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Protected.Sanitized®
Antimicrobial Technology

Protection

Antimikrobiyal Korumali Uzun Omiirlii Vernikler

Uzman bir vernik iireticisi olan ESKIM KIMYA, mikroorganizma-
lara karsi Diinya’nin énde gelen koruyucu antimikrobiyal (iriinle-
rini gelistiren isvicreli SANITIZED AG ile mikroorganizmalara kars
korunan vernik lretimi konusunda is birligi yapmislardir.

ESKiM’in bu konudaki derin tecriibesi ile SANITIZED AG’ nin
konusundaki uluslararasi marka degeri ve uzmanliginin bir araya
gelmesiyle, stiin  bir antibakteriyel koruma performansi
saglayan ézel bir vernik serisi ortaya ¢ikmistir.

Sanitized® teknolojisinin performansi bagimsiz laboratu-
varlar tarafindan test edilmis ve onaylanmigtir. ESKIM
antimikrobiyal korumali verniklerin etkinligi ISO 22196

standardina gére onaylanmistir.

ESKIM KIMYA, Sanitized® markasimin lisansl bir ortadji olup,
bu kapsamda tiretilen antimikrobiyal performansli vernikler
sertifikalandiriimistir. ESKIM’ in bakterilere karsi korunan
vernik kullanan miisteriler, iiriin pazarlamalari igin Isvigre
mengseili Sanitized® markasini kullanma yetkisi veren bir alt

lisans icin bagvurabilirler.

Long-Lasting Varnish with Antimicrobial Protection

ESKIM KIMYA as an expert manufacturer of varnishes and SANITIZED
AG of Switzerland as the leading worldwide producer for protecting

materials against microbes have decided to cooperate for manufac-
turing varnishes with integrated antimicrobial protection.

Combining in-depth know-how of ESKIM with expertise and global
reputation of SANITIZED AG has resulted in a unique range of
varnishes for end uses that demand for extraordinarily performing
varnishes with built-in antibacterial material protection.

The performance of the Sanitized® technology have been tested
and confirmed by independent institutions. The antibacterial
efficiency of ESKIM varnishes has been confirmed according to

ISO 22196. Test reports are available upon request.

ESKiM is a licensed partner of the antimicrobial brand
Sanitized® and the varnishes are certified for their
antimicrobial performance. Customers using ESKIM
antimicrobial varnishes can apply for a license that
entitles them to use the Swiss quality brand Sanitized®
for their product marketing.

Please ask for further information on how to become a licensed partner.
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Merhaba.

Greetings,

Aliosman Mertoz

MAKSDER Yonetim Kurulu Baskani
MAKSDER Chairman of the Board

BILGI PAYLASARAK, GUVEN ILETISIMLE ARTAR

Sharing Enhances Information, Communication Enhances Trust

QOVID-19 ve mutasyonlarinin yayilmasini engel-
lemek icin evlerimizde kalmak zorunda oldugu-
muz zamanlar uzadik¢a su gercedi net bicimde
anladigimizi distintyorum: “insan, sosyal bir
varlikur. insanin, baska insanlar olmadan, paylasmadan
ve is birligi yapmadan yasamasi olanaksizdir." Ayni durum
is dunyasi ve sektorumuz icin de gecerli elbette. Hangi
alanlarda Uretim yaparsak yapalim bilgiyi paylasmadan,
dayanisma kurmadan ve en dnemlisi de birbirimize glven
duymadan basariya ulasmamiz mimkin dedil. iste MAKS-
DER tam da bu gereksinim duydugumuz islevleri harekete
gecirmek ve surdurulebilir kilmak icin var.

Bu gercekten hareketle MAKSDER Yonetimi olarak pan-
demi doneminin getirdigi sosyallesme engellerini cevrimici
seminerlerle asmaya gayret ettik, ediyoruz. Stratejik planla-
ma uzmanlarindan deneyimli akademisyenlere, Turkiye'nin
onde gelen ekonomi yazarlarindan duayen gazetecilere
dek uzanan genis bir yelpazede birbirinden dnemli isimleri,
Zoom toplantilariyla Uyelerimizle bulusturduk. Hemen her
katiimcimizin verimliligi ve yararlilidi konusunda hem-
fikir oldugu bu bulusmalarda hepimizin istifade edecedini
dustndugumuz bilgiler paylasildi. Konusmacilarin vizyoner
sunumlariyla deger kazanan bu toplantilarda icinde bu-
lundugumuz durumun analizi yapildi; yorumlar, kritikler

ve Onerilerle de ciddi sonuclara ulasildi. Dijitallesmenin, is
dunyasindaki "yeni normal'in kosullarina adapte olmanin
6nemi vurqulandi. Detaylar dergimizin sayfalarinda bu-
labilirsiniz. Seminerlerimizde yakaladigimiz bu yuksek
sinerjinin sirri, -simdilik online bile olsa- sosyallesmekte ve
bilgiyi paylasmakta yatiyor. Dergimizin bu sayisini da bu iki
anahtar kavram Uzerine kurguladik. 2019 Sonbahari'ndan
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As we have to stay at our homes for a prolonged period

of time to prevent COVID-19 and its mutations from
spreading, | think we have come to see this reality clearly:
“Human is a social being. It is impossible for human beings
to survive without other people and without sharing and
cooperating with them.” Of course, the same also applies to
business world and our industry. No matter what industries
we make production in, it is impossible for us to achieve
success without sharing information, without solidarity
and cooperation. This is exactly the reason why MAKSDER
exists to set in motion these functions we need and to
make them sustainable. With this in mind, as MAKSDER
Administration, we have made and continue to make efforts
to overcome the restrictions of the pandemic that hinder
socializing, through online seminars. We have brought
various important figures from strategic planning experts
to experienced academics, from Turkey's leading economy
writers to veteran journalists, together with our members in
Zoom meetings. Found to be efficient and useful by almost
all participants, during these meetings, information was
shared we thought would be beneficial for all of us. In these
meetings, appreciated with the visionary presentations

of speakers, the current situation was analyzed and

serious results were achieved by way of comments, critics
and suggestions. The importance of digitalization and
adaptation to the conditions of the "new normal" in the
business world was underlined. You can find details of the
meetings in the pages of our magazine. Although held
online for time being, the secrets behind the high synergy
we achieved in our seminars are socializing and sharing
information. We have built this issue of our magazine on
these two key concepts. We have prepared our magazine
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itibaren yepyeni bir tasarim ve icerikle Turkge ve ingilizce
olarak hazirlamaya basladigimiz dergimiz MAKSDER AktUel,
son iki sayidir 100 sayfayi asan dolu dolu bir icerikle yayim-
laniyor. Son dort sayimizda 6nce ikiden Uce, simdi de altiya
¢cikardigimiz réportajlarimizda yine hepimizi yakindan ilg-
ilendiren isimleri konuk ettik. Sektorumuzdeki tim gelismel-
eri yansitan dergimiz, guncel konulari ve fark yaratan kaltur
konulariyla da cesitlilik kazaniyor. Butin bunlar bir yana, sizi
temin ederim ki MAKSDER Aktuel'in bu sayisl, belki de en
sosyal dergimiz oldu. Dergi yayinciligi konusunda uzman bir
ekip ile koordinasyon icinde hazirladigimiz yayinimizin bu
sayisl, alaninda uzman 50'den fazla kisinin katkisiyla hazir-
landi. Sektérumuzun onde gelen temsilcileriyle yaptigimiz
derinlikli sdylesilerin disinda, psikiyatri profesorlerinden
siber guvenlik uzmanlaring, profesyonel is birimleri yoneti-
cilerinden hukukculara kadar 20'ye yakin isim bu sayimiza
"ilk agizdan” gorusler verdi. Ozetle ilkbahar sayimiz, “bilgi
paylasarak artar, guven iletisimle saglanir” siarimizin somut
bir ifadesi oldu. Bu noktada ¢evrimici seminerlerimize ve
dergimize katkl sunan herkese tesekkiru borg bilirim. Bu
vesile ile Ulke ekonomimize ve sektorumuzdeki gelismelere
de bir goz atalim dilerseniz. TUm dunyay! etkileyen pandemi
krizine ragmen sektorimuz buyume gostermeye devam
ediyor. Ulkemizin ve sektorimuzan saglikli gelisimini dneelik
olarak kabul eden bizler icin bu elbette mutluluk verici bir
haber. Ancak sevindirici bir husus daha var ki o da ithalat
rakamlarindaki disds. Burada ayrica sektorimazdn ihracat
rakamlariyla gicUnu ortaya koydugunun da altini cizmem-
iz lazim. ihracatimizin nemili bir bolima, Avrupa Birligi
Ulkelerine gerceklesiyor. Bu gercek, mobilya aksesuarlari
sektordnun dinamizmini, dretim ve Ar-Ge gqucunu gosteri-
yor. Emin olun, umutlu olmamiz i¢in sebep cok. Salgin
gerceginin beraberinde getirdigi butlin engellere ragmen
sektérumuzan ve Turkiye'nin dinamik gictne guveniy-

oruz. Diger yandan MAKSDER, konuk oldugumuz radyo
programlari ve ziyaret ettigimiz basin kuruluslari sayesinde
kamuoyunda ses getirmeye devam ediyor. Son olarak
tecribeli gazeteci ve TV sunucusu Can Karadut'un Radyo
Modoko'daki "Sektorin Sesi” programina konuk olarak sek-
toérumuzy guncel gelismeler ekseninde analiz ettik. Radyo
programinin ardindan dernegin énceki baskanlarindan
Munis Tezbasaran ile birlikte Turkiye'nin ilk ulusal ekonomi
yayini Dunya Gazetesi'nde Genel Koordinator Vahap Mun-
yar ve imtiyaz Sahibi Hakan Guldag ile cok verimli istisareler
gerceklestirdik. Onimizdeki donemde de basinla olumlu
iliskilerimiz devam edecek.

Son olarak 6 Nisan 2021 tarihinde gerceklesecek MAKSDER
Secimli Genel Kurul'umuzun simdiden dernegimize, sek-
torumuze ve Ulkemize hayirlar getirmesini canigoéndlden
temenni ediyor, secilecek yeni yonetime ylksek basarilar
diliyorum.

Keyifli okumalar diliyorum. Sayqilarimla.
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MAKSDER Aktuel in two languages as Turkish and English
with a brand new design and content since the fall of 2019
as last two issues were published with content exceeding
100 pages. In our last four issues where we increased the
number of interviews first from two to three and now to six,
we hosted names that shared information that is of interest
to all. Our magazine that covers all developments in our
industry, is also diversified by discussing current and cultural
topics that make a difference. | can assure you that this
issue of MAKSDER Aktiel has perhaps been our most social
issue. More than 50 field experts contributed to this issue
of our publication, we prepared in coordination with a team
of experts in magazine publishing. Next to our in-depth
interviews with leading representatives of our industry,
nearly 20 individuals, psychiatry professors, cyber security
experts, professional business unit directors, lawyers shared
their "first-hand" opinions in this issue. Our spring issue has
become a solid expression of our motto, "sharing enhances
information, communication enhances trust". At this point, |
would like to thank everyone who contributed to our online
seminars and our magazine. On this occasion, let's take a
look at Turkey's economy and developments in our industry.
Despite the pandemic crisis affecting the whole world, our
industry continues to grow. Of course, this is hopeful news
for us as we regard the healthy advance of our nation and
our industry as our priorities. On the other hand, another
good news is the decline in import figures. Here, we should
also stress that our industry demonstrates its strength

with export figures. A significant portion of our exports

are made to European Union countries. This showcases

the dynamism, production and R&D power of the furniture
accessories industry. Rest assured that there are many
reasons to be hopeful. Despite all the obstacles brought
about by the pandemic, we have confidence in our industry
and Turkey's dynamic power. On the other hand, MAKSDER
continues to make an impact on public opinion thanks

to the radio shows that host us and press organizations

we visit. Lastly, we made analyses on our industry based
on current developments on Radio Modoko's "Industry's
Voice" radio show hosted by experienced journalist and

TV Host Can Karadut. Following the radio show, together
with the former association chairman Munis Tezbasaran,
we held very productive consultations with Turkey's first
national economy publication Dinya Newspaper's General
Coordinator Vahap Munyar and Publisher Hakan Guldag.
Our positive relations with the press will continue also in the
coming period. Finally, | sincerely hope that our MAKSDER
General Assembly and Election to take place on April 6,
2021, will be beneficial to our Association, our industry and
our nation. | wish all the success to the new administration
to be elected.

I hope you enjoy this issue of our our magazine. Sincerely.

120g Bunds / zeveay]|
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[HRACAT ATAGH

Export Riposte from Turkish Ministry of Commerce

Ticaret Bakanlgi, Tiirkiye genelinde sahaya
inerek potansiyeli oldugu halde ihracat
yapamayan firmalar: ihracata yonlendirecek.

®

icaret Bakani Ruhsar Pekcan, firma bazinda igleyecek bir

modelile 81 lide ihracata ilk Adim Programr’ni baglattiklarini

duyurdu. Bakan Pekcan, Adana, Kahramanmaras, Konya,

Manisa ve Samsun'da pilot uygulamasina bagladiklar prog-
ramla Turkiye'nin yuksek katma degerli inracatini artiracaklarini
belirterek séyle konustu: “Bu program ile ihracat ailemize, Turkiye
genelinde cesitli sektdrlerde yepyeni Uyeler kazandirmis olacagiz.
Turkiye ihracatla blytmeye devam edecek.” Pekcan, firmalarin
Uretim ve ihracat kapasitelerini gézlemlediklerini ifade ederek,
40 ilde Uretim yapan firmalarin uretimlerini teknolojik olarak dért
sinifta gruplandirdiklarini anlattr.

FIRMALARA OZEL DESTEK
Pekcan, bu programi bugine kadar yaptiklan galismalardan

TICARET BAKANLIGI’'NDAN

*

Turkish Minister of Commerce Ruhsar Pekcan announced that they
have initiated the First Step to Export in 81 Provinces Program
offering a model to operate on a company basis. Minister Pekcan
noting that they will rise Turkish exports with high added value,
as pilot applications are commenced in Adana, Kahramanmaras,
Konya, Manisa and Samsun and said: "We will gain new members
from a variety of industries all across Turkey to our family of
exporters with this program. Turkey will continue its growth
through exports." Stating that they have observed companies'
production and export capacity, Pekcan stated that the companies
that make production in 40 provinces are under four categories
using technology.

SPECIAL ASSISTANCE TO COMPANIES
Pekcan noted that the program is distinct compared to their

Turkish Ministry of Commerce will go to the
field nationwide to lead companies to exports
which cannot export goods although they
have the potential.
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ayiran en énemli 6zelligin her firmaya tek tek dokunarak 6zel ih-
tiyaclarini analiz etmek oldugunu kaydetti. Programda bugtine
kadar verdikleri genel ve kapsamli egitimlerin disinda artik her
bir firmayla birebir ¢alisarak mesafe kat edilecegdini dile getiren
Pekcan sdyle konustu: “Firmalanmizla yaptigmiz birebir gé-
rismelerle firmalara uygun 6zel mentor havuzu olusturuyoruz
ve firmalarimizi mentorlariyla eglestirerek programa basliyoruz.
Mentorlanmizin gerekli bilgi, birikim ve tecriibeye sahip olduk-
larindan emin olacagiz ve gunun sonunda programin basarisini
etkileyen belki en énemli kriter, alaninda uzman dogru kisilerle
calisarak onun uzmanlik alaninda ihtiyag hisseden firmamizi bir
araya getirmek olacak. Program kapsaminda mentorlarimiz alti
ay boyunca her hafta en az dért saat kesintisiz olarak firmamiz-
la beraber galigacak. Surekli bir etkilesim halinde olacaklar ve
engelleri tek tek asacaklar. Bu gortismelerin yuzde 50'sini ytiz
ylize, ylizde 50'sini de gevrimici olarak planliyoruz. Tabii pande-
mi kosullar elverdigi 6lgude.”

IHRACAT SEFEBERLIGI

Pekcan, ayni igletmenin birden fazla mentordan yararlana-
bilecegini dile getirerek, programin izlenebilirligini saglamak
amaclyla mentor ve firmalarin aylik olarak gelismeleri rapor-
layacagini séyledi. Programa katilan firmalarin Ticaret Bakan-
ig'nin sundugu bditdn firsatlardan yararlanabilecegini aktaran
Pekcan, dtinya genelindeki ticaret musavirlerine de ulagma
imkani bulacaklarini anlatti. Pekcan, programin besinci ayinda
tim deneyimlerini paylagmak tizere tim mentor ve firmalari bir
araya getireceklerini ifade ederek, bu sayede programin guiclu
ve zayif yonlerini tespit edeceklerini séyledi. Programin sonun-
da firmalarin ihracata baslayip baslamadiklar, ihracat yaptik-
lari Ulke, ihracat yaptiklari firma ve Urlin sayisi incelenerek en
basarili firma ve mentor eglesmesine 6dul vereceklerini anlattl.
Ruhsar Pekcan, 81 ilden hentiz ihracat yapmamis firmalari kes-
fetmek ve ihracat yapmalari igin ihtiyag duyduklari cesareti ve
yonlendirmeyi yapmak amaciyla yola ¢iktiklarini belirterek séyle
dedi: “Sayin Cumhurbaskanimizin da Ekonomi Seferberligin-
de bahsettigi gibi ihracat Seferberligini baglatiyoruz. Ulkemize,
milletimize ve is dtinyamiza hayirli olmasini temenni ediyorum.”

news < haber

operations to date because they have analyzed the particular needs
of each company by establishing one-to-one contact. Pekcan said
that apart from general and comprehensive training they have given
in the program, they will make progress by working one-on-one
with each company and continued as follows: “We create a custom
private mentor pool for companies through one-to-one meetings
held and commence the program by matching the companies with
their mentors. We will make sure that our mentors possess the
necessary knowledge, know-how and experience and at the end
of the day, perhaps the key criterion that determines program's
success, will be working with the right people with expertise in
their fields and bringing them together with the company in need
of their expertise. Within the scope of the program, our mentors
will work with the assigned company for at least four hours every
week for a period of six months. They will constantly interact and
overcome the obstacles one by one. We plan to schedule these
interviews, 50 percent being face-to-face and 50 percent being
online. Of course, as far as the pandemic allows."

EXPORT MOBILITY

Pekcan stated that a business may benefit from more than a
single mentor and that the mentors and companies will both
report on their development monthly to ensure the traceability
of the program. Marking that the companies participating in the
program can benefit from all the opportunities offered by the
Ministry of Commerce, Pekcan expressed that they will also have
the opportunity to access commercial consultants across the world.
Pekcan said that they will organize a gathering for all mentors
and companies in the fifth month of the program so they can share
their experiences where strengths and weaknesses of the program
will be identified. At the end of the program, the most successful
company and mentor match will be awarded based on whether the
company start to make exports, the country they export to and the
number of companies and products they export. Ruhsar Pekcan
also stated that they set out to discover companies in 81 provinces
which are currently not exporting and to give them the courage and
guidance they need, saying: “As Turkish President also mentioned
in the Economic Mobility, we start the Export Mobility. I hope it
will be beneficial for Turkish country, nation and business world."

120g Bunds / zeveay]|
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INTERMOB 2021

BU YIL ILK KEZ HIBRIT

INTERMOB 2021 to be Organized as a Hybrid Fair for the First Time This Year

INTERMOB 2021, fiziksel fuarin giicii ile
dijital uygulamalarin yenilikci ytiztintin bir
araya getirildigi hibrit fuar modeli ile bir ilki
gerceklestirecek.

®

eed TUYAP tarafindan eszamanli olarak dizenlenecek 34.
WoodTech Uluslararasi Agag Isleme Makineleri, Kesici
Takimlar, EI Aletleri Fuari ve 23. INTERMOB Mobilya Yan
Sanayi, Aksesuarlar, Orman Urtinleri ve Ahsap Teknolo-
jisi Fuan, 09-13 Ekim 2021 tarihleri arasinda TUYAP Fuar ve
Kongre Merkezi, Bliylikgekmece, istanbul’da kapilarini agmaya
hazirlaniyor. Yeni nesil fuarcilik uygulamalarinin yer alacagi or-
ganizasyonda, yeni normalin tim gereksinimlerini kapsayan
onlemlerle guvenli bir fuar deneyimi sunulacak. Seyahat kisit-
lamalari nedeniyle fuara gelemeyen uluslararasi ziyaretgiler ve
fuar katilimcilari igin hayata gegirilen Business Connect Programi
ile fiziksel fuar 6ncesinde ziyaretgi ve katilimcilar toplantilarini
planlayip fuar esnasinda online gérlisme yapabilecekleri gibi,
fuarla ilgili birgok detaya da ulasabilecekler. INTERBOB ayrica
guvenli hizmet belgesi ile “temassiz fuar” ayricaligi da sunacak.
Pandemi nedeniyle bir dizi tedbirin uygulanacagd fuar, MyTUyap
mobil uygulamasi tizerinden alinan fuar davetiyesi ile ziyaret
edilebilecek. Bilgi igin: www.intermobistanbul.com

A

Kl 3

The 34th WoodTech International Wood Working Machinery,
Cutting Tools, Hand Tools Fair and the 23rd INTERMOB Furniture
Side Industry, Accessories, Forestry Products and Wood Technology
Fair, to be held simultaneously by Reed TUYAP between October
9-13, 2021 at TUYAP Fair and Congress Center, Biiyiikgekmece,
Istanbul, is getting ready to open its door. A safe fair experience
will be ensured with measures taken in line with the requirements
of the new normal in the organization, where new generation
exhibition applications will be showcased. With the Business
Connect Program, implemented for international visitors and fair
participants who cannot visit the fair due to travel restrictions,
visitors and exhibitors will be able to schedule meetings before
the physical fair and hold online meetings during the fair while
accessing all details of the fair.

INTERMOB will also provide "contactless fair" privilege with its
secure service certificate. The fair to be organized with a series of
measures due to the pandemic, can be visited with a fair invitation
obtained via MyTiiyap mobile application.

For information: www.intermobistanbul.com

INTERMOB 2021 will break new grounds
with the hybrid fair model, combining the
power of physical fairs with the innovative
face of digital applications.
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SUN TZU

THE

HALUK UNALDI'DAN MAKSDER UYELERINE OZEL

STRATEJIK PLANLAMA TAKTIKLE

Haluk Unaldr’s Strategic Planning Tactics Specific to MAKSDER Members

“Iyi Kaptan Firtinada Belli Olur” kitabinin
yazari, stratejik planlama uzmani Haluk
Unald1, MAKSDER tiyelerine 6zel cevrimici
stratejik planlama sunumu gerceklestirdi.

®

unumuna sirketlerin karakteristik yapilarina yer vererek bas-

layan Haluk Unald, sirketlerin “canli organizmalar”, patron-

larin da sirketlerini “hayatta tutmaya” yonelik olarak onlarin

bilingalti oldugunu vurguladi. Unaldi sunumda yénetim
hiyerarsisine de yer verilirken, patronlarin temel yetkinliklerinin
sektdre yukaridan bakabilmek, vizyon olusturabilmek ve firsatlari
algllayabilmek oldugunu; sirket orta kademe yoéneticilerinin ise
icinde bulunduklar fonksiyonel alanin (Uretim, pazarlama gibi)
tum detaylarina girebilmeleri gerektigini aciklad!.

0OZGUN STRATEJININ YASAMSAL ONEMI
Stratejinin sirketler icin hayati derecede 6nem tagidiginin altinin

*

Kl

Haluk Unald1, who started his presentation with the characteristic
structures of companies, emphasized that companies are "living
organisms" and that bosses are their subconscious to "keep their
companies alive". Also including management hierarchy in the
presentation, Unaldi underlined that the main competencies of
bosses are the ability to look at the industry from above, to create
a vision and to sense opportunities and explained that companys'
mid-level managers should be able to go into details of their
respective functional areas (such as production, marketing).

THE VITAL IMPORTANCE OF A UNIQUE STRATEGY

At the meeting where the vital importance of strategy was
emphasized for companies, it was expressed that success is directly
related to this principle. In Haluk Unald1's presentation, different

The author of the book “You Know A Good
Captain in a Storm” and strategic planning
expert Haluk Unald1 made an online strategic
planning presentation specific to MAKSDER
members.



®

cizildigi toplantida, basarinin bu ilkeyle dogrudan baglantili ol-
dugu ifade edildi. Haluk Unaldr'nin sunumunda, stratejinin farkli
tanimlari da yapildi. SWOT analizi perspektifinden “olanaklar
ile kosullan ortigttirebilme sanati” olarak agiklanan strateji igin,
ayni zamanda sirketlerin i¢ kaynaklar ve kabiliyetleriyle dis gev-
renin firsat ve tehditleri arasinda uyum saglayacak faaliyetler
tanimi da yapildi. Bu olgunun fark yaratma konusunda rekabet
avantajl sagladidina dikkat ¢ekilen sunumda, dogru stratejileri
saptamanin énemi de vurgulandi. Sunumun ikinci bélimu ise
demir ve gelik esya grubunda pazar ve rakip analizine ayrildi.
Turkiye’nin, bu urtin grubunda 2020 yil Gguncu geyreginde 26,7
milyon dolar ile kendi ihracat rekorunu kirdig ifade edildi. Ulke-
mizin Gin, Avusturya, Almanya, Italya, Tayvan, Polonya, Slovak-
ya, ABD, Cekya, Ispanya ve Slovenya’'nin ardindan siralamada
yer aldigi da belirtildi. Demir ve gelik esya grubunda pazar ve
rakip analizine sunumunda yer veren Unaldi, Tirkiye'nin bu
urdn grubunda 2020'nin dctinct geyreginde kendi ihracat re-
korunu kirdigini da belirtti. Unaldi sunumunda, Ttirkiye'nin gok
satip, az kazandigina da Ozellikle dikkat gekti. 2019 yilindaki ih-
racat degerinin 83,457 dolar, ticaret dengesinin 22,626 dolar ve
birim fiyatin 3,542 dolar oldugu da grafiklerle agiklandi.

GTIP 83'UN IHRACAT BUYUKLUGU

GTIP 83 adi metalden esya alaninda son bes yilda yuzde 4,
2019 yilinda ise ytizde 2 buyime saglandidi da sunumun bas-
lica konularindandi. Burada Ttrkiye'nin en buytik rakibi olan
ve ilk sirada konumlanan Gin'in ihracat buydkligud 19,6 milyar
dolar olarak belirtilirken, ihracat payi ylizde 27, buyime orani
ise yuzde 3-5 arasl olarak ifade edildi. Ttrkiye’nin bu alanda
19. sirada yer alarak, 930 milyon dolarlik hacme sahip oldugu
vurgulandi. Buyume orani ise yuzde 6 olarak aciklandi. Bu esya
grubunda Ttrkiye'nin ithalat oranlarina da yer verildi. Aimanya,
Cin ve Italya, en ¢ok ithalatin yapildigi Ulkeler olarak siralandi.
Buradaki hacim 654 milyon dolar olarak agiklanirken, tlkemizin
31. sirada yer aldid belirtildi. GTP 83.02.42 kodlu Grtintin mo-
bilyalar igin olani ise dtinya perspektifinden soyle ifade edildi.
Burada toplam ihracat orani 8,5 milyar dolar olurken, son bes
yildaki blydme orani ylzde 7, 2019 yilindaki ise ytizde 1 oldu.
Burada da yine Cin, 3,5 milyar dolarlik ihracat payiyla ilk sirada

seminar < seminer @

*

definitions of strategy were also made. Strategy was defined as "the
art of overlapping possibilities with circumstances" from SWOT
analysis viewpoint as well as activities to harmonize the internal
resources and capabilities of companies with the opportunities and
threats coming from the external environment. The presentation
underlined that this phenomenon provides a competitive advantage
in making a difference as well as the importance of establishing
right strategies. The second half of the presentation was devoted
to market and competitor analysis in iron and steel goods group.
It was remarked that Turkey broke its own exports record in this
product group in the third quarter of 2020 with 26.7 million
dollars.

Turkey follows China, Austria, Germany, Italy, Taiwan, Poland,
Slovakia, USA, Czechia, Spain and Slovenia in the ranking. Unald:
including market and competitor analysis in iron and steel goods
group, marked that in the third quarter of 2020 Turkey broke its
own export record in this product groups. In his presentation,
Unaldi also drew attention to the fact that Turkey sells much to
but earns little. He also explained that the export value in 2019
was $ 83,457, the trade balance was $ 22,626 and the unit price
was $ 3,542, with graphs.

HS 83’S EXPORT VOLUME

In HS 83 base metal goods, a 4 percent growth in the last five
years and 2 percent in 2019 was achieved which was a main topic
in the presentation. Turkey's biggest competitor that is ranked
first is China, with an export volume of 19.6 billion dollars, an
export share of 27 percent and a 3-5 percent growth rate. It was
underlined that Turkey ranks 19 in this field with a volume of $
930 million and a growth rate of 6 percent. Turkey's import rates
in this commodity group were also included.

Germany, China and Italy were listed as the countries with
highest imports. While this volume is $ 654 million, it was stated
that our country ranks 31st. The product with HS 83.02.42 code
for furniture is expressed as follows from a global perspective.
Here, the total export rate was $ 8.5 billion, while the growth
rate in the last five years was 7 percent and 1 percent in 2019.
Again, China ranked first with an export share of $ 3.5 billion.

15
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yer aldi. Turkiye ise 12. sirada, 83 milyon dolarlik buyukltkle
bulundu. Dolayisiyla bu alanda Tdrkiye'nin en énemi rakiple-
ri, Cin, Avusturya, italya, Aimanya ve Polonya olarak gdsterildi.
Ulkemizin ihracat yaptigi bes Ulke de Rusya, Almanya, Bulga-
ristan, Slovakya ve Polonya olarak belirlendi. Dunya capinda
baktigimizda ithalatci tilkeler, ABD, Almanya, Polonya, Italya,
ingiltere ve Fransa olarak tespit edildi. Sunuma gére yine ayni
Urdin grubunda ihracat 6ncelikleri ABD, Aimanya, Polonya, Viet-
nam, Hindistan, Gliney Kore, Rusya, italya, ingiltere, Fransa,
Misir, Guney Afrika ve Fas seklinde siralandi. Tdrkiye’nin mo-
bilya grubundaki ithalat hacmi, Unaldi'nin dikkat cektigi konular
arasindaydi. 60,8 milyon dolarlik ithalata sahip olan tilkemizde
bliylme orani, ylzde 12 ila ylizde 28 arasinda gdsterildi.

GUVEN ORTAMI SART!

Toplantida mobilya aksesuarcilarinin sorunu olarak ortaya ko-
nan GTIP numarasi konusuna da deginildi. Mobilya aksesuar
sanayicilerinin Urunlerinin 12 digit olmasi ve kodlardan kaynak-
lanan sorunlarin ithalat - ihracat rakamlarina yansimalarindan
bahsedildi. Haluk Unaldi yanit olarak 6 digit altina inen tanim-
lamalarda saglikli bir analize ulasilamayacagnin altini cizdi.
Bunun yani sira, dernek Uyeleri arasinda bilgi paylagimi, kar-
silikli gliven ve seffafligin olmasi gerektigini vurgulayan Unaldi,
“Beraberce kazanmak istiyorsak birbirimize ylizde ytiz gliven-

degisen kosullara karsi hizl, farkli, yaratici

davranislar sergileyebilmektir.

