to benefit, and have not internalized sustainability. At this
point, I do not wish to repeat outdated discourses such
as "enter e-commerce!", "prioritize your internet sales!",
or "use production control software (ERP)!". These were
needs of yesterday. Today, you have to look at your business,
employees, and customers from a different perspective and
come up with creative novel solutions. For example, mask is
a very old product with a wide range of uses, but no one was
bothered to generate ideas in this field. When the pandemic
hit, many products emerged from custom masks with your
picture on to mask vending machines. Only in a matter of few
months. Isn't it amazing? In my opinion, the major duty that
fall on companies is to increase the number of multilingual
employees and technology literacy of their employees. Then,
to be updated about the technologies available in the world
and to allocate at least half a day in a week to discuss how
to adapt these technologies to their businesses. If they do
these, they will be producing interesting products in no time.
When Turkish people structure their quick wits, they generate
wonderful solutions. "

WHATARE YOUR RECOMMENDATIONS TO FURNITURE
ANDACCESSORY MANUFACTURERS IN THIS PERIOD?
“They should think about how they can make every operation
smarter. I think in 10 years, an unintelligent product will not
stand a chance. For example, the seats will automatically
warm up or cool down based on your body temperature,
warn you to protect your spine when you have wrong sitting
posture, and urge you to do the movements recommended by
your physician while watching TV. Cabinets will be smarter.
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kontrol (ERP) yazilimlari kullanin!” gibi eskimig sylemleri
tekrarlamak istemiyorum. Bunlar duintin gereklilikleriydi.
Bugtin isinize, ¢alisanlariniza ve mdsterilerinize farkl gézle
bakmak ve yaratici yeni géztmler tiretmek zorundasiniz.
Ornegin maske cok eski bir tirtin, ok genis kullanim alani
var, ama zahmet edip hi¢ kimse bu alanda fikir Gretmemis.
Ne zaman pandemi bagladi, Ustline resminizin basildigi
maskelerden, maskematiklere kadar gok fazla Urtin ortaya
cikti. Hem de bir kag ay iginde. Sagirtict degil mi? Bence
sirketlere duisen en buyuk gdrey, 6ncelikle bir kag dil bilen
calisan sayilarini ve galiganlarinin teknoloji okuryazarligini
arttirmak. Hemen ardindan dtinyadaki mevcut teknolojileri
6grenmek ve haftanin en az yarnm gununu bu teknolojileri
isine nasll uyarlayabilecegini tartismaya ayirmak. Bunlari
yaparlarsa ¢ok kisa stirede ilging urunler gikarirlar. Turkler
kivrak zekalarini yapilandirdiklarinda harika ¢éztmler Uretir.”

MOBILYA VE AKSESUAR URETICILERINE

BU DONEMDE YAPMALARI GEREKENLER
KONUSUNDA TAVSIYELERINIZ NELERDIR?
“Yaptiklari her seyi, nasil daha akilli hale getiririz diye du-
stinmeliler. 10 yil sonra akilsiz bir trtintin sansi olmayacak
diye distintiyorum. Omegin koltuklar, viicut isiniza gére
otomatik isinacak ya da soguyacak, hatall oturuslariniz-
da omurganizi korumaniz icin sizi uyaracak, televizyon
seyrederken doktorunuzun énerdigi hareketleri yapma-
nizi saglayacak. Dolaplar artik daha akilll hale gelecek.
Bozulmakta olan kuru bakliyatinizi dolabiniz size haber
verecek. Hatta bu malzemeleri degerlendirebileceginiz
yemek tarifleri de yaninda gelecek. Bunlar su anda olan
ve fiyati ucuzladiginda hizla herkese ulasacak teknolojiler.
Onerim hig bir treticinin rehavete kapilmamasi. Su anda
isleriniz harika olabilir, bu durum isinizin sdrekliliginin ga-
rantisi degil. Dunyayi izleyin, teknoloji sirketleriyle igbirlikleri
gelistirin, tasarim ve kaliteyi bir arada ekonomik bedelle
sunmanin yollarini aragtirin.

Unutmayin dinyanin herhangi bir yerindeki minicik bir
atolyeyle bile rekabet ediyorsunuz ve bundan sonra daha
cok edeceksiniz. Ayrica msterileriniz size gelmeyecek, siz
musteriye gideceksiniz. Mobilya sektoru, sanal diinyaya en
uygun sektdrlerden... Pek gok insan internetten aligveris
yapiyor. Aksesuar ureticileri bu ddbnemde gok sansli geliyor
bana. Hem dtinya genelinde ¢ok fazla is birligi yapma
olanag@! var hem de tuketicilerin ihtiyag duydugu ve igine
sinen bir ¢6zum bulamadidr gok aksesuar var.”

EKLEMEK ISTEDIKLERINIiZ VARSA ALABILIR
MiYiz?

“Su anda ¢ogu kurumun ve kisinin kaygi dtizeyinin ytik-
sek oldugunu, ekonomik kosullarin giderek agirlastigini,
bazilarimizin élim-kalim mtcadelesi verdigini biliyorum.
Ulkelerin desteklerini stirdtirmelerinin olanaksiz oldugu-
nu hepimiz goriyoruz. Evet, resmin bir tarafi karanlk ve
cok belirsiz. Ama bu karamsarlik ve kaygidan kendimizi
cikarabilir; yeni sorunlar yaratmadan, suclu aramadan,
isbirligiyle ve ictenlikle sorunlanmizi cézmeye odaklanirsak
guizel bir gelecegimiz olacak. Buna yurekten inaniyorum.
Pandemi ilk kez karsilasilan bir durum degil. Bu tdr buytik
olaylar, her zaman buytik dontstmlere gebe oldu. Bu kez
de bdyle olacak ve buyuk bir degisim yasayacagiz. Bu
gercegi kabul edip, sagduyulu, insana ve gevreye duyarli,
farkliliklara saygili, etik degerleri SGnemseyen yollari tercih
etmemizi diliyorum.”
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Your cabinet will inform you that the dry lequmes are expiring.
On top of that, recipes containing these ingredients will be
offered to you. These are technologies that are available
now which will quickly reach masses when their price gets
cheaper. I advise that no producer should get complacent.
Your business may be doing very well right now, this does not
guarantee your business' continuity. Follow the world, form
collaborations with technology firms, explore ways to offer
design and quality together at an affordable price. Remember,
you are also competing with a tiny workshop somewhere in the
world, and there will be even more competition in the future.
Moreover, your customers will not come to you but you will
go to them. The furniture industry is one of the most suitable
industries for internet sales... Many people shop online. I
find accessory manufacturers to be very lucky in this period.
There are a lot of collaboration opportunities all around the
world, and there are many accessories that consumers need
and problems they cannot find a satisfying solution to."

WOULD YOU LIKE TO ADD SOMETHING?

“I know that at the moment, most institutions and people
have a high level of anxiety, economic conditions are getting
worse, and some of us fight for our lives. We all see that it
is impossible for countries to continue their support. Yes,
one side of the picture is dark and very unclear. But we can
overcome the pessimism and anxiety; we will have a good
future if we focus on solving our problems honestly and
cooperatively without creating new problems, or looking
for someone to blame. I believe this wholeheartedly. Global
pandemics happened before. Such major events have
invariably led to great transformations. This will be the case
again and we will go through a major change. I wish you
can accept this fact and choose responsible ways, sensitive
towards humanity and the environment, respectful to diversity,
which care about ethical values. "

SOME AWARDS

® In 2000, she was among 9 Turkish Business
Women in the UN Excellent Women Entrepre-
neurs Site.

e In 2001, she was named the Most Successful
Business Woman in Informatics by Diinya
Newspaper and Female Entrepreneur of the
Year by Ekonomist Magazine.

e “Super MIRACLE Sales and Distribution
Management Software, Interpro Informatics
Awards 2003 - Software of the Year Award.

® In 2004, she was declared the Extraordinary
Intellectual of the 21st Century by IBC Cam-
bridge.

® In 2004, she was recognized as the Great
Thinker of the 21st Century by the American
Biographical Institute.

® Rotary Outstanding Service Award in 2017

e  Woman Leader Making a Difference in Infor-
matics in 2018

o 35years in Turkish IT Sector Labor Award in 2019
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IS VE AILE HAYATINDA

MUTLU OLMANIN SIRL

Secrets to Happiness in Work and Family Life

48¥ PROF DR. TURKER BAS

Harvard Universitesi mutlu ve
mutsuz bireyleri birbirinden
ayiran faktorlerin incelendigi
bir arastirma yapti. Iste carpici
sonuclar...

C

arvard Universitesi, mutlu ve mutsuz bireyleri bir-

birlerinden ayiran faktérleri mercek altina aldi. 80

yil stiren arastirmaya 721 aile katildi. On binlerce

sayfalik raporda mutlu insanlari mutsuzlardan ayirt
eden temel farkin, guiglu iligkiler oldugu saptandi. Mutlu
bireylerin, mutsuz olanlara gére daha iyi bir aile ve dostluk
baglarina sahip olduklan ortaya gikti. Oregon Universite-
si'nde yapilan arastirmanin bulgulari ise sosyal medya
kullaniminin yuksek oldugu toplumlarda yalnizigin daha
yogun yasandigini gdsteriyor. Facebook, Snapchat ve Ins-
tagram gibi sosyal medya platformlarini kullanma oraniyla
yalnizlik ve depresyon sikayetlerinin dogru orantili oldugu
da ortaya konuyor.

Harvard University examined the factors that distinguish
happy and unhappy individuals. A total of 721 family mem-
bers joined the study, which has been ongoing for 80 years.
The tens of thousands of pages of analysis in the report
revealed that the main difference that distinguishes happy
people from unhappy ones is strong relationships, reveal-
ing that happy individuals have better bonds of family and
friendship than unhappy ones. Besides, the findings of a study
conducted at the University of Oregon show that loneliness
is more intense in communities where social media use is
high. It also disclosed that the rate of using social media
platforms such as Facebook, Snapchat and Instagram is in
direct proportion to complaints of loneliness and depression.

POPULAR CULTURE DILEMMA
Popular culture offers prescriptions to ease the pain of un-

Harvard University conducted a research
to examine the factors that distinguish
happy and unhappy individuals. Here
are the striking results...
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POPULER KULTUR CIKMAZI

Popdiler kdiltdr bizlere sadece mutsuzlugun verdigi acly!
hafifletecek regeteler sunuyor. Bu regetelerin pek gogu,
bizleri kisir bir dénguiye sokarak mutsuzluga neden olan
asil sorunun daha da derinlesmesine yol agiyor. Ozel haya-
timizda da is hayatimizda da mutlulugu ariyoruz. Harvard
Universitesi'nde yapilan aragtirmanin sonuglarina gére
mutlulugun sirr, iyi bir aile ve siki dostluklardan gegiyor.
Basar, zenginlik, kariyer gibi faktdrler de mutluluk agisindan
6nemli. Ancak bunlarin gercek mutluluga déntisebilmesi
ve kalici olabilmesi igin guclu iligkilere sahip olmamiz
gerekiyor. ister ytizlerce kisinin bagl oldugu bir yénetici,
isterse binlerce kisiye konser veren bir sanatg¢i olun, eger
basarinizi paylagsacak dostlariniz yoksa ve eve gittiginizde
yalniz uyuyor ve sabah kalktiginizda arayacak, konusacak
kimseyi bulamiyorsaniz, bankadaki bol sifirl hesaplarin ya
da yasadiginiz konforlu evin sizi mutlu etmeyeceginden
emin olabilirsiniz.

SOSYAL MEDYA BiR YANILGI

Gundmuzde insanlar, sosyal medyay! yalnizliklarindan
kurtulmak igin bir arag olarak géruyor. Ancak bu tercih, tam
tersi bir etki yaratiyor. istanbul Universitesi’nde yapilan bir
arastirma, sosyal medya kullaniminin giderek artan hizda
bireyselligi, bencilligi ve yalnizidr artirirken, hayat tatminini
dustirdigini ortaya koyuyor. insanlar, sosyal medya saye-
sinde birbirleriyle daha iyi iletisim kurabilecekleri yanilgisi
icindeler. Yalnizlik icinde kivranan pek gok insan, gézdmu
sosyal medyada ariyor. Ancak gaba harcamadan kurulan
dostluklarin de@eri harcanan ¢aba kadar oluyor. Ayrica asir
sosyal medya kullanimi sosyal ve psikolojik izolasyona
g6tdrdyor. Bu Kisiler gercek dostlarindan uzaklasiyor ve
daha da yalnizlagiyorlar.

MUTLULUGUN SIRRI ILISKILERDE

Bizler, “Mutlu galisan, mutlu igveren, mutlu toplum” mot-
tosuyla “JoyologyTalks” platformunu kurduk. Ig dtinyasi,
profesyoneller, akademisyenler dahil olmak tizere ge-
nis ve renkli konusmacilardan olusan etkinliklerle, kati-
imcilarimizla kisisel hikayeleri, uygulama ve arastirma
sonuglarini paylagsmayi hedefliyoruz. Paneller, atélyeler
ve egitim programlariyla gergeklestirilen etkinliklerimizde
Is Yerinde Mutlulugun Temelleri, Yagam Kalitesi Odakli
Yonetim, Mutlulugun Varoluggu Tanimi, Mutluluk ve Ol-
climleme Metotlari, Nérobilimsel Agidan Mutluluga Bakis,
Mutlulugu Destekleyen Sistem, Sure¢ ve Uygulamalar gibi
konular igleniyor.
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happiness. Many of these prescriptions place us in a vicious
cycle, deepening the real problem of unhappiness further.
We are seeking happiness both in our personal and business
lives. According to the results of the study conducted at
Harvard University, the secret to happiness is a good family
and close friendships, while factors such as success, wealth
and career are also important for happiness.

However, we need to have strong relationships so that these
can turn into real happiness and last. Whether you are an
executive with hundreds of people working for you or an
artist giving concerts to thousand, if you do not have friends
to share your success with and you sleep alone when you
get home or cannot find anyone to call or talk to when you
get up in the morning, you can be sure that your healthy
bank accounts or your comfortable home will not make

you happy.

SOCIAL MEDIA IS AN ILLUSION

Nowadays people see social media as a tool to escape their
loneliness. This preference, however, has the opposite effect.
A separate study conducted at Istanbul University reveals
that social media use increases individuality, selfishness
and loneliness at an increasing pace, while lowering life
satisfaction. People are mistaken in thinking that they can
communicate better with each other through social media.
Many people writhing in solitude are searching for the
solution on social media. However, the value of friendships
that are formed without effort is as much as the effort that
is spent. Furthermore, excessive use of social media leads
to social and psychological isolation. These people drift
away from their true friends and become even more lonely.

SECRET TO HAPPINESS LIES IN RELATIONSHIPS
We established the “Joyology Talks” platform with the mot-
to “Happy employee, happy employer, happy community”.
We aim to share personal stories, practices and research
results with our participants in activities participated by a
wide variety of lecturers who are colourful figures from the
business world, professionals and academics. In our activ-
ities like panels, workshops and training programs, topics
such as Fundamentals of Happiness in the Workplace, Life
Quality Oriented Management, Existential Definition of
Happiness, Happiness and Measurement Methods, Hap-
piness from a Neuroscientific Point of View, System that
Supports Happiness, Processes and Practices are covered.
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eligen teknolojinin bitin imkanlarini kullanarak

uretim yapan Adalar Kimya, 2000 yilinda

kuruldu. Firma, Uretimde belirlenen uluslararasi

standartlarda hedefi Uist noktada yakalamak ve en
kaliteli trunleri tretmek amaciyla her gecen gun kendisini
yenileyerek Urln yelpazesini surekli genisletmigtir. Satis
sonras! ve teknik danismanlik hizmeti de dahil olmak
Uzere, yuksek Uretim standardi ve kalitesini hedef olarak
belirlemistir. Adalar Kimya, yapigtiricilar konusunda teknik
danismanlik hizmetleri ve Ar-Ge bélimui ile mdsterilerine
6zel goztimler sunmaktadir. Urlin yelpazesinde hotmelt,
solvent bazli polivinil asetat (PVAc) bazli ve politretan
yapistiricilar  bulunmaktadir.  Firmanin - prensiplerinden
olusan manifestosu, en iyi Urdn icin en yuksek kaliteyi
surekli kimaya ve en iyi hizmeti, son teknolojiden
yararlanarak saglamaya dayanmaktadir. Bu manifesto ile
tam musteri memnuniyetine ulasmay! hedeflemektedir.
Adalar Kimya, lokal ve global pazarini her gecen gun
genigletmekte ve dunyanin dért kitasina yaptid ihracatla
bu pay! arttirarak surekli kilmaya galismaktadir.

Yonetici adi: Kevork Kalayciyan
@ www.adalarkimya.com

Adalar Chemicals that makes production by utilizing
all the resources provided by advancing technology,
was established in 2000. The company has consistently
expanded its product range by renewing itself each day
to achieve the highest goals in designated international
production standards and to produce the best quality
products. It aims at reaching high production standards
and quality also in after-sales and technical consultancy
services. Adalar Chemicals offers custom solutions to its
clients with technical consultancy services and its R&D
department on adhesives. The product range includes hot
melt, solvent-based polyvinyl acetate (PVAc) based, and
polyurethane adhesives. The company's manifest consisting
of principles is based on maintaining the highest quality to
deliver the best products and to provide the best services
by utilizing the latest technology. It aims to ensure absolute
customer satisfaction with this manifest. Adalar Chemicals
expands both in local and global markets each day and
works towards becoming perpetual by increasing this share
with exports made to four continents of the world.

Director name: Kevork Kalayciyan
www.adalarkimya.com
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irma, 2004 ylinda Besevler Sanayi Sitesi'nde
kurulmus olup, 2005 yilindan bu yana Bursa Niltifer
Organize Sanayi Bolgesi'nde faaliyetine devam
etmektedir. Firma, mobilya sektérd basta olmak
Uzere otomotiv yan sanayine hizmet vermektedir.
Urtinlerin tasarm ve planlamasini da yapan Akkoca
Makine, Urunlerin tasarm ve faydall model belgelerini
alarak AKC tescilli markasi ile patentlenmistir.
Yurt geneline ve inegél'deki mobilya sektériine 6nem-
li katkilar saglayan firma, mobilya baglanti aksesuarlari
konusunda uzman ve dinamik kadrosuyla birlikte olustur-
dugu bilgi ve tecrubelerini musterileriyle paylasarak satis
ve satis sonrasi hizmetleriyle mdsterilerinin guivenini ka-
zanmigtir. Urlinleri arasinda baglanti elemanlar, diibeller,
tamamlayici aksesuarlar, dolap ici Urtinler ve kirma masa
grubu yer almaktadir. AKC markasli, mobilya sektértinde
maddi ve teknik agidan vazgegilmez tedarikcilerinden bi-
ri haline gelmigtir. MUsterilerinin hakli gururu olan Akkoca
Makine A.S., sektdre hizmet igin yenilikleri yakindan takip
ederek mucadelesini azimle surdurmektedir.

Yonetici: Nihat Sevim
www.akkocamakine.com.tr

The company was established in 2004 in Besevler
Industrial Site and has carried out its operations in
Bursa Niliifer Organized Industrial Zone since 2005. The
company offers services mainly in the furniture sector as
well as the automotive supply industry. Akkoca Machine
that also designs and plans the products, has obtained
design and utility model certificates of the products
and is patented with the AKC registered trademark. The
company that has significantly contributed to the furniture
industry in Inegol and across Turkey, has gained the trust
of its customers with its sales and after-sales services by
sharing its knowledge and experience thanks to its dynamic
staff with expertise on furniture connection accessories.
Among its products are fasteners, dowels, complementary
accessories, in-cabinet products, and folding table groups.
The AKC brand has become one of the indispensable
financial and technical suppliers in the furniture industry.
Customers take justified pride in Akkoca Machine Corp.
that continues its race determinedly by closely following
the innovations to contribute to the industry.

Director: Nihat Sevim
www.akkocamakine.com.tr
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Ibatur Enddistri, otomotiv ve motosiklet sekiérlerine

yedek parca Uretmek Uzere 1978 yilinda Bursa'da

sahis isletmesi olarak kurulmustur. Daha sonra

1994 yilinda Albatur A.S. olarak kurumsal yapiya ilk
adimini atmigtir. Ardindan 2002 yilinda mobilya sektord
igin sUirgu sistemleri dretimine baslayan firma, bu alanda
gelistirdigi yenilikgi ve proaktif drinlerle sektériine arti
de@er katmayi kisa zamanda basarmistr. Bursa Cali
Sanayi Boélgesi'nde kurulu 5 bin 500 metrekare kapali
alanda birbirine entegre modern tesislerde Uretilen
tum drdnler, tasanmdan baglayarak kalip Uretimleri,
sac sekillendirme, eksantrik ve hidrolik pres hatlar,
plastik enjeksiyon hatti, metal isleme CNC tezgahlari,
elektrostatik finn boya hatti, yas boya hatti, aliminyum
isleme merkezleri ve drdn montaj otomasyonlari
ile Uretimin her asamasi, titiz bir kalite kontrolden
gegmektedir. 150’nin tzerindeki tescilli Albatur markali
urdnler, Tdrkiye icerisinde 250’nin  Uzerinde satis
noktasinin yani sira, sayisi her gegen gun artan toplam
57 llkeye ihrag ediimektedir.

Yonetici: Kadir Batur Teoman
@ www.albaturas.com

Albatur Industry was established in Bursa in 1978 as a sole
proprietorship to produce spare parts for the automotive
and motorcycle industries. Later in 1994, Albatur Corp.
took the first step towards becoming a corporate structure.
Subsequently, the company that started producing sliding
systems for the furniture industry in 2002, managed to
contribute to the industry in a short time with the innovative
and proactive products it developed in the field.

All products produced in integrated modern facilities in a
closed area of 5 thousand 500 square meters in Bursa Cali
Industrial Zone are subject to meticulous quality control
as well as every stage of production from design to mold
production, sheet forming, eccentric and hydraulic press
lines, plastic injection line, metal processing CNC machines,
electrostatic oven-dying line, wet paint line, aluminum
processing centers, and product assembly automation.
Over 150 registered Albatur products are offered in more
than 250 sales points in Turkey and exported to a total of
57 countries as this number rises each day.

Director: Kadir Batur Teoman
www.albaturas.com
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984 vyilinda mobilya aksesuarlan  sektdrdnun

ilklerinden biri olarak Uretim faaliyetlerine baglayan

Umut Kulp, bugtin Hand Style markastyla faaliyetlerine

devam etmektedir. Firma, 30 yillik bilgi, birikim,
tecruibe ve Avrupa standartlarindaki tretim kalitesiyle hem
Turkiye hem de uluslararasi pazarda, sektértinde bilinen
ve aranilan bir marka olmayi bagarmistir. Sahip oldugu
uretim gtici ve nitelikli insan kaynagiyla musterilerinin
mevcut ve gelecekteki beklentilerini en iyi gekilde
karsilayan Umut Kulp, kuresel yenilikleri ve teknolojiyi takip
ederek kendini surekli yenilemekte ve gagdas bir vizyonla
gelismektedir. Sektérin kalite ¢itasinin yukseltimesi ve
urdin yelpazesinin gelistirilmesi, Umut Kulp’'un kendine
bictigi en o6nemli gorevlerden biridir. Deneyimli ve
profesyonel ekibiyle dikkat geken Umut Kulp, bugun
yuzlerce calisani ve binlerce musterisiyle strddrdlebilir
basarilara imza atmaktadi. Tasarim, teknik bilgi ve
organizasyon kabiliyetlerini buyimeye ve gelismeye acik
bir sekilde tamamlamig olan Umut Kulp, ttim mdisterilerine
ekonomi ve ihtiyaclar anlaminda en optimum ¢ézdmleri
sunabilmeyi hedeflemektedir.

Yoénetici: Umut Atalay
® www.umutkulp.com.tr

Umut Handle that launched its production in 1984 as one
of the pioneering companies in the furniture accessories
industry, today continues its operations under Hand Style
brand. The company with 30 years of knowledge, know-how,
experience, and production quality at European standards,
has managed to become a known brand in demand both in
Turkey and the global market. Umut Handle meeting the
current and future expectations of its customers in the best
way with its production force and qualified human resources
constantly renews itself by following global innovations
and technology and advances by adopting a modern vision.
Raising the bar concerning industrial quality and expanding
the product range are among the primary tasks that Umut
Handle takes on itself. Standing out with its experienced
and professional team, today Umut Handle achieves
a sustainable success with hundreds of employees and
thousands of customers.

Umut Handle open to growth and development, has
perfected its design, technical know-how, and organizational
capabilities with the aim of providing the optimum solutions
to all its customers in terms of affordability and needs.

Director: Umut Atalay
www.umutkulp.com.tr
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VOLKAN Civata ve Mobilya Baglant1 Elemanlar: San. Tic. Ltd. Sti.
VOLKAN Bolt and Furniture Fasteners Ind. Trade Co. Ltd.

H ]i “ Hi ..Eﬁ
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olkan mobilya baglanti elemanlari, Uretimini

gerceklestirmek adina 1975 yilinda ufak bir atélyede

basladigi is maratonuna, 2003 yilinda tasindiklari

3 bin metrekare kapall alana sahip Catalca'daki
fabrikasinda devam etmektedir. Firma, kuruldugu guinden
bu yana teknolojideki gelismeleri yakindan takip ederek
pazardaki ihtiyaglar kullaniclya en iyi kalitede kullanim ve
montaj kolayligi saglayarak sunmaktadir. Stratejik ilkeleri
dogrultusunda mobilya baglanti elemanlar sektdriinde
daima buyumeyi, gelismeyi ve daha kaliteli uretimi
hedefleyen firmanin temel felsefesi, global rekabete ayak
uyduracak bir marka haline gelmekten gecmektedir.
Ayrica teknolojideki gelismeleri yakindan takip etmek,
tum sureglerde strekli iyilesme sagdlamak, isletmede
ve gevresinde kalite bilincini arttirmak, surekli mdigteri
memnuniyeti saglamak ve verimli ¢alisma ortamlari
olusturmak da firmanin ilkeleri arasinda yer almaktadir.
Firma, mobilya baglanti elemanlan sektérinde tercih
edilen marka olma vizyonu paralelinde gevre, is saglhgi
ve guivenligi konularinda sektdriinde éncu kurulug olmayi
hedeflemektedir.