Strateji,

Turkey ranked 12th, with a volume of $ 83 million. So Turkey's
most important competitors in this field are China, Austria, Italy,
Germany and Poland. Five countries Turkey exports are Russia,
Germany, Bulgaria, Slovakia and Poland. World's top importer
countries are USA, Germany, Poland, Italy, England and France.
According to the presentation, export priorities in the same product
group were listed as USA, Germany, Poland, Vietnam, India, South
Korea, Russia, Italy, England, France, Egypt, South Africa and
Morocco. Turkey's import volume in the furniture group, was
among the issues Unaldi drew attention to. The growth rate in
Turkey with $ 60.8 million of imports, was shown between 12
percent and 28 percent.

ENVIRONMENT OF TRUST IS A MUST!

During the meeting the issue of HS Code, a problem furniture
accessories producers face, was also addressed. It was mentioned
that the products of furniture accessories industrialists are 12
digits and issues caused by the codes are reflected in the import -
export figures. In response, Haluk Unaldi underlined that a healthy
analysis cannot be made for definitions below 6 digits. In addition,
Unald: underlined that there should be information sharing,
mutual trust and transparency among association members and
said, “If we want to win together, we need to trust each other
one hundred percent. When we do not, we lose together. For




memiz lazim. Glvenmedigimiz zaman beraberce kaybediyor
oluyoruz. Mesela korona virtis krizinde en iyi durum tedbirlerin
beraberce alinmasidir. En kot durum ise higbirinizin tedbir ala-
mamasi gibi géruindr, ancak daha kot bir durum vardir. O da
sudur: Bizim tedbirlere uyup, bagkalarinin uymamasiyla salginin
artmasl. Dolayisiyla bu gibi durumlarla farkl krizlerde de karsi
karslya kalabileceksiniz. Eger sektdr yeleri olarak birbirinize
gtiveni artirabilirseniz, bilglyi paylagirsaniz emin olun ¢ok daha
fazla avantajiniz ve kazanciniz olacaktir.” dedi.

YENILIK VE INOVASYON

Stratejik planlama konusunun tasarm ile iligkilendiriimesi ge-
rekliliginin éne ciktidl toplantida MAKSDER'in gu¢ld yaninin ta-
sarimla kazanmaktan gectigini, surdurdlebilir basarinin yenilik
ve inovasyon ile gerceklesecegine de vurgu yapildi. Sunumun
sonunda kuresel pazarda stratejik konumlanma konusunda da
bilgiler verildi. Ayrica farklilik haritas Uzerine aciklama yapildi.
Bunun yani sira, dretim odakli stratejik yaklagimlarla pazarla-
ma odakli olanlanin farklan tizerinde duruldu. Haluk Unaldi'nin
acikladigl toplumda bireylerarasi gliven endeksiyle toplanti so-
na erdi. Genis katilimla oldukga verimli gegen cevrimici toplant
sonunda agiklama yapan Haluk Unaldi sunlan séyledi: “ihracat
kuresel bir savasti. Bu savasta 6n hatta savaganlar sirketleri-
mizin patronlar ve tepe yéneticileridir. llgili kamu kurumlari, tni-
versiteler, sivil toplum kuruluglar ve ihracatgi birliklerinin varlik
nedeni, bu kuresel savasta guglu rakipleri ile mucadele eden
sirket yonetimlerine var gucleri ile destek olmaktir. Teknolojinin
atesledigi kuresellegme ile birlikte rekabetin giderek arttigi ve
korona salgini nedeni ile oyunun kuralinin degistigi giinimtuzde,
bu blyuk degisime sirket yénetimlerimiz ayak uydurabilmeli ve
hatta degisime liderlik edebilmelidir.”

seminar < seminer @

example, in the coronavirus crisis, the best is to take measures
in tandem. The worst case may seem like no one is able to take
action, but there is a worse case: although we follow the measures,
the pandemic spreads because others do not. Therefore, you will
be facing different crises in such situations. If you can trust each
other more and share information as industry members, you will
surely have more advantages and gains.

NOVELTYAND INNOVATION

At the meeting, where the necessity of associating strategic
planning with design came to the fore, it was emphasized that
MAKSDER's strength is winning with design and that sustainable
success will be achieved through novelty and innovation. At the
end of the presentation, information about strategic positioning in
the global market was provided. Variation map was also explained.
In addition, the differences between marketing-oriented and
production-oriented strategic approaches were emphasized. The
meeting ended after Haluk Unaldi stated the trust index between
individuals in the society. At the end of the highly fruitful online
meeting held with wide participation, Haluk Unaldi stated the
following: “Export is a global war. Those who fight on the front
line in this war are the bosses and top managers of our companies.

The reason why relevant public institutions, universities, non-
governmental organizations and exporters' unions exist is to
support with all their strength the company managements that
compete with their strong rivals in this global war. In today's world
where competition increases each day due to globalization fired
by technology and the rule of the game changes due to corona
pandemic, our company managements should be able to keep up
with and even lead this major change."
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Happiness in Workplace Analysis
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A EYUP TOPRAK (Global Analist-Global Analyst)

Great Place to Work tarafindan
gerceklestirilen Tiirkiyenin

En Iyi Isverenleri Arastirmasi
sonuclandi. Bakin Tiirkiye’deki
is yerlerinde durum nasil?

@

reat Place to Work Ttirkiye Ulke Muiduirii olarak diinya
capinda gergeklestirdigimiz kapsamli arastirma carpici
sonugclar iceriyor. Buna gére Turkiye, is yeri mutluluk sira-
lamasinda oldukga gerilerde, 45 Ulke arasinda 41. sirada. ..
Mutsuzlugun Turkiye ekonomisine yillik maliyeti ise 60 milyar TLyi
gecmis durumda. Pek ¢ok is yerinde mutsuzlugun ve stresin
temel kaynaginin inga edilemeyen guven kdlttrtinde oldugu-
nu séyleyebiliriz. Guiven ve mutluluk sadece fiziksel kosullarin
iyilestiriimesi, esnek galigma, yan haklar gibi diizenlemelerle
mumkdn olmayabiliyor. Bu veriler akillara su soruyu getiriyor:
Guven Kuiltdrdnun kurumlara maliyeti nedir?
GUVEN YOKSA SIRKETE BAGLILIK DA YOK!
Yuksek guven kdltdrd, sirketlerin ekonomik performanslarini
etkiliyor. Guiven hissiyati, karlilik ve rekabet guictind artiran bir
faktdr. Arastirmamiz, yuksek guven kdilttiriine sahip is yerlerinin
daha gugclu bir finansal performans sergilediklerini gdsteriyor.
Yaptigimiz analizlerde dustik guven dizeyindeki galisanlarin
ylizde 15’inin zamanlarini verimsiz kullandigini, ytizde 10’unun
kurumlarina bagliik tagimadigini ve yizde 5'inin de uzun stire
sirkette kalmak istemediklerini gériyoruz.

w;

L5 w;h.
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As Great Place to Work Turkey Country Manager, the extensive
research we carried out worldwide, has yielded striking results.
Based on the research, Turkey ranks really low in workplace
happiness, 41 among 45 countries...

Discontent's yearly cost to Turkish economy exceeds 60 billion
Lira. We can say that the main source of discontent and stress
in many workplaces is the culture of trust that cannot be
established. Trust and happiness may not be achieved only
through regulations such as improving physical conditions,
flexible working and fringe benefits. These data bring this
question to mind: How much does the culture of trust cost
institutions?

NO TRUST, NO LOYALTY TO THE COMPANY!
High trust culture affects the economic performance
of companies. Trust is a factor that increases
profitability and competitiveness. Our research .:J"t._
reveals that workplaces where there is high g,
trust culture, have better financial performances.
In our analyses, we see that 15 percent of &%
employees with a low trust level use their time
inefficiently, 10 percent are not loyal to their
institutions and 5 percent do not wish to stay in
the company in the future.

Turkey's Best Employers Research
conducted by Great Place to Work
is completed. Let's take a look at the
situation in workplaces in Turkey.
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Pratik yapistirma cozUmleriyle, yiksek performansi yakalayin!

Romabond Marangoz Tutkallari; yeni ambalajlar ve her ihtiyaca yonelik nitelikleriyle size “Pratik Yapistirma Coéziumleri” sunuyor.
Milkemmel yapisma hizi ve fonksiyonel kullanim ozellikleri sayesinde mdsterilerinizin vazgecilmez ¢6zUm ortadl olacaksiniz.
Yapismasi zor ylzeylerde yarattigi essiz mukavemet ile tasarruf saglarken, isleriniz de gozle goralur sekilde kolaylasacak.

Genis lriin yelpazemizi inceleyin, mutlaka size uygun bir Romabond bulacaksiniz!

EGGER Dekor A.S.
Gebze Plastikgiler OSB, 41400 Gebze/Kocaeli, Turkiye T +0262 648 45 00 F +0262 648 45 01 info-tr@egger.com www.egger.com
www.romabond.com roma
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2021 IHRACAT HEDEFIMIZ

MILYAR DOLAR®

Our 2021 Export Target is 10 Billion Dollars

[a) .
MA

ABUNCUOGLU

¢ Istanbul Demir ve Demir Dis1 Metaller
Birligi IDDMIB Baskani Tahsin Oztiryaki,
dergimize 6zel verdigi soyleside birligin
hedeflerini ve projelerini anlatti.

3¢ Istanbul Ferrous and Non-Ferrous Metals
Association IDDMIB President Tahsin
Oztiryaki explained the Association's
goals and projects in the exclusive
interview he gave to our magazine.
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ohbetimize, dnceki yillarda Interzum’a katilip yerli ve ya-

banci firmalara sektér hakkinda bilgi verdiklerini sGyleyerek

baslayan IDDMIB Bagkani Tahsin Oztiryaki, bu yil da bu

énemli fuara katiim konusunda karar aldiklarini; ancak
pandemi sebebiyle diger bircok sektdrde oldugu gibi etkinligin
ertelendigini belirtti. Ayrica her yil kasim ayinda Moskova’'da
dizenlenen MITEX Fuari'na millf katiim organizasyonuyla ve
yine Moskova’da MEBEL Fuarr'ni yénetim kurulu olarak ziyaret
edeceklerini vurgulayan Oztiryaki, Atlanta’da dtizenlenen IWF
Fuari gibi farkli tlkelerdeki fuarlari da ¢alismalari arasina aldik-
larina dikkat cekti.

SANAYICIiLERIMiZ UR-GE PROJESI’NDE

Birlik buinyesinde tgtincustinu dizenledikleri Hirdavat Sektoru
Ur-Ge Projesi'nde yer alan 47 katiimcidan 17 firmanin mobilya
aksesuarlar sektérinde faaliyet gésterdigine isaret eden iDD-
MIB Bagkani Oztiryaki, “Bakanligimizin son agikladigi degisik-
lige istinaden artik Ur-Ge projelerimizde sanal ticaret heyetleri
duzenleyebilecegiz. Bu sekilde dusuk katiim bedelleri ile uzak
pazarlara agllmanin yolunu da agmis olacagiz. ilk heyetlerimizi
de firmalarmizdan aldigimiz anket sonuglarina gére Amerika,
Kanada ve Avrupa bdlgesine gergeklestirecediz. Birlik olarak
2021 yilinda 10 milyar dolar, ABD ihracati hedefliyoruz. Bunda
da firmalarmizla ortak projelerimiz altinda is birligi icerisinde
birlikte hareket ederek varmayi planliyoruz.” dedi.

SEKTOR DISA FAZLA BAGIMLI!

Zaman zaman birlik bunyesinde gergeklestirdikleri sektér top-
lantilarinda ithal drtinlere gelen ek glimrtik vergilerinin ele alin-
digini kaydeden Tahsin Oztiryaki, “Bu sektorde faaliyet gésteren
firmalarla yaptigimiz gérismelerde ithal ham maddeye getirilen
vergilerin nihai trunlerde fiyat artiglarina sebep oldugu belli.
Ancak bunun yaninda yerli treticiyi de bu konuda tesvik etmesi
agisindan faydall olabilecegini dtistintiyoruz. Ornegin gelik sek-

*

<

IDDMIB President Tahsin Oztiryaki began the interview by stating
that they participated in Interzum to give domestic and international
companies information about the industry in previous years and
although they had made the decision to participate in this major fair
this year as well, the event was postponed due to the pandemic as
organizations held in many other industries. Oztiryaki underlined
that they will visit the MITEX Fair held in Moscow every November
with a national organization as well as the MEBEL Fair held in
Moscow as the Board of Directors and pointed to the fact that they
also make efforts to attend fairs in various countries such as the
IWF Fair held in Atlanta.

OUR INDUSTRIALISTS IN SDIC PROJECT

IDDMIB President Oztiryaki pointed out that 17 companies out
of 47 participants in the Hardware Industry SDIC (Supporting
Development of International Competitiveness) Project, they or-
ganized for the third time within the body of the Association, are
in the furniture accessories industry and said, “Based on the latest
alteration announced by our Ministry, we are now able to organize
virtual trade delegations in our SDIC projects. So we will pave the
way to open to distant markets with low participation fees. We will
organize our first delegations either in America, Canada and Europe
regions, based on survey results we obtained from our companies.
As the Association, we aim to make $ 10 billion exports to the USA
in 2021. We plan to achieve this by acting in cooperation with our
companies in our joint projects.”

21
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térine yonelik yaptigimiz gesitli toplantilarda sektdrdn buytik
bélimunun disa bagimli, ayni zamanda pandemi déneminde
fiyat artislarinin tamamen arz ve talepteki dengesizlikten meydana
geldigini gozlemledik.” aciklamasini yapti.

KESINTiSiZ IHRACAT iMKANI

Firmalara 7/24 kesintisiz ihracat yapabilme olanagl sagdlayan
“Trade 365" Projesi’'ni hayata gegirdiklerini vurgulayan Baskan
Oztiryaki, proje ve sisteme dair dergimize sunlan aktardi: “Birlik
tyesi ihracatgi firmalar, turkishaluminium365.com, turkishcas-
ting365.com, turkishcopper365.com, turkishhardware365.com,
turkishhorecaequipment365.com ve turkishkitchenware365.com
adresleri Uzerinden yilin 365 gunu yabanci alicilarla bulugsma
imkani bulacak. Amacimiz hem halihazirda dijital déntigtimund
tamamlamig Uyelerimize tanitim deste@i sunmak hem de hentiz
bu déndsumu gerceklestirememis Uyelerimize gérunurldk im-
kéni saglamak. Uyelerimiz bu portallara firma ve Urtin bilgilerini
girerek gorundrltik kazanabilecek; reklam, tanitm ve heyet ca-
lismalari tek elden yapilabilecek. Hazirladigimiz bu web siteleri,
Turk ihracatgisina ulagmak isteyen yabanci satin almacilar icin
de durtinleri ve firmalart kompakt bir sekilde inceleyebilecekleri
canli bir platform gérevi gérecek. Satin almacilar platformu-
muza kaydolarak Uyelerimiz ile iletisime gegebilecek, pratik
bir sekilde online goérdsmeleri olusturabilecekler. Ayrica 2021
faaliyet planlarimiz igerisinde yer alan Trade365 Design Studio,
iDDMIB tiyelerinin dogru teknolojileri kullanmalari igin altyapi ve
danigmanlik hizmeti veren bir platform olarak devreye sokulacak.

éé

Thracat yaptigimiz, -belki cok kiiciik
birkac ada tilkesi disinda- toplam tilke
say1s1 209’a ulasmis durumda. ABD,
Hindistan, Meksika, Cin ve Rusya'nin
yaninda Afrika'ya da 6zel bir 6nem
veriyoruz.
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THE INDUSTRY IS TOO FOREIGN-DEPENDENT!

Tahsin Oztiryaki marked that the countervailing duties on imported
products have been discussed in the sectoral meetings they held
in the Association at times and said, “In negotiations with the
companies operating in this industry, it is clear that the taxes on
imported raw materials cause price increases in the final products.
However, we think that it may be beneficial in terms of encouraging
domestic producers in this regard. For example, in various meetings
we held for steel industry, we observed that the industry is largely
foreign-dependent and that price markups during the pandemic is
entirely due to the demand and supply gap.”

OPPORTUNITY TO MAKE EXPORTS WITHOUT
INTERRUPTION

Stressing that they have realized the "Trade 365" Project that
enables companies to make exports 24/7 without interruption,
President Oztiryaki explained the following to our magazine on
the project and system: “Association member exporting companies
will have the opportunity to meet with foreign buyers 365 days a
year via websites turkishaluminium365.com, turkishcasting365.
com, turkishcopper365.com, turkishhardware365.com, turkishho-
recaequipment365.com and turkishkitchenware365.com. We aim
to both provide promotional support to our members that have
already completed their digital transformation and to make our
members visible which have not undergone this transformation yet.
Our members will become visible by entering company and product
information on these portals and perform advertising, promotion
and delegations from a single source. These websites we have
created will serve as live platforms for foreign buyers who wish
to reach Turkish exporters, where they can examine the products
and companies in a compact way. By registering on our platform,
purchasers will be able to communicate with our members and
create online meetings as a practicality. In addition, Trade365
Design Studio included in our 2021 activity plans, will be activated
as a platform that provides infrastructure and consultancy services
for IDDMIB members to employ right technologies. A most critical
part of the program will be promotional activities to be carried out
on digital platforms and at international fairs, planned to be held in



Programin en kritik bélimlerinden biri de dijital platformda ve
2021'de gergeklestiriimesi planlanan uluslararasi fuarlarda ya-
pilacak tanitm ¢alismalari olacak. Wep portallar, simdiye kadar
yapilan geleneksel pazarlama faaliyetlerinin etkisini ve verimliligini
artirmak tizere dijital kanallarda hedef cografyalardaki potansiyel
alicilara, performans bazl reklam kampanyalari ile tanitilacak.
Fuarlar gibi fiziki etkinliklerde ise yapay zeké algoritmali dogru
hedef kitleyi fiziki olarak tespit edip, mobil telefonlari tizerinden
yakalayip mesajlari ileten teknolojiler gibi ydntemler kullanilacak.”

SEKTOREL KUMELERI TANITMALIYIZ!

Ddnyadaki her tlkeye ihracat yapildigini, ancak ticaretin agirlikl
olarak belli tilkelerle gerceklestigine vurgu yapan iDDMIB Bagkani
Tahsin Oztiryaki, alternatif pazarlarda daha fazla yer alabilmek
igin ihtiyaclara gére ¢6zdm sunmanin sart oldugunu séyledi.
Stirekli bliytiyen Afrika pazarini 6rnek gésteren Oztiryaki, bu
kapsamda hazirladiklar Sektdrel Kiimelenmelerin Cazibe Merkezi
Haline Getirilmesi Projesi’ni olusturduklarina isaret etti. Boylece
Afrika ve benzeri Ulkelerden satin almacilari bu sektérlerin ve
toptancilarin kimelendikleri 6zellesmis bélgeye cekilebilecegini
kaydeden Bagkan Oztiryaki, “Onlarin iglerini kolaylagtiracak
lojistik gézumler ve rehberlik hizmetleri sunarak bu bélgeleri
cazibe merkezi haline getirmeyi, formalitelerle fazla ugragsmadan
sorunsuz ithalat yapmalarini saglamayr amagliyoruz. iISTOC,
bu projemizi hayata gegirmeyi planladigimiz ilk kimelenme.
ISTOG, zticaciye, hirdavat, plastik esya, kirtasiye, kagit, madeni
esya, gida, buro ve mobilya malzemeleri, ev tekstili, medikal,
promosyon urunleri gibi sektérlerde 6 bin 500’den fazla igyerini
icinde bulunduran, guinde 80 bin aracin giris - ¢cikis yaptigi dev
bir ticaret klimelenmesi. Bu degeri, Afrika Ulkeleri basta olmak
lizere dunyaya daha fazla tanitmaliyiz.” seklinde konustu. Birlik
bunyesinde bir¢ok ulkeye sanal ticaret heyetleri diizenlediklerini
kaydeden Oztiryaki, Mart 2021'in son haftasi itibaryla da mobilya
aksesuarlari sektdrlerini de kapsayan, -hirdavat sektérine yonelik
Meksika, Sili, Peru, Kolombiya'yi icine alacak sekilde- igerisinde
Ureticilerin de oldugu Latin Amerika heyetini gergeklestireceklerini
belirtti. Oztiryaki, bunun gibi birgok faaliyete dair bilgilerin ise
birlige tye olunarak edinilebilecegini hatirlatti.
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2021. In order to increase the impact and efficiency of conventional
marketing activities carried out so far, web portals will be promoted
through performance-based advertising campaigns to potential
buyers in target regions on digital channels. In physical events
such as fairs, technologies like artificial intelligence algorithms
that physically identify the correct target audience, get hold of and
transmit messages via mobile phones, will be used.”

WE NEED TO PROMOTE SECTORAL CLUSTERS!

Emphasizing that exports are made to every country in the world but
trade is mainly with certain countries, IDDMIB President Tahsin
Oztiryaki said that offering solutions according to the needs to
be more involved in alternative markets. Giving the ever-growing
African market as an example, Oztiryaki pointed to Making Sec-
toral Clusters a Center of Attraction Project they created in this
context. Stating that purchasers from Africa and similar countries
can be drawn to the specialized region where these sectors and
wholesalers are clustered, President Oztiryaki said, “We aim to
make these regions attraction centers by offering logistics solutions
and counseling services that will facilitate their operations and
to ensure that they make imports smoothly without having to deal
with formalities much. ISTOC is the first cluster where we plan to
implement this project. ISTOC is a massive business cluster with
more than 6 thousand 500 workplaces in sectors such as glassware,
hardware, plastic goods, stationery, paper, metal goods, food,
office and furniture materials, home textiles, medical, promotional
products under its roof, where 80 thousand vehicles enter and exit
everyday. We should promote ISTOC more in the world, especially
in African countries.” Noting that they organize virtual trade del-

The total number of countries we
export to, except perhaps a few small
island countries, has reached 209.
Next to the USA, India, Mexico,
China and Russia, we give particular
importance to Africa.
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2021 [HRACAT HEDEFi

MAKSDER Uyelerine hitap eden Oztiryaki, son sézlerinde ara
mamul ve bitmis urdnlerin ihracatinin yliksek katma degeri oldu-
guna dikkat cekerek, ihracat hedefine Karsilikli firmalarla is birligi
ve ortak projelerle varilacadinin altini gizdi: “Sektérimuz ihrag
kalemleri ham maddeden ara mamule ve son tuketici trtinlerine
kadar genis bir yelpazeden olugsmaktadir. Ancak agirlikli olarak
ara mamul ve son tuketici Urdnleri ihrag ettigimizi sGyleyebiliriz.
Ara mamul tretimi yapan ihracatg! firmalarimizin drtinlerinin pek
Gogu, i¢ piyasada dunya pazarlarina ihrag edilmek tzere uretilen
otomotiv, savunma ve elektrikli tirtinler sanayinde kullaniimakta-
dir. Dolayislyla ara mamul ve bitmis Urtnlerin ihracatini, ylksek
katma degerli olarak gérmekteyiz.

Birlik olarak katma degerli Uretimi artirmak tizere 16 yildir gesitli
tasarim yarismalari ve Ar-Ge proje pazarlarn duzenleterek Cre-
tim yapan firmalarimizin dikkatini, Ar-Ge, tasarim ve inovasyon
konularina cekmekteyiz. Ayrica sik sik markalasma konularinda
da egitimler duizenliyoruz. Tabii Turk Urunlerine olan algy dig
pazarlarda dogru yonetmek de katma degerli drtinlerin Ure-
tilmesini ve satiimasini destekleyecektir. Demir ve demir digi
metaller sektérinun ana ihrag pazari Avrupa olsa da dunyanin
her noktasina ihracat yapan bir sektér konumunda bulunuyor.
ihracat yaptigimiz, -belki gok kigtik birkag ada Ulkesi diginda-
toplam tilke sayisi 209'a ulasmis durumda.

ABD, Hindistan, Meksika, Cin ve Rusya'nin yaninda Afrika'ya
da 6zel bir 6nem veriyoruz. ABD héla arzu ettigimiz dlglide pay
alamadigimiz bir pazar. Afrika'da da yeni bir hayatin kuruldugunu
ve Turk ihracatcilari olarak bu pazarda mutlaka yer alinmasi
gerektigini dusunuyoruz. 2021 yilinda hedefimiz, sektorimtizde
10 milyar dolar ihracat gerceklestirmek. Bu hedefe birlikte, fir-
malarimizla karsilikli ig birligi iginde ve ortak projelerde calisarak
varacagimizi dustindyorum.”

egations to a number countries as the Association, Oztiryaki said
that as of last week of March 2021, they will form a delegation that
includes manufacturers as well as furniture accessories industry
to Latin American -also to Mexico, Chile, Peru and Colombia
for the hardware sector. Oztiryaki reminded that information on
many similar activities can be obtained by becoming a member
of the Association.

2021 EXPORTS TARGET

Addressing MAKSDER members at the end of the interview, Oztiry-
aki underlined that the export of intermediate products and finished
products has a high added value and that the export target will
be achieved mutually through cooperation and joint projects and
spoke as follows: “Export items of our industry has a wide range
from raw material to intermediate and end consumer products.
However we can say that we mainly export intermediate and end
consumer products. Most products of our exporting companies
that produce intermediate products in the domestic market to
be exported to world markets, are used in automotive, defense
and electrical goods industries. This is why we regard the added
value of export of intermediate and finished products, high. As an
association, we have been organizing design contests and R&D
project markets for 16 years with the aim of increasing value-added
production to draw the attention of our companies to R&D, design
and innovation. We also frequently organize branding training. Of
course, correct management of the perception of Turkish products
in foreign markets, will also promote the production and sales of
value added products. Although the main export market of ferrous
and non-ferrous metals industry is Europe, it is an industry that
exports to all corners of the world. The total number of countries
we export to, except perhaps a few small island countries, has
reached 209. Next to the USA, India, Mexico, China and Russia,
we give particular importance to Africa. The USA is still a market
where we cannot get the share we desire. We think that now there
is a new life in Africa and that Turkish exporters should definitely
be in this market. Our 2021 goal for our industry is to make 10
billion dollars of exports. I think we will achieve this goal together
through mutual cooperation and joint projects with our companies."
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FINANSAI OKURYAZARLIK

TUYOLARS

Financial Literacy Tips

Prof. Dr. Murat Kiyilar, finansal bilincin
artirilmasina yonelik yaptigi sunumda
MAKSDER tiiyelerine paranin kullanimi ve
yonetimine dair 6nemli ipuclar: verdi.

Prof. Dr. Murat Kiyilar gave important tips
to MAKSDER members about using and
managing money in his presentation to
increase financial literacy.
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B W yelerimiz icin konusunda uzman isimlerden ekonomi ice-
rikli ve bilgilendirici ¢evrimigi sunumlarin koordinasyonu-
nu gerceklestiren MAKSDER, yilin ilk ceyregindeki Zoom
toplantilari zincirinin sonuncusunda Istanbul Universitesi

isletme Faktiltesi Finans Anabilim Dali Bagkani Prof. Dr. Murat

Kiyilar'in finansal okuryazarlik konulu sunumunu gerceklestirdi.

YERLI URETICIYE ONCELIK VERILMELTI!

Turk Plastik Sanayicileri Aragtirma Gelistirme ve Egitim Vakfi
PAGEV Yonetim Kurulu Baskani Yavuz Erdogan, sunumun ba-
sinda katilimcilara hitaben yaptigr konusmada artan ham mad-
de maliyetleriyle fiyat istikrari olusturmanin ¢ok zor oldugunun
altini gizerek, “6zellikle son (g - dért ayda poliproplende yltizde
75 artig oldu. Bu artisin altinda petro - kimya sirketlerinin kendi
aralarinda gesitli bahanelerle arzi kismalar yatiyor. Buna karsi
yapilmasi gerekenleri iki grupta toplayabiliriz. Kisa vadede hizli
bir sekilde yapilmasi gerekenler ile orta ve uzun vadede yapil-
masl gerekenler...

Petkim’den gok fazla ihracat yapmamasini istiyoruz. Serbest pi-
yasa ekonomisinde bunu séylemememiz lazim bildiginiz gibi...
Ancak kamudan yerli ve milli kapsaminda koruma isteniyor-
sa 300 bin kisinin calistidi bir sektére ve yerli Ureticiye dncelik
vermesini isteyemeye de hakkimiz var. Bizler bunun igin mu-
cadele ediyoruz. Ayrica geri donuigtimle beraber ham madde
kaynaklarinin yeniden kullanilmasi konusunda adim atiimasi
lazim. Hepinizi boyle bir birlikteligi gergeklestirdiginiz igin tebrik
ediyorum.” dedi.

DUNYADA GENELINDE KRiZ TEHLIKESI

Daha sonra sunuma baglayan Prof. Dr. Murat Kiyilar, yonetici-
lere ilk olarak olasi kriz durumlarina kars! tedbirlerini almalarini
sOyleyerek finansal piyasalarin tarihsel gelisiminden soz etti.
“Muhasebecilerinize mutlaka nakit akis plani hazirlamalarini

interview <roportaj 9
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MAKSDER coordinates informative online presentations on
economy by field experts for our members and in the last Zoom
meeting of the first quarter of the year, Prof. Dr. Murat Kiyilar
made a presentation on financial literacy.

DOMESTIC PRODUCERS SHOULD HAVE PRIORITY!
Addressing the participants at the onset of the presentation,
PAGEYV Turkish Plastics Manufacturers Research, Development
and Education Foundation Chairman of the Board Yavuz Erdogan
underlined that it is very difficult to establish price stability with
increasing raw material costs and said, “Especially in the last
three to four months, there has been a 75 percent increase in
polypropylene. The reason is petrochemical companies cutting
supply among themselves for various excuses. The things we need
to do against this situation, can be categorized under two groups.
What needs to be done swiftly in the short term and in the medium
and long term... We would like Petkim to export less. As you know,
we should not be saying this in a free market economy...

However, if the public is requested to protect the domestic and
national scope, we are entitled to claim priority as an industry
that employs 300 thousand people and as domestic producers. We
contend for this cause. Also there are steps that need to be taken
to reuse raw material resources through recycling. I congratulate
you all for organizing this gathering.”

WORLDWIDE CRISIS THREAT

Later Prof. Dr. Murat Kiyilar began his presentation where he
spoke about the historical development of financial markets by
advising directors to firstly take measures against possible crisis
situations. Prof. Dr. Kiyilar defined financial terms, after the
following warning: “Make sure to instruct your accountants to
prepare a cash flow plan. Also, make sure to check your rates of
return to analyze the trends over time!” Stating that $ 20 trillion
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sOyleyiniz. Ayrica zaman igerisindeki egilimlere bakmak igin
muhakkak Kkarlilik oranlariniza bakin!” uyarisinda bulunan Prof.
Dr. Kiyilar, finansal terimlerin ne anlama geldiginden bahsetti.
Pandeminin baslangicindan bu yana dtinya genelinde 20 tril-
yon dolarin (parastit para) basilip dagitildigini sdyleyen Prof.
Dr. Murat Kiyilar, “Turkiye de bu miktardan 20-25 milyar dolar
almis olabilir. Bu 20 trilyon paranin basiminin bedeli olarak ya-
kin zaman diliminde dtinya krizinin olacagini gérebiliriz” diyerek
yoneticilere énlem almalar konusunda ikazda bulundu. Geng
igsizlik oranini egitimin kétu olmasina baglayan Prof. Dr. Kiyilar,
son iki aydaki (Subat-Mart 2021) borsa artisina da isaret ederek
Tdrkiye'nin en buyuk sorununun butge dengesi, dis ticaret agigi
ve dis borcun ¢ok fazla olmasi seklinde teghis etti.