Yonetici: Tufan Kaya
@ www.volkancivata.com.tr

Volkan Furniture Fasteners began their business marathon
in a small workshop in 1975 to make production, and today
carries out its operations in its Catalca factory with a closed
area of 3 thousand square meters. Since its establishment,
the company has closely followed the technological
developments and meets the needs in the market by offering
the user the highest quality usage and ease of installation.

The philosophy of the company that aims to achieve
continuous growth, development, and better production
quality in the furniture fasteners industry in line with its
strategic principles, is to become a brand that can compete
globally. Besides, closely following the technological
developments, ensuring continuous improvement in
all processes, increasing quality awareness within and
around the organization, ensuring continuous customer
satisfaction, and creating efficient working environments
are among the company's principles. In line with its vision
of becoming the preferred brand in the furniture fasteners
industry, the company aims to become an industry pioneer
in the environment, occupational health, and safety fields.

Director: Tufan Kaya
www.volkancivata.com.tr
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MAKSDER Family is Growing. Here it is!

Uyeleri arasina ESKIM Kimya San. ve
Tic. AS’yi katan MAKSDER'in iiye sayis1
65’e yiikseldi.

®

urum, ticari faaliyetine 1975 yilinda Yilmaz Tezgéren

tarafindan Eskim Kolektif Sirketi’nin kurulmasi ile

basladi. Firma, kiiguk bir sanayi sitesinde 100 met-

rekarelik kapall alanda tiner imalatinin yapilmasi ile
ilk Grdnund tuketicilerine sundu. Firma daha sonra, 1979
yilinda Eskisehir Organize Sanayi Bolgesi 2. Caddesi’nde
yer alan 1600 metrekarelik kapall alana sahip tesisine
tasindi. Yeni tesiste ilk etapta mobilya sektérine yonelik
vernik, boya ve tiner Uretimeye baglandi. Sonraki etaplarda
ise sanayi boyalar da Urtin yelpazesine eklenerek gesitlilik
arttinldi. Kurum, 1990 yilinda ticari stattide degisiklige
giderek Eskim Eskisehir Kimya Sanayi ve Ticaret Anonim
Sirketi unvanini aldi. Guinden guine biytyen Eskim mar-
kasl, 1994 yilinda Eskisehir Organize Sanayi Bélgesi'nde
bulunan kendi alaninda ingaata basladi ve 1995 yilinda
tesis tamamlanarak uretim faaliyetlerine gegildi. Yeni tesisle
birlikte mevcut Urtin yelpazesine polyester recineleri de
eklendi. Yeni tesiste mevcut Urtin yelpazesine polyester
recineleri de eklendi. Firma, 1997 yilinda énemli bir adim
atarak ingaat sektordne yonelik trtin gruplarini da uretim
bandina ekledi. Boylece Eskim markasi, urin cesitligini
arttirarak daha fazla sektér hitap etmeye basladi. Eskim,
Mayis 2004 tarihi itibariyla Eskim Kimya Sanayi ve Ticaret
Anonim Sirketi olarak degisen ticaret unvani ile faaliyetlerine
devam ediyor.

*

The company launched its commercial activities in 1975
with establishment of Eskim Collective Company by
Yilmaz Tezgdren. The company presented its first product
to consumers dfter starting thinner production in a workshop
located in a small industrial zone, with a closed area of
100 square meters. In 1979, the company moved to its
facility with a closed area of 1600 square meters located
in Eskisehir Organized Industrial Zone 2nd Avenue. The
company started varnish, paint, and thinner production for
the furniture industry in its new facility. In the following
period, the product range was expanded with industrial
paint.

The company's commercial status changed in 1990, and it
received the title “Eskim Eskigehir Chemical Ind. and Trade
Inc.”. Eskim brand that grows each day, started construction
on its own land in Eskisehir Organized Industrial Zone in
1994; facility was completed and production started in 1995.
Polyester resins were added to the product range at the
new facility.

The company took an important step in 1997 and added
product groups for construction industry to its production
line. In this way, Eskim brand started to appeal to more
industries by expanding its product range. As of May 2004,
Eskim continues its operations with its new commercial title
Eskim Chemical Ind. And Trade Inc.

The number of MAKSDER members
reached 65 after ESKIM Chemical Ind.
And Trade Inc. became a member.
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YUZYILLARI ASIP GELEN

YUNUS EMRE

Yunus Emre: Speaking to us Down The Centuries

&8 MELIHUSLU

Cemal Siireya'nin tarifiyle Tiirkcenin
stit disleriyle yazan Yunus Emre, sadece
Anadolu'nun degil, tiim insanligin essiz
degerleri arasinda yer aliyor.

®

unus Emre, kuskusuz Ttirk edebiyatinin en guclu sair-
lerinden biridir. O, 700 yil 6teden ses verir ve yedi asir
boyunca sesi gék kubbeden hig kaybolmamigtir. Peki,
o sadece bir sair midir? Elbette ki hayir... O buytik bir
hiimanist, segkin bir dtigtindr, derinlikli bir yol gdsterici ve
elbette mutevazi bir Anadolu insanidir. Belki de buittin bu
sebeplerden dolayr hemen herkes kendisinde ondan bir
parca bulur. Oyle ki insan, Yunus ile arasinda bir kan bagi
ya da bir yakinlik var gibi yasar. Tipki Yunus'un dedigi gibi. ..

“Maharet guizeli gorebilmektir, sevmenin sirmina erebilmektir.
Cihan alem herkes bilsin ki en buytik ibadet sevmektir.”

NICIN YUNUS EMRE?
Turkiye’'nin neresine giderseniz gidin, Yunus Emre adini

*

There is no doubt that Yunus Emre is the one of the most pow-
erful poet in the Turkish language. His voice has never stopped
resounding for seven centuries. But is he merely a poet? Of
course not. He is a great humanist, an outstanding thinker, a
profound mentor and, of course, a simple man of Anatolia. Per-
haps for that reason everyone finds a bit of himself in Yunus, as
if Yunus were a blood relative or a relation. Just as Yunus said. ..

“The skill is seeing beauty,
Fathoming the mystery of love.

The whole world should now that

The ultimate form of worship is love.”

WHY YUNUS EMRE?

Whatever city you go to in Turkey, you will find a slew of people
named Yunus. So do people only give this name to their chil-
dren? Becasue Yunus Emre voice is like a rippling brook from

In the words of Turkish poet Cemal
Stireya, Yunus Emre wrote with the baby
teeth of the Turkish language. Also he
belongs not just to Anatolia, but to the
world.



®

taslyan bircok insana rastlarsiniz. Hemen her sehirde kul-
lanilan bu isim, acaba neden bu kadar cok tercih edilir?
Gunku Yunus Emre, kalbinin ta derinlerinden ¢adlaya cagdlaya
konusur da ondan. insana, “Bunca varlik var iken, gitmez
géndil darli@” diye fisildar. “Bir kez gondl yiktin ise bu kildigin
namaz degil.” seklinde uyarir. S6z gelimi Karaman sehrine
g6z atalim. Geleneklerine ve kilturel dederlerine siki sikiya
bagdli olan Karaman'da gegmisin izlerini strebileceginiz cok
yer vardir. Aktekke Meydani, sehrin kalbi konumundadir.
Meydani gevreleyen genis bir aks tizerinde ise Ug guzel tarihi
cami siralanir. 14. ve 15. ylzyillara tarihlenen bu mabetlerden
biri olan Yunus Emre Camii, Ahi Emir Caddesi tizerinde yer
alir. On yuiziinde bes kubbeli bir cemaat revakiyla dikkat
ceken caminin bitisiginde, diinyaca nld Turk mutasawvifi
Yunus Emre'nin mutevazi tdrbesi bulunur. Evrensel mesaj-
laryla insanhidi sevgiye ve hosgortye gagiran halk ozaninin
s&zleri, adeta Anadolu fikriyatinin yasayan ginarlan gibidir:

“llim, ilim bilmektir. llim,
kendini bilmektir.

Sen kendini bilmezsen,
Bu hi¢ okumamaktir.”

OKUYANI ASIK EDER

Yunus Emre, Selguklulanin yikildigi ve Osmanli Devleti'nin
kuruldugu calkantili bir stirecte yasamisti. Onun siirlerinde
bltlin sadeligi ve gorkemiyle ortaya gikan Ttrkcenin ifade
gticuidur. Yerel genellemelere dlismeksizin evrensel boyutta
insana, “iste bu!” dedirtir. Bizi, bize tanig kilan, diinyay: dil
icinde kavrayip ifade edisimizi bize buttin guiclyle bagisla-
yan, dilsizken dilimizi veren bir mucize gibidir. Bu ytzden
pek cok yerdedir kabri, bu yuzden herhangi bir sairden
s0z eder gibi s6z edemeyiz ondan. Bizi bize déndtren bir
sirdasimiz, dostumuz gibi s6z ederiz. Ona Yunus Emre degil,
sadece “Yunus” deriz. Bu noktada Sanat Tarihgisi Burhan
Toprak onu su guzel satrlarla anlatiyor: “Yunus Emre, ben-
den bana gelen bir ses gibiydi; bu ytizden onu ¢ok sevdim.
GUn geldi; yedi asirdan beri Ttirkge konugulan memieketler
lizerine gdlgesini yayan bu buyuk sairin Azerbaycan’dan
Macaristan’a kadar; cahil, alim, seyh, kafir, mimin, herkes
tarafindan, hi¢ olmazsa, birkag pargasinin ezbere bilindigini
Ogrendim, sagirmadim.”

BUYUK SUFi

Mistik Turk edebiyatiyla ilgili calismalari ve kiitliphanelerimize
kazandirdigi eserlerle taninan Mustafa Tatgl, hakkinda ¢ok az
belge bulunan Yunus Emre’ye &zel bir dGnem veriyor. Tatgl,
Yunus Emre’nin eserlerini bir araya getirdigi genis hacimli
kitabinda, Yunus Emre’nin hayatini, eserlerini, dilini, dtistince
dunyasini, sanatini ve edebiyatimizdaki etkilerini inceleyen
kapsamli makalelere imza atiyor. Sadece Yunus Emre mi?
ismini ona baglayarak A§|k Yunus namiyla siirlere imza atan
diger Yunus hakkinda 6zel bir galisma da bu ciltte yer aliyor.
Ttirk edebiyatinin klasik saheserleri arasinda kabul edilen bu
siir klliyatini Mustafa Tatcr'nin uzmanligi refakatinde okumak,
Yunus Emre ézelinde ilham verici bir yolculuk imkani sunuyor.
Bendeniz ise bliylik sairin lezzetli misralarlyla yazimi bitireyim
mUsaadelerinizle:

“Sular hep akti gecti,

kurudu vakti gecti.

Nice han, nice sultan tahti birakti gecti.
Ddinya bir penceredir,

her gelen bakt gecti...”

portrait < portre @
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deeply heart. “Despite so much material wealth, shallowness
of heart does not go away,” he whispers. “Once you’ve broken
a heart/ Your prayers mean nothing,” he chides. For instance,
let's take a look at the city of Karaman, in the part of Central
Anatolia. You’ll find traces of the past all over Karaman, which
is closely bound to its cultural values and traditions. Aktekke
Square at the heart of the city. Three lovely historic mosques
surround the square. One of these temples, which date to the
14th and 15th centuries, is the Yunus Emre Mosque on Ahi
Emir Avenue. Immediately adjacent to the mosque, which is
noteworthy for the five-domed portico on its front facade, is the
modest tomb of the world-renowned Turkish Sufi mystic, Yunus
Emre. The words of this folk poet, who exhorted mankind to
love and tolerance with his universal messages, are the vital
pillars of Anatolian thought:

“Knowledge should mean a full grasp of knowledge:
Knowledge means to know yourself, heart and soul.
If you have failed to understand yourself,

Then all of your reading has missed its call.”

HE ENRAPTURES THE READER

Yunus Emre lived of course in the turbulent period when the
Seljuks were in decline and the Ottoman state were springing
up. What is manifested in his poetry is the expressive power of
the Turkish language in all its naked splendor. It prompts us
to say ‘Yes! That'’s it!’, but in a universal dimension that does
not descend into parochial generalities. A miracle that let us
know ourselves, that enabled us to understand and express
the world in language, binding us to it with all its might, a
miracle that transformed a speechless people into a nation
with a tongue. That is why his tombs are all over the place,
that is why we speak of him not as of some poet, but rather of
a friend and confidant who made us who we are. To us he is not
Yunus Emre, but simply “Yunus”. At this point, Art Historian
Burhan Toprak expresses him in these beautiful lines: “It was
like a voice coming to me from myself; that’s why I loved it.
Then one day I learned that everyone - learned, unlearned,
sheikh, infidel and believer - from Azerbaijan to the Balkans
knows by heart this great poet, who has held sway over the
hearts of the Turkish-speaking countries for seven centuries,
and I was not surprised.”