IKMIB BASKANI PELISTER’DEN KATKI

Farkli bir toplantida oldugu igin gevrimici seminerimize sonra-
dan katilan istanbul Kimyevi Maddeler ve Mamulleri ihracatgilan
Birligi IKMIB Bagkani Adil Pelister ise katilimcilara hitaben yapti-
g konusmada gelecege yonelik iyimser senaryolarin yani sira,
kétlimser senaryolarin da éngérulmesi gerektiginin altini gizdi.
Faaliyette bulunduklar calismalarla ilgili bilgi veren Pelister, kim-
ya teknoloji laboratuvari kurduklarini vurguladi. Ham madde fi-
yatlarinin artisina da deginen Adil Pelister, “Nisan - mayis aylar
itibariyla fiyatlarin kademeli inisini gérebilecegiz. Eski fiyatlara
ise ancak yaz aylari gibi ulasilabilecek.” dedi. Dévizdeki volati-
lenin (oynakligin) etkilerinden de bahseden IKMIB Bagkani Pe-
lister, finansmana ulagmada zorluk ¢ekildigine dikkat gekerek,

éé

Kamudan yerli ve milli kapsaminda
koruma isteniyorsa 300 bin kisinin
calistig1 bir sektore ve yerli iireticiye
oncelik vermesini isteyemeye de
hakkimiz var. Bizler bunun icin
miicadele ediyoruz.
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(parachute payment) have been printed and distributed worldwide
since the beginning of the pandemic, Prof. Dr. Murat Kiyilar said,
"Turkey might have taken $ 20-25 billion of this amount. We can
foresee a world crisis in the near future as there is a cost of printing
$ 20 trillion,” and urged the directors to take measures. Saying
youth unemployment rate is directly related to poor education,
Prof. Dr. Kiyilar pointed to the bull market in the last two months
(February-March 2021) and identified Turkey's major issues as
budget balance, foreign trade deficit and excessive foreign debt.

CONTRIBUTION FROM IKMIB CHAIRMAN PELISTER
Chairman of IKMIB Istanbul Chemicals and Chemical Products
Exporters' Association Adil Pelister, who attended our online
seminar later due to another meeting, marked in his speech that
pessimistic future scenarios should be anticipated as well as
optimistic scenarios. Giving information about their operations,
Pelister noted that they have established a chemical technology
laboratory. Also touching upon the increase in raw material prices,
Adil Pelister said, “We will be able to see the gradual decrease in
prices as of April - May.

We can see former prices only in the summer months.” Speaking
on the effects of volatility in foreign exchange, IKMIB Chairman
Pelister pointed out the difficulty in getting financing as well
as the need for government support in the long term. Pelister
revealed the points to pay attention to in order to comply with
green consensus legislation and stated that Aliaga and Ceyhan
were declared petrochemical zones. Marking that Turkey should
have at least five petrochemical plants today, Pelister said, "We
need facilities that make operations like Petkim.”
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uzun vadede devlet desteginin olmasi gerekliligine isaret etti.
Dikkat edilmesi gerekenler arasinda yesil mutabakat mevzu-
atina takiimamak igin de uyarida bulunan Pelister, Aliaga ve
Ceyhan'in petrokimya bélgesi ilan edildigini belirtti. Turkiye’'nin
bugun icin en az beg petrokimya tesisi olmasi gerektigini soyle-
yen Pelister, “Bizim Petkim bazinda calisan tesislere ihtiyacimiz
var.” dedi.

NASIL BiR EKONOMIK POZiSYON ALMALIYIZ?
Konusmasinin sonunda ingiltere’nin Brexit Anlagmasi’ni deger-
lendiren IKMIB Bagkani Adil Pelister, “ingiltere ileride énemli bir
partnerimiz olacaktir” agiklamasini yapti. Genis katilimla yogun
ilgi gosterilen cevrimici toplantimizin ardindan sunum &zetini
dinledigimiz Prof. Dr. Murat Kiyilar, son olarak sozlerine sun-
lar ilave etti: “24 Subat 2021 tarihinde ¢arsamba guinu saat
17.00’'de MAKSDER Uyelerinin katiimina agik olarak Zoom We-
binar'da, tarafimdan hazirlanan ve sunulan “Turkiye’'nin 2021 ve
2022 Yillarindaki Ekonomik Géruntimu ve Finansal Okur Yazar-
Iik” konulu bir egitim toplantisi gergeklestirdik. Toplantida, 6zel-
likle Turkiye’'nin 2021 ve 2022 yillarindaki finansal ve ekonomik
beklentiler ile ilgili bilgi aktarimi, mobilya aksesuar ureticilerinin
gelecekte nasil bir ekonomik pozisyon almalar gerektigi tizeri-
ne fikir aligverisinde bulunuldu.

Seminerin ikinci kisminda da isletmelerde finansal yonetimin
temel ilkeleri tizerinde durulmus olup, ¢zellikle finansal tablo-
lar ve analizini yapabilme yetkinliginin kazanilmasinin énemi
ve bltgeleme Uzerinde karsilikli gérusler, 6neriler ve elestiriler
sunuldu. Bu egitim sayesinde finansal okuryazarligin arttinimasi
hedeflenmistir. Cok 6nemli bilgilerin yer aldigi toplantlya MAK-
SDER uyesi CEQO’lar, genel mddurler, ihracat mddurleri ve ilgili
departmanlardaki st diizey yoneticiler yogun ilgi gésterdiler.
Bir saat olarak planlanan toplanti, yogun ilgi ve alaka sonu-
cunda (¢ saat kadar surdu. Gergekten gok glizel ve verimli
bir egitimdi. Bu egitimi koordine eden MAKSDER Yonetimi'ne
ve tum katiimcilara basarilar diliyor, MAKSDER Akttiel dergisi
araciligiyla tesekkdrlerimi iletiyorum.”

interview <roportaj 9
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HOW TO POSITION OURSELVES FINANCIALLY

At the end of his speech, IKMIB Chairman Adil Pelister commented
on Britain's Brexit Agreement and said, "Britain will become an
important partner in the future". After our widely participated
online meeting that attracted significant interest, Prof. Dr. Murat
Kiyilar lastly added the following: "On Wednesday, February
24, 2021 we held a training seminar open to participation of
MAKSDER members via Zoom Webinar on the subject "Economic
Outlook of Turkey in 2021 and 2022 and Financial Literacy”
which I personally prepared and presented. In this meeting, we
exchanged opinions and shared information particularly on
financial and economic prospects of Turkey in 2021 and 2022
and how we should position ourselves financially as furniture
accessories manufacturers. In the second half of the seminar, we
elaborated on the basic principles of financial management in
businesses and exchanged opinions, suggestions and criticisms,
especially on the importance of becoming competent in creating
and analyzing financial statements and budgeting. The aim is to
increase financial literacy through this training.

MAKSDER member CEOs, general managers, export managers
and senior executives in relevant departments showed great
interest in the meeting that provided crucial information. The
meeting, initially planned to be an hour long, lasted about three
hours as it attracted a great deal of interest. It was a really nice and
fruitful training. I wish success to the MAKSDER Administration
who coordinated this training and all participants, and thank them
all through your magazine MAKSDER Aktiiel."

Ifthe public is requested to protect the
domestic and national scope, we are
entitled to claim priority as an industry
that employs 300 thousand people and
as domestic producers.

We contend for this cause.

””
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SASIRTAN

TURK PARALARI

Amazing Turkish Currencies

Miizayede sirketlerine danismanlik
yapan {inlit Ntimismat Mehmet Tezcakin,
diinya tarihindeki en ilginc paralar: secti.
Koleksiyonda Tiirk paralar: da var.

®

eshur bir restoran zincirinin Uguncu kusak patronu da

olan Mehmet Tezcakin, Kisiler arasinda aligverig araci

olarak kullanilan paranin, tlkelerin ve medeniyetlerin kdk-

lerini yansittiginin altini giziyor. Klasik paralarin tizerinde
liderlerin portreleri ile birlikte Ulkenin sanatina, kdlturine dair
motiflere yer verildigine dikkat geken Tezgakin, bu cergevenin
oldukga digina ¢ikan ilging drneklere de zaman zaman rastlama-
nin mimkdin oldugunu séyllyor. iste koleksiyonda bulunan ilging
Turk paralarindan érnekler: Tasarimi 1839 yilinda dnld hattatlar
tarafindan hazirlanan ilk Osmanl banknotu “kaime” tedavdil
edilmeyince dunyanin en guizel parasi unvani Kosta Rika'nin
oldu. Yine Osmanl déneminde 13 Eylil 1916 yilinda ¢ikarilan 50
bin liralik banknotlarin her biri 360 kilo agirigindaki 50 bin altin
deg@erindeydi. Bunun bugtinku karsiligi 42,5 milyon Turk lirasidr.

*

Third generation boss of a famous restaurant chain, Mehmet
Tez¢akin underlines that currency used as a shopping tool between
people reflects the roots of countries and civilizations. Tez¢akin
marking that classical currencies feature portraits of leaders
as well as patterns from nation's art and culture, says that it is
possible to come across intriguing examples outside of this frame.
Some of the interesting Turkish currencies in the collection are
as follows: The first Ottoman bill “kaime” designed in 1839 by
famous calligraphers could not come into circulation and as a
result, Costa Rica won the title “the most beautiful currency in
the world”. Again in the Ottoman period, 50 thousand lira bills
were issued on September 13th 1916 and each of them was worth
50 thousand gold pieces with a total weight of 360 kilos. Today
each is worth 42,5 million Turkish liras.

Famous Numismatist Mehmet Tezcakin who
provides consultancy to auction companies,
selected the most interesting currencies in
world history. Turkish currencies are also
featured in the collection.
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BELKI DE ARADIGINIZ ILHAM

BU ROPORTAJDA SAKLIDIR!

The Inspiration You Are Looking For May be in this Interview!

€8 MAHIYE SABUNCUOGLU

Tasarim ¢oziimlerinin 6nde gelen markasi
Nurus'un iki temsilcisinden biri olan
Renan Gokyay ile keyifli bir réportaj
gerceklestirdik. Aradiginiz motivasyonu bu
hikayede bulabilirsiniz.

We held a pleasant interview with Renan
Gdokyay, one of the two representatives of
Nurus, a leading brand in design solutions.
You may find the motivation you are looking
for in this story.



®

asar hikayeleri ilhamin ta kendisidir. Clinku bazen bir seylerin

degismesi icin ne kadar hazir hissetsek de ik adimi atmak

icin bir kivilcim arariz. Gergegi yansitan bagari hikayeleri de

motivasyonumuzu artirarak bize itici glic saglayan olumilu
etkiler yaratiyor. insanlar bir ya da birden gok bagar hikéyesin-
den aldigi ilhamla kendi yolunu giziyor. Rol model ediniyor ve bu
sekilde motive oluyor. Kendi firsatini yaratanlar, imkansizliklarin
icinden siyrilanlar, killerinden yeniden doganlar... Tim bu basari
hikayeleri motivasyon ve ilham arayanlar igin sahane birer kaynak.
Bazi sirketler var ki kendilerini vizyonlari ile gelecegin Turkiye'si
icin kurguluyor. Marangoz Nurettin Usta tarafindan kurulan ve
bugtin torunlan tarafindan yénetilen Nurus gibi... Ihracati ciro-
sunun neredeyse yarisina ulasan Nurus markasl, globallesme
yolunda hizla yol aliyor. Firmanin énde gelen isimlerinden Renan
Gokyay ile konustuk.

SIRKETINIZIN MOBILYA PAZARINDAKI KURULUS
VE GELISIM HIKAYESINI ANLATARAK, BUGUN
SEKTORDE GELDIGI NOKTAYI, ANLATIR MISINIZ?
“Tdrkiye'nin 94 yillik gegmise sahip sayill markalarindan biriyiz.
Nurus’un hikayesi, 1927 yilinda dedemiz Nurettin Usta'nin An-
kara Altindag’'daki marangozhanesinde basladi. Suimerbank
Binasi, Tunali Hilmi Caddesi'ndeki késk, ikinci Meclis, ilk Koc Sir-
keti Genel MUdurligu Binasi ve daha niceleri, Nurettin Usta’nin
zanaat ile sekillenerek gtinimuize ulagan sembol yapilardan...
1965 yilinda yénetimi annem Birten ve babam Akin Gékyay dev-
raldi. 1980li yillarin sonlarina dogru girketimiz kurumsallasarak,

éé

Ulkemizin insan kaynag ve egitim
seviyesi, mobilya aksesuarlar1 konusunda
cok ileri diizeyde miihendislik ve tasarim

yapabilecek kabiliyet ve degerde.
Bu konuya cok 6nem vermeliyiz.

interview <roportaj 9

With its human resources and
educational level, Turkey is valuable
and is capable of very advanced
engineering and design in furniture
accessories. We must place special
emphasis on this issue.

””

*

Kl

Success stories are inspiration themselves. Because sometimes
although we feel ready for things to change, we still look for a
spark to take the first step. Realistic success stories have a positive
influence on us as they are driving forces that increase our
motivation. People make their own ways through the inspiration
they get from one or more success stories. They see someone as
a role model and get motivated in this way. Those who create
their own opportunities, overcome the impossible, rise from their
ashes... All these success stories are great sources for those who seek
motivation and inspiration. There are some companies that build
the future of Turkey with their own visions. Like Nurus, founded by
Carpenter Nurettin Usta (Master) and run by his grandchildren
today... Nurus brand, with exports that make up for almost half of its
turnover, proceeds fast on the path to globalization. We interviewed
one of company's top executives Renan Gokyay.

COULD YOU TELL US THE POINT YOUR COMPANY HAS
REACHED IN THE INDUSTRY TODAY THROUGH YOUR
COMPANY'S ESTABLISHMENT AND DEVELOPMENT
STORY IN THE FURNITURE MARKET?

"We are one of the leading Turkish brands with 94 years of history.
Nurus' story began in 1927 in the carpentry shop of our grandfather
Nurettin Usta in Altindag, Ankara. Siimerbank Building, the
mansion on Tunali Hilmi Avenue, the Second Parliament Building,
the first Kog Company Headquarters and many more are among
landmarks shaped with the craftsmanship of Nurettin Usta and have
survived to this day... In 1965, my mother Birten and my father Akin
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Nurettin Usta'nin ilk hecelerinden olusan Nurus adini aldi. 1990’1
yillarda endustriyel dlizene gecen, strdurdlebilir bir sanayi sir-
ketine ddndstuk. Bugun yénetimde tguncu kusak temsilciler
olarak ben ve kardesim Gtran Gékyay bulunuyoruz. Yaklasik
20 yildir dretiminin yariya yakinini ihnra¢ eden ve enddstriyel ta-
sarimda Turkiye'yi; IF Product Design Awards, Design Manage-
ment Europe, Good Design Awards ve Red Dot Design Awards
gibi dunyanin en itibarli &ddlleri ile tanistirma onurunu tasiyan
bir markayiz. 400'U agkin galisanimiz ile 45 bin metrekarelik fab-
rikamizda 50'den fazla Ulkeye ihracat yapiyor, yilda 120 bin ila
150 bin kisilik mobilya Uretiyoruz. Caligma mekani mobilyalarinin
yani sira; ugak koltugu, terminal koltugu, egitim alani ve konfe-
rans koltugu gibi tasanm ¢ézumleri gelistiriyoruz.”

ULUSLARARASI ALANDA, OZELLIKLE
ENDUSTRIYEL TASARIM ALANINDA BiRCOK
ODULU TURKIYE'YE GETIRMEYI BASARDINIZ. BU
BASARILARINIZI NEYE BAGLIYORSUNUZ?

“Tum endustrilerde IF Product Design, Design Management
Europe, Red Dot Design ve mobilya endustrisinde Good Design
Odtilleri'ne Tiirkiye'de ilk kez Nurus tasarimlan layik gérdldu.
Alman Tasarim Konseyi'ne Turkiye'den davet edilen ilk ve tek
markayiz. ikinci Diinya Savas! sonrasinda kurulan bir tr ino-
vasyon kulubunu, www.german-design-council.de adresinden
incelemenizi 6neririm. Alman Fraunhofer Enstittisu 6ncultigunde
yurtitdlen Office 21 Arastirma Projesi'nin de 24 uluslararasi pay-
dasindan biriyiz. Ddnyanin farkli tlkelerinde is kdiltdrtindeki de-

A

Kl

Goékyay took over the management. Towards the end of the 1980s,
our company became a corporate brand by taking Nurus as its
title, formed with first syllables of Nurettin Usta. In the 1990s, our
company was transformed into a sustainable industrial organization
that adapted to the industrial order. Today, I and my brother Giiran
Gokyay run the company as the third generation representatives. We
are a proud brand that has introduced Turkey with some of world's
most prestigious awards such as IF Product Design Awards, Design
Management Europe, Good Design Awards and Red Dot Design
Awards that has been exporting almost half of the industrial designs
for nearly 20 years. With more than 400 employees, we export to
more than 50 countries in our factory of 45 thousand square meters
and produce furniture for 120 to 150 thousand people per year. In
addition to office furniture, we develop design solutions for aircraft
seats, terminal seats, training areas and conference seats."

YOU HAVE BROUGHT MANY INTERNATIONAL REWARDS
TO TURKEY, PARTICULARLY IN THE FIELD OF
INDUSTRIAL DESIGN. WHAT DO YOU ATTRIBUTE THIS
SUCCESS TO?

"Nurus designs were the first in Turkey deemed worthy of IF
Product Design, the Design Management Europe, Red Dot Design
Awards in all industries and the Good Design Award in the furniture
industry. We are the first and only Turkish brand invited to German
Design Council. I recommend you to check out this innovation
club established after the Second World War at the website www.
german-design-council.de. We are also one of the 24 international
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Gisimin, is yapma araglarina ve mekan tasarimina yansimalarini
degerlendirme, bilgi ve deneyimlerimizi paylasma firsati buluyo-
ruz. Bizi rakiplerimizden ayiran en énemli 6zelligimiz, ‘gliinimuzu
cok iyi anlamaya galismak’. ihtiyaglari iyi analiz ediyor ve tekno-
lojiyi iyi kullaniyoruz. Uretirken de sanayi 4.0'a takilip kalmayip
otomasyonla ve teknolojiyle zanaatkarligi birlestiriyoruz. Giglti
bir algi yetenegimiz var. Sosyolojik ve insani degerleri takip ede-
rek ihtiyacin ne olabilecegini dnceden éngorebiliyoruz. Tasarm
problemini, genellikle sirketimizin tst kademesinde belirliyoruz.
Sosyolojiyi iyi okuyan, ihtiyaglarin hangi yone evrilecegine dair
fikri olan tasarimcilarla ¢aliglyoruz. Arada hicbir kesinti olmadan
ve hicbir ek yapllmadan, tasarim ekranindan drtine giden sure-
ce hakimiz. Dolayislyla bilgisayarda tasarladidimizia makineden
¢tkan Urun arasinda fark yok. Bu énemli bir gug...”

MOBILYA SEKTORUNDE FAALIYET GOSTEREN BiR
MARKA OLARAK BiR iLK GERCEKLESTIREREK
HAVAYOLU SEKTORUNE FARKLI BiR BAKIS

ACISI KAZANDIRDINIZ. UCAK KOLTUKLARINI
URETMENIZIN YANI SIRA, MOBILYA
FABRIKASINDA UCAK URETTINIZ VE MOBILYA
SIRKETINDEN COK DAHA OTEYE GECTINIZ. BU
DEGISIM NASIL BiR VIZYONLA GERCEKLESIYOR?
“Gelecedi tahmin etme kabiliyeti diyelim. 1982 yilinda yazimis
olan Robert Hughes'in ‘The Shock of the New Art And The Cen-
tury Of Charge’ kitabi hayatimi degistirdi. Bu kitap, 1960 ile 1990
arasinda her 10 yilda dinyada sosyo-klilttrel, sosyo-politik,
sosyo-ekonomik neler yasandigini ve bunun sanata, mimariye,
heykele ve resme yansimasinin nasil gergeklestigini anlatiyor.
Eger sanatcly! iyi takip etmeyi bilirseniz, yani sanati, sosyolojiyi
iyi okumay! bilirseniz o zaman neler olabilecegini tahmin ede-
biliyorsunuz.”

MOBILYA SEKTORUNDE HER ZAMAN FARKLI
KONSEPTLER KESFETMEYI SEVIYORSUNUZ. SIMDI
VEYA GELECEKTE YAPMAYI PLANLADIGINIZ
PROJELERINIZ VAR MIDIR?

“Ofis mobilyalari sektdriinde Sanayi ve Teknoloji Bakanlidi ta-
rafindan akredite edilen Tlrkiye'nin belgelendiriimis ik Ar-Ge

interview <roportaj 9

stakeholders of the Office 21 Research Project, led by the German
Fraunhofer Institute. We have the opportunity to discuss how the
change in business culture reflect on business tools and space design
and share our knowledge and experience in various countries of
the world. Our primary feature that distinguishes us from our
competitors is "making efforts to read present conditions well".
We thoroughly analyze the needs and employ technology well. In
production, we do not dwell on industry 4.0 and combine automation
and technology with craftsmanship. We possess a strong sense of
perception. By following sociological and human values, we are
able to predict the potential needs in advance. We usually identify
design problems as the top management of our company. We work
with designers who have a good grasp of sociology with ideas on
what needs will evolve into. We control the process from the design
screen to the product, so the process is seamless and without any
interruptions. This way we ensure that the product we design on
the computer and the product that comes out of the machine are
the same. This is a significant strength..."

AS ABRAND OPERATING IN THE FURNITURE INDUSTRY,
YOU INTRODUCED A DIFFERENT PERSPECTIVE TO
AIRLINE INDUSTRY BY BREAKING NEW GROUND.
NEXT TO PRODUCING AIRCRAFT SEATS, YOU ALSO
MANUFACTURED AIRCRAFT IN THE FURNITURE
FACTORY, GOING FAR BEYOND A FURNITURE COMPANY.
WHAT IS THE VISION DOES THAT ENABLES SUCH A
TRANSFORMATION?

“Let's say the ability to predict the future. Robert Hughes' book
"The Shock of the New Art And The Century Of Charge" written in
1982, changed my life. This book is about the global sociocultural,
sociopolitical and socioeconomic experiences in every decade
between 1960 and 1990 and how these reflected on art, architecture,
sculpture and painting. If you know how to follow an artist well,
that is, if you know how to read the art and sociology well, then you
can make a guess on what will happen."

YOU LIKE TO EXPLORE DIFFERENT CONCEPTS IN THE
FURNITURE INDUSTRY ALL THE TIME. DO YOU HAVE
ANY PROJECTSAT THE MOMENT OR FOR THE FUTURE?
"Turkey's first certified R&D center in the office furniture industry

120g Bunds / zeveay]|
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merkezi bize ait. Ar-Ge yatirmlar konusunda Avrupa standardini
halihazirda yakalamig bulunuyoruz. Gelecek yillarda amacimiz
bu yatinmlar daha da arttirmak. Zaten ciromuzun ytizde 10’unu
aktaryoruz, ama bu orani en az 15 puana taglyacagiz. lleri ma-
kine teknolojileri bizim igin sart. Bu makineleri ya bazi sartlara ve
sinirlamalara tabi olarak duinyadaki birkag tedarikgiden alirsiniz
ya da kendiniz geligtirirsiniz. Biz teknolojinin sinirlarini zorlamayi
seviyoruz. O ylizden kendimiz gelistiriyoruz. Hem yaziimi gelis-
tiriyor hem makineleri Uretiyor hem de bu makineleri kullanabi-
lecek insan kaynagini yetistiriyoruz.

Teknoloji tretme kabiliyetine sahip oldugumuz i¢in de inovatif
ve 6ncu bir markayiz. Bu vizyonla ortaya koydugumuz trin ve
galismalarin, Turkiye'de guzel seyler yapildigini gostermesi ba-
kimindan énemli olduguna inaniyoruz. Tasarimlarimizi hayata
gegirirken beklenti ve intiyaglara, 6zellikle de insana dokunmaya
galiglyoruz. Dunya piyasalarinda sektérin rekabet glicinun en
yogun oldugu pazarlarda var olmamizin en buyuk sebebi de bu
insan ve bilim odakl yaklagimimiz.”

PANDEMI SURECINDE URETIMINIZ, YURT iCi
SATISINIZ VE IHRACATINIZLA ILGILI NE GiBI
DEGISIMLER OLDU? SURECI DEGERLENDIREREK
2021 YILI ONGORUNUZU PAYLASABILIR MISINiZ?
“Biz Nurus'ta ‘i tedarik’ prensipleri ile calisiyoruz. Aksesuar ve
levha, kaplama gibi girdiler haricinde neredeyse her seyi Ureti-
yoruz. Dogal ahsap, panel mobilya, metalden mamul mobilya-
lar ve pargalari, koltuk pargalari, d6seme ve hatta talagl imalat
blinyemizde yapiliyor. Bu da bizi ¢ok giglu kiliyor. Ham mad-
de tedarikgilerimizin de destegiyle 2020'yi iyi gecirdik. 2021’in
tlkemiz igin bir sigrama yili olacagini distintyorum. Ozellikle
sektdrimdiztin hizla gelisecedi kanaatindeyim. Evden ¢alisma
sureciyle birlikte online magazamizin satiglar oldukga artti. Ku-
rumsal sirketler, calisanlarina evde rahat galisabilmeleri icin ¢a-
lisma koltuklarini ve ¢alisma masalarini bizden almayi tercih etti.
Daha ¢ok ofis drtinlerinden olugan trtiin gamimizi eve yonelttik
ve yeni Urunlerimizin tasanmlarini tamamlayip satisa sunduk.
2021 yilinda online magazamizin satiglarinin daha da artacagini

that is accredited by Turkish Ministry of Industry and Technology,
belongs to us. We are already up to par with the European standard
for R&D investments. Our goal for the coming years is to further
increase these investments. We already allocate 10 percent of our
turnover for investing but we will increase this rate to a minimum
of 15 percent. Advanced machine technologies are a must for us.
You either purchase these machines from a few suppliers around
the world which are subject to certain requlations and restrictions
or you develop them yourself. We love to push technology's limits.
That's why we develop it ourselves. We both develop software,
manufacture the machines and train human resources who can
operate these machines. Having the ability to produce technology
makes us an innovative and pioneering brand. We believe the
products and operations we make with this vision, are important to
demonstrate that good things are made in Turkey. We work towards
catering to expectations and needs, especially touching people when
realizing our designs. This human and science-oriented approach
is mainly why we exist where sectoral competition is at its highest
in the global markets."

WHAT KIND OF CHANGES HAVE OCCURRED IN YOUR
PRODUCTION, DOMESTIC SALES AND EXPORTS DURING
THE PANDEMIC? CAN YOU SHARE YOUR PREDICTIONS
FOR 2021 BASED ON YOUR TAKE ON THE CURRENT
PERIOD?

"At Nurus, we operate abiding by the “internal supply" principles.
We produce almost everything except accessories and inputs such
as plates and covers. Natural wood, panel furniture, furniture and
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On goruyoruz. Buradaki drtin gamini arttiracagiz. Pandemi su-
recinde Korona virlisle mucadele kapsaminda saglik ¢alisan-
larina virdistiin bulagsma riskini ortadan kaldiran Covid-19 Test
Kabini'ni tim saglik calisanlarina ve insanlara armagan ettik.
Bir Uiniteyle gtinde 300 - 500 arasinda test, gtivenle ve suratle
yapilabiliyor. il Saglik Muiduirligu koordinasyonlugunda kabin-
lerin birinin Eskisehir'de, 12'sinin Ankara’da ve iki tanesinin de
istanbul’da olmak tizere farkli hastanelere kurulumunu gergek-
lestirdik. Bu kabinlerin tim Uuretim verilerini de ‘agik kaynak’
olarak da paylastik. Bu proje bizim icin bir ‘Vefa Projesi'dir.”

SIZCE OFIS MOBILYALARI SEKTORUNDE NE GiBI
DEGISIMLER OLACAK?

“Degisen calisma sekilleriyle ofis yapilari da degisti. Esnek
calisma modellerinin uygulanmasiyla mekanlar da mobiliteye
imkan veren, esnek galisma sekillerini destekleyen, dolayisiyla
teknolojiyi, akilli mobilyalar barindiran, sosyallesmeye ve iyi ol-
ma haline dnem veren yapilar haline gelecek. istanbul Levent'te
bulunan Han Spaces bunun en gtizel 6rneklerinden biri. Tasa-
rmi teknolojiyle harmanlayarak insani odagina alan yapisiyla
hem calismak igin hem de paylasmak igin alanlar barindiryor.
Dijital donustimtin 2021 yilinda ofis tasarimlarini da buytik 6l-
cekte etkileyecegdini gorecegiz. Uzaktan toplantilarin ve mobil
galisan sayisinin artacag), bir odayi ve hatta mobilyanin da re-
zerve edilebilecegi teknolojiler kullanilacagi icin tim sirketler
de zorunlu olarak bu dijital dontistimu gergeklestirmek ve bunu
ofis tasarimlarina yansitmak durumunda kalacak. 2021'de ofis
tasarimlarinda daha saglikli malzemeleri, antibakteriyel ve an-
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parts made of metal, seat parts, upholstery and even machining
are carried out within our company. This makes us very powerful.
We had a good 2020 thanks to the support from our raw material
suppliers. I think 2021 will be a year of leap for our country, Turkey.
I especially have faith that our industry will also develop rapidly.
As working from home has become prevalent, the sales of our
online store have increased considerably. Corporate companies
have preferred to purchase office chairs and desks from us so their
employees can comfortably work from home. Our product range
mainly consisted of office products so we focused more on home
furniture and upon completing the designs of our new products, we
offered them for sale. We anticipate that the sales of our online store
will increase even more in 2021. We will expand the product range
here. During the pandemic, we presented the 'Covid-19 Test Booth'
that eliminates the risk of infection to all healthcare professionals
and people as part of the fight against the coronavirus. 300 to 500
tests per day can be made safely and quickly in one booth. Under
the coordination of the Local Health Authority, we installed booths
in various hospitals, one in Eskisehir, twelve in Ankara and two
in Istanbul. We also shared all production data of these booths as
'open source'. This project is a "Duty of Loyalty Project" for us."

IN YOUR OPINION, WHAT KIND OF CHANGES WILL THE
OFFICE FURNITURE INDUSTRY GO THROUGH?

“Offices have also changed with the changing working styles. With
the implementation of flexible work arrangements, office spaces
will have to allow mobility and support flexible working styles. For
this purpose, they will need to use technology and smart furniture
with regard to socialization and well-being. Han Spaces located in
Levent, Istanbul is a paragon of this kind of space. By combining
design with technology and focusing on people, it contains spaces
for both working and sharing. We will see that digital transformation
will substantially influence office designs in 2021. Number of remote
meetings and employees working online will rise, technology where
one can reserve a room and even the furniture will be employed so
all companies will have to go through this digital transformation
and project this on their office designs. In 2021, main discussion
topics in office designs will be healthier materials, antibacterial

37
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tiviral kumaglari veya ytzeyleri de daha cok konusacagiz. Yeni
normlara uygun tasarlanmig alanlar én planda olacak.”

ULKEMIZDE MOBILYA VE MOBILYA
AKSESUARLARI SEKTORUNUN GELECEGI
HAKKINDAKI GORUSLERINiZi ALABILIR MIYiZ?
“Mobilya aksesuarlari sektdrimuzu buyuk bir begeni ve takdirle
izliyorum. Ancak sektdriin cok daha fazla yatinm yapmasi ge-
rekiyor. Mobilya ihracati ve talebinin artma suratini yakalamali-
siniz. Ozellikle bitmis Urtintin kalitesi sizlerin katkilariyla ortaya
cikiyor. Kapak mentesesi duizgtin ¢alismayan dolabi, altindan
yapsaniz neye yarar? Bu nedenle sektérin daha fazla Ar-Ge,
daha fazla Ur-Gr faaliyeti yapmasi sart. Aksesuar sektortintin
ihracat rakamlarini ok énemsiyorum, ancak dikkat edilmesi
gereken konulardan biri, ic pazar dengelerini de ¢ok iyi koru-
mak. Dimyat'a pirince giderken evdeki bulgurdan olmayalim!
Yeni getirilen ve getirilecek politikalarla yabancilarin tlkemizde-
ki yatinmlari destekleniyor. Gumrtik duvarlarini ¢ok yukseltirsek
ki haddinden fazla ytiksek, mutlaka burada yatinm yapacak-
lardir. Bu yatinmlari tlkemize kazandirirken siz kiymetli sanayi-
cilerimize kaybettiriimemeli. Bu nedenle hep uzaga bakmanizi
Oneriyorum. Bir diger ¢ok énemli husus ‘fikri mulkiyet haklari’.

Ulkemizin insan kaynagi ve egitim seviyesi, mobilya aksesu-
arlari konusunda ¢ok ileri diizeyde muhendislik ve tasarm
yapabilecek kabiliyet ve degerde. Bu konuya gok énem ver-
meliyiz. Zira simdiye kadar kuguk oldugu icin bizi rakip goér-
meyen Ulkeler, artik bizim de bu yarista oldugumuzu biliyorlar.
Maalesef 6nde giden uluslararasi markalarin drtinlerinin gok
benzerlerini pazarda géruyorum. Bunu engellememiz lazim...
Hem sektérun geligsimi hem de tlke imajmiz igin bu olmazsa
olmaz. Mobilya ve aksesuar reticileri ile ham madde tedarik-
Gileri, hepimiz ayni gemideyiz. Birimiz hepimiz, hepimiz birimiz
icin calismaliyiz. Evlatlarmiza, torunlarimiza bunu borcluyuz.
Bu vesile ile hepinizi sayg ile selamliyor, MAKSDER Ailesi’'ne
basarilar diliyorum. Cok tesekkurler...”

*
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and antiviral fabrics or surfaces. Spaces designed in conformity
with the new norms will be at the forefront."

CAN YOU SHARE YOUR VIEWS ON THE FUTURE OF
THE FURNITURE AND FURNITURE ACCESSORIES
INDUSTRIES IN TURKEY?

“I follow Turkish furniture accessories industry with great
admiration and appreciation. However, the industry needs to invest
a lot more. You must catch up with the growth pace of furniture
exports and demand. Especially the quality of the finished product
is based on your contributions. What is the good of it if you make
a golden cabinet without door hinges that function properly? For
this reason, the industry needs to carry out more R&D and P&D
activities. I consider the export figures of the accessories industry to
be very important, but maintaining domestic market equilibrium is
an issues that requires attention. We should not go farther and fare
worse! Foreign investments in Turkey are subsidized with current
and future policies. If we raise the customs walls too high, which are
already too high, they will definitely invest here. You, our valuable
industrialists should not lose with these investments brought to
our country. That's why I call for you to look further at all times.
Another vital issue is 'intellectual property rights'. With its human
resources and educational level, Turkey is valuable and is capable
of very advanced engineering and design in furniture accessories.

We must place special emphasis on this issue because countries that
did not consider us competitors since the industry was small, today
know that we are also in this race. Unfortunately, I see products
very similar to the products of leading international brands in the
market. We must inhibit this. .. This is a must for both the industry's
development and Turkey's image. As furniture and accessory
manufacturers and raw material suppliers, we are all in the same
boat. We must work as one for all, all for one. We owe this to our
children and grandchildren. I would like to take this opportunity
to salute you all and wish success to MAKSDER Family. Thank
you so much..."
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DUNYA GAZETESI YAZARLARI

MAKSDER UYELERIYLE BULUSTU

Diinya Newspaper Writers Met with MAKSDER Members

Pandemi nedeniyle Zoom toplantilarinda bir
araya gelen MAKSDER Yonetimi, tiyelerini
Diinya Gazetesi yazarlariyla bir araya getirdi.

®

Unya Gazetesi'nin 6nemli yazar ve ekonomistlerinden Hakan

Glldag, Rustu Bozkurt ve Vahap Munyar, genis katilimli

cevrimici bir toplantida MAKSDER Uyeleri ile bir araya gel-

di. Sektor énderlerinden Mobilya Dernekleri Federasyonu
MOSFED Bagkani Ahmet Glileg, istanbul Demir ve Demir Digi
Metaller ihracatgilar Birligi IDDMIB Bagkani Tahsin Oztiryaki, Ofis
Mobilyalan Sanayi ve isadamlari Dernedi OMSIAD Bagkani Ercan
Ata ve Silivri Sanayici ve isadamlari Dernegi SIAD Baskani Hakan
Kocabag'in da katildigi toplantida mobilya ve mobilya aksesuarlari
sektorunun rakamsal verileri Uzerinden degerlendirme yapildi ve
sorunlar hakkinda da konusuldu.

A
S

A

Prominent writers and economists of Diinya Newspaper Hakan
Giildag, Riistii Bozkurt and Vahap Munyar met with MAKSDER
members in a widely participated online meeting. Industry leaders
Furniture Associations Federation MOSFED President Ahmet
Giileg, Istanbul Ferrous and Non-Ferrous Metals Exporters'
Association IDDMIB President Tahsin Oztiryaki, Office Furniture
Industry and Businessmen Association OMSIAD President Ercan
Ata and Silivri Industrialists and Businessmen Association SIAD
President Hakan Kocabas also attended the meeting where
numerical data of furniture and furniture accessories industry
was evaluated and issues were discussed.

MAKSDER Administration that holds
meeting via Zoom due to the pandemic,
brought association members together with
Diinya newspaper writers.
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TRADE 365 ICIN DESTEK CAGRISI

Etkinlikte konusan IDDMIB Baskani Tahsin Oztiryaki, sektériin
kalite sorununu astigini, ticarette mantikli hareket ederek itha-
latin 6nundn kesilebilece@ine isaret etti ve sunlan sdyledi: “47
firmanin katiimi ile 3. Ur-Ge galismasini baglattik. Sanal ticareti
kolaylastiracak Trade 365 sapkasl altinda tum uyelerimizin yi-
lin 365 glinlinde calismasini sadlayabilecediz. Onlimtizdeki
dénemde dijital altyapisi olmayan firmalar sikinti yasayacaktir.
Bu projemiz igin desteklerinizi bekliyor tegekkur ediyorum.” is-
tanbul Mobilya, Kagit ve Orman Urtinleri Ihracatcilan Birligi ve
MOSFED Bagkani Ahmet Giileg ise konusmasinda 700 milyar
dolar civarinda olan dunya mobilya pazarinda, Ttirk mobilya
sektordnun bu pazardaki payini ylizde 2'ye gikardigini séyledi.
Glileg, “2009'da payimiz ylizde 1 dolayindaydi ve diinya sira-
lamasinda 23'tincu siradaydik, 8'inci siraya yukseldik. Dunya
mobilya pazarindaki payimizi ylzde 3’e ¢ikarmayi hedefliyoruz.
12 bin mobilya Ureticisi 200 Ulkeye ihracat yapiyor. En buydgu-
ntin rakami, 50 milyon dolar. Olgegimizi blytitmemiz ve kendi
icimizdeki rekabeti yukarlya tagimamiz gerekiyor. Hedefimiz,
ilk olarak en buyuk eksikligimiz olan mobilya sektdrtine ait bir
fuar yerini olugturmak. 260 bin metrekarelik bir alanda hizmet
sunmak istiyoruz. Sizlerin tecriibelerinden destek almak istiyor,
hepinize tesekkur ediyorum.” dedi.

OMSIAD Bagkani Ercan Ata, ham maddede gogdu Urtindin yurt
icinde uretildigini, béylelikle ithalatin dusurdldugunu belirterek
en 6nemli sorunun lojistik olduguna isaret etti ve toplantiyr du-
zenleyen MAKSDER Yénetimi'ne tesekkur etti. Toplantinin so-
nunda tekrar s6z alan MAKSDER Baskani Aliosman Mert6z,
pandeminin basladidi ilk gunlerden itibaren fabrikalarin treti-
minin 7/24 sdrddgunu belirterek, “Biz fabrikalari kapatmadik,
ayagmizi gazdan gekmedik. Tabiri caizse ‘nébetci eczane’ gibi
calistik, caliglyoruz. 2021'de ihracatimiz artacak. Bunun isaret-
lerini mobilya sektdrinde gorduk. Sektdrdmuzdeki sirketlerin
blyuk bdlimu igin 2021°de ytizde 20'lik ciro artisi dngdriyo-
rum. Bu yil da ayagmizi gazdan ¢ekmeyelim. Ar-Ge'ye, yatiri-
ma devam edelim.” diyerek tum uyelere ve misafir katilimcilara
tesekkur etti.

CALL FOR SUPPORT FOR TRADE 365

Speaking at the event, IDDMIB President Tahsin Oztiryaki pointed
out that the industry has overcome the quality problem and imports
can be cut through logical action in trade, saying: “We initiated the
3rd Ur-Ge (Product Development) operation with participation of
47 companies. Under Trade 365 to facilitate virtual trade, we will
be able to ensure that all our members operate 365 days a year. In
the upcoming period, companies without a digital infrastructure
will face difficulties. T expect your support to this project. Thank
you." Istanbul Furniture, Paper and Forest Products Exporters'
Association and MOSFED President Ahmet Glile¢ marked in his
speech that Turkish furniture industry has increased its marker
share to 2 percent in the world furniture market, which has a
volume of around 700 billion dollars. Giile¢ said, "Our share was
around 1 percent in 2009 and we were in 23rd place in world
ranking; now we have risen to the 8th place. We aim to increase
our share in world furniture market to 3 percent. 12 thousand
furniture manufacturers export to 200 countries. The volume of
the largest company is 50 million dollars. We need to scale-up and
raise the competition among us to a higher level. Our goal is to
establish a fairground for the furniture industry which is now a dire
requirement. We wish to offer services in an area of 260 thousand
square meters. I would like to learn from your experiences and
thank you all.” OMSIAD President Ercan Ata stated that most raw
materials are produced domestically, thus imports are reduced,
pointing out that the most important problem is logistics and
thanked MAKSDER Administration for organizing the meeting.
MAKSDER President Aliosman Mert6z who spoke also at the end
of the meeting, stated that the factories has continued to make
production 24/7 since the early days of the pandemic and said, “We
did not close the factories, we did not take our feet off the gas. We
worked like a 'pharmacy on duty', so to speak. Our exports will
increase in 2021; we have seen the signs in the furniture industry.
I anticipate a 20 percent turnover increase in 2021 for the majority
of companies in our industry. This year, let's not take our feet off
the gas. Let's continue investing in R&D." After his speech, Mert6z
thanked all members and guest participants.
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MAKSDER, ULUSAL VE YEREL MEDYADA

ADINDAN SOZ ETTIRIYOR

MAKSDER Makes an Impression In National and Local Media

Medyanin giictinii arkasina alarak tiyelerinin
sorunlarini giindeme tasiyan MAKSDER
Yo6netimi, sirasiyla Radyo Modoko ve Diinya
Gazetesi'nde sektorii masaya yatirdi.

®

ecrubeli gazeteci ve TV sunucusu Can Karadut’'un Radyo
Modoko’daki “Sektdrun Sesi” programina konuk olan MAK-
SDER Bagkani Aliosman Mertdz, genel itibariyla sektérdin
tablosunu cizdi. Mobilya aksesuar sanayicilerinin dnemine
ve pandeminin etkilerine dair yapilan séyleside Baskan Mert6z,
dernegin kurulusu, Uye profili ve yaptiklan galismalara deginerek
su sozleri ifade etti: “MAKSDER, 2008 yilinda benim de dahil
oldugum 11 kurucu Uyemiz tarafindan kuruldu. Geldigimiz nok-
tada 65 tane ¢ok degerli sanayici Uyemiz var. Turkiye'nin cesitli
bdlgelerine yayilmig, dlkenin ilk ve tek mobilya aksesuar sanayi-
cileri dermegiyiz. Bir mobilyanin olmazsa olmazlarini tretiyoruz.
Yani kenar bandi, ray, mentese, mobilya baglanti elemanlari,

MAKSDER Chairman Aliosman Mertéz was a guest on the
"Voice of the Industry" show hosted by experienced journalist and
TV presenter Can Karadut on Radio Modoko where he drew an
outline of the industry. In the interview where the importance of
furniture accessories industrialists and the effects of the pandemic
were discussed, Chairman Mert6z stated the following, referring to
association's foundation, its member profile and their operations:
“MAKSDER was founded in 2008 by 11 founding members, including
me. At this point, we have 65 valuable industrialist members. We
are the first and only association in furniture accessories industry in
Turkey, in various regions of the country. We produce the essentials
of a furniture. In other words, we are a giant industry that produces

With the support of the media, MAKSDER
management brings up the problems facing
its members to the agenda and recently
discussed the industry on Radio Modoko and
Diinya newspaper, respectively.
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teker, vida, zmba teli, kabara, gekmece kulplari ve mobilya
yapistiricilar gibi 10 binin Ustinde trun dreten dev bir sektdruz.
Mobilya aksesuarlari sektdru olarak 1,8 milyar dolar ihracatimiz
var. Turk mobilya sektérd, 2020 yilini 3,5 milyar dolar hacimle ka-
pattl. Ttrkiye ihracatinin kilogram fiyati, yaklasik 1,25 dolar. Buna
karsin mobilya aksesuarlarinin ortalama ihracat kilogram fiyat
ise 4 dolar. Buradan ¢ikan sonuca bakarak katma degeri ytiksek,
inovatif drunlerin uretildigi, ihracat ve emek dostu, dig ticaret
fazlasi veren bir sektériiz. Ihracat noktasinda gaba gésterirken
bizim igin olmazsa olmaz konu ise i¢ piyasadaki musterilerimiz.
Bugtin bu kadar ihracat yapar noktaya geldiysek i¢ piyasadaki
Ureticilerimizin katkilari, onlardan edindigimiz pazar tecrtibesi
sayesindedir. Genel anlamda baktigimiz zaman Modoko gok ¢zel
bir yapl. Zannediyorum 300’e yakin firmanin showroomlarinin
oldugu, agik hava AVM'si gibi bir yap... Dinyada bircok mobilya
saticisinin, reticinin gelip izledigi drnek bir kompleks. 40 yili agkin
bir stiredir istanbul’dan Turkiye'ye, hatta diinyaya agilan bu 6zel
yaplyl biz gok énemsiyoruz. Ayrica dergi galismalar ve radyo
yayiniyla her zaman ilkleri gerceklestirdi. O ylzden gecmisteki
ve bugunku yénetimleri tebrik ediyoruz.”

SEKORUMUZDE DINAMIiZM VAR!

MAKSDER Baskani Aliosman Mert¢z, basina yaptidi agiklama-
larda pandemi surecinde tyelerinin yasanan bu zorlu durumdan

_#
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more than 10 thousand products such as edge bands, rails, hinges,
furniture fittings, wheels, screws, staples, hobnails, drawer handles
and furniture adhesives. As the furniture accessories industry, our
export volume is 1.8 billion dollars. Turkish furniture industry closed
the year 2020 with a volume of 3.5 billion dollars. Turkish export
price per kilogram is around 1.25 dollars. The average export price
per kilogram of furniture accessories is 4 dollars. So we are an export
and labor friendly industry that has foreign trade surplus, we generate
high added value and produce innovative products. While we make
efforts to export, our customers in the domestic market are essential.
We have reached to this point in export thanks to the contributions
of our producers in the domestic market and market experience we
have gained from them. Generally speaking, Modoko is a very special
structure. It resembles an open-air mall with showrooms of nearly
300 companies... It is an exemplary edifice visited by numerous
furniture sellers and producers from around the world. We deem this
structure that has opened from Istanbul to Turkey and to the world,
very important. Also, we broke new grounds with our magazine and
radio broadcasts and we congratulate both the former and current
administrations for that."

DYNAMISM IN OUR INDUSTRY!
MAKSDER Chairman Aliosman Mert6z issued a statement to
the press, explaining how MAKSDER members can make this
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nasil avantaj gikarabilecegini ve alinan 6nlemleri aktardi. Mert6z
s6zlerini gOyle strddrdd: “Biliyorsunuz ilk resmi vaka aciklamasi,
11 Mart 2020'de yapildi. Sayin saglik bakanimiz ve hdkimetimi-
zin agiklamasinin yani sira, dinyadan gelen haberlerle herkes
gercekten cok ciddi bir tedirginlik ve karamsarlik igerisindeydi.
Ozellikle 15 Mart-30 Mayis arasi islerimiz, ylizde 15-20'lere kadar
dustu. Ana sanayimiz olan mobilya Ureticileri aksesuara ihtiyag
duymazsa biz ne Uretecegiz? Urettigimizi kime satacagiz? Mo-
bilya uretenler, mucbir sebep igerisine alindi. Ancak mobilya
aksesuar Uretenler, mucbir sebep diginda tutuldu. Buna ragmen
stoklarimizdaki azalmalarin éntine gecerek Ar-Ge galismalarimizi
yaptik ve Uretimlerimizi durdurmadik. Ozellikle Ar-Ge galismalari
ve pandemiyle ilgili egitimler konusunda bittin tyelerimizle ciddi
sekilde galigmalar yaptik. Maske - mesafe - hijyen konusunda
titiz dnlemler aldik. Fabrikalarimizin hemen hemen tamaminda
is guvenlik uzmanlari ve sirket doktorlarmiz galigti. Hatta bir-
cok fabrikamizda ciddi filyasyon ekipleri kuruldu. Pandemiye
ragmen mobilya sektériinde inanilmaz bir dinamizm oldugunu
gorduk. Mobilya e-satiglarinda beklenmedik bir ivme oldu. Hatta
nisan - mayis aylarinda birgok musterimiz, her sey normalmis
gibi sipariglerini gegcmeye basladilar. Bu da aslinda pandemi
sonrasi sektérde ciddi bir canlanmanin olacaginin habercisi. ..
Biz tim hazirliklanmizi yaptik. Gegtigimiz aylarda sektérde ciddi
bir ktiglilme olacagina yonelik karamsarlik varken, butin bu
gelismelere bakarak en az is yapan tiyemizin bile seneyi ylzde
15 buyuyerek kapatacagini 6ngdorduk.

DIiJiTAL ALTYAPININ ONEMI
Sektdrun sorunlar hakkindaki soruya nitelikli eleman bulma

difficult situation advantageous and the measures taken during the
pandemic. Mert6z continued as follows: “As you know, the first
official COVID-19 case was announced on March 11, 2020. People
were already seriously anxious and pessimistic upon the news from
the world before the case was announced by Turkish Minister of
Health and Turkish government. Our business declined to 15-20
percent especially between March 15th and May 30th. When our
main industry, furniture manufacturers do not need accessories, what
will we produce? To whom will we sell what we produce? Force
Majeure came into effect also applying to furniture manufacturers.
However, force majeure does not apply for furniture accessories
manufacturers. Despite this, we prevented stock shortage, continued
our R&D operations and our production. We have made serious
efforts with all of our members, particularly aimed at R&D and
pandemic training. We have taken weighty measures regarding mask -
distance - hygiene. Occupational safety experts and company doctors
worked in almost all of our factories. In fact, contact tracing (filiation)
teams were formed in many of our factories. We have observed an
incredible dynamism in the furniture industry despite the pandemic.
An unexpected acceleration has occurred in furniture e-sales. As a
matter of fact, many of our customers started to place orders even in
April and May as if everything was normal. This is in fact a harbinger
of a significant pickup in the industry after the pandemic... We
completed all our preparations. While pessimism was prevalent in the
industry in the past months regarding a serious downsizing, looking
at all these developments, we predicted that our members even with
the lowest operations, will close the year with a 15 percent growth.

THE IMPORTANCE OF DIGITAL INFRASTRUCTURE

Mertéz mentioned the difficulties in finding qualified personnel in
response to the question about the issues industry faces, and pointed
out that a raw material problem emerged in September - October
- November of 2020, expressing that they also experienced delays
in deliveries due to the issue of accessing raw material and the
increase in prices due to exchange rate. Underlining that the industry
continues to produce with a capacity of 80 percent in order to meet
the demand in the face of issues brought about by the pandemic,
Chairman Mertéz said, “Turkish furniture manufacturers should
rest assured. We are totally aware of our duty and responsibility as
an industry. We will continue to do our best within our power for
our industry and beloved Turkish nation. We consider this a great
obligation to our nation.” Emphasizing that furniture industry and
particularly manufacturers need to abandon old planning habits,
update their digital infrastructures and start using ERP systems for
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konusunda ciddi sikintilar yagandidi yanitini veren Mertéz, 2020
yilinin Eyltl-Ekim-Kasim aylariyla birlikte ham madde probleminin
bag gosterdigine dikkat gekerek ham maddeye ulagsma konusu
ve fiyatlardaki kur artisi nedeniyle teslimatlarda da gecikmeler
yasadiklarini dile getirdi. Pandemide yasanan sorunlara rag-
men gelen talebe karsilik verebilmek igin sektdrin canla bagla
calisarak ylzde 80 kapasiteyle Uretime devam ettiginin altini
cizen Bagkan Mertdz, “Mobilya dreticilerimizin i¢i rahat olsun.
Biz gercekten sektér olarak gdrevimizin, sorumlulugumuzun
bilincindeyiz. Elimizden gelenin en iyisini sektérimuz igin, aziz
milletimiz i¢in yapmaya devam edecegiz. Bunu 6nemli bir millf
sorumluluk olarak kabul ediyoruz.” dedi.

Mobilya sektortintin, ézellikle ureticilerin planlamada eski alig-
kanliklari birakarak dijital altyapilarini gtincellemeleri ve ERP sis-
temi ile galigmalarinin gerekliligine vurgu yapan Bagkan Mertoz,
soOzlerini sOyle surdurdu: “Mobilya dreticilerimiz, ciddi anlamda
planlama yapip, en az iki ay sonra ihtiyaglari olacak 6ngoru si-
parisini bizlere gegmeleri gerekiyor ki biz de kendimizi ona gére
planlayalim. Pandemiyle birlikte artik yeni bir diinya ve hayatin
yeni gercekleri var. Eski aligkanliklarin birakilmasi gerekiyor.” Son
olarak Turkiye'nin mobilya aksesuarlari sektdru diinya siralama-
sinda besinci oldugunu hatirlatan Baskan Aliosman Mertéz, “Bu,
hepimizin igin blytik bir gurur. Ayrica bu faydali program icin
ve bizi konuk ettiginizden dolayi size, Modoko ydnetim Kurulu
Bagkani Koray Galigkan ve ekibine ¢ok tesekkr ediyor, basarilar
diliyorum.” diyerek konugmasini noktaladi.

DUNYA GAZETESI iLE GORUSME

Radyo programinin ardindan dermnegin énceki baskanlarindan
Munis Tezbasaran ile birlikte Dlinya Gazetesi Genel Koordinatérd
Vahap Munyar ve Imtiyaz Sahibi Hakan Gildag ile gériigen MAK-
SDER Bagkani Aliosman Mertdz, 1970’lerden bu yana sektérin
gelisimini anlatti. Deneyimli gazeteci Vahap Munyar ise gorus-
meye iliskin sunlar aktardi: “MAKSDER'in degerli ydneticileri,
sektordn gegmisten bugune gelisimini ve ihracatta geldigi yeri
anlatti. Agikcasl hem sektor hem de kamuoyu icin cok faydali
bilgiler almis olduk.” Gérligmede ayrica mobilya aksesuari ihra-
catinin ytizde 55’inin AB Ulkelerine yapildigina, bunun uretim ve
Ar-Ge gtictinden kaynaklandigina da dikkat gekildi.

Toplantida mobilya sektértiyle hammadde temininden kaynak-
lanan sorunlardan da s6z edildi. Baskan Mertoz, gérliismenin
ardindan yaptigi genel degerlendirmede sektdr Ureticilerini derin-
den etkileyen malzeme fiyatlar artiglarina yénelik ¢6zim sunmak
adina su sorulari dile getirdi: “Birincisi, ham madde ve ara mal
ithalatinda birlesip toplu alim gdcunu kullanarak, fiyatlar asagi
gekmek mumkiin olamaz mi?” ve “ikincisi de kritik ara mallarin
lilkemizde Uretimi igin Turkiye’nin otomobilinde oldugu gibi gtic
birligi yapilamaz mi?
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their operations, Chairman Mert6z continued as follows: “Turkish
furniture manufacturers need to make serious planning and place
their orders at least two months in advance, by predicting the future
demand so we can plan accordingly. With the pandemic, there is a
new world and new facts. Old habits must be abandoned." Reminding
that Turkish furniture accessories industry ranks fifth in the world,
Aliosman Mertéz ended his words as follows, "We are all very proud.
T'would also like to thank you, Modoko Chairman of the Board Koray
Caliskan and his team for this helpful show and for having us. We
wish you success."

INTERVIEW WITH DUNYA NEWSPAPER

After the radio show, MAKSDER Chairman Aliosman Mertoz
gathered with Diinya Newspaper General Coordinator Vahap
Munyar and newspaper's grant holder Hakan Gtildag together with
former association chairman Munis Tezbasaran to discuss industry's
progress since 1970s. Experienced journalist Vahap Munyar said the
following on the meeting: “The distinguished directors of MAKSDER
explained industry's progress from past to our day and its place in
exports. Frankly, we have learned very useful information for both the
industry and the public." During the meeting, it was also noted that
55 percent of furniture accessories exports are made to EU countries
which is due to strong production and R&D. Issues resulting from
raw material supply in the furniture industry were also mentioned at
the meeting. In his general assessment after the meeting, Chairman
Mertéz posed the following questions to offer a solution for high
material price increases which deeply affect the manufacturers in the
industry: “Firstly, is it not possible to bring down prices by uniting
to purchase raw material and intermediate goods for imports and
using mass purchasing power? Secondly, can we not unite forces
for production of critical intermediate goods in Turkey as we did for
Turkish automobile?”
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SIRKETLER PANDEMIYE KARSI SURDURULEBILIR

ONLEMLER ALIYOR MU?

Do Companies Take Sustainable Measures against the Pandemic?

Korona virtis ile ilgili sirketlerin aldig1
onlemler incelendi. Arastirmanin
sonuclarina gore sirketlerin yiizde 51’inde
salgin ile miicadeleye yonelik is stirekliligi
plani bulunmuyor.

C

Uresel olarak isletmeleri etkilemeye baslayan bir siber saldiri,
deprem, sel, firtina veya salginlarin da aralarinda bulundugu
felaketlerle karsl karglya kaldiginda hayata gegirilecek bir
“is surekliligi plani”, sirketlerin ve kuruluslarin bu durumdan
en az sekilde etkilenmesine yardimci oluyor. Caliganlar, pandemi
gibi kriz durumlarinda durumu izlemesi, degerlendirmesi ve
onemli bulgulari paylasmasi igin en fazla isverenlerine gtiveniyor.
Dunyaca unld arastirma kurulusu Mercer’in yerylzu genelinde
gercgeklestirdigi kapsamli galismanin sonuglarina gore ise sirket-
lerin ytizde 27,2’sinin herhangi bir is surekliligi plani bulunmuyor.

*

A "business continuity plan" is carried into effect when disasters
including cyber attacks, earthquakes, floods, storms or pandemics
that affect businesses globally, occur and this enables companies
and organizations to go through these phases relatively easily.
Employees rely most upon their employers to monitor, evaluate and
share important findings in crisis situations such as a pandemic.

According to the results of the comprehensive study carried out by
the globally known research organization Mercer, 27.2 percent of
companies do not have any business continuity plans. 24 percent of
companies state that they are currently devising a plan. While it can
be seen that working from home or remotely will continue to be an

The measures companies have taken against ———
the Coronavirus were analyzed and according
to the results of the research, 51 percent of the
companies do not have a business continuity
plan aimed at the fight against pandemic.




Sirketlerin yuzde 24’0, su an bir plan hazirlama asamasinda
oldugunu belirtiyor. Evden veya uzaktan ¢aligma uygulamasinin
sirketler icin 6Gnemli bir husus olmaya devam edecegi gorulurken,
sirketlerin yuzde 42'si galisanlarini, 6zellikle virtsten etkilenen
alanlarda uzaktan galismaya tesvik ediyor. Sirketlerin ytizde 92
gibi ezici bir gogunlugu ofisin kapanmasi durumunda evden
calismanin tercih ettikleri segcenek oldugunu ifade ediyor.

DUNYADAKI SON DURUM NE?

Dinyadaki birgok bytik sirket mevcut durumu Dunya Saglik
Orgutu ve vyerel ydnetime danisarak izlerken, calisanlar ve
ailelerini viristen etkilenen bélgelerden tahliye etme olasiligina
kargl ihtiyath davraniyor. Tahliye durumunda ankete katilan
sirketlerin ytizde 63,4'U, ¢alisanlarin sirket icindeki gérevine bagli
olarak degisen surelerde galisanlara 6deme yapmaya devam
edeceklerini belirtiyor. Igletmeler, mutlak olarak gerekmedigi
surece seyahatleri buyuk dlclide azaltirken, kuiresel olarak
viristin cok etkili oldugu alanlarda seyahatleri yasaklamaya
agirlik veriyor. Yakin zaman once virtisin gok etkiledigi bolgelere
seyahat eden galiganlarin bir stre boyunca tecritte kalmasini
ve bu sdre zarfinda evden calismasini zorunlu hale getiren
sirketlerin yuze 80'i karantina suresince calisanlarina 6deme
yapmaya devam ediyor. Bu durum, sirketlerin galisanlarinin
saghg ve emniyetini saglamaya galistigini bir kez daha gozler
onune seriyor.

actuality < giincel @

important issue for companies, 42 percent of companies encourage
their employees to work remotely, especially in areas affected by
the virus. An overwhelming 92 percent of companies state that
working from home is their preferred option if the offices close.

HOW IS THE CURRENT SITUATION AROUND

THE WORLD?

Many large companies around the world, while monitoring the
current situation by consulting with the World Health Organization
and local government, are wary of the possibility of evacuating
employees and their families from areas dffected by the virus.
63.4 percent of the companies surveyed state that in the event
of evacuation, they will continue to pay employees for varying
periods of time depending on their position in the company. While
businesses have drastically reduced business trips unless absolutely
necessary, they focus on banning travel to areas highly affected by
the virus around the globe.