THE GREAT MYSTIC

Mustafa Tatgt, who is known for his studies of Turkish mystic
literature and the many works he has preserved for our librar-
ies, places special importance on Yunus Emre, about whom
little documentation exists. In a weighty tome that brings Yunus
Emre’s creations together with the poems of Asik Yunus, Tat¢i
has penned comprehensive articles that examine Yunus Emre’s
life, works, language, intellectual outlook and art as well as
their influence on our literature. And that’s not all. Also included
in the book is a special study of the other Yunus, a minstrel poet
who, linking his name with that of the great mystic, penned
verses under the sobriquet Asik Yunus. Reading this collection
of poetry, considered to be among the classic masterpieces of
Turkish literature, in the company of an expert like Mustafa
Tatc, presents an opportunity for an inspiring journey into the
world of Yunus Emre. Let me end my article with the delicate
lines of the great poet:

“Water always flowed and gone, Dried up, its time is gone.
Many khans and sultans left their thrones behind.
The world is a window, Into which all looked and gone...”
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PANDEMI SONRASI IS YERINDE,

KAHKAHA YOGA

After the Pandemic Laughter Yoga at Workplace

48 YRD. DOC. DR. GAMZE SENBURSA

Sosyal izolasyon kosullarinda psikolojik
acidan giicli kalmanin yontemleri farkla
olsa da pandemi sonras1 is hayatina
kahkaha yogasiyla hazirlanmak iyi bir
fikir.

e

andemi sonrasi yeniden evlerimizden ofislerimize,

is yerlerimize dénuyoruz. Peki bu strecte is yeri

stresiyle nasil basa ¢ikacagiz? Bu soruya gok farkli

yanitlar vermek mtmkdin. Ancak ben sizlere BBC ve
Google ofisleri bagta olmak tizere tiim dtinyada uygulanan
kahkaha yogasini 6nermek istiyorum. 1995 yilinda Hintli
hekim Dr. Madan Kataria tarafindan gelistirilen, ¢esitli ko-
mikliklere, sakalara ve komedilere dayanmadan herkesin
kahkaha atabilecegi grup egzersizi sistemi hakkinda su
bilgileri verebiliriz.

STRESI AZALTMANIN EN HIZLI YOLU
Stresi azaltmak i¢in kullanilan birgok yéntem olmasina
ragmen kahkaha yogasi, en hizlisidir ve ilk seanstan sonra
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After the pandemic, it is time we return to our offices and
workplaces from our homes. But how to deal with workplace
stress in this period? There is a number of different answers
to this question. However, I would like to recommend you
laughter yoga, practiced all over the world, particularly at
BBC and Google offices. We would like to tell you about this
group exercise system developed by Indian physician Dr.
Madan Kataria in 1995, where everyone can laugh without
resorting to fun, jokes and humor.

FASTEST WAY TO REDUCE STRESS

Although there are many ways to reduce stress, laughter
yoga is the fastest method and you can feel its benefits even
dfter the first session. Laughter yoga is the only exercise
that simultaneously reduces physical, mental, and emotional

Although the methods to stay mentally
strong under social isolation vary;, it is a
good idea to get ready for business life
after the pandemic with laughter yoga.



faydalarini hissedebilirsiniz. Kahkaha yogasi, fiziksel, zi-
hinsel ve duygusal stresi ayni anda azaltan ve duygusal
bir dengeye getiren tek egzersizdir. Olumlu duygular artirr
ve olumsuz duygular azaltir. Gok yetenekli galisanlar bile
duygusal olarak rahatsizlarsa iyi performans gosteremez-
ler. Belirli bir zamanda performans ruh haline baghdir ve
kahkaha yogasi endorfin adi verilen beyin hticrelerinden
néro-peptidleri serbest birakarak birkag dakika icinde ruh
hali durumunu degistirir. Bilim, bize beynin diger viicut or-
ganlarindan yuzde 25 daha fazla oksijene ihtiyaci oldugunu
soyluyor. Kahkaha yogasi, optimum performansa yardimci
olan ve enerji seviyelerini artiran net oksijen arzini arttirir.

TAKIM OLUSTURMA

Birlikte gulen insanlar birlikte daha verimli galisir. Kahka-
ha yogasi, insanlar kolayca birbirine baglayan gtiglu bir
aragtir. Ayrica olumlu bir zihinsel tutum, umut, iyimserlik
gelistirmeye yardimci olur ve geligtirir. Ekip olugturmada
yardimci olacak iletisim becerileri saglar.

MOTIVASYON VE ILETISIM

Satig ve pazarlamada caligan insanlar igin kahkaha yogasi,
yuzlerine bir gtilimseme getirmeye ve vlicutta iyi duygular
yaratmaya yardimci olur. Bu durum, iletisim ve motivasyon
becerilerini gelistirir. Boylece mdisteri tabanini ve mdigteri
memnuniyetini arttirr.

YENILIK VE YARATICILIK

Kahkaha yogasindaki ruh hali, yaraticiigin merkezi olan
dogru beyin aktivitesini uyarir. Bu, i yeri sorunlari hakkinda
yeni fikirler ve anlayiglar olusturuimasina yardimci olur.
Rekabetin yuksek oldugu bu pazarda énde olmak igin
yeni fikirler ve surekli yenilikler getirilmesi gerektiginden
kahkaha yogasl, insanlarin daha yaratici ve yenilikci ol-
masina yardimci olur.

DIKKAT MESAFESINI ARTIRIR

insan beyni 90 dakikadan fazla konsantre olamaz, sonra-
sinda dikkat suresi azalir. 5-10 dakikalik bir kahkaha yogasi
seansl bile uzun bir insan kaynaklari egitimi seanslar ve
konferanslari sirasinda bdyuk bir enerji artisi sagdlayabilir.
Dikkat suresini artirmaya, 6égrenme becerilerini, zihinsel
konsantrasyonu ve potansiyeli gelistirmeye yardimci olur.
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stress, bringing about emotional balance. It promotes
positive emotions and reduces negative emotions. Even
highly skilled employees cannot perform well when they
experience emotional distress. Performance at a given time
depends on mood and by releasing neuropeptides from
brain cells called endorphins, laughter yoga alters the
mood within minutes. Science tells us that the brain needs
25 percent more oxygen than other body organs. Laughter
yoga increases net oxygen supply that encourages optimum
performance and increases energy levels.

TEAM BUILDING

People who laugh together, work more efficiently together.
Laughter yoga is a powerful tool that easily connects people.
It also helps to create a positive mental attitude making
one hopeful, more optimistic and improves overall mental
state as well as providing with communication skills to aid
in team building.

MOTIVATION AND COMMUNICATION

For people working in sales and marketing, laughter yoga
helps to bring a smile to their faces and to feel physically
well. This improves communication and motivational skills,
increasing customer base as well as customer satisfaction.

INNOVATION AND CREATIVITY

Mood during laughter yoga stimulates the right brain activity
which is central to creativity. This helps generate new ideas
and gain insights about workplace issues. Laughter yoga
helps people be more creative and innovative, as new ideas
and continuous innovation are required to lead in this highly
competitive market.

INCREASES ATTENTION SPAN

Human brain cannot concentrate for more than 90 minutes
after which the attention span decreases. Even a 5-10 minute
laughter yoga session can provide a significant energy
boost during long human resource training sessions and
conferences. It helps to increase attention span, improve
learning skills, mental focus and potential.
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OLASI BIR DEPREME

HAZIR MIYIZ?

Are We Prepared for a Potential Earthquake?
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W emiz topraklarinin ytizde 92’sinin deprem riski

tasidig, ntifusumuzun da ytizde 95'inin bu bélgeler

Uzerinde yasadigi, buytik sanayi merkezlerinin ytizde

98’inin ve barajlarimizin ytizde 93’dnun deprem
bdélgelerinde bulundugu biliniyor. Bir deprem Ulkesinde
yasadigimizin bilinciyle surekli ve etkili bigimde énlemler
almaliyiz. Olasi bir afete karsi su sorulari kendimize sora-
rak ise baglayabiliriz. Siz ve yasadiginiz gevre, afete karsi
hazirlikli mi? I yerinizde galiganlarla konustunuz mu? Bir
afet sirasinda nerede bulusacaksiniz? Neler yapacak-
siniz? 72 saat yetecek kadar yiyecek malzemeniz hazir
mi? Afet cantanizda yedek pil ve radyo, el feneri, temizlik
malzemeleri, sinyal ddiddigu, mum, kibrit, el feneri ve icme
suyu var mi? Arabanizda bir afet cantasi bulunuyor mu?
Siz ve aileniz ilk yardim egitimi gérduintiz mu? Yasadiginiz
evde veya bulundugunuz apartmanin her katinda yangin
alarmi mevcut mu? Evinizde ya da is yerinizde yangin
sénddlrme cihazi var mi? Elektrik sigortalar otomatik mi?
Su, elektrik, gaz vanalarinin yerini ve nasil kapatilacagini
biliyor musunuz? Afet sonrasinda yasadiginiz bélge disinda
kalabileceginiz bir mesken var mi? Evinizi, otomobilinizi,
is yerini ve ailenizi sigorta ettirdiniz mi?

DEPREM ONCESI NELER YAPMALIYIZ?

Oncelikle yasadigimiz binalarin depreme dayanikli olup
olmadigini aragtirmaliyiz. Dayanikli degillerse gtivenli hale
getirmeliyiz. Toplumda deprem bilincini olugturmaliyiz
ve asagidaki konularda bilgi ve beceri sahibi olmaliyiz:

K L3
<
It is known that Turkey is located in a highly seismic region
as there is an earthquake risk in 92 percent of Turkish
territories on which 95 percent of the Turkish population

Depremlerle yasamay1 6grenmeliyiz. lives. 98 percent of large industrial zones and 93 percent
Ama nasil? iste uzmanmndan bilgilerle of dams are also located in earthquake zones. We must

.. inde. d d continually and efficiently take measures with the awareness
oncesinae, deprem sirasinda ve that we are living in an earthquake country. We can start

sonrasinda yapmamiz gerekenler. . by asking ourselves the following questions concerning a
potential disaster.

Are you and your living environment prepared for a disaster?
Have you talked to your coworkers at your workplace?
Where will you meet in case of a disaster? What will your
actions be? Do you have a food supply for 72 hours? Do
you have spare batteries and a radio, a flashlight, cleaning
supplies, a signal whistle, candles, matches, and drinking
water in your emergency kit? Do you have a disaster bag in
your car? Do you and your family have first aid training?
Is there a fire alarm in your apartment or on every floor
of your building? Do you have a fire extinguisher in your
home or workplace? Are electrical fuses automatic? Do
you know where water, electricity, gas valves are and how
to shut them off? Is there any other residence outside the
disaster region where you can live after a disaster? Have
you insured your home, car, workplace, and family?

WHAT TO DO BEFORE AN EARTHQUAKE?

First of all, we should investigate whether the buildings we
live in are earthquake resistant. If they are not, we must
ensure building safety. We must raise public awareness
on earthquakes and have knowledge and skills on the

We need to learn to live with

earthquakes. But how? An expert
informed us on what to do before,
during, and after an earthquake...
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Evlerde, okullarda ve igyerlerinde degisik buyukltkte dep-
remlere karsi senaryolar hazirlamall, tatbikatlar yapmaliyiz.
Sabitlenmemig devrilebilecek egyalari pencerelerden uza-
ga yerlestirmeli, gece yatarken oda kapilarini agik birak-
mallyiz. Guvenli ve hayat liggeni olusturabilecek saglam
yerleri ve esyalari 5nceden belirlemeliyiz. Zehirli, patlayic,
yanicl maddeleri diismeyecek bir konumda sabitlemeli
ve kirlmayacak bir sekilde depolamaliyiz. Bu maddelerin
lzerlerine fosforlu, belirleyici etiketler koymaliyiz. Binadan
acilen kagmak icin kullanilacak yollardaki tehlikeleri ortadan
kaldirmali, bu yollar isaretlemeli, buralara gereksiz esya
ve malzeme koymamallyiz. Ev ve isyeri iginde guvenligi
saglamak icin bir Deprem Givenlik Plani hazirlayip, bu pla-
na gore naslil davranmamiz gerektiginin tatbikatini zaman
zaman yapmallyiz. Asansdrlerin kapi yanlarina “Deprem
Sirasinda Kullanilmaz” levhasi asmaliyiz. Aile bireylerimiz
ile iletisimi saglamak igin Deprem Sonrasi Bulugsma Plani
olusturmallyiz. Ailemize ait énemli belge ve bilgilerin bir
suretini evimizin disinda emniyetli bir yerde saklamaliyiz.
Acil durumlarda yardim istemek igin (Sivil Savunma, Polis,
Jandarma, Hastaneler, Kizilay gibi) dnemli telefon numa-
ralarini 6grenmeliyiz.