80 percent of companies that have made it obligatory for their
employees who have recently traveled to areas highly affected by
the virus, to remain in isolation for some time and to work from
home during this period, continue to pay their employees during
quarantine. This once again reveals that companies make efforts
to ensure the health and safety of their employees.

v
iLK AGIZDAN

SIRKETLER RISK ANALIZi
YAPMALI!

i 'i\h

DINGER GULEYIN (Mercer Tiirkiye CEQ’su)

'Sirketler, devlet kurumlarindan ve yerel saglik yetkilile-
rinden gelen guincel bilgileri takip ederek risk degerlen-
dirmesi yapmali. Riskin durumuna gore kuresel ve yerel
kosullari analiz ederek is surekliligi planlarini gézden
gegirmeliler. is seyahatlerini ertelemeyi degerlendirmek
de alinabilecek tedbirler arasinda. Ayrica teknolojinin
getirdigi kolayliklar sayesinde uzaktan galisma olasilik-
larni ele almakta yarar var. Bunlarin yani sira, galisan-
larin kaygilarini dinleyerek, korunma veya 6nlemeye
yonelik tavsiyelerin iletisimini yaparak bir gtiven ortami
saglamalidir. ihtiyag halinde iletisime gegilebilecek ekibi
tanimlamak ve kriz aksiyon plani hazirlamak da biytik
6nem taglyor."

v
FIRST HAND

COMPANIES SHOULD MAKE RISK
ASSESSMENT!

DINGER GULEYIN (Mercer Turkey CEQ)

“Companies should make a risk assessment by following
up-to-date information from government agencies and local
health authorities. They should review their business conti-
nuity plans by analyzing global and local conditions as risk
requires. Among measures that can be taken is to consider
delaying business trips. In addition, thanks to the conven-
ience brought about by technology, it is useful to consider
remote working possibilities. Also, an environment of trust
should be established by listening to employees' concerns
and communicating advice on protection or prevention. It is
also of great importance to define the team to be contacted
should the need arise and to devise a crisis action plan."

LY
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GELECEK DIJITAL DONUSUMLE

SEKILLENECEK

Future will Take Shape with Digital Transformation

48 TOLGA BIZEL

Kisacasi dijital dontistimiin
siirekli hale geldigi bu yenicagda
dontisiime ayak uyduramayanlar
yok olma tehlikesi ile kars1
karsiya kalacak diyebiliriz.

®

ok guglu bir dretim kapasitesine sahip olan Ttrkiye'de
dijital dontsutmdn gerekli kildigi ihtiyaglarin desteklenmesi
konusunda enddstriyel haberlesme teknolojileri buytik dnem
tasiyor. Turkiye Bilisim Dernegi (TBD) tarafindan diizenlenen
ve Turkiye'nin kamu ve 6zel sektdr bilisimi konusundaki en kap-
samli etkinlikleri olma ézelligini taglyan Kamu-BIiB'23 ve BIMY'27
Bittinlesik Etkinligi, “Yeni Normalde Dijital Déntigimdn Farki”
temaslyla hibrit olarak gerceklestirildi. Etkinlik, kuresel pazarlarda
rekabet edebilmek igin fabrikalarin hizla degisen ve kisisellesen
ihtiyaglari en hizli ve verimli sekilde kargilayabilecek dijital tiretim
bantlarini kurmasi gerektigini ortaya koyuyor. Dinya ekonomisi
Uzerinde s6z sahibi olan guclerin gelecek vizyonlarina baktigi-

Industrial communication technologies are of great importance to
promote requirements of digital transformation in Turkey which
has a strong production capacity. Turkey's most comprehensive
events in public and private sector informatics, Public-BIB'23
and BIMY'27 Integrated Event organized by Turkey Informatics
Association (TBD) was held as a hybrid with the theme "The
Difference of Digital Transformation in the New Normal”.

The event reveals that in order to compete in global markets,
factories must set up digital production lines that can meet rapidly
changing customized needs in the fastest and most efficient way.
When we look at future visions of forces which have a say over
the world economy, we see that these are countries with a high
command of science and technology, which can develop and use
new technologies consciously possessing the ability to transform

In summary, we can say that those who
cannot keep up with this new age of
continuous digital transformation, will face
the danger of extinction.



mizda, bilim ve teknolojiye hakim, yeni teknolojiler Uretebilen ve
bilingli kullanabilen, teknolojik gelismeleri toplumsal ve ekono-
mik faydaya donustirme yetene@i kazanmis Ulkeler olduklarini
gdruyoruz. Dolayislyla gunumtiz tuketicilerinin kigisellesmis trin
taleplerine cevap verebilmek icin fabrikalarin en kisa stirede
dijital déntisim sureglerini baglatmalar buiytk dnem arz ediyor.
Bu noktada yapay zeka teknolojilerinin kullaniminin artmasi da
6nemli bir gereklilik olarak yerini aliyor. Yapay zeké teknolojileri
yeni meslek gruplarinin ortaya ¢cikmasina neden oluyor. Gelecekte
Su an var olmayan sektérlerin, mesleklerin, bilim dallarinin ve
Universite bélimlerinin olacagina dair ayak seslerini bugtinden
duyabiliyoruz. Haliyle geleneksel is yapis modellerinin de bugtin
itibariyle bu evrime dahil olmasi énemli bir nokta. Bu noktada
devreye giren CC-Link teknoloijisi, dijital déntigtimcin gerekli kil-
didi ihtiyaclarin desteklenmesi konusunda buytik 6nem taslyan
enddistriyel haberlesmeyi sagliyor. Saniyede 100 megabit ile
haberlesebilen endustriyel haberlesme sistemlerinden 10 kata
kadar daha hizli olan bu yeni nesil teknoloji sayesinde, Sanayi
4.0'in gereklerini yerine getirmek gok buyuk dlctide kolaylasiyor
ve sanayicilerin rekabet guicu artiyor.

v
iLK AGIZDAN

2021 SIRKETLERIN
DiJITALLESME YILI
OLACAK

GOKHAN BULBUL (Bilisim Teknolojileri CEQ’su)

“2021 Kdresel Pazarlama Trendleri Anketi'ne gére sir-
ketlerin ylizde 70’'inden fazlasi, musterilerle kurduklari
baglarn dijital ¢6ztimlerle gtiglendiriyor. 2 bin 447 tuiketici
ve 405 sirket yoneticisinin katiimiyla gerceklestirilen
anket sonuglarina gére yoneticilerin ylzde 41’i, teknoloji
ve dijital platformlardan daha fazla yararlanarak musteri
ihtiyaglarinin daha hizli karsilanabilecegini ifade ediyor.
Ankette, Ust duizey ydneticilere 2021°de hangi alanlarin
kritik fonksiyonlari olacagi soruldugunda en gok teknoloji
ve pazarlama cevaplarinin verildigi belirlendi. Yoneticiler,
sirketlerinin ylizde 68 oraninda teknoloji, ytizde 63 oranin-
da ise dijital stratejileri ile 6n plana gikacagini duistintiyor.
isletmeler, COVID-19'un tuketici davraniglan tizerinde
yarattidi etkinin sonucu olarak pazarlama stratejilerinde
onceligi dijital pazarlamaya veriyor. Dijital pazarlama
yatinmlarina agirlik veren isletmeler, musteri sadakati
konusunda kalici avantajlar sagliyor. Yeni normalde di-
jital diinyanin dinamiklerini yakalayan ve senaryoyu iyi
okuyan sirketler kazanacak.”

technology < teknoloji @
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FIRST HAND

2021 WILL BE THE YEAR OF
DIGITALIZATION OF COMPANIES

GOKHAN BULBUL
(Bilisim Teknolojileri- Information Technologies CEQ)

"According to the 2021 Global Marketing Trends Survey,
more than 70 percent of companies strengthen their ties with
customers through digital solutions. According to the results
of the survey conducted with participation of 2447 consum-
ers and 405 company executives, 41 percent of managers
state that customer needs can be met faster by benefiting
more from the use of technology and digital platforms.
Survey revealed that most executives identified the areas
to have critical functions in 2012 as technology and mar-
keting. Executives believe that the way to distinguish their
is 68 percent through technology and 63 percent through
digital strategies. Businesses prioritize digital marketing in
their marketing strategies as a result of COVID-19's im-
pact on consumer behavior. Businesses focusing on digital
marketing investments gain lasting advantages in customer
loyalty. Companies that keep up with the dynamics of the
digital world in the new normal and those who read the
scenario thoroughly, will win."

Al

Al

technological developments into social and economic benefits.
Therefore, it is crucial for factories to start digital transformation
processes as soon as possible in order to meet the customized
product demands of today's consumers. At this point, increased
use of artificial intelligence technologies is also a substantial
requirement. Artificial intelligence technologies lead to the
emergence of new occupational groups.

Today, we can hear footsteps of industries, professions, branches
of science and university departments currently not existent.
Consequently, it is pivotal that traditional business models
should become a part of this evolution starting now. CC-Link
technology that comes into play at this point, provides industrial
communication which is of great importance in promoting the
requirements of digital transformation. Thanks to this new
generation technology, which is up to 10 times faster than industrial
communication systems which enables communicating at 100
megabits per second, fulfilling the requirements of Industry 4.0
and increasing the competitive power of industrialists.
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HAZIRLIKLI MI?

Are Your Workplaces Prepared for Outbreaks?

&8 GOKHAN 0ZDOL (Orta Dogu ve Afrika Profesyone! Is Birimleri Uzmani)
(Middle East and Africa Professional Business Units Specialist)

Viriis riskine karsi énlem
almamak is kayiplarina, maddi
sorunlara, is gilicii verimliliginin
azalmasina ve hatta can
kayiplarina neden olabilir.

C

irdis ile mucadelede korunma, tedavi kadar elzem. Calisan-

larinizi ve ziyaretgilerinizi korumanin bir numarali 6nceliginiz

Olcuide etkileyecedi asikardir. Bu nedenle salgini 6nlemek
ve/veya yayllimini kontrol altinda tutmak igin gerekli dnlemleri
almak ve korunmak gok énemlidir. Ozellikle ok sayida insanin
birbirine yakin duracak sekilde bir araya geldigi ortamlarda énlem
almak, hayati deger tasir.

KRITIK ALANLARA DIKKAT!
Bulasici hastaligi olan bir kisi, hastaligini temas ettigi ylzeyler

<
In the battle against viruses, protection is as essential as treatment.
There is no doubt that protecting your employees and visitors

should be your top priority and presence of viruses in business
spaces significantly affects your business.

Therefore, it is of utmost importance to take necessary precautions
and protect yourself to prevent an outbreak and / or keep its
spread under control. It is vital to take precautions, especially
in environments where large numbers of people gather and stay
close to one another.

ATTENTION TO CRITICAL AREAS!

A person with an infectious disease can easily transmit their
disease through surfaces they come into contact with and the air
they breathe. To prevent this, special attention should be paid
to the hygiene of surfaces such as faucets, toilets, door handles,

Failure to take precautions against virus risk
can cause job losses, financial problems,
reduced labor productivity and even loss of

life.
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ve soludugu hava ile kolayca bulastirabilir. Bunu énlemek icin
musluklar, tuvaletler, kapi kollari, sebiller, calisma ytizeyleri,
telefon ve bilgisayar gibi ylzeylerin hijyenine 6zellikle dikkat
edilmesi gerekir. Bu ytizeylerin etkili ve modern yéntemlerle
hijyenik hale getirimesi sarttir. Su an gtindemimizde olan
korona virlis gibi salginlara sebebiyet verebilecek patojenler,
Ozellikle ortak yagam alanlarindaki sik temas edilen
ylizeylerden de bulagsmaktadir. Dolayisiyla bu alanlarin hijyenini
saglamak biytik 6nem tagimaktadir. is yerleri, fabrikalar,
atolyeler, depolar, toplanti salonlari, oteller, restoranlar ve
aligveris merkezleri gibi toplu yagam alanlarinin hijyenini
saglama konusunda uzmanlagmis birgok firma hizmet veriyor.
Hastane ve sadlik kuruluslar gibi yuksek risk iceren alanlarin
temizlik ve hijyeni, hizlandinlmig hidrojen peroksit teknolojisi ile
gelistiriimis urdnler sayesinde guvenle saglanabiliyor.

water dispensers, work surfaces, phones and computers. The
hygenisation of these surfaces should be made using effective and
modern methods. Pathogens that can cause pandemics, such as the
Coronavirus that caused the current outbreak, are also transmitted
from frequently contacted surfaces, especially in common living
areas. So it is of great importance to ensure the hygiene of these
areas.

There are many companies that provide services which specialize
in ensuring the hygiene of public living spaces such as workplaces,
factories, workshops, warehouses, meeting rooms, hotels,
restaurants and shopping centers. Cleaning and hygiene of
high-risk areas such as hospitals and health institutions can be
safely provided by products developed with accelerated hydrogen
peroxide technology.

v
iLK AGIZDAN

isiMiz TEMiZ PROJESI
TOPLUMA YAYILIYOR

(TOBB - Tiirkiye Odalar ve Borsalar Birligi Bagkam)

M. Rifat Hisarcikhoglu

“Kadin Girisimciler Kurulu Bagkanimiz Sayin Nurten
Oztiirk 6nctiltigtinde ‘isimiz Temiz Projesi’ baslattik.
Bildiginiz gibi Birlesmig Milletler surdurdlebilir kalkin-
ma hedefleri, herkes igin daha iyi ve surddrdlebilir bir
gelecege ulasmayi hedefliyor. Bu kapsamda gelecek
nesillere daha iyi bir diinya birakmak igin 6zel sektor,
sivil toplum ve vatandaslarin ortak amagcla bir araya
gelmesi gerekiyor. Bizler, ‘temizlik imandan gelir' sézu
ile buyuduk. Temizlik saglikli bir yasam, saglikl bir nesil
icin mecburiyettir. Sagdlikli nesil de tlkenin gelecegidir.
Pandemi déneminde hijyenin énemini daha da arttir-
mistir. Bu kritik dénemde toplumun her kesiminde, her
yasta temizlik ve hijyen konusunda ciddi biling artisi
yasanmigtir. isimiz Temiz Projesi ile de ézellikle bu kritik
dénemde faaliyet gdsteren isletmelerin 6ne ¢ikmalarina
destek verilecektir. 81 ilde, 7 bin Uyesi ile dtinyanin en
genis kadin girisimci aglarindan biri olan TOBB Kadin
Girisimciler Kurulu Uyelerimiz ile de Dunya Hijyen Gui-
nu nedeniyle Ug¢ pilot ilde baglatilan, daha sonra tim
illere yayilmasi planlanan projeyi tlkemizin her yerine
ulagtiracagiz.”

v
FIRST HAND

OUR CLEAN BUSINESS PROJECT
SPREADS THROUGH THE PUBLIC!

M. Rifat Hisarciklioglu (TOBB — Chairman of Turkish Union of Chambers
and Commodity Exchanges)

"We initiated 'Our Clean Business Project' under the lead-
ership of our Board of Women Entrepreneurs Chairman
Nurten Oztiirk. As you know, the United Nations sustainable
development goals aim to achieve a better and sustainable
future for everyone. In this context, the private sector, civil
society and citizens should rally for a common purpose, to
leave a better world for the future generations. We grew up
with the motto 'cleanliness is next to godliness'. Cleaning is
amust for a healthy life and healthy generations. A healthy
generation is the future of a country. During the pandemic,
hygiene has grown in importance. In this critical period,
cleanliness and hygiene awareness has significantly risen
in every segment of the society, in all age groups. With
Our Clean Business Project, we will support businesses
operating in this critical period so they can come to the fore.
Initiated in three pilot provinces due to the World Hygiene
Day with members of our TOBB Women Entrepreneurs
Board, one of the widest women entrepreneur networks
in the world with 7 thousand members in 81 provinces,
we plan to carry out the project in all provinces and all
across Turkey.”

51
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SIBER GUVENLIGI

CIDDIYE ALIYOR MUYUZ?

Do we take Cyber Security Seriously?

& YELIZ TAVAS

Bircok sirket, siber giivenligin en 6nemli
ilk bes 6ncelikleri arasinda oldugunu
duyuruyor, ancak gercekler soylenenlerle
ortiismityor.

®

er gegen guin daha fazla sayida sirket, siber gtivenligi

Ust duizey bir sorun olarak degerlendiriyor. Buna karsin

sirketlerin uygulamalari, bu deg@erlendirmelerle uyumlu

gelismiyor. Siber gtivenlik kurulusu ESET, Microsoft ve
Marsh tarafindan hazirlanan ve sirketlerin siber guvenlik yak-
lasimini ortaya koyan bir galismaya dikkat ¢ekti. Bircok sirket,
siber guivenligin en 6nemli ilk bes éncelikleri arasinda oldugunu
duyuruyor, ancak gértnen o ki séylenenlerle yapilanlar pek értus-
muyor. Pek ¢cok saldiryl dnlemek ya da bu tur saldirlar yasanirsa
sonuglar hafifletmek icin kuruluglarin atabilecekleri bazi adimlar
vardir. Kisa bir sure 6nce Microsoft ve Marsh tarafindan yapilan
bir anket, sirketlerin bu zorluklardan bazilarini nasil algiladiklarina
dair bazi degerli bilgiler sagladi. Siber gtivenlik kuruluglar bu
calismaya dikkat ¢ekiyor. Guincel Kiresel Siber Risk Algilama

A

<

More and more companies consider cyber security as a high-level
problem; however, the practices of companies do not develop in
line with this. Cyber security organization ESET drew attention to a
study by Microsoft and Marsh which reveals companies' approach
to cyber security. Many companies have stated that cyber security
is one of their top five priorities, but it seems that the reality does
not match the intentions. There are some steps organizations can
take in order to prevent attacks or mitigate the consequences when
and if such attacks take place.

A recent survey by Microsoft and Marsh provided some valuable
insight into how companies perceive some of these challenges.
Cyber security organizations draw attention to this study. Although
79 percent of the participants in the Current Global Cyber Risk
Perception Survey state that cyber security is their top priority, they
are unsure about addressing this issue in the best way. Compiling
the views of 1,500 company leaders from around the world, the

Many companies have stated that cyber
security is one of their top five priorities but
the reality does not match the intentions.
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Anketi adi verilen galismaya katilanlarin ytizde 79'u, siber gu-
venligin en énemli dncelikleri oldugunu ifade etse de bu sorunu
en iyi nasll ele alacaklarindan pek emin degiller. Tim dtinyadan
bin 500 sirket liderinin géruslerini bir araya getiren galisma, an-
kete katilan girketlerin neredeyse ddrtte birinin, siber saldirlara
karsilik verme ve bu saldirilan atlatma konusunda kendisine pek
de gtivenmedigini gdsteriyor.

SIBER RiSK DEGERLENDIRMESI

Geligen duinyaya ayak uydurmayi hedefleyen sirketlerin, bu yolda
yeni teknolojileri de benimsemeleri gerekiyor. Anket, sirketlerin
ylzde 74'Unin yeni teknolojileri uygulamadan 6nce siber guivenlik
risklerini de@erlendirdiklerini ortaya koyuyor. Ytizde 54'U ise igleri
icin ihtiyag duyduklar yeni teknolojileri uygulamaya koyduktan
sonra riskleri de@erlendiriyor. Ankete katilan kuruluslarin sadece
yuizde 36'si riskleri yeni teknolojileri benimsemeden hem dnce
hem de sonra degerlendiriyor. Sadece ylizde 5'i riskleri tim
asamalarda degerlendirirken, ytizde 11'i higbir sekilde degerlen-
dirmiyor. S6z konusu olasi risklerin, bazi sirketlerin yeni ortaya
¢lkan teknolojileri benimsemekten caydirmasi sagirtici degil.
Gunkd riskler olasi faydalardan agir basabiliyor. Ankete gére
vakalarin ytizde 23'linde gdrulen durum bu.

SAGLAYICILARA GUVEN SORUNU

Anketin sonuglarindan yola ¢ikilarak hazirlanan rapora gére sirket-
ler ile Ugtincu parti saglayicilar arasinda guven sorunu da dikkat
cekiyor. Anket katiimcilarinin sadece yuzde 32'si, trunlerinin
guvenligini saglamak icin gerekli adimlar atacaklar konusunda
saticilara gtivendiklerini belirtiyor. Ote yandan katilimcilarin ytizde
40", saglayicilarin guvenlik iddialarina gtiven ama dogrula yakla-
simiiginde olan kisilerden olusuyor. Raporun ortaya koydugu bir
diger gergek, sirketlerin siber guvenligi nasil ele alacaklarindan
emin olmamasi. Siber guivenlige -giderek daha fazla sayida sirket
tarafindan Ust dtizey bir sorun olarak yaklagiimaya baslansa
da- siber gtvenligin alglanma sekli ve uygulama biciminde
uyumsuzluklar dikkat gekiyor. Yukarida bahsedilen rakamlardan,
sirketlerin buytk bélimuntin siber guivenligi nasil ele alacaklarin-
dan emin olmadiklart sonucu ¢ikiyor ve birgok sirketin bu durumu
hafife aldigini bile séyleyebilmek mumkdin.
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study shows that nearly a quarter of the companies that partic-
ipated in the survey are not confident about responding to and
eluding cyber attacks.

CYBER RISKASSESSMENT

Companies that aim to keep up with the developing world should
adopt new technologies for this purpose. The survey reveals that
74 percent of the companies assess cyber security risks before
implementing new technologies while 54 percent assess risks af-
ter implementing the new technologies needed for their business.
Only 36 percent of the organizations that took the survey assess
risks both before and after adopting new technologies. A mere 5
percent assess risks at all stages while 11 percent do not make
risk assessment at all. It is not surprising that these potential risks
deter some companies from adopting emerging technologies since
the risks can outweigh the possible benefits. This is the case for 23
percent of the participants according to the survey.

TRUSTING PROVIDERS IS AN ISSUE

The report based on survey results, draws attention to the trust
problem between companies and third-party providers. Only 32
percent of the survey participants state that they trust providers
to take the necessary steps to ensure the safety of their products.
On the other hand, 40 percent of the participants show 'trust pro-
viders' security claims but verify it" approach. Another fact the
report revealed is that companies have doubts about addressing
cyber security. Even though more and more companies approach
cyber security as a high-level problem, cyber security perception
and implementation are incompatible. From figures stated above,
it can be concluded that a majority of the companies have doubts
concerning their approach to cyber security, and it is even possible
to say that many companies underestimate this matter.
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MOBILYA AKSESUARCILARIMIZA

UVENIYORUZ!

We have Confidence in Our Furniture Accessories Producers!

{8 MAHIYE SABUNCUOGLU

“M it
IHRACATCILAR
MECGLISI
®

“Yurt Dis1 Lojistik Merkezleri
ihracatcimiz icin bolgesel tis

vazifesi gorecek” diyen TIM

Tiirkiye Ihracatcilar Birligi \
Yonetim Kurulu Baskani

Ismail Giille ile ufuk acici bir _
soylesi... |
*

We held an interview that
broadens horizons with TIM
Turkey Exporters' Union
Chairman of the Board

Ismail Giille who says “Our
International Logistics Centers

will act as regional bases for
our exporters.”




®

estek kapsamina alinan Yurt DisI Lojistik Merkezleri’'nin Mo-

bilya Aksesuar Sanayicileri igin nasil bir fayda sagdlayacagi

konusundaki sorumuzu yanitiayan TiM Bagkani Glille igleyisi

sOyle anlatti: “Elimizdeki Urdind surekli pazarda tutmamiz
gerekiyor. Bunun yolu da ticaret merkezlerinden gegiyor. Cin'in
bu sekilde buydmesinde lojistik merkezleri gok énemlidir. Yurt
Disi Lojistik Merkezleri’'nin faaliyete gegcmesi icin bir stredir
bakanligimiz 6ncliltigtinde ¢alismalarimizi strdurdiyoruz. Lojistik
merkezlerinde konum olarak iki bélge éne ¢ikiyor: Bati Afrika ve
Kuzey Amerika. Bati Afrika’da Gana 6zelinde galigmalarimiza
devam ediyoruz. Kuzey Amerika’da ise ABD’de agmayi plan-
ladigimiz lojistik merkezi igin detayli bir galisma gergeklestirdik.
ABD ile 100 milyar dolarlik dis ticaret hacmi hedefimiz var. Bu
hedefe hizla ulasmamiz adina, agilacak lojistik merkezlerinin
buytk 6nem tasidigina inaniyoruz. Lojistik merkezinin konumunu
ise sektdrlerimizin maksimum faydasini gézeterek belirlememiz
gerekiyor. Bu kapsamda sektdrel kiimelenme, ustun rekabet gu-
cune sahip olmanin ve ekonomik kalkinmanin temelini olusturan
onemli bir faktor olarak karsimiza ¢ikiyor. Lojistik merkezlerimiz
olusacak sektodrel kiimelenme ile ihracatgimizin maliyetlerinde
onemli dustsler saglayacagi gibi inracatgilar, bakanligmiz tara-

éé

ABD ile 100 milyar dolarlik dis ticaret
hacmi hedefimiz var. Bu hedefe hizla
ulasmamiz adina, acilacak lojistik
merkezlerinin biiytik 6nem tasidigina
inaniyoruz.

interview <roportaj 9

We target a 100 billion dollars foreign
trade volume with the USA. We believe
that logistics centers to be opened, are
of great importance for us to quickly
attain this goal.

””

*

TIM President Ismail Giille explained the operation as follows in
response to our question on how the International Logistics Centers,
now under government assistance, will benefit the Furniture
Accessory Industrialists: “We need to ensure the continuity of our
product in the market and we can achieve it by way of trade centers.
Logistics centers are crucial in China's significant growth. We have
been working for International Logistics Centers to come into
operation for some time under the guidance of our Ministry. Two
regions come to the fore for logistics centers in terms of location:
West Africa and North America. Our efforts continue in West Africa,
specifically in Ghana. As for North America, we conducted an in-
depth study for logistics center we plan on opening in the USA.
We target a 100 billion dollars foreign trade volume with the USA.

We believe that logistics centers to be opened, are of great
importance for us to quickly attain this goal. We need to determine
the location of logistics centers so that our industries can benefit
the most. In this context, industrial clustering emerges as a major
factor that underlies superior competitive power and economic
development. With industrial clustering, our logistics centers will
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findan verilen desteklerden de faydalanacak. TIM olarak bizler de
lojistik merkezlerimizin konumunun dogru belirlenmesi adina; hali,
mobilya ve ev tekstili sektdrleri icin ayr ayr Ulkemizin ABD’nin
eyaletlerine gore ihracatlarini analiz ettik. Bilhassa bu sektdrlerde
Ulkemiz ihracatgisinin eyaletlerdeki pazar paylarini hesapladik.
2020 yilininilk 11 ayinda pazar pay!, mobilya sektérdmuztin ayni
dénemdeki pazar payi, Delaware eyaletinde ytizde 11, Missou-
ri'de ytizde 5,4, New Jersey’de yuzde 1,7, Washington'da ise
yuzde 1,4 seviyesinde. Mobilya sektdriinde diger eyaletlerde,
pazar payimizin ytizde 1’in altinda oldugunu gdértyoruz. Lojistik
merkezleri igin konum ve sektdrlerin belirlenmesinde bu verileri
dikkate almamiz gerekiyor. Bunun yaninda, pandemi stirecinde
elektronik ticaretin dnemi de hizla artti. Lojistik merkezlerimizin
konumlarini belirlerken, inracat¢imizin bolgeye fiziksel ihracatinin
yaninda, e-ihracat olanaklarini da dikkate alacak, e-ihracat yapan
firmalanmizin da ihtiyaglarina cevap verecegiz. inaniyorum ki

significantly reduce costs of our exporters who will also benefit
from the assistance provided by our ministry. As TIM, in order
to correctly determine the location of our logistics centers; we
separately analyzed Turkish carpet, furniture and home textile
industries' exports to each state of the USA. We calculated the
market shares of Turkish exporters in states, particularly for these
industries. Market share in the first 11 months of 2020 and the
market share of our furniture industry in the same period was
around 11 percent in Delaware, 5.4 percent in Missouri, 1.7 percent
in New Jersey and 1.4 percent in Washington. For the furniture
industry, we see that our market share is below 1 percent in other
states. We need to take these data into account in determining
the location and industries for logistics centers. Also, electronic
commerce has rapidly gained ground during the pandemic. While
determining the locations of our logistics centers, we will take
e-export opportunities into account as well as our exporters'
physical exports to the region and meet the needs of our e-export
companies. I believe that International Logistics Centers will act
as regional bases for our exporters; market access costs will be
reduced and faster access to new markets is enabled."

DIGITALIZATION IN ALL AREAS

Stating that they continue the virtual trade delegations with
enthusiasm and excitement also in 2021, Ismail Giille marked
that they organized 45 Virtual Trade Delegations with 43 countries
in 2020. Giille said, “Our exporters were fairly involved in these
delegations. More than 7 thousand bilateral business meetings
were held. Our delegations enable us to bring buyers from all over
the world together with our companies with a single click. We not
only establish commercial ties in but also connections with these
regions. We will continue our virtual delegations no matter what the
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Yurt Digl Lojistik Merkezleri, ihracatgimiz igin bolgesel Us vazifesi
gorecek; pazara erisim maliyetleri disecek ve yeni pazarlara
erisim hiz kazanacaktir.”

HER ALANDA DiJiTALLESME

Sanal ticaret heyetlerine, 2021 yilinda da heyecanla ve gayretle
devam ettiklerini belirten ismail Gille, 2020’de 43 (ilkeye 45 Sanal
Ticaret Heyeti duzenlediklerine isaret etti. Guille, “Bu heyetlerimize
ihracatgilarimizin teveccuhd oldukga yuksek oldu. 7 binden fazla
ikili is gérusmesi gerceklestirildi. Heyetlerimizle duinyanin dért bir
kosesindeki alicilar ile firmalarimizi tek tikla bulusturabiliyoruz.
Bu cografyalarda yalnizca ticari baglar degil, géndl baglan da
kuruyoruz. Pandeminin gelecedi ne olursa olsun, sanal heyet-
lerimize devam edecegiz. Bunun yaninda, fiziki heyetlerimize de
insallah yil ortasinda tekrar baglyoruz.” dedi.