DEPREM SIRASINDA ALINACAK ONLEMLER

Bina igerisindeysek mumkun oldugunca sakin olmaliyiz.
Acil durum cantamizi da yanimiza alip, daha énceden
tespit ettidimiz guivenli ve hayat tiggeni olusturabilecek
bir yerde basimizi koruyarak (ya da basimizi iki elimizin
arasina alarak ve dizlerimizi karnimiza dogru ¢ekip vicut
hacmimizi kiigtilterek) cenin konumunda uzanmaliyiz. Yer
sarsintisi durana kadar (en az 60 saniye) saklandigmiz
yerden ¢gikmamallyiz. Sabitlenmemis veya devrilebilecek
esyalardan, yuksek ya da tehlikeli yerde bulunan zehirli
madde ve sivilardan, sobalardan, sémine ve ocaklardan
uzak durmaliyiz. Merdivenlerden, balkonlardan, asansor-
lerden ve sttunsuz genis alanli yerlerden uzaklagmallyiz.
Bina disindaysak enerji hatlarindan, diger binalardan ve
duvar diplerinden uzaklagmaliyiz. Guvenli acik alanda,

<
A
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following: Make sure to devise scenarios and practice drills
for earthquakes of different magnitudes at homes, schools,
and workplaces. Place unsecured furniture which may fall
over away from windows and leave room doors open at
night. Designate the safe areas and solid furniture where
we can create a life triangle, in advance. Secure toxic,
explosive, and flammable materials so that they will not
fall and break and put luminous, identifying labels on these
items. Eliminate all hazards on escape routes for urgent
evacuation from the building, mark these routes and avoid
putting unnecessary items and materials on them. To ensure
home and workplace safety, devise an Earthquake Safety
Plan and routinely practice the actions to take, based on
this plan. Hang "Do Not Use Elevators During Earthquake"
signs next to elevator doors.

Create a Meeting Plan for after the earthquake to be able
to communicate with family members. Keep a copy of your
family's important documents in a safe place outside home.
Learn the important phone numbers to contact for help in
emergencies (such as Civil Defense, Police, Gendarme,
Hospitals, Red Crescent).

SAFETY MEASURES TO TAKE DURING
EARTHQUAKES

If you are inside a building, stay as calm as possible. Take
your emergency kit/ disaster bag with you and lie in the
fetal position, protecting your head (or by holding your
head between two hands and pulling your knees towards
your abdomen, reducing your body volume) in a safe place
that is a life triangle you previously designated. Do not
leave your hiding place until the shaking has stopped, for
at least 60 seconds. Stay away from unsecured furniture
or items that may tip over, toxic substances and liquids in
high or dangerous places, heaters, fireplaces, and stoves.

Keep away from stairs, balconies, elevators, and large
areas without columns. If you are outside a building, move




®

sarsintl sona erinceye kadar kalmallyiz. Etraftan gelebi-
lecek tehlikelere karsi hazirlikli olmaliyiz. Deniz kiyisindan
uzaklagmall, yuksek yerlere dogru gikmallyiz. Toprak kay-
masi olabilecek, tas veya kaya dligebilecek dik kayalarin
yakinindan ve yamag altlarindan uzaklagmallyiz. Binalardan
dusebilecek baca, cam kiriklari ve sivalara karsi tedbirli
olmaliyiz. Otomobil kullaniyorsak yolu kapatmadan saga
yanasip durmallyiz. Kontak anahtarini yerinde birakip,
pencereler kapali olarak arag igerisinde beklemeliyiz. An-
cak sarsinti durduktan sonra agik alanlara gitmeliyiz. Arag
meskdn mahallerde ise ya da gtivenli bir yerde degilse
araci durdurmali, kontak anahtari tizerinde birakilarak araci
terk etmeli ve acik alanlara gitmeliyiz. Eger metroda veya
diger toplu tasima araglarindan birindeysek gerekmedikge,
kesinlikle metro, tren veya otobusten inmemeliyiz. Elektrige
kapilabilir veya bir bagka arac bize garpabilir. Aracin iginde
sikica tutturulmus aski, korkuluk veya herhangi bir yere
kendimizi sabitlemeliyiz ve elimizden geldigince soguk
kanli kalmaya gayret etmeliyiz.

actuality < giincel @

away from power lines, other buildings, and walls. Stay in
a safe, open area until the quake is over. Be prepared for
the dangers ahead. Get away from seashores and move
towards higher places. Stay away from steep rocky cliffs
or slopes where stones or rocks may fall or landslides may
occur. Be cautious against chimneys, broken glass, and
plaster that may fall from buildings. If you are driving, pull
up your car and park without blocking the road, leave the
key in the ignition and wait in the vehicle with the windows
closed. Drive to open spaces only dafter the earthquake has
stopped. If your vehicle is in a residential area or is not in
a safe place, stop and leave the vehicle with the key in the
ignition and go to open areas. If you are on the subway or in
another public transport vehicle, never get off the subway,
train, or bus unless necessary.

You might get electrocuted or another vehicle can hit you.
Hold on to fixed hangers, handrails, or anywhere in the
vehicle, and try to remain as calm as possible.

v

iLK AGIZDAN

HEPIMIZIN YAPMASI
GEREKENLER VAR

PROF. DR. FADIME SERTGELIK
(Kocaeli Universitesi Sismoloji Ana Bilim Dali Bagkani)

“Yapllan istatistikler ve ekonomik veriler bize sunu
gOsteriyor; afetten énce yapilacak bir liralik yati-
rm, afetten sonra 10 liranin cebimizde kalmasini
sagliyor. Onlem olarak devletin ve vatandasin
yapmasi gereken calismalar var. Pandemide
sehirlerden kuclik yerlere gocler basladi. 1999
depreminde de ayni seyler olmustu. Pek ¢ok
insan klguk yerlere tagindi. Su anda pandemi
kosullar mi diyelim, halkin yorgunlugu mu diyelim
afetlere duyarlilik biraz azalma egilimi gosteriyor.
Duyarsizlik, maalesef yapilan ¢alismalarin olumlu
sonuglanmamasina neden oluyor.”

v

FIRSTHAND

THERE ARE THINGS WE ALL SHOULD DO
PROF. DR. FADIME SERTGELIK
(Kocaeli University Head of Seismology Department)

“Statistics and economic data show us that making
a one-lira investment before a disaster ensures that
10 Liras remain in our pocket after the disaster.
There are precautions both the government and cit-
izens should take. People have started to migrate
from cities to smaller towns and villages during the
pandemic. The same thing happened after the 1999
earthquake. Many people moved to smaller towns.
At the moment, there is less sensitivity towards dis-
asters either due to the pandemic or because the
people are tired. Unfortunately, due to insensitivity,
the studies do not yield positive results."
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YENI NORMALDE

OFIS HAVALANDIRMASI

Office Air Conditioning in the new Normal

Giinliik hayatimizin 6nemli bir kismim
gecirdigimiz is yerlerimizde alacagimiz
basit 6nlemler, korona viriisiin yani
sira, enfeksiyonlarin 6nlenmesine de
yardimci oluyor.

®

Urkiye'nin yani sira, dinyanin dért bir yanindaki kurum-
sal firmalar, salgin tehdidi nedeniyle Acil Durum Eylem
Planlar’ni uygulamaya gegirdi. Bu gercevede iklim-
lendirme sistemlerinin teknik bakim ve dezenfeksiyon
birimlerinde uygulanmasi gereken 10 maddelik ¢alisma
plani da agikland!. iste 10 maddede saglikli havalandirma:
1. Salginile mtcadelede uygulanacak en etkili yéntem,
iklimlendirme sistemlerinin taze hava sirktlasyonla-
rnin en Ust seviyeye cikariimasidir. Sistemler, saatte
6-10 kez hava degisimi olacak sekilde ayarlanmalidir.
2. Disarya agllir penceresi olan yapilar, ginde iki - g
kez havalandinimalidir.

A
5l
Corporate companies both in Turkey and around the world,
have put Emergency Action Plans into practice due to
pandemic threat. A ten-item work plan to be implemented
in technical maintenance and disinfection units of air
conditioning systems, was also issued in this context. Here
are the 10 items for a healthy air conditioning:

1. The most efficient method in the fight against the
pandemic, is to maximize fresh air circulation of air
conditioning systems. Systems should be set to change
the air 6 to 10 times per hour.

2. Buildings with windows opening to outside should be
ventilated two or three times a day.

3. It is not recommended to use heat recovery devices
(such as Fan-Coil (FCU), plate heat exchanger)
in buildings without windows opening to outside.

Simple measures we take in our

workplaces where we spend a significant
part of our daily life, help protect against
infections as well as coronavirus disease.



Disariya aglilir penceresi olmayan binalarda ise Isi
geri kazanim cihazlarinin (Fan-Coil (FCU), plakali
esanjor gibi) kullanilmasi 6nerilmez. Mdmktinse her
oda, boélum, ayr alan, koridor ve tuvaletlerin hava
sistemleri ayristinimalidir. Oda yogunlugunun fazla
oldugu durumlarda kapi ve oda pencereleri kisit-
I olarak acilarak, hava sirkulasyonu saglanmalidir.
Kapilar kapali tutuldugunda iklimlendirme sistemi,
odanin taze hava hacminin yuksek olacagl sekilde
ayarlanmalidir. Egzoz (EF) sistemi, taze hava sis-
teminin sagladigi hava hacminin en az ytzde 70'ni
degistirecek sekilde olmalidir.

iklimlendirme sistemleri, ofislerdeki hava degisiminien
yuksek kapasitede saglayacak sekilde ayarlanmalidir.
Isi geri kazanim tipi cihazlar ve VAV/CAV tipi sistem-
lerin hava kalitesini artirmak i¢in cihazlarin dénus
damperleri tamamen kapatiimalidir. Ayrica ofislerin
aclimadan 6nce bir ila t¢ gun boyunca kaliteli cihazlar
ile havalandiriimasi énerilir.

Isitma - sogutma bataryall FCU sistemleri kullanilan
ofislerde iklimlendirme sistemleri, ilk galigan géreve
baslamadan 6nceki bir saat, son ¢alisan ayrildiktan
sonra bir - iki saat 5-8 derece sicakligin altina dus-
meden calistinimalidr.

Tuvalet ve kirli odalarin havalari, diger alanlarla karig-
tinlmamalidir.

Otopark ve depo gibi alanlarin havalandirnima sistem-
leri, mimktn olan en iyi hava kalitesini saglayacak
sekilde calistinimalidir,

icme suyu sartlandirma alani ve depolarin havalandi-
riima sistemleri de mumkun olan en iyi hava kalitesini
sadlayacak sekilde calistiriimalidir.

Arag yikama alanlari gibi islak alanlarin havalandirima
sistemleri, mumkun olan en iyi hava kalitesini sagla-
yacak sekilde galistirimali ve dtizenli dezenfeksiyon
saglanmalidir. Ayrica korona virts salginindan korun-
ma déneminde iklimlendirme sistemine ait alanlar ve
ekipmanlar, periyodik olarak kontrol ediimeli ve dezen-
feksiyonu saglanmalidir. Diger yandan iklimlendirme
sistemlerinin temizliginde dikkat edilmesi gerekenler
de var. Salgin déneminde tim iklimlendirme sistemi
cihazlarinin bakim ve kontrolleri en az ayda bir defa
yapiimali; bulasma yasanmig alanlarin bakim, temizlik
ve kontrol sikliklari artinimalidir.

|
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Ventilation system of each room, section, division,
corridor and toilet should be separated. If the room
is crowded, door and room windows should be ajar to
promote air circulation. When doors are kept closed,
air conditioners should be set to keep fresh air volume
high in the room. The exhaust (EF) system should be
able to change at least 70 percent of the air volume
provided by fresh air system.

Air conditioners should be set to ensure the highest air
circulation capacity in offices.

In order to improve air quality of heat recovery
type devices and VAV / CAV type systems, devices'
rotary dampers should be completely shut. It is also
recommended to ventilate offices using high-quality
equipment for one to three days before opening.

In offices with FCU systems with heating - cooling
batteries, air conditioners should be turned on an hour
before the first employee arrives and turned off only
one to two hours after the last employee leaves, not
falling below 5-8 degrees.

The air in toilets and dirty rooms should not mix with
the air in other spaces.

Ventilation systems of areas such as car parks and
warehouses should work in a way to ensure the best
possible air quality.

Drinking water treatment areas and ventilation systems
of tanks should also work in a way to ensure the best
possible air quality.

Ventilation systems of wet areas such as car washes
should ensure the best possible air quality and should
be disinfected regularly. In addition, air conditioning
system area and equipment should be checked and
disinfected periodically as a precaution against
coronavirus pandemic. There are some points to
consider when cleaning air conditioning systems.
Maintenance and control of all air conditioning
devices should be done at least once a month during
the pandemic; maintenance, cleaning and control
frequency for contaminated areas should be increased.
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MAKSDER’DEN PANDEI\{H SONRASI
NORMALLESME SURECINE GIDEN YOLDA

UYELERE ZIYARET

MAKSDER visits Members on the path to Normalization after the Pandemic

Pandemi kisitlamalarinin en yogun
oldugu giinlerde dahi calismalarini
stirdiiren MAKSDER Yo6netimi, Silivri,
Cerkezkoy ve Trakya ziyaretleriyle
yoluna devam ediyor.

®

obilya Aksesuar Sanayicileri Dernegi MAKSDER
Yénetim Kurulu Bagkani Aliosman Mertéz, Yonetim
Kurulu Uyesi Ozcan Génlilkirmaz, Sayman Uye
Serkan Hazar ve Genel Sekreter Mehtap Sarmusak
esliginde Tekirdag, Silivri ve Cerkezkdy bélgesinde faaliyet
g&steren dernek tyelerinden Ozer Celik Bliro Mob. San. ve
Tic. Ltd. Sti., Cemobsan Metal ve Plastik San. Tic. Ltd. $ti.,
Star Mutfak ve Mobilya Aks. San. A.S. ve Samet Kalip ve
Madeni Esya San. A.S.’nin retim merkezlerini ziyaret etti.