TiM Bagkani ismail Gtille, ingiltere ile imzalanan serbest ticaret
anlasmasini da degerlendirdi: “Birlesik Krallik en énemli ikinci
ihrag pazarmiz. Uzun yillar stiren ve sancili gegen Brexit surecinin
ardindan ulkemiz Birlesik Krallik ile Serbest Ticaret Anlagmasi
imzalayarak Gumrtik Birligi'ndeki tim kazanimlarimizi korudu.
Ayrica Turkiye - Birlesik Krallik Serbest Ticaret Anlagmasi'nda,
Gumruk Birligi'nde guincellenmesini talep ettigimiz hususlar
lizerine de yogun bir caligma mevcut. Bundan sonraki stirecte
Tdrkiye - Birlesik Krallik iligkisinin yeni nesil STA olarak adlan-
dirlan, igerisinde hizmetler sektérd, tarim drtnleri ticareti gibi
alanlarin bulundugu derin ve kapsamli bir anlagsmayla tacla-
nacagina inaniyoruz. Brexit surecini ihracatimizi aksatmadan
tamamlayabilmek, oldukga 6nemli bir basariydi. Birlesik Krallik
ile 2001 yiinda 4,1 milyar dolar olan ikili ticaretimiz, 2020 yI-
linda -pandemiye ragmen- 16,8 milyar dolara ulasti. Yine ayni

interview <roportaj 9

<

pandemic will bring in the future. I also hope that we can organize
our physical delegations again by mid-year.” TIM President Ismail
Giille also commented on the free trade agreement signed with
the UK: “UK is our second most important export market. After a
long and challenging Brexit process, Turkey managed to preserve
all of our gains in the Customs Union by signing a Free Trade
Agreement with the United Kingdom. Also, serious efforts are made
to update the issues in Customs Union upon our request in Turkey
- United Kingdom Free Trade Agreement. We believe that in the
coming period, Turkey - United Kingdom relations will be crowned
with an in-depth and comprehensive agreement referred to as new
generation FTA which covers areas such as services industry and
trade of agricultural products. Brexit process was completed
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dénemde ihracatimiz 2,2 milyar dolardan bes katina cikarak
11,2 milyar dolar seviyelerine yukseldi. Bu dénemde Birlesik
Krallik'in dtinyadan toplam ithalati ise 359 milyar dolardan 632
milyar dolara yukseldi. Bu durumun bizler igin farkli bir kiymeti
var. Gunku Ulkenin ithalatindaki artis oranindan daha yuksek
ihracat artigi, pazar payimizda da artis anlamina geliyor. Oyle ki
2001 yilinda binde 7,7 olan pazar payimiz, 2020 yilinda ytizde
1,8'e yukseldi. Salgin sonrasinda, yeni bir dlizenin merkezinde
olma sansini yakalayacak Ulkemiz igin ve 2020 yilini her seye
ragmen hedefinin Gzerinde tamamlayan ihracatcilarmiz icin
nice yeni firsatlar olacak. Biz, 2021 yili hedefimiz olan 184 milyar
dolara emin adimlarla ilerliyoruz. Yeni dénemde Birlesik Krallik’a
ihracatimiz da Serbest Ticaret Anlagmasi ile birlikte ingallah daha
da iyi seviyelere gelecek.”

GUCLU IHRACAT, GUCLU FINANSMAN

Bu yilin ocak ayinda ilk kez ihracat yapan bin 457 firmanin ayni
ayda 75 milyon 447 bin dolarlik Urtin sattigina dikkat ceken Glille.
“Kdiresel ticaretin azaldigi ve dtinya ekonomisinin kugtildigu bir
yilda, rekor ihracat basarisina imza atan sektdrlerimiz, Uretim ve
tedarikgi guictinui gostererek guiven tazeledi. Duinya ekonomisinde
yuzde 4 daralmanin beklendigi 2020 yilinda bazi sektdrlerimizin
tarihi rekorlara imza atmasi, sektorlerimizin her kosulda Uretebil-
me yetenegine sahip oldugunun bir gostergesi. Kuresel tedarik
zincirlerinde pandemi ile hizlanan yeniden yapilanma surecinin
faydalarini simdiden gérmeye bagladik.

Her bir sektdérimuzde, ihrag mallarimiza talebin arttigini, Turkiye
markasinin gui¢ kazandigini gézlemliyoruz. Bu noktada rekabet
guclimuzu korumak adina, yuksek kaliteye ve katma degerli
Uretime yogunlagmamiz, bizim kuresel tedarikte gok daha buyuk
bir pay almamizi sadlayacaktir. Bu yil “Guglu ihracat igin, guglu
finansman” diyerek ihracatgilarmizi olasi dalgalanmalardan
koruyacak desteklerin uygulamaya gegciriimesiyle mevcut basari-
larimizi daha da ileriye tagimak mimkun olacaktir. Dinyada 6zel
sektdre saglanan desteklerin 2021°de de devam etmesiyle tica-
rette finansmanin en kolay saglandidi yillardan birini yasayacagiz.

Al
<o

without interrupting our exports which is a major achievement
on our part. Our bilateral trade with the United Kingdom with a
volume of 4.1 billion dollars in 2001, reached 16.8 billion dollars
in 2020 despite the pandemic. Again in the same period, our exports
rose from 2.2 billion dollars to 11.2 billion dollars which is five times
the former figure. During this period, the total global imports of the
United Kingdom rose from 359 billion dollars to 632 billion dollars.
This is valuable for us for a different reason because an exports
increase rate higher than the import increase rate of the country,
means also an increase in our market share. Such that our market
share, 7.7 per thousand in 2001, reached 1.8 percent in 2020. After
the pandemic, there will be countless new opportunities for Turkey,
which will have the chance to be at the center of a new order and
for our exporters who closed 2020 above their targets, against all
odds. We confidently move towards our 2021 target of 184 billion
dollars. In the coming period, our exports to the UK will hopefully
improve with the Free Trade Agreement."

STRONG EXPORTS, STRONG FINANCING

Remarking that 1457 companies that made exports for the first
time in January of this year, sold products worth 75 million 447
thousand dollars within the same month, Giille spoke as follows:
“In a year when global trade decreases and world economy shrinks,
our industries that have achieved record breaking export success,
restored confidence by demonstrating their production and supplier
power. The fact that some industries broke historical records in
2020 while world economy was expected to shrink by 4 percent,
indicates that our industries have the ability to make production
in all circumstances.

We have already seen the benefits of restructuring process global
supply chains go through, that gained speed with the pandemic. In
each industry, demand for our exported goods has increased and
we observe that Turkey brand has gained strength. At this point, to
maintain our competitive capacity, we focus on high quality and
value-added production which will enable us to have a much larger
share in global supply. This year, we will be able to further our
current success when assistance that will protect our exporters from
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ihracatgilanmizin da bu kaynaklara erigimini saglamali, stireglerini
kolaylastirmaliyiz. Bu yil, firmalarmizin dijital dontisimtune ve
sanayide otomasyon altyapisi galismalarina hiz vermeli ve lojistik
imkanlarini gesitlendirmeliyiz.” seklinde konustu.

LOJISTIK GUCUMUZ COK ONEMLI

“Asya, Avrupa ve Orta Dodu’nun gegis koridorunda yer alan
Turkiye, lojistik sektérinde oldukga avantajli bir Ulke. Lojistik
faaliyetler Uzerinde yapilacak uyarlamalarla ve kapsamli lojistik
stratejileriyle rakipler karsisinda 6ne gecmenin mumkun oldugu,
Ulkeler tarafindan agik bir sekilde anlagiimaya baglanmistir.” diyen
Glille sozlerini oyle stirdurdd: “Mobilya aksesuarcilar, dig ticaret
fazlasi veren Trkiye yolunda Ulkemiz ihracatina buyuk katki
saglayan bir sektdr. Turk ihracatgisi, 6zellikle mobilya sektérinde
urtinleriyle katma deger yaratiyor. Mobilya sektérimuzun 2023
yilligin cok énemli hedefleri var. Bu hedefler, mobilya sektéru-
muz igin ulagilabilir olmayan hedefler degil elbette. Sadece su
hususlara dikkat etmemiz gerekir: igeride yenilikgi yéntemler
ve urunler Uretmek, disarda gucli ve sistematik pazarlama
teknikleri, musteri memnuniyetini 6n plana ¢ikaran bir anlayis
ve trendleri belirleyen cesaret ve girisim. Bu sayede mobilya
sektordmliz, diger sektdrlerimize de ¢ok olumlu katkilar verme
potansiyeline sahip. Diger taraftan mobilya sektdrd hem Ar-
Ge’nin hem tasarimin hem de markalasmanin ortak bir paydada
bulugmasini gerektiren bir sektor.

Turkiye'nin dinya ekonomisindeki iddiasi, her alanda tasarima
imza atan ve basarilara kosan, dinamik sektérlerimizin tasarm
kabiliyetleri ile ylkselecek. Guntimuztn kiresel rekabet kosulla-
rinda, mdsterilerine aligiimisin disinda triin sunan, markalarlyla
one cikan firmalar kazaniyor. Nitekim ihracatcilarmiz sadece
Turkiye'de degil, ihrag pazarlarinin timtinde tasarima ve mar-
kalasmaya verdikleri 6nem sayesinde bugtinku seviyelerine
geldiler.” TiM Bagkani Glille son sézlerinde MAKSDER tiyelering
seslendi: “Hepinizi canigénuilden kutluyor, emeklerinizle tlkemizin
kuresel marka degerini ve tasarim yetkinligini yukarilara taslyaca-
gina olan inancimla basarilarinizin artarak stirmesini diliyorum.”

interview <roportaj 9

potential fluctuations comes into effect, by saying “Strong financing
for strong exports”. As the global assistance provided to the private
sector continues in 2021, we will have a year when trade financing
is easiest. We must ensure that our exporters have access to these
resources, to facilitate their processes. This year, we must hasten our
companies' digital transformation and the automation infrastructure
efforts in the industry and diversify the logistics opportunities.”

OUR LOGISTICS POWER IS VITAL

Giille continued as follows: “Turkey located on the passage between
Asia, Europe and Middle East, is an advantageous country in
logistics industry. Countries begin to see clearly that it is possible
to get ahead of competitors through adaptation of logistics activities
and comprehensive logistics strategies. Furniture Accessories is an
industry that significantly contributes to Turkey's exports on the path
to becoming a country with foreign trade surplus. Turkish exporters
create added value particularly with products in the furniture
industry. Furniture industry has set very important targets for
2023. Of course, these targets are not out of reach for our furniture
industry. We only need to pay attention to the following issues:
creating innovative methods and producing innovative products
at home, strong and systematic marketing techniques abroad,
an approach that prioritizes customer satisfaction and courage
and initiative that set trends. Our furniture industry also has the
potential to positively contribute to our other industries by this
means. On the other hand, furniture industry requires R&D, design
and branding to meet on common grounds. Turkey will have greater
claim in global economy with the design capabilities of our dynamic
industries that make designs and have achievements in all fields. In
today's global competition environment, companies that offer novel
products to their customers and stand out with their brands, come
on top. As a matter of fact, our exporters have reached their current
levels of success by attaching importance to design and branding
not only in Turkey but in export markets.” TIM Chairman Giille
ended his words by addressing MAKSDER members: “I sincerely
congratulate all of you and wish you further success as I believe that
you will improve Turkey's global brand value and design capability
with your efforts.”
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PANDEMININ

PSIKOLOJIK ETKILERI

The Psychological Effects of the Pandemic

8¢ PROF DR. NESRIN DILBAZ [llistrasyon / lllustration: UNSPLASH

Pandemide stres seviyesi ve
yalnizlik duygusu artt1. Salginla l
basa ¢ikmada bireysel temas,
egzersiz ve yiiriiyls en etkili
yontemler...

®

orona virtis salgininin etkilerini diinya ¢apinda élgmek icin

gerceklestirilen COH-FIT calismasina su ana kadar diinyadan

100 binin tizerinde kisi katildi. Duinya Psikiyatri Birlidi, Avrupa

Psikofarmakoloji Enstitiisu, Avrupa Psikiyatri Birligi tarafindan
40’In Uzerinde Ulkede yapilan calisma, tlkemizde bagkanhgini
yaptigim uzman ekip tarafindan yurdtultiyor. Birgok ulusal ve
uluslararasi resmi kurulus tarafindan onaylanan calisma, ileride
gerceklesebilecek olasi salginlara kars! nuifus ve savunmasiz alt
gruplar icin engelleme ve mudahale programlarini bilgilendirmek
amaciyla degisken ve degismez risk faktérlerini, koruyucu énlemleri
belirlemeyi amagliyor.

*

So far, more than 100 thousand people from around the world
have participated in the COH-FIT study, carried out to analyze
the effects of the Coronavirus pandemic worldwide. The study held
in more than 40 countries by the World Psychiatric Association,
the European Institute of Psychopharmacology and the European
Psychiatric Association, is conducted by a team of experts I
preside in Turkey.

The study approved by a number of national and international
official organizations, aims to identify variable and constant risk
factors and protective measures in order to inform prevention and
intervention programs for the general population and vulnerable
sub-groups against possible future pandemics.

RESULTS OF THE FIRST STAGE IN TURKEY
More than 2 thousand participants from Turkey participated in

Stress levels and feelings of loneliness have
increased during the pandemic. Personal
contact, exercising and walking are the most
effective methods to cope with the pandemic.
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TURKIYE'DEKI ILK ASAMA SONUCLARI

Arastirmaya Tirkiye’den dahil olan 2 binin tizerinde katilimcinin
buytik bolimu, 29-46 yas araligindaydi. Ortalama yaslar yakin
olmakla beraber kadin katilimci sayisi (ytizde 63), erkek katiimci
sayisindan ytizde 37 daha fazlaydi. Galisma, pandemi déneminin
psiko-sosyal etkilerini lcmeyi hedefledi. Stres, yalnizlik, &fkelilik ve
fedakérlik lizerinde psikolojik etki gézlemlendi. Daha sistematik
olarak katilimeilarin tgte birinden fazlasi, salgin dénemi ve son iki
hafta 6ncesiyle ilgili stres seviyelerinde artig oldugunu bildirirken;
ylizde 12'lik dilim azalma oldugunu belirtti. Ofkelilik icin salgin
doénemi ve son iki hafta 6ncesiyle alakall olarak katilimcilarin
yuzde 29'u artig ve sadece ¢ok azi (ylizde 9) azalma oldugunu
belirtti. Katilimcilarin buytik gogunlugu (yuzde 63), gok az degisim
oldugunu veya hi¢ olmadidini bildirdi. Cinsiyetler arasi sonuglar
ise kayda deger farklilik gostermedi. Ancak ergen grubu 6fkelilik
konusunda orantisiz bir artis gosterdi (ylizde 34).

ANLAM ARAYISI

Yardimsever davranislar konusunda katilimcilarin yaklasik ytizde
19'u gelisme gosterirken, ylizde 50’si davranislarinda bir degisim
olmadigini belirtti. Calisma, katlimcilarin medyay! sosyal hayat
kisitlamastyla basa ¢ikmak igin kullandiklarini da ortaya koydu.
Katiimcilarin buyuk kismi (ylzde 82) medyada gecirdikleri za-
manda artis oldugunu belirtti. Cinsiyet ve yas gruplarinin sonuglari
arasinda kayda deger farka rastlanmadi. Katiimcilarin yarisi igin
en etkili basa gikma yontemleri, bireysel temas veya etkilesim,
egzersiz ya da yurtyds, internet kullanimi, pandemi hakkinda
bilgilenmek, anlamli hobiler edinmek, medya kullanimi, ¢alismak
veya yeni bilgiler edinmek iken; yaklagik tgte birlik kisim sosyal
medya, uzaktan etkilesim, evcil hayvanlarla zaman gegirmek, din,
meditasyon, spiritiellik, evden veya is yerinde ¢alismak seklinde
gobrus bildirdi. Diger basa gikma yontemleri (bilgisayar oyunlari
oynama, receteli ilag gibi) daha az oranda belirtildi. Orta yasl grup
icin direkt bireysel temas veya etkilesim, COVID-19 ile ilgili bilgi
almak ve egzersiz veya yrlyus en etkili basa gikma yontemleri
olarak belirtildi.

health <saglik
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the research, most being between ages 29-46. Although average
age was close, the number of female participants (63 percent)
was 37 percent higher than the number of male participants. The
study aims to identify the psycho-social effects of the pandemic
period. Psychological effects on stress, loneliness, anger and
altruism were observed. More systematically, more than a third
of participants reported an increase in their stress levels during
the pandemic and in the past two weeks, while 12 percent stated
that their stress level is lower. 29 percent of participants stated
that they feel more anger during the pandemic and in the past two
weeks and only a few (9 percent) stated that they feel less angry.
The vast majority of participants (63 percent) reported little or
no change. Results did not differ significantly between genders.
However, a disproportionate increase in anger was observed in
the adolescent group (34 percent).

SEARCH FOR MEANING

About 19 percent of the participants have improved benevolent
behavior, while 50 percent stated that there was no change in
their behavior. The study also revealed that the participants used
social media to cope with restrictions to social life. Most of the
participants (82 percent) reported that they spend more time on
media platforms. No significant differences were found between
the results of the gender and age groups.

While the most effective coping methods for half of the participants
are personal contact or interaction, exercising or walking,
going online, getting informed about the pandemic, taking up
purposeful hobbies, using media platforms, working or getting
new information; nearly one-third mentioned social media,
remote interaction, spending time with pets, religion, meditation,
spirituality, working from home or at work. Other coping
methods (such as playing video games, prescription medication)
were mentioned less. For the middle-age group, direct personal
contact or interaction, getting information about COVID-19 and
exercising or walking are the most effective coping methods.
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SEKTORE ODUL KAZANDIRAN

BIR BASARI HIKAYES|

A Success Story that Brought an Award to the Industry

A8 MAHIYE SABUNCUOGLU

Kalite standardini yiikseltip teknolojik
yenilikleri izleyerek dogru planlamayla
biiytimeyi hedef tutan 6diillii firma
Sevdehan Plastik’i konuk ediyoruz, bu
sayimizda...

In this issue, we are hosting the award-
winning company Sevdehan Plastic that
aims to grow through correct planning
by raising quality standards and
following technological innovations...
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irma yoneticileri Mahmut Senguin ve Mehmet Turker'den

her sorumuza aciklikla yanit aldigmiz keyifli ve bilgi yukiu

sdylesimizin ilk sorusu, Sevde Plastik'ten Sevdehan’a déndi-

stin hikayesi oldu. Gelecek kusaklarin kariyer ve girisimcilik
yolculugu agisindan énemli ipuclari taglyan bu garpici hikayeyi
anlatmaya baslamadan 6nce Sevdehan Plastik’i ve yoneticilerini
biraz taniyalim isterseniz.

FIRMA OLARAK GEREK MOBILYA AKSESUARLARI
SEKTORUNDE OLSUN GEREKSE IS DUNYASINDA
OLSUN BASARILARINIZ BIiLINIYOR, KONUSULU-
YOR. SEVDEHAN PLASIK’IN KURUCU YONETICILERI
OLARAK SIZLERI TANIYABILIR MIYIZ?

“Meslek olarak biz ortaklardan Mahmut Senguin teknik gretmen
ve Mehmet Turker ise kimya muhendisidir. Otomobil sektériinde
bélum sefligi, dretim mudurligu ve fabrika mddurligu yaparken
her teknik personelin génlinde yatan is kurma hayali ile 1993
yilinda, her ikimizin kizlarinin ismi olan “Sevde Plastik Kalip”
ismindeki ilk igyerimizi, 150 metrekarelik bir alanda kurduk. 1996
yilinda ise “Alihan” isminde oglu olan Ahmet Bozatli'yl ortak
alarak Sevdehan Limited Sirketi'ni kurduk. Geyrek asr geride
birakan sirketimiz, Uc kisi ile baglayip, bugtin 300 kisinin calistigi

éé

Uc kisi ile baslayip, ceyrek asr1 geride
birakan sirketimiz, bugiin 300 kisinin
calistig1 ve {iretiminin tamamini
Avrupa Birligi iilkelerine ihrac eden bir
konuma sahip.

The first question of this pleasant and informative interview in
which company directors Mahmut Sengtin and Mehmet Tiirker
gave clear responses to all our questions, was the story of Sevde
Plastic's transformation into Sevdehan brand. Let us introduce
Sevdehan Plastic and its directors before telling this impressive
story that bears important clues for future generations' career and
entrepreneurship journey.

YOURACHIEVEMENTS ASA COMPANYARE KNOWNAND
SPOKENABOUT BOTH IN THE FURNITURE ACCESSORIES
INDUSTRY AND THE BUSINESS WORLD. CAN WE GET
TO KNOW YOU AS THE FOUNDING DIRECTORS OF
SEVDEHAN PLASTIC?

“Mahmut Sengiin is a technical teacher and Mehmet Tiirker is a
chemical engineer by profession and partners. We had the dream
of establishing a business which is desired by every technical
staff and in 1993, while working as department chief, production
manager and factory manager in the automobile industry, we
established our first workshop “Sevde Plastic Mold” on an area
of 150 square meters, which is named after both our daughters.
In 1996, we established Sevdehan Co. Ltd. by taking Ahmet
Bozatli as a partner whose son is called "Alihan". We are three
founders and our company that left a quarter of a century behind,
currently provides employment for 300 people and exports all of
its production to European Union countries. We manufacture for
a total of 50 companies in 15 European countries.

Sevdehan is a trusted brand in the industry as a pioneering
company. Moreover, it constantly raises its quality standards by
following the latest technological innovations and manages to
maintain and speed up its service network while continuously
expanding it. Sevdehan Plastic Metal Industry that entered
business on a limited rental area, today works to meet all needs of
its customers with technological investments and five state-of-the-



ve Uretiminin tamamini Avrupa Birligi Ulkelerine ihrag eden bir
konuma sahip. Avrupa’da 15 tlkedeki toplam 50 firmaya Uretim
yapiyoruz. Sevdehan dncli karakteri ile sektérde gliven uyandiri-
yor. Dahasi kalite standardini suirekli yukselterek son sistem tek-
nolojik yenilikleri izliemenin yani sira, hizmet agini stirekli gelistirip
hizlandirarak korumayi basariyor. Sevdehan Plastik Metal Sanayi,
sinirl bir alanda ve mekan kirasi ddeyerek basladigi is hayatina
buguin Bursa Organize Sanayi Bélgesi'nde 10 bin metrekarelik
kendi fabrikasinda ve 5 bin metrekarelik kiralik ek tesisinde son
model bes adet lazer makinesi, 20 adet robot, CNC boru bukme,
mil bukme, frezeler, tornalar, statik boya hatti ve krom kaplama
tesisi ile teknolojik yatinmlarla musterilerinin her turld ihtiyacini
karsilama dogrultusunda galismaktadir.”

DOGRU PLANLA VE SOZUNU TUT!

Sevdehan Plastik, mobilya imalatcilarinin beklentilerini cok
iyi analiz ederek ihtiyac duyulan iiriinleri iiretmesiyle ta-
nimiyor. 2019 yih ihracat rakamlarina gore istanbul Demir
ve Demir Dis1 Metaller Thracatcilar: Birligi’nin (iDDMIB)
“Thracatim Metalik yildizlar1” Odiilleri’nde metal mobilyalar
kategorisinde ddiile layik goriilmiistiiniiz. Basarimzin sirr1
nerelerde sakli?

“Acikcasi bagariya giden yolda belirlediginiz hedeflerin gergekgi
olmasinin ve dogru planlamanin gok btiytik énemi var. Sevdehan
Plastik yoneticileri olarak bizler, planlama departmanimizin ézel
bir yéntem uyguladigini séyleyebiliriz. Uretim birimlerimiz de
bu planlama ve hedefler dogrultusunda galismalarini stirdird-
yor. Diger yandan Sevdehan'in en buytk 6zellidi, firmaya 6zel
Urdin dretmektir. Firmaya ¢zel dretim yapildidi igin siparise goére
calisiliyor ve stok tutulmuyor. Bu ytizden planlama, stok galigan
firmalardan ¢ok daha 6nemli oluyor. Bu su demek: Planlama
departmanimiz, Sevdehan igin 6zel hazirlanmig bir program
dogrultusunda galigiyor. I emirleri otomatik olarak ttim birimlerin
bilgisayarlarina dtistiyor. Uretim birimlerimiz de bu plan dogrul-

interview <roportaj 9
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art laser machines, 20 robots, CNC pipe bending, shaft bending,
milling cutters, turning machines, static paint line and chrome
plating facility in its own factory of 10 thousand square meters in
Bursa Organized Industrial Zone and an additional facility of 5
thousand square meters.

PLAN CORRECTLYAND FULFILL YOUR PROMISE
Sevdehan Plastic is known for manufacturing the needed
products by thoroughly analyzing the expectations of furniture
manufacturers. According to 2019 export figures, you received
an award in metal furniture category in the "Metallic Stars of
Exports" Awards by Istanbul Ferrous and Non-Ferrous Metals
Exporters' Association (IDDMIB). What is the secret behind
your success?

“Frankly, setting realistic goals on the path to success and correct
planning are of great importance. As Sevdehan Plastic directors,
we can say that our planning department employs a special method.
Our production units continue to work in line with this plan and
targets. On the other hand, the main feature of Sevdehan is it
manufactures customized products for companies. Since we make
custom products, we produce based on the order and we do not have
a stock which makes planning much more important compared to
companies that have stocks. This means our planning department

We are three founders and our company
that left a quarter of a century behind,
currently provides employment for 300
people and exports all of its production
to European Union countries.

””
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tusunda cgalisiyor. Bu strecte, imalat esnasinda kalite depart-
manimiz sondaj yontemiyle bazen de yuzde 100 kontrol ederek
‘problemsiz’ drtin gkmasini sagliyor. Yurt digina ¢caligmanin birinci
sartl, verdiginiz s6zU yerine getirmektir. Siparigleri zamaninda
karsilayabilen firma, sektérde lider duruma gelir. Tabii bu stireklilik
arz etmesi gereken bir durum aslinda... Uzun bir fuar dénemi
ile portféytimtize dahil ettigimiz firmalar ile karsilikli sézlesmeler
imzaliyoruz. Sektdrde firmaya ¢zel Urtin yaptidmiz igin modelin bir
bagka firmaya sunulmayacag), s6zlesmelerimizde yer aliyor. Fir-
mamiz, ¢alisanlarimizi bu konuda detayli bigimde bilgilendiriliyor.
Dig ticaret, ambalaj, etiketleme ve sevkiyat departmanlarimiz bu
konuda cok titiz ¢aligtyor. Yurt digina calismak kolay degil. Fakat
onur duyabileceginiz bir hizmet bigimi. Planlamanizi dogru yapar,
sOzUinuizde durabilirseniz ihracatinizdan basar gelir.”

MEVCUT KONJONKTURE BAKARAK iS BIRLIGI YAP-
TIGINIZ PAZARLARIN HARICINDE, YENI ULKELERLE
CALISMAYA BASLAMAK HEDEFLERINIZ ARASINDA
YER ALIYOR MU?

“Yenilik her zaman heyecan vericidir. Yeni bir giysi, yeni bir araba,
yeni bir teknoloji, yeni bir ig, yeni bir teklif, yeni bir bakis agis|,
yeni pazarlar insani heyecanlandirir. Bu bir gergek... Gunku
yeni olan, do@asi geredi ilgingtir gelir insana. Yenilik, heyecan,
degisiklik, farklilik, siradan olani renklendirme gicu tagir. Ancak
bir de hayatin ve piyasanin gercekleri var elbette. Mevcut pazari-
mizda, urdn arzimizda herhangi bir daralma gergeklesmedidi igin
yeni Ulkelerle calisma planlanmadi. Kapasitemizin ytizde 80'ini
yurt digina satiyoruz. Urtinlerimizi Avrupa’nin en segkin mobilya
markalarina uretim bantlarina sunuyoruz. Ayrica pandemiden
dolayr yurt diginda is yaptigimiz firmalara ne gidebilmemiz duru-
mu sOz konusu, ne de bizim onlar misafir edebilmemiz simdilik
zor maalesef. Umuyoruz ki dtinya genelinde yasanan bu salgin
ortami kisa strede guncelligini yitirecek bir konu haline gelir ve
her sey yeniden rayina oturur. Ozetle aslinda her sey kosullara
bagl diyebiliriz.”

INTERNET VE MOBIL ARACLARIN KULLANIMI SIK-
LIGININ ARTMASIYLA BiRLiKTE HER GECEN GUN
HACIM OLARAK BUYUYEN E-TiCARET, 2020 YILININ
MART AYINDAN ITIBAREN HiC HESAPTA OLMAYAN
BIR SEKILDE COVID 19 NEDENIYLE UC - BES YILDA YA-

*

works in line with a program customized for Sevdehan. Work
orders are automatically sent to the computers of all units. Our
production units also work in line with this plan. In this process,
our quality department ensures "problem-free" product output,
sometimes through 100 percent control and sometimes by using
drilling method during production. The first condition of working
for overseas companies is to fulfill your promise. A company that
is able to meet the orders on time, becomes an industry leader. Of
course, this should be continuous. ..

We sign reciprocal contracts with companies we have included
in our portfolio during a lengthy fair period. Since we make
customized products for companies, it is stated in our contracts that
the model will not be presented to another company in the industry.
Our company informs our employees in detail on this subject. Our
foreign trade, packaging, labeling and shipping departments work
meticulously in this regard. Working for overseas companies is not
easy but we take pride in this form of service. If you plan correctly
and fulfill your promises, exports will bring success."

LOOKING AT THE CURRENT CONJUNCTURE, IS IT
AMONG YOUR GOALS TO ENTER THE MARKETS IN NEW
COUNTRIES NEXT TO THE MARKETS YOU COOPERATE
WITH?

“Innovation is always exciting. A new clothing item, a new car,
a new technology, a new job, a new offer, a new perspective, new
markets excite people. This is a fact... Because what is new arouses
interest by nature. It has the power of novelty, thrill, change,
diversity and enlivening what is ordinary. However, there is also the
reality of life and the market, of course. In our current market, we
have not planned to work with new countries as our product supply
has not shrunk. We sell 80 percent of our product capacity abroad.
We offer our products to the most distinguished furniture brands
of Europe and their production lines. Also due to the pandemic, it
is not possible for us to visit to the companies we do business with
abroad, nor to host them which is unfortunate.
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KALAYACAGI IVMELENMEYI SADECE ALTI AY iCINDE
GERCEKLESTIRDI. SEVDEHAN’IN DA BU YONDE BiR
E-SATIS KANALI OLUP OLMADIGI VE E-THRACAT
HEDEFLERI KONUSUNDAKI SORUYA NASIL YANIT
VERMEK ISTERSINiZ?

“Daha 6nce de belirttigimiz tizere galistigimiz firmalara &zel Urtnler
Uretiyor olmamiz sebebiyle bu konuda bir eksiklik hissetmedik.
Cunku standart urtin tretmiyoruz. Bu ytizden de e-satis kanalimiz
mevcut degil.”

IKi AYLIK HAM MADDE STOGU ILE CALISTIK!
Mobilya ve mobilya aksesuar iireticilerinin ham maddeye
ulasmada yasadig: sorun, sektor liderlerinin yaptig: acikla-
malarla da sik sik giindemde yer aliyor. Bu durum firmalarm
miisterilerinin taleplerine cevap vermede ve termin siirelerin-
de ciddi sikintilar yasatiyor. Sevdehan’in iki kurucu ortag:
olarak bu konuda neler soylemek istediginizi ve nasil bir yol
izlediginizi 6grenebilir miyiz?

“Bu konu hakkinda yapilan agiklamalari ve gtindemi gok yakindan
takip ediyoruz. Yaptigmiz planlama ve kriz yénetimimiz sayesinde
ham madde konusunda bir sikinti yagsamadik. Darbogaz oldugu
zaman stoktaki ham maddeyi kullandik. Sorun yagsamamak ve
terminleri yerine getirebilmek igin iki aylik ham madde stogu ile ¢a-
listyoruz. Burada en 6nemli konu, olabilecek bir kriz durumuna ve
yasanabilecek stok eksikligine karsi tedbiri vaktinde alabilmek...”

SON OLARAK MAKSDER’IN CEVRIMICi SEMINERLE-
RINI YARARLI BULUYOR MUSUNUZ? BUKONUYLA
ILGILI ONERILERINIZ VAR MIDIR?