OZER CELIK HIZLA GELISMEYi PLANLIYOR
Ziyaretlerin ilk duraginda, Ozer Celik Biro Mobilyalari var-

A
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Furniture  Accessories Manufacturers Association
MAKSDER Chairman of Board Aliosman Mertoz
accompanied by Board Member Ozcan Goéniilkirmaz,
Treasurer Member Serkan Hazar and General Secretary
Mehtap Sarmusak, visited production centers of association
members Ozer Steel Office Furniture Ind. Trade Co. Ltd.,
Cemobsan Metal and Plastic Ind. Trade Co. Ltd., Star
Kitchen and Furniture Acc. Ind. Inc. and Samet Mold and
Metal Objects Inc. that operate in Tekirdag, Silivri and
Cerkezkdy regions.

OZER STEEL PLANS TO GROW RAPIDLY
The first stop of the visits was Ozer Steel Office Furniture.
Company owner Yasemin Ozkan expressed her satisfaction

MAKSDER Management that continues
its operations even during the days when
highest pandemic restrictions are in
place, continues on its path with visits
held to Silivri, Cerkezkdy and Trakya.
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di. Firma sahibi Yasemin Ozkan, kargiladigi MAKSDER
heyetinin ziyaretinden duydugu memnuniyeti dile getirdi.
ik olarak Yasemin Hanim'in babasinin vefatindan dolay
bassaglig dileklerini belirten Bagkan Aliosman Mertdz,
tyelik sertifikasi ve geleneksel hediyelerini Yasemin Ozere
takdim etti. Daha sonra yapilan sohbet esnasinda tretim
yapilan fabrikay farkli bir yere tasiyarak gelismeyi plan-
ladiklarini belirten Ozer Celik yoneticisi Yasemin Ozkan,
konuklarina fabrikanin isleyisini detayl bigimde aktardi.

MUASIR MEDENIYETIN YOLU EGITIM

Ozer Celik Bliro Mobilyalar'nda gergeklestirdidi istisarelerin
ardindan ara vermeden bir sonraki ziyaretini Cemobsan
Metal ve Plastik'te gerceklestiren MAKSDER heyeti, yogun
pandemi tedbirlerine uygun olarak kontrollti sekilde tesise
giris yapti. MAKSDER Yénetimi, firmanin kurucusu Ahmet
Cetin’e ve geng yoneticisi Furkan Atakan Cetin’e ilk olarak
Uyelik sertifikasini ve hediyelerini takdim etti. Guizel bir
sohbet ortaminda gergeklesen ziyarette s6z alan Ahmet
Getin, Cemobsan'in hedefinin en iyi, en yuksek, en kaliteli
ve ekonomik igler yapmak oldugunu kaydetti. Egitimin
O6nemine inandiklarini ve bu konuda ellerinden gelen her
seyi yaptiklarini ve yapmaya devam edeceklerini ifade eden
Ahmet Cetin, “Bizi muasir medeniyetlere ulastiracak tek
sey egitimdir.” dedi. Cemobsan yetkilileri ve MAKSDER
yoneticilerinin firma merkezinde baglayan sicak sohbeti,
birlikte alinan 6gle yemeginde de devam etti. Yemekte
s0z alan MAKSDER Yonetim Kurulu Bagkani Aliosman
Mertéz, “Uyemiz olan Gemobsan Grubunun COVID-19
tedbirlerine 6rnek teskil edecek sekilde misafirlerini agir-
lamasini gérmekten buyuk mutluluk ve gurur duyduk.
Egitime yaptiklan bagiglar ve karsiliksiz verdikleri burslar
dayine takdire deger nitelikte. Ayrica kozmetik sektérinde
de basaril ¢calismalar yapan Gemobsan'in basarilarinin
devamini diliyoruz.” agiklamasini yapti.

news from us <bizden e

with MAKSDER delegation's visit. Chairman Aliosman
Merté6z, who first offered his condolences for the passing
of Ms. Yasemin's father, presented her with the membership
certificate and traditional gifts. During the conversation
held afterwards, Ozer Steel director Yasemin Ozkan stated
that they plan to move the production factory to a different
location with the aim of growing and explained factory's
running in detail to the guests.

A MODERN CIVILIZATION IS ACHIEVED
THROUGH EDUCATION

Following the consultations held with Ozer Steel Office
Furniture, MAKSDER delegation visited Cemobsan Metal
and Plastic without giving a break, entering the facility
in a controlled manner in accordance with the pandemic
measures. MAKSDER Management first presented company's
founder Ahmet Cetin and young company director Furkan
Atakan Cetin with the membership certificate and gifts.
During the visit that took place in a friendly environment,
Ahmet Cetin noted that Cemobsan's goal is to produce the
best, highest quality and most affordable products. Stating
that they believe in the importance of education and that
they do and will continue to do everything in their power
for education, Ahmet Cetin said, "We can achieve a modern
civilization only through education."

The warm conversation between Cemobsan officials and
MAKSDER executives took start at the company's head
office and continued at the luncheon. Giving a speech at the
luncheon, MAKSDER Chairman of the Board of Directors
Aliosman Mertdz said, “We were joyed and proud to see that
our member Cemobsan Group hosts guests in an exemplary
manner by strictly following COVID-19 measures. Their
donations for education and free scholarships they offer are
also admirable. We wish continued success to Cemobsan
that is successful also in the cosmetics industry.”
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“BUNU SAYMAYIZ, TEKRAR BEKLIYORUZ!”
Kisa molanin ardindan MAKSDER heyetinin siradaki ziyaret
durag, Star Mutfak ve Mobilya oldu. TUm Uyelere oldugu
gibi Yoénetim Kurulu Bagkani Tekin Cinar'a geleneksel
Uyelik sertifika takdimi ve hediyelerin sunumunun ardin-
dan yapilan sohbette Baskan Aliosman Mertoz, 6ncelikle
MAKSDER Akttiel dergisinin guiglu igeriginden bahsetti.
Gegmis donem dernek baskanlarindan olan Tekin Cinar'a
Mobilya Federasyonu MOSFED ile yapilan calismalari
aktaran Baskan Mert6z ve ekibi, Star Mutfak ve Mobil-
ya'nin yeni yerinin hayirli olmasi dileklerinde bulundular.
Tekin Cinar ise MAKSDER heyetini agirlamaktan duydugu
memnuniyeti dile getirerek, “Bunu saymayiz, sizleri mutlaka
bir daha bekliyoruz.” sézleriyle duygularini dile getirdi. Bu
samimi temenniler, taraflar arasindaki saglikli iletisimin
adeta disavurumu oldu. Hem tilkemiz hem de sektérdmuz
bazinda ekonomiyle ilgili konularin 6ne ¢iktigi goriismede
konugan Tekin Cinar, 2020 INTERMOB Fuari'na katilmama
kararinin yerinde oldugunu vurguladi. Karsilikli iyi dileklerin
belirtildigi sohbet, karsgilikli olarak tekrar bir araya gelme
dilekleriyle sona erdi.

VERIMLI GECEN SONBAHAR ZIYARETLERI

MAKSDER heyetinin Ekim 2020'nin son guinlerine rastlayan
ve son derece verimli bir atmosferde gegen sonbahar
Uye ziyaretlerinin sonuncu adresi ise sektérde ihracat
rekorlari kiran Samet Kalip A.S. firmasi oldu. Misafirlerini
kapida karsilayan Samet A.S. kurucu ortagl Sayin Munis
Tezbasaran'a ilk olarak sertifika ve hediyeleri takdim edildi.
MAKSDER Yonetimi'ne, firmanin 1973 yilinda baslayan
kurulug hik&yesini anlatan Munis Tezbasaran, mentese ve

"WE LOOK FORWARD TO HOSTING YOU AGAIN!"
After a short break, the next stop of MAKSDER delegation
was Star Kitchen and Furniture. Chairman Aliosman Mertoz
who presented the Chairman of the Board of Directors
Tekin Cinar with the traditional membership certificate
and gifts as he does with all members, first referred to the
powerful content of MAKSDER Aktiiel magazine. Chairman
Mertéz and his team relayed the operations carried out
together with Furniture Federation MOSFED with former
MAKSDER chairman Tekin Cinar and congratulated the
new facility of Star Kitchen and Furniture. Tekin Cinar,
expressed his pleasure in hosting the MAKSDER delegation
and said, "We look forward to hosting you again." These
sincere wishes were the manifestation of the healthy
communication between the parties. Speaking at the
meeting where economical issues both in Turkey and our
industry came to the fore, Tekin Cinar underlined that not
participating in the 2020 INTERMOB Fair was a sound
decision. Warm wishes were exchanged as well as the mutual
wishes to get together again.

PRODUCTIVE FALL VISITS

The last address MAKSDER delegation visited in the last
days of October 2020 as part of fall season member visits
was Samet Mold Inc. company that breaks records in exports
in the industry. The meeting was very productive and Samet
Inc. founding partner Mr. Munis Tezbasaran who welcomed
guests at the door, was presented with a certificate and gifts.
Sharing the establishment story of the company founded
in 1973 with MAKSDER Management, Munis Tezbasaran
introduced the managers of the factory that produces



ray sistemleri Ureten fabrika mdddirlerini heyet ile tanigtirdi.
MAKSDER Bagkani Aliosman Mert6z ve beraberindekiler,
daha sonra mentese ve ray Ureten fabrikalarinin uretim
bantlarini gezdiler ve dretim sistemi hakkinda fabrika
muddrleri Sayin Kazim Balci ve Sayin LUtfi Pisiren’den
ayrintill bilgiler aldilar. Samet A.S.'de karsilastigi samimi
misafirperverlikten buyuk bir memnuniyet duydugunu dile
getiren MAKSDER Bagkani Mertéz ise “7/24 tiretime devam
ederek sektorun ihtiyacini karsilamaya galigan Samet A.S.,
dunyada pek ¢ok firmanin yapamadigini gergeklestirmis
ve kendi otomasyonunu Ureten bir marka olarak tasari-
mindan metal kaplama sistemleri ve aritmasina kadar her
yonuyle takdire sayan entegre bir sistem kurmustur. Bu
basarili yapilanma icerisinde bir seri tretim hatti kurmusg
ve bunu destekleyen montaj otomasyonlari ile herkesin
bagsaramaycagi bir is gerceklestirmistir. Bu dnemli bagari
igin kendilerini tebrik ediyorum. Ayrica bu yogun calisma
temposu icerisinde detayl bilgiler vererek, yoruimadan ve
sevkle bizlere tesisleri gezdiren Sayin Munis Tezbasaran'a
ve fabrika muddirlerimize tegekkdir ediyoruz.” dedi.

Samet A.S. yoneticisi Munis Tezbasaran, fabrika gezisi
sonrasinda misafirlerinin yorulmus olabilecegini varsayarak
MAKSDER Yénetimi'ni aksam yemegine davet etti. Bu
nazik daveti geri geviremeyen MAKSDER Yonetim Kurulu
Baskani Aliosman Mertdz, aksam yemeginde de Samet
A.S. yetkilileri ile sohbet ve fikir aligverisi ortamini devam
ettirdi. MAKSDER Yoénetimi, yemegin ardindan karsilikl
olarak yeniden bir araya gelme dileklerini dile getirerek
Samet A.S. yetkililerine veda etti ve déndis igin Istanbul'a
dogru yola ¢ikti.
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hinges and rail systems with the delegation. MAKSDER
Chairman Aliosman Mert6z and his entourage later visited
the production lines of hinge and rail production factories
and received in-depth information about the production
system from the factory directors Kazim Balci and Liitfi
Pisiren. Stating that he was very pleased with the sincere
hospitality shown by Samet Inc., MAKSDER Chairman
Mertoz said, “Samet Inc. that works to meet the needs of
the industry by continuing production 24/7, has achieved
what most companies around the world cannot and as a
brand that produces its own automation, it established
an integrated system that is commendable in all aspects,
from its design to metal plating systems and treatment. It
established a mass production line within this successful
structure and with the assembly automation supporting it, it
has achieved a task that cannot be achieved by everyone. I
congratulate them on this important achievement. We would
also like to thank Mr. Munis Tezbasaran and the factory
managers, who showed us around the facilities tirelessly and
enthusiastically by providing us with detailed information
in this intense working tempo.”

Assuming that his guests might be tired after the factory tour,
Samet Inc. Director Munis Tezbasaran invited MAKSDER
Management for dinner. MAKSDER Chairman of the Board
of Directors Aliosman Mert6z could not turn down this kind
invitation and continued the conversation and exchange of
ideas with Samet Inc. officials during the dinner. MAKSDER
Management said goodbye to Samet Inc. officials after the
dinner, both expressed their wishes to come together again
and returned to Istanbul.
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48 ORHAN DURMUS

Sunda Adalar1’nin en batisinda yer
alan Bali'nin kiiciik bir ada olmas: sizi
yaniltmasin. Burada seyahat severlerin
yasayabilecegi sayisiz deneyim var.