“Séylesimizin sonunda bizler Mahmut Senguin ve Mehmet Tirker
olarak dergimiz MAKSDER Aktuel aracili§i ile Mobilya Aksesu-
ar Sanayicileri Dernegimizin yonetimine, calismalarindan étdrd
tebriklerimizi sunuyoruz. Elbette internet tzerinden yapilan zoom
toplantilarini ve dernek Uyelerini bilgilendirici seminerleri takip
ediyoruz. Dogrusu bdtin bu galismalari son derece olumlu ve
yararl buluyor, emegi gecen herkese tesekkur ediyoruz.”

interview <roportaj 9

We hope that this worldwide pandemic will soon become an

outdated topic and everything will return to normal. In summary,
we can say that everything depends on circumstances."

WITH INCREASED INTERNET AND MOBILE DEVICE
USAGE, E-COMMERCE VOLUME INCREASES EACH DAY
AND UNEXPECTEDLY IT HAS GAINED THE SPEED IT
WOULD NORMALLY GAIN IN THREE TO FIVE YEARS,
IN JUST SIX MONTHS DUE TO COVID 19 SINCE MARCH
2020. DOES SEVDEHAN HAVE AN E-SALES CHANNELAND
WHAT ARE ITS E-EXPORT TARGETS?

“As we mentioned before, we have not felt the need in this regard
as we produce customized products for companies we work with.
Because we do not produce standard products. That's why we don't
have an e-sales channel."

WE WORKED WITH RAW MATERIAL STOCK FOR TWO
MONTHS!

The problem furniture and furniture accessory manufacturers face
in accessing raw materials is a topical issue as frequently stated by
industry leaders. Due to this, companies face serious difficulties
in meeting the demands of their customers and deadlines. As the
two founding partners of Sevdehan, can you share your opinions
on this issue and what kind of path you follow?

“We closely follow the statements and stay updated on this subject.
Thanks to our planning and crisis management, we have not
experienced any issues regarding raw material. We used the raw
material in stock during bottlenecks. We work with a raw material
stock to last for two months to avoid problems and meet deadlines.
The major issue here is the ability to take timely measures against
a potential crisis situation and stock shortage..."

LASTLY, DO YOU FIND MAKSDER'S ONLINE SEMINARS
USEFUL? DO YOU HAVE ANY SUGGESTIONS?

“At the end of the interview, as Mahmut Sengiin and Mehmet
Tiirker, we congratulate the administration of our Furniture
Accessories Industrialists' Association for their efforts by way of
our magazine MAKSDER Aktiiel. Of course, we attend the online
zoom meetings and informative seminars held for association
members. As a matter of fact, we find all these efforts extremely
positive and useful and we thank everyone who contributed.”
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COVID-19, CALISAN HAKLARINI

NASIL ETKILEYECEK?

How will COVID-19 Affect Worker's Rights?

&8 HAKAN ELGIN (Global Arastirma ve Analiz Uzmani - Global Research and Analysis Expert)

Korona viriis salgininin neden oldugu
calisma modellerindeki kalic1 degisiklikler,
isveren tarafindan saglanan haklarin hem
maliyeti hem de teminat kapsamini biiyiik
olctide etkileyecek.

®

021 yilinda ktiresel medikal maliyetlerinin dngdrtilen enflas-
yon oranini bir kez daha biyuk élgtide agsmasi bekleniyor.
Artan sadlik hizmetleri ve yeni galisma modelleri dolayisiyla
isveren tarafindan sagdlanan saglik sigortasi ve buna bagli
yan haklarin maliyeti ve teminat kapsamlar da buyuk o6lglide
etkilenecek. Sigorta sirketlerinin ytizde 68'i korona virtise bagli
teshis, bakim ve tedaviler nedeniyle sadlik sigortalari kapsaminda
Odenen tazminatlarda artis olmasini 6ngérdirken, bu gergevedeki
maliyetlerin kontrol altina alinmasi kritik dnem tasiyor. Salgin
sUrecinde planl ameliyatlarin ertelenmesi, saglik hizmetlerine
uzaktan erisimin yayginlagsmasi, sigortalilarin saglik kurumlarina
gitmekten cekinmesi gibi nedenlerle 6zel saglik sigortasi tazminat

L

*

Once again, global medical costs are expected to substantially
exceed the projected inflation rate in 2021. Due to the increased
healthcare services and new working models, the cost and coverage
of health insurance provided by the employer and relevant fringe
benefits will also be greatly affected. While 68 percent of insurance
companies project an increase in the indemnities paid due to
coronavirus-related diagnosis, care and treatments covered by
health insurances, it is critical to take the costs in this context under
control. Although there is a decline in private health insurance
indemnities and premium rates for reasons such as postponement
of planned surgeries, remote access to health care becoming
widespread, people with insurance being hesitant about visiting
health institutions during the course of the pandemic, I can say
that medical inflation expectations of Turkish insurance companies
for 2021 is 16.5 percent.

The permanent changes in working models
brought about by the Coronavirus pandemic,
will greatly affect both the cost and coverage
of the insurance provided by the employer.
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ve prim oranlarinda dustis gorulse de 2021 yili icin Turkiye'de
sigorta sirketlerinin medikal enflasyon beklentisinin ytzde 16,5
oldugunu sdyleyebilirim.

SIRKETLER ICIN KRITiK ONEMDE

Asi galismalarinin devam ettigi bu dénemde, korona virds
asllarinin teminat altina alinmasiyla ilgili sigorta sektdrtinde
farkli gortigler bulunuyor. Her ne kadar salgin strecinde planli
ameliyatlarin ertelenmesi, saglik hizmetlerine uzaktan erisimin
yayginlasmasi, sigortalilarin saglik kurumlarina gitmekten ce-
kinmesi gibi nedenlerle 6zel sadlik sigortasi tazminat ve prim
oranlarinda dusus gdrilse de 2021 yili icin Turkiye'de sigorta
sirketlerinin ylizde 16,5 oraninda medikal enflasyon beklentisi
bulunuyor. Bu oranin beklenen enflasyon seviyesinin lzerinde
olmasinin en dnemli nedenleri olarak teshis ve tedavide kulla-
nilan sarf malzemelerinin agirlikli olarak ithal ediimesi nedeniyle
kurlardaki dalgalanmalar, korona virtis kaynakli giderlerdeki artig
ve ertelenen tedavilerin 6zel sadlik sistemine talebi artirmasinin
beklenmesi nedeniyle talep yonlu enflasyon olarak siralanabilir.

Uzman kuruluglar tarafindan her sene gerceklestirilen Genel
Sektor Ucret Arastirmasinin son raporuna gére arastirmaya
katilan 620 sirketin ylizde 86'si galisanlarina sadlik sigortasi
sagliyor. 2020 yilinda pandeminin de etkisiyle hem galisanlarin
hem igverenlerin strddrtlebilir sadlikli olmaya ilgisi ve beklentisi
de artmig bulunuyor. Galisanlarin ytizde 53’0 saglik konusun-
da daha fazla isveren odag beklerken, igverenlerin ylizde 75'i
ise calisan sagligina olan destegin calisan deger 6nermesinin
O6nemli bir pargasi oldugunu sdyliyor. Bu konunun uzmanla-
rindan biri olan profesyonel danismanlik lideri Amy Laverock,
isguicu saghginin sirketler igin kritik dGnemde oldugunu belirtiyor
ve sunlari séyltiyor: “Dunya genelinde saglik giderleri ve ekono-
mik durgunluk artikga, daha fazla sayida sirketin calisanlarinin
saghgini, refahini, dretkenligini ve bagliligini artirmaya yonelik
yan hak ¢déziimlerine odaklanmasi énem kazaniyor. isguicti
saghg, firmalar igin kritik ve is performansinin artmasina ve be-
seri sermaye riskinin etkili bir sekilde yonetilmesinde énemli rol
oynuyor. Saglik planlart bir maliyet olarak degil insan kaynagina
yonelik bir yatirm olarak degerlendiriimeli.” Ne dersiniz hepimiz
icin gok énemli hususlar degil mi?

business <is diinyas1 @

OF CRITICAL IMPORTANCE FOR COMPANIES

In this period when vaccination studies are under way, there are
different opinions in the insurance industry regarding coverage
of coronavirus vaccines. Although there is a decline in private
health insurance indemnities and premium rates for reasons such
as postponement of planned surgeries, remote access to health
care becoming widespread, people with insurance being hesitant
about visiting health institutions during the course of the pandemic,
I can say that medical inflation expectations of Turkish insurance
companies for 2021 is 16.5 percent.

As the main reasons for this rate to exceed the expected inflation
level can be listed as fluctuations in exchange rates for consumables
used in diagnosis and treatment are largely imported, increase
in expenses due to coronavirus and demand-side inflation since
the demand for the private health system is expected to increase
due to the postponed treatments. According to the latest General
Industrial Wage Survey report held by expert organizations every
year, 86 percent of the 620 companies participating in the research
provide their employees with health insurance.

Also with the impact of the pandemic in 2020, the interest in and
expectation to be sustainably healthy has increased both for the
employees and employers. While 53 percent of employees expect
employers to pay more attention to health, 75 percent of employers
state that supporting employee health is a substantial part of the
employee value proposition. An expert on the topic, professional
consulting leader Amy Laverock stresses that workforce health
is of critical importance for companies and says: “As healthcare
costs rise and economic recession worsens all around the world, it
becomes important for more companies to focus on fringe benefit
solutions to improve the health, well-being, productivity and loyalty
of their employees. Workforce health is critical for companies
and plays an important role in increasing work performance
and effective management of human capital risk. Health plans
should not be considered as a cost but as an investment in human
resources” These are of major importance for all of us.
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BASARI SON DURAK DEGIL,

DEVAM EDEN BIR YOLCULUKTUR

Success is not the Last Stop but an Ongoing Journey

A8 MAHIYE SABUNCUOGLU

Basarinin devam eden bir yolculuk oldugunu  In this issue, we welcome Cetin Group and
soyleyen Cetin Group ve Cemobsan Yonetim  Cemobsan Chairman of the Board Ahmet
Kurulu Baskani Ahmet Cetin’i konuk  Cetin who says 'Success is an ongoing
ediyoruz bu sayimizda.  journey"
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irgok insan buytik ve dinyaya mal olmus girisim ve basari

hikayelerinin altinda sihirli bir formdil veya ilahi bir dokunus

oldugunu dusunur. Hicbir basar tesaduf degildir aslinda. ..

Tipki Getin Group ve Cemobsan Metal ve Plastik San. Tic.
Ltd. Sti. Yénetim Kurulu Bagkani Ahmet Cetin'in is ve hayat
deneyimlerinde oldugu gibi... Baskan Cetin’e &deta bir kahra-
manlik ve basari dykustinu andiran hayatini, pandemi dénemini
ve sektdre dair merak ettiklerimizi sorduk. Okumaya deger bir
soOylesi ¢ikti ortaya. ..

AHMET CETIN’I ANLATIR MISINIZ?

“Evli ve bir gocuk sahibiyim. Iktisat fakultesi mezunu ve harp
malulti emekli gaziyim. Deniz Kuvvetleri'nde deniz astsubayi
olan agabeyimden etkilenerek lise son sinifta iken deniz astsubay
okuluna basvurdum ve basariyla kazandim. 1986 yilinda Deniz
Kuvvetleri Derince Makine Sinif Okulu'ndan mezun oldum ve
TCG Kurtaran Gemisi'nde Y/S astsubay olarak géreve bagladim.
Burada gdrev yaparken SAT kursundan haberim oldu. Miracaat
ettim ve bir yil SAT komando egitimi, iki yil savasa hazirlik kurs-
larini basar ile tamamladim. En buyuk hayalim SAT komando
olarak gérev yapmaya basladim. Gérevim esnasinda patlayici,
silah, dalis uzmanligi, parasutle atlama ve atlatici 6gretmenlik
kurslarini tamamladim. Turk Silahll Kuvvetleri’nde basariyla gérev
yapmakta iken Ocak 1996'da Yunanistan ile Turkiye arasinda
¢ikan Kardak Krizi'nde ydirtttlen askerf operasyonda gérev
aldim. 16 Subat 1996 tarihinde bir gérevden donerken sikorsky
gdrev helikopterimizin denize gakilmasi sonucunda yarali olarak
kurtuldugum kazada bes arkadasim sehit oldu. Kaza sonucunda
yaralanmam sebebiyle gérevime dénemedim ve sonucta harp
malulti gazi olarak emekli olma serefine ulagtim. Emekliligimin
ardindan uzmanlik alanima uygun olarak Ulkemizin basgarili sir-
ketlerinden Ulusoy Grubu’nda yoénetici oldum ve burada iki yil
yoneticilik yaptim. Bu gérevim sirasinda piyasada gézlemledigim
bosluk ve meslegimin de sagladigi altyapinin katkisi ile Cerkez-
kdy ilgesinde bulunan fabrikalara 6zel guvenlik hizmeti vermek
Uzere 1998 yilinda ilk sirketimi kurdum. Kisa stirede sundugumuz
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Many people believe that there is a magic formula or a divine
touch behind all great worldwide ventures and success stories.
However, success is never a coincidence... This also applies for
the business and life experiences of Cetin Group and Cemobsan
Metal and Plastic Ind. Trade Co. Ltd. Chairman of the Board Ahmet
Cetin... We asked Chairman Cetin questions about his heroic life
and success story, the pandemic and the industry. The result is an
interview worth reading...

CAN YOU TELL US ABOUT AHMET CETIN?

“I am married with a child. I graduated from Faculty of Economy
and a retired disabled war veteran. I applied to Naval Ncos
Academy when I was a high school senior, following the footsteps
of my older brother who was a Naval Petty Officer in the Naval
Forces and I was successfully admitted. In 1986, I graduated from
Naval Forces Derince Machinery Service School and was assigned
to TCG Kurtaran ship as a Reserve Officer. I heard about the
Underwater Offence training while I was on duty here. I applied
and successfully completed a year long Underwater Offence
commando training and two-years of battle readiness training. My
biggest dream came true when I started serving as an Underwater
Offence commando. I completed explosives, weapons, diving,
skydiving and skydiving trainer courses during my assignment.
While I was serving in Turkish Armed Forces, I joined the military
operation during Kardak Crisis that arose between Greece and
Turkey in January 1996. On February 16, 1996, while returning
from a mission, our Sikorsky duty helicopter crashed into the sea.
I survived with injuries but unfortunately five of my friends became
martyrs in the accident. I was unable to return to duty due to the
injuries I sustained in the accident and I was honorably retired
as a disabled war veteran. After I retired, I became a director in
the successful Turkish company Ulusoy Group in line with my
expertise and I acted as a director for two years. During this
office, I realized the gap in the market and also with the help of
my professional background, I started my first company in 1998
to offer private security services to factories located in Cerkezkdy

"
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Gazi riittbemden sonra hayatimda beni
ve ailemi en fazla gururlandiran déniim
noktasi, yaptirdigimiz fen lisesinin
anahtarini, Milli Egitim Bakanligimiza
teslim ettigimiz giin olmustur.

®

basarili calismalarin takdir ve begeni gérmesiyle kazandigimiz
musteri memnuniyeti sonucu firmalar, ihtiyag duyduklar baska
hizmetleri de talep etmeye basladilar. Bu sayede teknolojiyi ve
egitimi sirket kdltdrdmuz olarak benimsedik ve firmalara 6zel,
fark yaratan, ekonomik ¢ézimleri Cetin Group olarak sunmaya
basladik. Yurt iginde ve yurt disinda 700 ayri sirkete guivenlik,
temizlik, Uretim destek hizmetleri, insan kaynaklar yénetim hiz-
metleri, personel tagimaciligi ve lojistik hizmetleri sunmaktayiz.
Sahsim, ailem ve Cetin Group sirket kdlttru olarak, egitimin
6nemine ¢ok inaniyoruz. Bu bilingle, 2015 yilinda ‘tlkemizin
geleceginin imarinda bir tugla da bizim katkimiz olsun!” felse-
fesiyle bir okul bagiglamaya karar verdik. Bu amagla yaptigimiz
basvurumuz olumlu kargilandi. Tekirdag Valiligimiz ile Millf EGitim
Bakanligimiza bagislanmak tizere Cerkezkdy ilcesinde bir fen
lisesi yapmak lizere protokol imzaladik. Seval & Ahmet Cetin
Fen Lisesi’ni bir yil iginde tamamlayarak MEB’e teslim ettik. 2017
yilinda sosyal sorumluluk édiltine layik gorulduk, ancak bizim
icin en buyuk 6ddlu, bu yil lisemizden mezun olup tlkemize
hizmet edecek dgrencilerimizin verecedine inaniyorum. Gazi
ritbemden sonra hayatimdaki 6nemli gelismeler icinde beni
ve ailemi en fazla heyecanlandiran ve gururlandiran dénim
noktasi bu fen lisesinin anahtarini, Millf Egitim Bakanlgimiza
teslim ettigimiz guiin olmustur.”

CEMOBSAN NASIL DOGDU? BUYUME HIiKAYESINi
SIZDEN DINLEYEBILIR MiYiZ?

“Cemobsan Mobilya, 2005 yilinda kuruldu ve 2007 yilinda mobilya
imalatina bagladi. 2017 yilina kadar musteri markasi ile bitmis
mobilya imalati faaliyetlerimizi devam ettirdik. 2017 yili itibaryla
Uretimimizi yeniden dtizenleyerek mobilya aksesuarlar Uretimine

Kl L3
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district. As our successful operations became sought after and won
appreciation in a short period of time, customer satisfaction led
the companies to demand other services they needed from us. We
adopted technology and education as our corporate culture and
started offering custom, distinctive, affordable solutions as Cetin
Group. We offer security, cleaning, production support, human
resources management, personnel transport and logistics services
to 700 companies home and abroad. For me, my family and Cetin
Group's corporate culture, education is of utmost importance.
With this awareness, in 2015, we made the decision to donate a
school with the thought that 'We would like to contribute a brick
to construct the future of our country!" We made an application
for this purpose which was accepted. We signed a protocol with
Tekirdag City to build a science high school in Cerkezkéy to
be donated to the Turkish Ministry of National Education. We
completed Seval & Ahmet Cetin Science High School in just one
year and donated it to the Ministry of National Education. We
were deemed worthy of the social responsibility award in 2017,
however I believe that the greatest award will be presented to us
when students who graduated from our high school this year start
serving our country. After receiving veteran title, the turning point
among major developments in my life that excited and exalted me
and my family the most, was the day we delivered the key of the
science high school to Turkish Ministry of National Education.”

HOW WAS CEMOBSAN BORN? CAN YOU TELL US ITS
GROWTH STORY?

“Cemobsan Furniture was established in 2005 and started
manufacturing furniture in 2007. Until 2017, we continued our
finished furniture manufacturing activities with the customer brand.
As 0f 2017, we reorganized our production and switched to furniture
accessories production. Since then, with an innovative approach,
we have focused on rapidly realizing our R&D, production and
marketing investments in the field of furniture accessories. I would
like to summarize my world view in a single sentence: "Success is
not the last stop, it is an ongoing journey!" I believe that assuming
this stance towards life, always asking for better in all of my work
and working ceaselessly to this end motivates both myself and those
around me. Our journey to success that began with 50 people in
2005 in our Cemobsan venture, continues by providing employment
to 157 people in our export and production facilities and as we
make exports to 47 countries as of 2021, we struggle to do better
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gegis sagladik. Bu tarihten itibaren yenilikgi bir anlayis ile mobilya
aksesuarlari alaninda Ar-Ge, Cretim ve pazarlama yatinmlarimizi
hizli bir sekilde hayata gecgirmeye odaklandik. Hayat felsefemi
de tek bir cimleyle sOyle dzetlemek isterim: “bagar son durak
degil, devam eden bir yolculuktur!” Hayata bu pencereden
pbakmanin, yaptigm iglerin timunde her zaman daha iyisini
istemenin ve bu ugurda durmaksizin galigmanin hem kendimi
hem de gevremdekileri motive ettidine inaniyorum. Cemobsan
girisimimizde de 2005 yilinda 50 kisi ile baslayan basari yolcu-
lugumuz, 2021 yili itibaryla 47 llkeye gerceklestirilen ihracat ve
Uretim tesislerimizde 157 kisiye istihdam saglayarak, her gun
daha iyisini yapmak i¢in mticadele ederek strtyor.”

PANDEMI DONEMINDE NE GiBi TEDBIRLER
ALDINIZ VE NASIL BiR STRATEJi iZLEDINiZ?
“Pandemi baslar baglamaz calisanlarimizi ve toplum saghigini
korunmasi igin tzerimize duseni yapmak tizere harekete geg-
tik. ilk olarak Uretim alanlanmiz ve hizmet sektériinde faaliyet
g0sterdigimiz tim alanlarda sosyal mesafe ve hijyen kurallarina
iliskin dBnemleri disiplinli bir sekilde hayata gegirdik. Cetin Group
bunyesinde, Atak Farma tesislerimizde kendi maske ve dezen-
fektan Uretimimizi baslatarak bu urdnlerin tedarik zincirlerindeki
sikisikliklarini gidermek adina adimlar attik. Cemobsan olarak
salgin sartlan altinda, yeni pazar ve mdsteri arayisimiz icin di-
jital pazarlama faaliyetlerini arttirmamiz, dijital platformlardaki
gdrundrltigumuze odaklanmamiz bir zaruret halini aldi. Salgin
ile degisen ticaret dinamiklerinde de 6ncu olmak igin dijitallesme
cabalarimizi yogunlastirdik. Sosyal medya platformlarinda payla-
silabilir, tanitict ve hedef kitlemizin ilgisini arttirmaya yénelik igerik
Uretiminden; sosyal platformlardaki reklam kampanyalarina ve
ihracatgl birliklerimizin dtizenledigi sanal ticaret heyeti katilimlar
ve uluslararasi sanal fuar katiimlarina kadar genis yelpazede
bdtdncul bir dijital pazarlama stratejisi insa ediyoruz.”

FIRMA OLARAK 2020 YILINI NASIL GECIRDINiZ?
2021 HEDEFINIZ NEDIR?

“Salgin kosullar altinda 2020 yilinin global ekonomide ¢ok inigli -
cikisli bir yol izledigini belitmemiz gerekiyor. S6ylemekten buiytk
mutluluk duyuyorum ki salgin kosullarinin ekonomi Uzerindeki
olumsuz etkilerine ragmen, 2020 yilinda buytme hedeflerimizi
hem nicelik hem de niteliksel olarak gergeklestirmeyi basardik.
2021 yilinda da salginin getirdigi tim zorluklara gégus gererek,
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After receiving veteran title, the turning
point in my life that exalted me and
my family the most, was the day we
delivered the key of the science high

school to Turkish Ministry of National
Education.

””

every day.”

WHAT MEASURES HAVE YOU TAKEN DURING THE
PANDEMIC AND WHAT IS YOUR STRATEGY?

“As soon as the pandemic broke out, we took action to do our
part to protect both our employees and public health. Firstly, we
implemented social distancing measures and hygiene rules in our
production areas and all areas in which we operate in the service
industry in a disciplined manner. Under Cetin Group, we started
producing our own masks and disinfectant at our Atak Farma
facilities and took steps towards eliminating bottlenecks in the
supply chains of these products. As Cemobsan, under pandemic
conditions, it has become a necessity for us to increase digital
marketing activities and focus on our visibility on digital platforms
in the search for new markets and customers. We prioritized our
digitalization efforts to become a pioneer in the changing business
dynamics with the pandemic. We are building a cohesive and
diversified marketing strategy, creating content to share on social
media platforms to promote and arouse the interest of our target
audience, making advertising campaigns on social platforms,
and participating in virtual trade delegations organized by our
exporters as well as international virtual fairs.”

HOW WAS 2020 FOR YOUAS A COMPANY? WHAT IS YOUR
GOAL FOR 2021?

“We need to stress that in 2020, there were many ups and downs
in the global economy under pandemic conditions. I am delighted
to say that despite pandemic's negative effects on the economy,
we managed to achieve our quantitative and qualitative growth
targets in 2020. In 2021, we intend to continue our journey of
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hedeflerimiz dogrultusunda basari yolcugumuzu stirdirme ni-
yetindeyiz. 2021 yilinda bilhassa Ar-Ge yatirmlarimizi arttirarak
hedef pazar ve musteri beklentilerine uygun inovatif drtinler
gelistirmeyi 6nemsiyoruz. Ozellikle mobilya stirgli sistemleri
alanindaki yatinmlarimizi arttirarak bir atilim gergeklestirmeyi
hedefliyoruz. Bununla birlikte mevcut musterilerimizin memnu-
niyetini arttirmak ve Bati Avrupa odakli yeni pazar ve musteriler
edinmek icin de galismalar yurtttyoruz.”

MOBILYA AKSESUAR URETICISI OLARAK SEKTO-
RUN GELECEGINE DAIR NELER DUSUNUYORSUNUZ?
“Turkiye’de mobilya sektdrd, tretime iliskin bilgi ve birikimde
One cikan sektorler arasinda yer aliyor. Bu bakimdan mobilya
aksesuarlari sektérinun de gerek i¢ pazarda gerekse ihracat
bakimindan yuksek potansiyel tasidig kanaatini tagryorum. Genis
Olgekli uluslararasi salgin tecruiibesinin firmalar bilhassa tedarik
zincirleri Uzerinde yeniden dusunmeye itmesini olasi gériyorum.
Bu dinamigin Avrupa, Bati Afrika ve Orta Dogu gibi bdlgesel
merkezlere yakin konumu dolayisiyla Turk ihracatgilarinin ulus-
lararasi tedarik zincirlerinde daha muhim roller Ustlenmelerine
yonelik bir firsat sundugunu distintiyorum. Ulkemizin stratejik
konumunun getirdigi firsatlardan en tstun sekilde yararlanmak ve
bu firsatlar kalici hale getirebilmek gerekiyor. Bunun icin katma
degeri yuiksek, inovatif tirtinler tretmeye odaklanmak gerekiyor.
Sektorun geleceginin, global dlgekte Turk mallarina ve firmalarina
yonelik itibarin gelistiriimesinde yattigina samimiyetle inaniyorum.
Mobilya aksesuari sektérintin seckin birer aktérd olan MAKS-
DER Uyesi tum firmalarimiza bu anlamda sorumluluk dtistyor.”

MAKSDER’IN CALISMALARINA DAIR DUSUNCELE-
RINIZI ALABILIR MIYIZ?

“Herhangi bir sektérde kalici basarinin ancak ve ancak sek-
térun aktdrlerinin birlik ve beraberlik duygusu igerisinde ortak
hareket edebilmesi halinde mumkin olacagini dngérmemiz la-
zim. Bu anlamda MAKSDER catisi altinda, mobilya sektdrinun
6nde gelen firmalarinin dernek haline gelebilmis olmasi gok
onemli. Sektdrin ortak ¢ikarlarinin dile getirilmesi, dis paydas-
lar ile is birliginin dernek catisi altinda ortaklasa ydrutilmesi,
sektorel bilgi ve birikimin paylasimi, adil rekabet kosullarinin
tesis edilmesi gibi hususlarda dernek faaliyetlerinin artarak
devam etmesi, her bir Uyenin ortak ¢ikarina hizmet edecektir.”

*

success in line with our goals by braving all hardships pandemic
brought. We give particular importance to developing innovative
products aligned to the target market and customer expectations
by increasing our R&D investments in 2021. We aim to make
a breakthrough by increasing our investments, specifically in
furniture sliding systems. We also work for increased satisfaction
of our existing customers and to enter new markets and gain
customers with our focus on Western Europe."

AS A FURNITURE ACCESSORIES MANUFACTURER WHAT
ARE YOUR THOUGHTS ON THE FUTURE OF THE INDUSTRY?
“In Turkey, furniture industry stands out among industries with
regard to know-how and experience in production. In this regard,
my opinion is that the furniture accessories industry has a high
potential in both the domestic market and exports. I think that a
wide-scale international pandemic experience will probably force
the companies to rethink their supply chains in particular. I believe
that this dynamic provides Turkish exporters with the opportunity to
take a more substantial role in international supply chains thanks
to Turkey's proximity to regional centers as Europe, Western Africa
and Middle East. We need to benefit from the strategic position of
Turkey in the best way and make these opportunities permanent.
For this purpose, we must focus on innovative products with high
added value. I sincerely believe that the future of the industry lies
in improving the reputation of Turkish products and companies
globally. All our companies who are MAKSDER members as well as
distinguished actors of furniture industry, share this responsibility.”

WHAT ARE YOUR THOUGHTS ON MAKSDER'S
OPERATIONS?

“We need to anticipate that lasting success in any industry is
possible only and only when actors of the industry act collectively
in unity and solidarity. In this sense, it is vital that the leading
companies in furniture industry have formed an association
under the roof of MAKSDER. Increased and continues activities
of the association in issues as voicing industry's shared interests,
maintaining cooperation with external shareholders under the roof
of the Association by collaborating, sharing industry related know-
how and experience and ensuring fair competition conditions, will
be for the shared interest of each member.”




=]ul design

Mobilya Ekipmanlari / Furniture equipments

detay ayricalktr...

www.batudesign.com
Ertugrulgazi Mh. Alanyurt Cd. No: 10 Inegél / BURSA - TURKIYE (TURKEY)
Tel: +90 224 714 91 94 — 95 Fax: +90 224 714 91 96
info@batudesign.com




Ilkbahar / Spring 2021

MAKSDER

6 bilisim > informatics

76

SOSYAL MEDYADA VERI GUVENLIGI

SAGLAMAK ICIN 5 IPUCU

5 Tips to Ensure Data Security on Social Media

&8¢ FURKAN LOLECI (Iletisim Damismani-Communication Consultant)

Sosyal medya kullanim orani her
gecen giin artarken bazi giivenlik
risklerini de beraberinde
getiriyor. Peki verilerimizi
korumak icin neler yapmaliy1z?

®

|de edilen son verilere gére 4,5 milyardan fazla insan internet

kullanirken, sosyal medya kullanicilarinin sayisi 3,8 milyari

astl. Son istatistikler cevrimigi kullanicilarnin ytizde 58'inin

gectigimiz yila kiyasla verilerinin gtivenliginden daha fazla
endise duydugunu ortaya koyuyor.

1  PAYLASMADAN ONCE DUSUNUN

Bilinenin aksine, sosyal medya hesaplarinizin herhangi birinde
paylastiginiz bir igerik, (fotograf, video, ses vb.) birkac saniye
sonrasilseniz bile sonsuza dek internette kalir. Sadece halka acik
bir sekilde paylasiimaz. Sosyal medya mecralarindan size ait

*

According to the latest data, more than 4,5 billion people are online
while the number of social media users exceeded 3,8 billion. The
latest statistics show that 58 percent of online users are more
concerned about the safety of their data, compared to last year.

1- THINK BEFORE YOU SHARE

Contrary to popular belief, content you post on any of your social
media accounts (photos, videos, audio, etc.) will stay online forever,
even if you delete after a few seconds. It is just not shared publicly.
You can ask social media platforms to send you all your data by
e-mail. This way, you will also have access to photos you deleted
but is stored in the databases of social media platforms.

2- DO NOT GIVE ACCESS TO ALL APPLICATIONS.
When you try to access an application for the first time after
installing any mobile application on your smart device, a

As social media usage rates increase each day,
this also brings along some safety risks. So
what can we do to protect our data?



olan tdm verileri size e-posta ile géndermesini saglayabilirsiniz.
Bu sayede sildiginiz, ancak sosyal medya mecrasinin verisinde
saklanan fotografiniza da erismis olursunuz.