®

dnyanin dort bir yanindan kurumsal sirketler, ye-

ni normale gdre guvenli seyahat standartlar ve

sinirl sayida katiim ile diinyanin farkl cografya-

larina motivasyon gezileri dtizenliyor. Onceki yil-
larda iligki gelistirme amagl planlanan bu etkinliklerde,
Tayland, Dubai, Ukrayna, Moldova ve Beyaz Rusya gibi
Ulkeler revagtaydi. Son dénemde ise kurumsal sirketler,
fiyatlarinin ekonomik olmasi, farkli kdlttrlerle bulusma
ve birgok sira digl deneyimi yasama olanagi nedeniyle
Endonezya'ya ilgi géstermeye bagladilar. Dergimizin bu
sayfalarinda Endonezya’nin guizel adasi Bali’nin neden
bu denli gekici oldugunu, seyahat severlerin ve kurumsal
sirketlerin neden buray! tercih etmeleri gerektigini madde
madde inceleyelim.

Corporate companies from all over the world organize
motivational trips to various international destinations
with limited number of participants, following travel safety
regulations dictated by 'the new normal'. In recent years,
countries such as Thailand, Dubai, Ukraine, Moldova
and Belarus were popular destinations for these events
organized to build relations.

Lately, however, corporate companies have started to
take more and more interest in Indonesia that offers the
chance to learn about different cultures as well as countless
unusual experiences at affordable prices. In these pages of
MAKSDER Aktuel magazine, we will explain in items why
the beautiful island of Bali in Indonesia is so attractive and
why it is the destination for travel lovers and corporate
companies.

Do not be mislead by the fact that Bali,
the westernmost body of Sunda Islands,
is a small island. Bali offers a ton of
experiences to travel lovers.



SONSUZLUK HAVUZLU OTELLER

Sosyal medya sayesinde Bali'nin Ubud bélgesindeki enfes
orman manzarall sonsuzluk havuzlarini gérmdis olabilir-
siniz. Ancak inanin bu mekanlar yerinde basgka guzel...
Buradaki havuzlarin gogu, resort otellerin buinyesinde bulu-
nuyor. Bali’nin pek ¢ok boélgesinde bu otel ve havuzlardan
bulmak mumkun. Fakat en gtizelleri, Ubud bélgesinde yer
aliyor. Bu otellerin fiyatini yliksek bulanlar, yine Ubud'ta yer
alan Jungle Fish Beach'teki orman manzarali sonsuzluk
havuzunu tercih ediyor.

A
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HOTELS WITH INFINITY POOLS

You may have come across infinity pools with spectacular
forest views in Bali's Ubud region on the social media. But
believe me, you must see these places with your own eyes....
Most pools here are in resort hotels. There are resorts and
infinity pools in most regions of Bali; yet the finest ones
are located in Ubud region. Visitors who find the prices of
these hotels high, prefer the infinity pool with a forest view
in Jungle Fish Beach, also located in Ubud.

travel < seyahat @
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Ubud bdlgesinde yer alan piring tarlalari, Bali deyince
akla gelen ilk yerlerden biri. Adanin ana besin kaynaginin
piring oldugu dusundltince Bali’de ¢ok fazla piring tarlasi
oldugunu séylemek mumkiin. Onca piring tarlasi arasindan
en Unldleri ise merdiven seklinde bir vadi gériinimcinde
olan ve UNESCO Dunya Kliltur Miras Listesi'nde yer alan
Tegallang ve Jatiluwih Piring Teraslari. Turistik agidan yogun
ilgi géren bu dog@al alanlar, zaman zaman bir hayli kalabalik
olabiliyor. Bu nedenle piring tarlalarini gérmek icin en ideal
zaman, sabah saatleri.

RICE FIELDS

Rice fields in Ubud region are some of the first images that
come to mind when topic is Bali. The island's main food
source is rice so it is safe to say that there is a good number
of rice fields in Bali. Most famous ones are Tegallang and
Jatiluwih Rice Terraces cascading in a valley, which were
included in the UNESCO World Cultural Heritage List.
These natural reserves attract a great deal of attention from
tourists and can be overcrowded at times so morning hours
are ideal to visit the rice fields.
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NUSA PENIDA ADASI

Bali'ye yakin kuctik bir ada olan Nusa Penida, gergekten cenne-
tin yerydzunde vicut bulmus hali gibi... EI degmemis dogasi ve
plajlari ile gercekten de efsane guzellikte bir yer. Bali'de daha az
turistik, ama muhtesem gtizellikte bir yer ariyorsaniz Nusa Penida
Adasi’'ni mutlaka rotaniza dahil etmenizi éneriyoruz. Nusa Peruda,
dalis yapmak ve buytk deniz canlilarini gézlemlemek icin de ideal
yerler arasinda bulunuyor.

Kl L3
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NUSA PENIDA ISLAND

Nusa Penida, a small island near Bali, is the embodiment of paradise
on earth... With its pristine nature and beaches, its beauty is mythical.
If you are looking for a less touristic but still an amazing destination

@ in Bali, we recommend you include Nusa Penida Island in your route.
Nusa Penida is also an ideal for diving and observing large sea
LEMPUYANG TAPINAGI creatures.

Bali’de turistlerin gekim adresi olan bir bagka yer, Lempuyang
Tapinagl. Adanin en kutsal yerlerinden biri olan tapinaga artik ma-
alesef girilemiyor. Ancak gorkemli kapisinda fotograf gektirmek,
son dénemlerde Bali'de en sevilen turistik aktivitelerden biri haline
gelmis durumda. Profesyonel rehberlerinin paylastig bilgiye gére
tapinak, yakin zaman 6nceye kadar turistik ziyaretlere acikmis.
Ancak turistlerin bu kutsal mabette uygunsuz davraniglar sergile-
melerinden dolayi tapinaga girisler kisitlanmig. Mabedin kapisinda
fotograf gektirmek adina uzun kuyruklar beklememek icin sabah
erken saatlerde gitmenizde fayda var.
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LEMPUYANG TEMPLE

Another tourist attraction in Bali is Lempuyang Temple. Unfortunately
today, the temple that is one of the most sacred places on the island,
is not open to visitors. However, taking photos at its magnificent gate
has become a very trendy tourist activity in Bali.

Professional guides informed us that the temple was open to tourists
until recently. However, due to inappropriate behavior of some visitors
in this sacred temple, entry to the temple was restricted. It is a good
idea to go early in the morning so as not to wait in long queues to
take pictures at temple's gate.
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BALI MASAJI

Bali seyahatiniz sona ermeden 6nce tim yorgunlugunuzu atmanin
en guizel yollanindan biri, masaj yaptirmak. Nihayetinde masajiyla
duinyaca unlu bir bélgedesiniz. Adada ortalama 5-25 ABD dolari
araliginda harika bir Bali masaji yaptirabilirsiniz. Elbette adada Itiks
SPA merkezleri de mevcut. Masaj kalitesi olarak ise gogu kez paha-
list ile ekonomik olanlarinin pek bir farki olmadigini belirtmek isteriz.

Ak
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BALINESE MASSAGE

One of the best ways to relax before returning from your Bali trip, is
to have a massage. After all, Bali is internationally famous with its
massage. You can have an excellent Balinese massage for an average of
5-25 US dollars on the island. Of course, there are also luxurious SPA
centers in Bali. In our opinion, there is not much difference between
the expensive massages and affordable ones, quality-wise.
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PURA ULUN DANU BERATAN

Bali’nin en guizel manzaralarina ev sahipligi yapan Ulun Danu,
Bratan Gélu kenarinda ytkseliyor. Pura Bratan ismiyle de anilan dinf
merkez, yuzyillar 6nce Balililerin daglardan gelen kaynak sularini
daha alcak bdlgelere ulastirabilmek igin kurduklari ve bugtin hala
kullanilan sistemin kontrolinu sagladiklar su tapinaklarindan biri.

PURA ULUN DANU BERATAN

Ulun Danu, boasting some of the best views in Bali, rises by Bratan
Lake. This sacred spot also referred to as Pura Bratan, is a water
temple built by the Balinese hundreds of years ago to bring spring
waters from mountains to lowlands by which they control the system
still used today.

®

BALI SELALELERI

Endonezya uzmani seyahat yazarlarinin tavsiyesine gore Bali se-
lalelerinin serin sularinda yuzmek, adada yapilabilecek en guizel
aktivitelerin baginda geliyor. Sayisiz selaleye ev sahipligi yapan
Bali’deki en gbzde selaleler, Aling Aling, Git Git, Sekumpul, Tukad,
Cepung, Banyumala, Tegenungan. Ancak adada sayili gtinleriniz
varsa bu selalelerin hepsine gitmeniz mdmkun olmayabilir. Bu
saydiklarimizdan bir - ikisini gérmeniz yeterli olacaktir.

*

BALI WATERFALLS

As recommended by travel lovers that know Indonesia well, swimming
in chilly waters of Bali waterfalls is one of the best activities island
has to offer. There are countless waterfalls in Bali and Aling Aling, Git
Git, Sekumpul, Tukad, Cepung, Banyumala, Tegenungan are the most
popular. However, if you are on the island just for a few days, you may
not be able to visit all. Seeing one or two of those, would be enough.

MAYMUN ORMANI

Maymun Ormani, Bali'nin Ubud bdlgesinin ortasinda, icerisinde
(¢ tapinagin bulundugu ve bin kadar maymunun yasadigi kutsal
bir yer olarak 6n plana ¢ikiyor. Herkes buraya maymunlari gérmek
igin gidiyor. Ancak tapinaklarin da kesinlikle gortilmeye deger ol-
dugunu séyleyebiliriz. Ayrica maymunlarla géz gdze gelmemeye
de 6zen gosterilmenizi 6neriyoruz. Zira bunu agresif bir davranig
olarak algilayip saldirabiliyorlar. Bunun yani sira aksesuarlariniza
da dikkat! Ctinku calabiliyorlar.
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MONKEY FOREST

Monkey Forest stands out as sacred grounds at the center of Ubud
Region in Bali, home to three temples and around one thousand
monkey inhabitants. People visit the forest to see the monkeys but
temples are also worth visiting. We also recommend you be careful
and not make eye-contact with the monkeys as monkeys might perceive
that as an act of aggression and attack. And make sure to keep an eye
on your accessories! Monkeys might steal your belongings.
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&infoerkulmetal.com

& www.erkulmetal.com

Giftug

+00(212) 613 89 22 - Fax: 490 (212) 577 36 46
&infoaytugplastik.com

ESsAL

ESAL PORSELEN iML.IHR. ITH. SAN. VE TiC. LTD. $Ti.

+00 (216) 526 0133 - Fax: +90 (216) 526 0134
Kulp, Kapi & Banyo Aksesuarlart Gesaltes-alcom
@ www.aytugplastik.com ' @ www.es-al.com
b t | BATU DIZAYN MOBILYA VE AKSESUARLARI NAKLIYE INSAAT SAN - ESKIM BOYAA.S.
1D3atu VETIC. LTD. STi. ECWIAA +90(222) 236 0190- Fox: +90 (222) 236 0187
deS|g n +00(224) 714 9194 - Fax: +90 (224) 714 9196 BOVA - VERNIK - POLVESTER @ eskim@eskim.com.tr
&info@batudesign.com @ www.batudesign.com @ www.eskim.com.tr
o BEnFi?O N]IIJBiLVA AKS. ITH. iHR. [SAN.] TiC.LTD. §Ti. GASAN GAZLI AMORTISOR iNS. SAN.VE TiC LTD.STi.
1 +00(212) 549 30 71 - Fax: +90 (212) 549 97 04 SASsAN +00 (224) 494 27 26 - Fux. +90 (224) 494 27 27
) ‘ Ber flno & berfino@berfina.com ki & info@gasan.com.tr
@ www.berfino.com ) @ www.gasan.com.tr
P BOGAZIGI MALTEMECILIK DOSEME TEKSTIL LTD. $Ti. e GUZEL METAL INSAAT MALZEMELER SAN.TIC LTD. $Ti.
+00(216) 378 ZQ 03 - Fax: +90 (216) 378 20 09 +00 (212) 692 70 70 - Fax: +90 (212) 692 7010
b qz];l & info@bomeks.com E”IEL & info@nobelgroup.com.tr
@ wwwbomeks.com @ www.nobelgroup.com.tr
BURAK TEKER VE MOBILYA AKSESUARLARI SAN. VE TiC. A.S. ILKAY MOBILYA AKSESUARLARI LTD. $Ti.
+00(216) 466 07 00 - Fax: +90 (216) 420 04 50 +00(212) 649 00 38 - Fax: +90 (212) 649 00 38
U BURAK &info@buraktekercom et F & infotilkayaksesuarcom
@ www.buraktekercom @ wwwilkayaksesuarcom
CAN ALUMINYUM SAN. VETIC. AS. ILSA MOBILYA MEKANIZMALARI VE AMORT. SiS. A.S.
& CANALOMINYUM +00 (224) 272 20 00 - Fax: +90 (224) 272 20110 H +00 (2621502 04 21 - Fax: +90 (262) 502 04 20
& canaluminyum@yesilova.com.r I — &infolilsamechanism.com
@ www.canaluminyum.com.tr @ wwwilsamechanism.com
: C]ﬂc KABARA SAN. VE Ti[c- A]-S- KAPSAN KAPLAMA VE BOYAMA SANAYI TiC. LTD. $Ti.
+90(212)73618 00 - Fax: +90(212) 786 18 08 +00(216) 593 2184 - Fux: +90 (216) 593 2189
@info@cagkabara.com e:,yukt;gsf.—!?x & info@euroflex.com.tr
@ www.cagkabara.com & www.euroflex.com.tr
7\ GAGBERK CAM AYNA ALUMINYUM MOBILYA SAN. TiC. LTD. $Ti KAPSAN MOBILYA VE AKSESUAR SAN. VE TiC. LTD. $Ti.
5 +00(216) 429 04 44 - Fax: +90 (216) 429 33 33 o ADEARN +00 (282) 676 46 22 - Fax: +90 (282) 676 46 23
(C’A:GBERK @info@cagberk.com.tr . &info@kapsantrcom
N— @ www.cagberk com.tr @ www kapsantrcom
CAGDAS MOBILYA AKSESUARLARI SAN. VE TiC. LTD. STi. KEMERLI METAL SAN. VE TiC. A..
mudern u +00(212) 28105 84 - Fax: +90 (212) 27912 59 N +00(352) 32213 84 - Fax: +90(352) 32213 90
cagdas@cagdasmobilya.org kemer @ kemerliokemerli.com.tr
& www.cagdaskilercom @ www kemerli.com.tr
cebi GEBI KILIT ve MOBILYA AKSESUARLARI SAN. VETIC. A.S. KMS MOBILYA BAGLANTI SiS. SAN. VE Tic. LTD. STi.
. +00 (216) 5611140 - Fax: +90 (216) 31136 03 +00(212) 44778 86 - Fax: +90 (212) 447 28 87
o @ cebi@cebidesign.com m.sl & kmsokmsturkey.com
G5 @ www.cebidesign.com & www kmsturkey.com
GEMOBSAN METAL VE PLASTIK SAN. TiC. LTD. $Ti.
ris 4448799 -+90(282) 72506 11
'\fr e RMC @ infocemobsan.com.r

@ www.cemobsan.com.tr

@=If profil

Dekaracif Ahgap Profil

LALE ORMAN URUNLERI SAN. TiC. LTD.STI.
+00(352) 32132 00 - Fux: +90(352) 32132 01

&infoesarprofi.com.tr
& www.sarprofil com.tr




Uyeler members

ilimsra

MEPA MOBILYA GEREGLERI SANAYi VE TICARET A.S.
+00 (212) 886 52 52 - Fax: +90 (212) 886 52 56
mepa@mepamobilya.com.tr
& www.mepamobilya.com.tr

PERTAKAL)

PORTAKAL PLASTiK URETIM PAZARLAMAA.S.
+00 (262) 742 38 21 - Fax: +90 (262) 742 38 27
@& satis@portakalpve.com
& www portakalpve.com

— FURNITURE EQUIPMENT —

MESAN PLASTIK VE METAL SANAYi A.S.
+00(212) 723 49 49 - Fax: +90(212) 723 4900
mesan@mesan.com.tr
@ www.mesan.com.tr

€ysamet

SAMET KALIP VE MADEN ESYA SAN. VE TiC. AS.
+00(212) 886 75 23 - Fax: +90 (212) 886 51 61
info@samet.com.tr
@ www.samet.com.tr

&appor

METPLASCAN METAL PLASTiK ELEKTRONIK KALIP IMALAT SAN.
TiC. LTD. §Ti.
+00 (216) 314 14 44 - Fax: +90 (216) 314 14 46
info@capporcom.tr € www.capporcom.tr

SEVDEHAN PLASTIK VE METAL SAN. VE TiC. LTD. $Ti.
+00(224) 482 44 45 - Fax: +00 (224) 482 44 60
@info@sevdehan.com.tr
@ www.sevdehan.com.tr

ozt
Disa
KULP

MEYA ALUMINYUM CAM iNSAAT MOB. SAN. TiC. LTD. $Ti.
+00 (0412) 257 68 78 - Fax: +90 (0412) 257 68 99
@info@disakulp.com
& wwdisakulp.com

S

SIMITEKS TEKSTIL SANAYI VE TiC. LTD. $Ti.
+00 (212) 77149 89 - Fax: +00 (212) 77149 85
@ simiteks@simiteks.com
@ www.simiteks.com

MISPLASTIK iTH. iHR. MOB. IML. TEKS. TUR TAS. TARIM VE HAYV.
INS. TAAH. SAN. VE TiC. LTD. STi.
+00(352)32219 06 - Fax: +90 (352) 32219 09
@ misline@misplastik com.tr & www.misline.com.tr

GB STARGZ i

STAR ALUMINYUM PAZARLAMA SAN TiC. LTD. $Ti.
4444050 - Fax: +90 (212) 224 20 05
info@utkan-starcom
& www.utkan-starcom

IBRAHIM ORTAKGI CAM AYNA ISLEME VE MOBILYA SAN. TiC. A.S
+00 (224) 714 8158 - Fax: +90 (224) 714 83 14
info@asortakei.com.tr
@ www.asortakeicom.tr

STARACE

STAR MUTFAK VE MOBILYA AKSESUARLARI

STAR MUTFAK VE MOBILYA AKS. SAN. VE TiC. A.S.
+00(212) 444 53 54 - Fax: 490 (212) 855 6570
info@starax.com.tr
@ www.starax.com.tr

OSENA MOBILYA AKSESUARLARI VE BAGLANTI ELEMANLARI SAN.

SUKASI METAL PLASTIK AKSESUAR SAN. VE TiC. LTD. $Ti.

OS=NAR TiC. LTD. §Ti € +00(312)350 69 69 - Fax: +90 (312) 350 37 67
Mosilya AKsesuarl +00(212) 609 33 22 - Fax: +90 (212) 609 33 27 SYXTEM @karasulsystemkarasu.com
info@osena.com.tr @ www.osena.com.tr @ www.systemkarasu.com
— ORTAKGI CAM TiC. VE SAN. A.S. TARLASAN PLASTIK SAN. VE TiC. LTD. $Ti.
+00(224) 714 80 6 - Fux: +90 (224) 714 92 01 TARLASAN +00(352) 3221126 - Fax: +90 (352) 3221129
@ ortakcicam@ortakcicam.com.tr TS @ tarlosan@tarlasan.com
@ www.ortakcicam.com.tr @ www.tarlasan.com
(OZDEMIR MOBILYA MALZEMELERI SAN. VE TiC. LTD. $Ti. TEM MOBILYA AKSESUAR SAN. TiC. LTD. §Ti.
+00(352) 32115 51 - Fax: +90(352) 3213162 * +00(216) 466 33 40 - Fax: +90 [216) 420 27 28
0zdemir@ozdemirmalzeme.com ’:’ SYSTEM @info@systemhandle.com
CEEDER AR GRO0P

@ www.ozdemirmalzeme.com

@ www.systemhandle.com

(OZEMEK PLASTIK PROFIL VE KALIP SAN. VE TiC LTD.$Ti.
+00(212) 672 33 33 - Fax: +90 (212) 672 22 99
@ ozemek@ozemekplastik.com
@ www.ozemekplastik.com

AKSESUAR

TEMPO AKSESUAR SAN. VE TiC. AS.
+00(212) 280 30 00 Fax: +90(212) 2685913
@info@tempotr.com
@ www.tempotrcom

OZEN METAL SAN. VE TiC. LTD. $Ti.
+00 (216) 43086 30 - Fax: +90(216) 430 86 35
@info@ozendoorhandles.com
@ www.ozendoorhandles.com

TOMURCUK PORSELEN iN$. MAD. IML. TiC. LTD. $Ti.
+00 (212) 324 6183 - Fax: +90 (212) 324 6189
@info@tomurcukporselen.com
@ www.tomurcukporselen.com

O

(OZER GELIK BURO MOBILYALARI SAN. VE TiC. LTD. STi.
+00 (212) 549 54 24 - Fax: +90 (212) 549 54 26
info@ozercelik.com

UFK KELESOGLU MOBILYA AKSESUARLARI SAN. A.S.
+00 (212) 603 56 46 - Fax: +90 (212) 438 54 00
info@vivahandle.com
& www.vivahandle.com

OTER CELIK @ www.ozercelik com
e OZGEN PLASTIK SAN. VE TiC. UNIVERSAL YAPISTIRICI VE KiMYA SAN. VE TiC. LTD. $Ti.
\ &\ a2 ; +00 (212) 544 40 67 - Fux: +90 (212) 544 40 61 +00(212) 288 55 68 - Fax: +90 (212) 288 55 63
é}ﬁ%ﬂ}%ﬁ @hilgi@ozgentekercom YAPISTIRICILARS @info@Universalyapistirici.com
- @ www.ozgentekercom @ www.Universalyapistiricicom
OZKARDESLER METAL MOB. AKS. PRES DOKUM UMUT KULP SAN. TiC. PAZ. LTD. $Ti.
SAN. VETIC. LTD. $TI. "; umu 1' +00(216) 312 43 02 - Fax: +90 (216) 312 4310
+00 (212) 485 4166 - Fax: +90 (212) 48510 56 ?. @ info@umutkulp.com.tr
GIRSTCEILLN HITAT info@ozkardeslermetal.com.tr € www.ozkardeslermetal.com.tr @ www.umutkulp.com.tr
07 METAL i SAN. VE TiC. LTD. $Ti. VOLKAN CiVATA VE MOBILYA BAGLANTI ELEMANLARI
& . +00(212) 485 28 61 - Fax: +90 [212) 485 28 65 SAN. Tic. LTD. STi.
g ME T/ @ metoxamelox comir VOLKAN +90 (212)787 2122 - Fox +90 (212) 787 20 58
@ www.metax com.tr @ infovolkancivata.com.tr € www volkancivata.com.tr
. ) 3 K PLASTIK KALIP SAN. Ve Tic. LTD. $Ti. ®
® 4
elikan 90(212)284 22 23 - Fox +90 (212) 324 34 97 BMAKSDER

functional ideas & products

info@3kplastik.com
& www.3kplastik. com

. Mobilya Aksesuar Sanayicileri Dernegi

Furniture Accessory Industrialists Association

Tletisim / Contact
& +90 0212 255 70 54
@ www.maksder.org.tr & info@maksder.org.tr
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A’DAN Z’YE YENI

TANITIM FILMIMIZ

Our New Introductory Film from A to Z

Yaklasik 5,5 yillik aradan sonra
yenilenerek uluslararasi diizeyde bir
cehreye kavusan MAKSDER yeni tanitim
filmi, kamuoyunda ses getirecek detaylar
iceriyor.

®

andemi déneminin kisitlayici kosullarini en verim-

li bicimde degerlendirmek hedefiyle ¢alismalarini

stirdtiren MAKSDER, yeni tanitim filmini camiamiza

kazandirmis olmanin heyecanini yasiyor. Reklam
ve kisa film dunyasinin ulastigi son teknoloji yéntemleri
kullanilarak dretilen yapim, guglu senaryosu ve carpicl
sahneleriyle dikkat gekiyor. MAKSDER Aktuel dergisinde
yaklagik iki yildir birlikte calistigimiz ve dernegimizi gok
iyi tanlyan Mavi Kertenkele Ajansi ile uyumlu bir is birligi
neticesinde hazirlanan film, (g kisilik teknik ekip tarafindan
kotarildi. MAKSDER uyesi firmalardan temin edilen filmlerin
yani sira, dronlu gekimler ile i¢ ve dig mekan kayitlarindan
olusan 20 saatlik géruntu havuzu, montaj, produiksiyon ve
reji asamalarindan gegirilerek ayiklandi. Doktimantasyon
yontemiyle profesyonel stliidyoda ses sanatgilari tarafindan
seslendirilen filmimiz, Ttirkge ve ingilizce olarak yayina
hazirlandi. Film, maksder.org.tr’'nin yani sira, dernegin
sosyal medya platformlarindan da izlenebilecek.

A

5l

MAKSDER continues its efforts with the aim of putting the
restrictive pandemic conditions to good use, and is excited
about presenting our community with the new promotional
film. Produced by using the latest technological methods
in advertising and short film worlds, the production stands
out with its powerful script and striking scenes. The film
made in a harmonious collaboration with Mavi Kertenkele
Agency we have been working with for about two years
in MAKSDER Aktuel magazine that is closely acquainted
with our association, was produced by a technical team
of three. In addition to the clips provided by MAKSDER
member companies, the 20-hour image pool consisting of
drone and indoor and outdoor shoots was sorted during
montage, production, and direction processes.

Our film, dubbed by voice actors in professional studios
using documentation method, was prepared in both Turkish
and English. The film can be seen on MAKSDER's social
media accounts as well as on Maksder.org.tr.

New MAKSDER introductory

film, remade with an international
countenance after nearly 5,5 years,
features details that will influence the
public.
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Portakal Plastik Uretim Pazarlama Sanayi ve Ticaret A.S.
Akse Mah. Nazim Hikmet Cad. No: 22

Gagdaskent / Cayirova / KOCACELI iokA0
Telefon : 0(262) 742 38 21-22-23 '%
Faks  : 0(262) 742 38 27 (=]
E-Posta : satis@portakalpvc.com www.portakalpvc.com
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