¢ HER UYGULAMAYA ERiSIM HAKKI VERMEYIN

Akilll cihaziniza herhangi bir mobil uygulama yukledikten
sonra uygulamaya ik erisim saglamaya calistiginizda,
uygulamanin sizin cesitli Kkisisel verilerinize erismek istedigi
ile ilgili bir izin isteme penceresi ile karsilasirsiniz. Bu genelde
lokasyon kullanimi, kameraya ve mikrofona erisim saglamak
ya da fotograflara erisim saglamak olur. MUmkun oldugunca
bilmediginiz ya da kullanmadiginiz sosyal medya uygulamasina
erisim hakki vermemeye caligin ve zaman zaman bu erisim
izinlerinin kontroltinu saglayin.

3 BASKALARINA AIT CIHAZLAR UZERINDEN
HESAPLARINIZA GIRiS YAPMAYIN

Sosyal medya platformlari, reklam verenler igin sizin kullandiginiz
cihaz Uizerinde gezdiginiz web sitelerinden, arama motorlarinda
arasgtirma yaptiginiz konulara kadar bir¢cok veriyi islemek ve
yeniden hedefleme yapmak icin hafizasinda tutar. Bu ytizden
size ait olmayan cihazlardan sosyal medya hesaplariniza
giris yaparak kisisel verilerinizin gizli kullanim gerezlerini giris
yaptiginiz cihazin cerezleriyle eslestirmenin énine gegmeniz
gerekir.

GUVENLI OLMAYAN BAGLANTILARI
ANALIZ EDIN

Veri guvenligini saglamanin bir diger yolu da size génderilen
herhangi bir baglantiya tikklamadan énce baglantinin gtivenli
olup olmadigini analiz etmektir. Sizinle paylasilan baglantinin
muhakkak SSL ile korunan bir web baglantisi olup olmadigini
kontrol edin. Ayrica http'nin sonunda “s” takisi olduguna
dikkat edin. Unutmayin, higbir sosyal medya agi size bir link
gondererek sifrenizi, e-posta adresinizi ve e-posta adresinizin
sifresini istemez. Size sadece bilgilerinizi sifirlamak igin gtivenli
bir baglanti e-postasi gonderir.

IFADE OZGURLUGUNUN BAZI
SONUCLARI VARDIR

Siyasal, sosyolojik, ekonomik ya da ekolojik... Konusu her
ne olursa olsun ifade &6zgurligdnin bazi sonuglar vardir.
Takipgileriniz sahip oldugunuz ideolojik yapidan farkli olarak
bir dusunceye sahip olabilir. Kendi fikrinizi beyan ettiginiz
herkese acik olan paylagimlar bu ylzden bazi takipgilerinizin
hosuna gitmeyebili.. Bu durumun énine gegebilmek icin
paylasimlarinizin erigimini kisitlayin.

informatics <bilisim 6

permission request window comes up stating that the application
wants to access your various personal data. This usually involves
using location, accessing the camera and microphone or accessing
photos. Try not to grant access to social media applications that
you are not familiar with or use as much as possible and check
these access permissions occasionally.

3- DO NOT LOGIN TO YOUR ACCOUNTS FROM OTHER
PEOPLE'S DEVICES

Social media platforms store a lot of data ranging from websites
you visit on the device you use to topics you search in search
engines for advertisers to process and re-target. So when logging
into your social media accounts from other people's devices, you
should pay attention not to synchronize your personal data's
confidential cookies with the cookies of the device you log in from.

4- ANALYZE UNSECURED CONNECTIONS

Another way to ensure data security is to analyze whether the
connection is secure before clicking on any link sent to you. Make
sure that the link shared with you is an SSL-protected web link.
Also see that http has an "s" at the end. Remember, no social media
platform sends you a link and ask for your password, e-mail address
and password of your e-mail address. They just send you a secure
link e-mail to reset your information.

5- FREEDOM OF EXPRESSION HAS SOME

CONSEQUENCES

Political, sociological, economic or ecological... Regardless of
the subject matter, freedom of expression has some consequences.
Your followers' opinions may be different from your ideological
position. Some of your followers may not like the public posts where
you express your own opinions. To avoid this situation, restrict the
access to your posts.

7
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EVDEN VERIMLI

CALISMANIN SIRLARI

Secrets to Working Efficiently at Home

A8F HARUN TASCI

Pandemi sonrasi evden
calisanlarin sayis1 ylizde 173 arttu.
Artik en kritik sirket toplantilar
bile online yapiliyor. Peki bu
durum siirdiiriilebilir mi?

®

andemi gergegi ile birlikte hayatlarimiz degil, is kosullarimiz
da buytik bir degisime ugruyor. Gectigimiz guinlerde Global
Workplace Analytics tarafindan yapilan kapsamli bir aras-
tirma, evden calisan sayisinda ytizde 173 artig oldugun
ortaya ¢ikardi. Arastirma, sirketlerin evden galisma sayesinde
yllda 11 bin dolara kadar tasarruf edebilecegine isaret ediyor.
islerin online ortamda yapilip organize edilmesi, maliyet ve
zaman agisindan sirketlere buyuk kazanglar sagliyor. Global
Workplace Analytics'in gergeklestirdigi arastirma, evde duzenli
galisanlarin sayisinin 2005 yilindan bu yana istikrarli bicimde

*

With the pandemic, not only our lives but also our working
conditions change significantly. A comprehensive study conducted
by Global Workplace Analytics recently, revealed a 173 percent
increase in the number of people working from home. The study
points out that companies can save up to 11,0008 yearly when
employees work from home. Performing and organizing their
businesses online, provides companies with major gains in terms
of cost and time. The research held by Global Workplace Analytics
shows that the number of people regularly working from home has
steadily increased since 2005. Although most companies decided
to temporarily close their offices due to the pandemic, some
companies now consider making this situation permanent. In recent
months, social media platform Twitter announced that it bestows

After the pandemic, the number of people
working from home increased by 173 percent.
Even the most critical company meetings are
now held online. But is this sustainable?
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artis gosterdigini ortaya koyuyor. Cogu sirket pandemi sonrasi
ofislerini gecici stire kapatma karari alsa da bir kismi bu duru-
mu kalici hale getirme yénunde kararlar aliyor. Sosyal medya
platformu Twitter, gectigimiz aylarda sirket galiganlarina stiresiz
evden cgalisma hakki tanidigini agikladi. Google ve Facebook
ise yaptiklari agiklamalarda galiganlarinin Haziran 2021'den
once ofise ddnmeyecedini duyurmustu. Buttin bu gelismelerin
disinda Turkiye'de kurumsal kimligi guiglt bir¢cok firma, ofis
alanlarini daralttiklarini, evden ya da uzaktan galisma modelini
verimli bulduklarini agikladi. Birkag buyuk firmanin 6nculigunde
baslayan uygulama, kisa surede genel kabule dénustu.

VIDEO KONFERANSLAR, CANLI DERSLER...

Uzaktan calisma ve uzaktan egitim ihtiyaglar igin kolay, hizl
ve esnek ¢6zim sunan birgok firma da piyasanin intiyaclarini
fark ederek devreye girdiler. Hizla yeni yaziimlar geligtirildi,
hizmet paketleri ortaya ¢ikti. Bunlardan biri de kurulum gerek-
tirmeyen hazir alt yapisi sayesinde zamandan tasarruf ederek
toplanti yapmaya olanak saglayan Vedubox. Bu uygulamanin
gelismis raporlama ve analiz 6zelligi sayesinde egitimler ya da
toplantilar hakkinda detayli istatistikler edinilebiliyor. COVID-19
salgini sonrasi artan evden galisma ve online egitim modellerini
destekleyen pek cok 6zellige sahip Vedubox, igerikleri kisisel-
lestirilebilme ve katlimcilar ile hizli bir sekilde paylasabilme
secenekleri sayesinde sirketlere, egitim kurumlarina ve bireysel
kullanicilara is surekliligi sunuyor. Bununla da sinirli kalmayip
evden calisma modelinde sirketlere ofis rahatliginda toplanti
yapma olanagi sagliyor. Kapsamli ve entegre bir sisteme sahip
olmaslyla piyasada bulunan diger online egitim ve iletisim plat-
formlardan ayrisan Vedubox, yuzde yuz bulut teknolojisi kullanan
Olgeklenebilir altyapisi ve kullanicilarina sundugu uygun maliyet
secenekleriyle de 6n plana cikiyor. Video konferans, canli ders,
webinar gibi toplanti ve egitim segenekleri bulunan uygulamanin
avantajlarindan biri de istenildigi zaman kapasitesi artirilabilen
yuksek depolama alanlarina sahip olmasi. Yurt diginda yuzlerce
kurumsal musterisi bulunan yerli yazihm Vedubox, yerelde de
300 binin tizerinde son kullaniciya hizmet veriyor.

JE—

business <is diinyas1 @

its employees the right to work from home indefinitely. Google and
Facebook previously stated that their employees will not return to
the office before June 2021. Next to these developments, a number
of Turkish companies with established corporate identities, stated
that they reduced their office spaces and that they find working at
home or remote working models efficient. The practice pioneered
by several large-scale companies, soon received wide acceptance.

VIDEO CONFERENCES, LIVE LECTURES...

Numerous companies that offer easy, fast and flexible solutions
to remote working and distance education, also recognized the
market's needs and stepped in. They rapidly developed new software
and offered service packs. One of these is Vedubox, which enables
meetings and saves time thanks to its ready-made infrastructure
that does not require installation. Advanced reporting and analysis
features of this application provide detailed statistics about training
or meetings. With many features that support working from home
and online education models that have become widespread
with COVID-19 pandemic, Vedubox offers business continuity
to companies, educational institutions and individual users with
content customization and quick share with participants options.
On top of that, it also enables companies to hold meetings in the
comfort of an office in working from home model.

Differing from other online education and communication
platforms in the market with its comprehensive and integrated
system, Vedubox also stands out with its scalable infrastructure
that uses 100 percent cloud technology and its affordable cost
options for users. Another advantage of the application that offers
meeting and training options such as video conferencing, live
lectures and webinars, is the high storage areas with capacity
that can be increased upon request. The local software Vedubox
with hundreds of corporate customers abroad, offers services to
more than 300 thousand end users locally.
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K["JRESEL NORMALLERi

DEGISTIRMENTTAZIM

We need to Change t

& FiLizusLu

“Pandemi insanliga gosterdi ki artik
kiiresel kirlenmeyi, iklim degisikliklerini
herkes ciddiye almak zorunda” diyen
Psikiyatrist Prof. Dr. Nevzat Tarhan ile kriz
giinlerinin psikolojisi {izerine...

obal Norms!

L

On the psychology of crisis days wi
Psychiatrist Prof. Dr. Nevzat Tarhan
says, “Pandemic has shown to hum
that now everyone has to take global
pollution and climate change seziou$l
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ANDEMI SURECINDE YASADIGIMIZ TAM OLA-

RAK NEDIR?

“Dunya capinda etkileri devam eden korona virus krizi, in-

sanliga énemli mesajlar veriyor. Pandemi gergegdi kuresel
egilimleri degistiriyor. Bundan sonra herkesin gevrenin énemini
fark etmesi gerekiyor. Kuresel normalleri degistirmezsek insan-
lik sugu islemis oluruz. Diger yandan dlinyay adeta felce ug-
ratan korona virls salgininin, basta psikolojik sorunlar olmak
lizere 6nemli etkilerine dikkat gekmemiz lazim. Korona virtisten
korunmak adina yasadigimiz sosyal kisitlamalarin psikolojik et-
kilerini oldukga yaygin sekilde hissediyoruz. Burada iki stire¢
var: Birincisi korona virtis enfeksiyonuna yakalanip da agir geci-
renlerin yasadigi zorluklar. Bir digeri de pandemiye yakalanma
ile ilgili kaygi ve korkular var.”

SALGINLA BiRLIKTE TOPLUM PSIKOLOJiSINi NA-
SIL GORUYORSUNUZ?

“Geldigimiz noktada Uskiidar Universitesi’nin pandemi bas-
ladiktan sonra Turkiye genelinde gergeklestirdigi Koronafobi
Arastirmasi'na dikkat ¢ekmek istiyorum. Bu galismaya tam 6
bin 318 kisi katildi. Korona virus ile ilgili algilar, kaygilar, korkular
ve olgunlasma surecini ele aldik. Tramva sonrasi buyume élce-
ginde yer alan alti soru, ¢alismay! yaptigimiz gruba uygundu.
Pandemiden olumlu etkilenenler, yani ytizde 50 civarinda ka-
tiimci kendilerine yoneltilen sorulara, ‘Sahip oldugum seylerin
kiymetini biliyorum’, ‘Hayatta énceliklerim degisti’, ‘Yakinlanma
daha farkli davraniyorum’, ‘Empati konusunda kendimi daha
iyi geligtirebiliyorum’ seklindeki yanitlar verdiler. Fakat grubun
ylizde 50’sinde korku ve panigin devam ettigini gérduk. Bu
tabii toplum igin ciddi bir rakam. Sonug¢ olarak katilimcilarin
yuzde 50'si travma sonrasi btiylime yonunden olgunlasma
saglamistr.”

TEMKINLI BiR IYIMSERLIGE IHTIYACIMIZ
OLDUGUNU SOYLUYORSUNUZ. BUNA NASIL
SAHIP OLABILIRIZ?

“NPistanbul Beyin Hastanesi tarafindan hazirlanan e-koronafo-
bi web sitesi, kendi alaninda Saglik Bakanlid'ndan sonra en

interview <roportaj 9
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WHAT EXACTLY ARE WE EXPERIENCING DURING THE
PANDEMIC?

“The coronavirus crisis that continues to affect the whole world,
carries important messages for humanity. Reality of pandemic is
changing global trends. From now on, everyone needs to realize
the importance of the environment. As long as we do not change
global norms, we are committing a crime against humanity. On
the other hand, we need to draw attention to urgent effects of the
coronavirus pandemic that has paralyzed the world, notably to
psychological issues.

The psychological effects of social restrictions imposed for
protection against coronavirus, can be widely seen. There are
two processes here: The first is the difficulties experienced by those
who had severe coronavirus infection. The other is the worries and
fears of getting infected."

HOW DO YOU SEE SOCIAL PSYCHOLOGY WITH THE
PANDEMIC?

"At this point, I would like to draw attention to the Coronaphobia
Research carried out nationwide by Uskiidar University after the
pandemic hit. 6 thousand 318 people participated in this study. We
discussed the perceptions, anxieties, fears and maturation process
regarding the Coronavirus.

Six questions in the post-traumatic growth scale, were appropriate
for the participating group. Around 50 percent who were positively
dffected by the pandemic, answered the questions as "I appreciate
what I have", "My priorities in life have changed", "I treat my close
circle differently" and "I can improve myself better in empathy".
However, we found out that fear and panic continued for the other
50 percent. This is, of course, a serious figure for the society. As
a result, 50 percent of the participants matured in terms of post-
traumatic growth."

YOU SAY THAT WE NEED CAUTIOUS OPTIMISM. HOW
CAN WE ACHIEVE THAT?
“The e-coronaphobia website prepared by NPIstanbul Brain
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cok ziyaret edilen internet platformu oldu. Ancak gdrtiyoruz ki
bu sayfaya ziyaretler, son iki aydir azalmaya basladi. Aslinda
bunu olumlu bir gelisme olarak gériyoruz. insanlarin kaygisi
ve korkusu bu konuda azalmaya basladi. Ozellikle asidan son-
ra umutlarin yesermesi ile ilgili bir durum bu. Boyle bir azalma
gegen yaz da olmustu. Fakat sonrasinda olumsuz duygularda
artig yagandi. insanlar tedbirleri de gevsetmiglerdi ve ikinci atak
daha siddetli gecti. Onun icin su anda bu azalmaya karsi tem-
kinli bir iyimserlige ihtiyacimiz var.”

PANDEMI SURECI OZELLIKLE HANGI TOPLUMSAL
KESIMLERI DAHA FAZLA ETKILIYOR?

“Hi¢ s6zl uzatmadan yanitlayayim: Psikiyatri hastalarini...
Psikiyatri kliniklerinin éntinde uzun kuyruklar yok, ama bagla-
di. Su anda yatan hastalardan, -6zellikle Alzheimer ve bipolar
hastalarinda- tedavisi bir gekilde stabil hale gelmig birgok kisi,
dekompanse oldular. Yani hastaliklari tekrar nuiksetti ve bu sika-
yetlerle ilgili hastaneye yatiglar artti. Hastaneye gelislerde korku
oldugu halde psikiyatri kliniklerine basvurularn arttigini géru-
yoruz. Bunun da aslinda sadece Turkiye'de dedil, bdttin dun-
yada gérdlen bir durum oldugunu soyleyebiliriz. Dinya Saglik
Orgliti'niin, ‘postpandemik psikiyatrik hastalik epidemisini g6z
onune almak gerekir’ tarzinda bir uyarisi da oldu.”

éé

Pandemi gercegi kiiresel egilimleri
degistiriyor. Bundan sonra herkesin
cevrenin 6nemini fark etmesi gerekiyor.
Kiiresel normalleri degistirmezsek
insanlik sucu islemis oluruz.

AIZ
<

Hospital has become the second most visited internet platform in
its field, after the Ministry of Health's website. However, we see
that the number of website's visitors have fallen in the last two
months. Actually, we deem this a positive development. Public
anxiety and fear began to recede in this regard. This is about the
mood of optimism after the development of vaccine. The same
happened also last summer. But then there was increased negative
emotions. The measures were also relaxed which lead to a more
severe second attack. So we need cautious optimism against this
decrease in cases right now."

WHICH SOCIAL SEGMENTS ARE PARTICULARLY MORE
AFFECTED BY THE PANDEMIC?

“With no further ado: Psychiatric patients... There are still no
long queues at the door of psychiatry clinics but there will be.
Many inpatients with stabilized treatments -particularly those with
Alzheimer's and bipolar disorder- have been decompensated which
means they have relapsed and more and more patients with these
complaints are admitted to hospitals. Although people are anxious
about visiting hospitals, we see that there are more patients visiting
psychiatry clinics. And we can say that this is the case not only
in Turkey but all around the world. World Health Organization
also warned that 'post-pandemic psychiatric disorders epidemic

(D)

should be kept in view'.

WHERE DO YOU THINK THIS WILL LEAD US TO?

“Desperation should not have a place in the fight against the
pandemic. We see the end of the tunnel. This will eventually be
resolved with the vaccine. This might happen slowly or be delayed,
but sooner or later it will be resolved. So there is definitely no need
for desperation. Such pandemics occurred before in the history of
the world. Later the situation went back to normal in years when



-
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SIZCE BU iSIN SONU NEREYE GIDER?

“Pandemiyle micadelede kesinlikle Umitsizlige yer olmamali.
Tdnelin ucu gérundu. Aslyla birlikte bu bir sekilde ¢ézimlene-
cek. Belki yavas olacak, belki ge¢ olacak; ama er geg ¢ézim-
lenecek. Onun igin kesinlikle dmitsizlige gerek yok. Dunyanin
tarihine baktigimiz zaman boyle salginlar olmus. Daha sonra yil-
lar igerisinde toplumun gogunlugu bagdisikiig kazandigr zaman
durum normale dénmds. Pandemi bir sure sonra influenzanin
durumuna gelecek. Yani grip virtisleri gibi olacak. Ancak bu gok
daha ilging bir hastalik. Sik sik mutasyona ugruyor, kimi nere-
den yakalayacagi belli olmuyor. Bagisiklik sistemini sasirtan bir
hastalik.”

PANDEMIYLE MUCADELEDE EN ONEMLI

HATAMIZ NEDIR?

“Virtise kargl en 6nemli konu, kesinlikle maske. ‘Sosyal temas
olmasin!” derken bu kavram yanlig anlasildi. Sosyal mesafe
gibi degil, psikolojik mesafe gibi anlagildi. insanlar birbirinden
uzaklastl. Biz duygusal mesafemizi, psikolojik mesafemizi ko-
ruyarak sosyal ve fiziksel mesafeyi uzak tutabiliriz. Onun igin
yakinlarimizi aramamiz gerekiyor. Dijital ortamda da telefonla
da arayabilir, dostlarimizin, aile buytiklerimizin hatrini sorabiliriz.
Bu sureg, cocuklarmizla ilgilenmeye engel degil. Onlara guzel
bir sz sGylemeye, sevgi dolu bir bakisa engel degil.”

PEKI VIRUSLE MUCADELEDE DOGRU YONTEMLER-
DEN BAHSEDEBILIR MiYiZ?

“Birincisi Umitsiz olmamak, ikincisi fiziksel mesafeyi korusak
bile psikolojik temas! arttirmak. Ugtinctisti de klasik énlemlere
devam etmek. Tedbirli davranan birinin korkmasina gerek yok.
‘Stres var, korku yok!" diyoruz. Kontrol edilebilen stres faydalidir.

interview <roportaj 9
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herd immunity was achieved. Pandemic will be like influenza after
some time. So it will be like flu viruses. But this is a more curious
infection that frequently mutates and affects people in many ways.
It is an infection that baffles the immune system.”

WHAT IS OUR BIGGEST MISTAKE IN THE FIGHT
AGAINST THE PANDEMIC?

“The most important topic in the fight against the virus is definitely
masks. "No social contact!" motto was misunderstood. It was
interpreted as not social distance but psychological distance.
People moved away from each other. We can keep social and
physical distance away by maintaining our emotional and
psychological distance. That's why we need to call our loved
ones. We can call via digital platforms and inquire after health of
our friends and elders. This is not an obstacle for caring for our
children. It does not prevent us from telling them something nice
or giving them a loving glance."

CAN WE TALKABOUT THE CORRECT METHODS IN THE
FIGHT AGAINST THE PANDEMIC?

“First is to avoid despair, second is to make more psychological
contact although we maintain physical distance. Third is to carry
on with conventional measures. A person that acts with caution
has nothing to worry about. We say 'There is stress but no fear!".

Reality of pandemic is changing
global trends. From now on, everyone
needs to realize the importance of
the environment. As long as we do
not change global norms, we are
committing a crime against humanity.
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Stresi kontrol edecegdiz, yasam stilimizi degistirecegiz. Eskisi
gibi hoyratca yasayamayacagiz. Haz ve hiz pesinde kosama-
yacagiz. Eglence odakli yagam felsefesi olanlar su anda buyuk
risk altindalar.”

SALGIN SURECI HAYATIMIZDA NELERI
DEGISTIRECEK?

“Kuresel olarak arz ve talep ekonomiyi etkileyecek ciddi bir se-
kilde. Pandemi, dogayla olan iligkilerimizi etkileyecek. insanla-
rin pandemi karsisinda acizliklerini, zayifliklarini, gtigstzluklerini
kabul etmeleri gerekiyor. Tip o kadar ilerledi, ama her seye gare
bulamadi. Bu virls biter, bagka bir virls baglar. Clinkl dogaya
cok hoyrat davrandik. Bagka bir hayvandan bagka bir virtistin
clkmayacaginin hicbir garantisi yok. O nedenle herkes muhak-
kak cevreci olmak zorunda artik. Dinyadaki kuresel kirlenme-
yi, iklim degisikliklerini herkes ciddiye almak zorunda. Bunlari
kabul etmeyenleri topluma zarar veren kisiler olarak gérecegiz.
Belki 6numtizdeki on yillarda gevreci olmayanlar suglu kabul
edilecek. Bunun simdiden yapiimasi lazim. Su anda cevreci ol-
mayan bir kimse kuresel sug igliyor, insanlik sugu isliyor. Béyle
dustinmemiz lazim. Bunun igin bu dersi ¢ikartmamiz gerekiyor.
Kuresel normalleri degistirmezsek insanlik sugunu islemis olu-
ruz. Durum bu kadar ciddi.”

PANDEMI ILE MUCADELEDE PSIKOLOJIK
SAGLAMLIGA DAIR TAVSIYELERINIZI
AKTARABILIR MISINiZ?

“Yagadigimiz zorluklari diigmanlastirmak yerine stireci yonetme-
ye calisacagiz. Psikiyatride tigiincu nesil tedaviler vardir. Sorunu
ya da hastaligi kabul etmek ve yonetmek tarzindaki tedaviler.
Bu sorunu kabul edecegdiz. Bu artik bizim yol arkadasimiz. O
bizimle beraber yasayacak. Onu kontrol edebilirsek hayatimizi
daha kaliteli, daha verimli gecireceg@iz. Bu bizim secimimiz. Ki-
sa vadeli dustinen, ‘Ben bugun eglenemiyorsam kafama gére
yasayayim’ diyen insan COVID-19'u bir sekilde gecirir. Ancak
en azindan bir yakini bedelini éder. Akilli insan, orta ve uzun
vadeli duigtinen insandir. insanlar Ititfen uzun vadeli diistinme
becerilerini geligtirsin.”

YASADIGIMIZ SALGIN DENEYIMINDE EN COK
NEYIN DEGERINI ANLADIK SIZCE?
“Sevginin, fedakarligin ve dayanigsmanin... Biz cift terapilerinde

Stress that can be controlled is useful. We control stress and change
our lifestyles. We will not live ineptly as we used to. We will not
pursue pleasure and haste. Those whose lives revolve around fun
are now under great risk.”

WHAT WILL THE PANDEMIC CHANGE IN OUR LIVES?

“Global supply and demand will significantly affect the economy.
Pandemic will change our relation with the nature. People need
to accept their helplessness, weakness, powerlessness in the face
of pandemic. Medicine has come a long way but it still can not
cure every illness. This virus will disappear and another will
emerge. Because we have been vulgar towards the nature. There
is no guarantee that another animal will not spread a different
virus. That is why it is an obligation for all to be environmentalist.
Everyone needs to take global pollution and climate change
seriously. We will regard those who defy these as harmful to the
society. Perhaps in the coming decades, those who do not take up
environmentalist views will be regarded as criminals. This needs
to begin now. Today, an individual who is not an environmentalist

éé

Tedbirli davranan birinin pandemiden
korkmasina gerek yok. “Stres var,
korku yok!” diyoruz. Kontrol edilebilen
stres faydalidir.
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en ¢ok evlilikte bogsanmaya gétiren sebeplere bakiyoruz. Cift-
lerin bu dénemde birbirlerine yaptiklari yatinrm azaliyor. Sevgi
yatinmi azaliyor, birbirlerine ayirdiklan vakit azaliyor, takdir ve
Svgli sézleri azaliyor. Bunlar azalinca da ne oluyor? iki tarafta
da bireysellesme adi altinda, soguk bir iligki ortaya cikiyor ve
kinimalar baglyor. Bu durumdan ders ¢ikarmaliyiz.”

SIKCA GUNDEME GELIYOR, SiZE SORALIM.
HAYATLARIMIZIN PEK COK ACIDAN .
KISITLANDIGI BU DONEMI FIRSATA CEVIRMEK
ICIN NELER ONERIRSINiZ?

“Su anda yasadigimiz durum, modernitenin tarihi hatasidir.
Tarihte Sokrates, ‘insanin yasam amaci erdem pesinde kos-
maktir.” diyor. Gergekten de hayata anlam verecek olan sey er-
demdir. Sokrates'ten sonra Platon bu fikri devam ettirmis. Sonra
bu bozulmaya basliyor. Aristokrasi diye bir sinif ortaya cikartiyor.
Erdem dustincesi yavas yavas yok oluyor. Asirlar sonra Epikur,
‘insanin yagsam amaci zevklerinin pesinden kogmaktir' diyor.
Daha sonra semavi 6gretiler bagliyor.”

A person that acts with caution
has nothing to worry from the
pandemic. We say 'There is stress
but no fear!'. Stress that can be
controlled is useful.

””
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is committing a global crime against humanity. This is how we
must think. In order to do that, we must take this lesson. We are
committing a crime against humanity as long as we do not change
the global norms. The situation is that serious.”

CAN YOU SHARE YOUR ADVICE WITH US ABOUT
PSYCHOLOGICAL STRENGTH IN THE FIGHT AGAINST
THE PANDEMIC?

“Instead of seeing the hardships we face as enemies, we will
make effort to manage this process. In psychiatry, there are
third generation treatments. Treatments in which the problem or
disorder is acknowledged and managed. We will acknowledge
this problem. From now on, it is our company. It will live with
us. We will have a higher life quality and be more productive if
we can control it. This is our choice. A person that does not think
ahead, says 'if I can not have fun today, let me live it my way' will
somehow survive the COVID-19 but at least one person in their
close circle will pay the price. A smart person thinks medium, long
terms. I implore people to improve their ability to think long term.”

WHAT DO YOU THINK WE HAVE COME TO APPRECIATE
THE MOST IN THIS PANDEMIC EXPERIENCE?

“Love, sacrifice and solidarity... In couple therapies, we look at
the most common reasons that lead to divorces. Couples invest less
and less in each other in this process. They show less love, spare
less time, pay less nice words or compliments to one another. What
happens then? Both sides, under the pretext of individualization,
form a cold relationship and fractures occur. This should teach
us a lesson.”

LET ME ASK YOU A QUESTION ABOUT A TOPIC OFTEN
DISCUSSED. WHAT WOULD YOU SUGGEST WE DO TO
TURN THIS PERIOD WHEN OUR LIVES ARE RESTRICTED
IN MANY RESPECTS, TO OUR FAVOR?

“What we live today is a historical error of modernity. Socrates
once said, 'The purpose of human life is to pursue virtue'. In
fact, virtue is what makes life meaningful. After Socrates, Plato
retained this idea. Then the idea started to corrupted. It lead to the
emergence of a class called Aristocracy. The idea of virtue ceased
to exist. Centuries later, Epicurus said, 'The purpose of human life
is to pursue pleasure'. Later comes the divine teachings.”
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OFISTE DOGRU AYDINLATMA

VERIMLILIGI YU

KSELTIYOR

Correct Lighting in the Office Improves Productivity

&8 DR. FIKRET TALU

Ic ve dis ortamlarda dogru

hesaplamalarla uygulanmayan
aydinlatmalar, fazla 1s1ga

maruz kalma ve yanlis renk

secimleri gibi olumsuz etkiler is
verimliligini diistiriiyor.
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apilan aragtirmalar, gézlerimizin sadece dtinyaya agilan

kapilar olmadidini, ayni zamanda psikolojimizi ve fizyoloji-

mizi yakindan ilgilendiren ve derinlemesine etkileyen duyu

organimiz oldugunu ortaya ¢ikardi. Gozimtizde gérmeyi
saglayan fotoreseptorler diginda, vicudun sirkadiyen ritmini
etkileyen ve 1siga duyarli retina hiicreleri olarak adlandirilan yeni
fotoreseptodrler tanimlandi. Bu aragtirmalarla birlikte aydinlatmanin
insan psikolojisi ve fizyolojisi lizerine olan etkileri de kanitlanmig
oldu. Yani i¢ ve dig ortam aydinlatmalari beden ve ruh sagligimizi
dogrudan etkiliyor.

*

<

Studies have shown that our eyes are not only windows opening to
the world, but also sensory organs that closely concern and deeply
dffect our psychology and physiology. Aside from photo-receptors
in our eyes which enable vision, new photo-receptors called light-
sensitive retinal cells have been identified which affect the body's
circadian rhythm. With these studies, the effects of lighting on
human psychology and physiology have also been proven. In other
words, interior and exterior lighting directly affects our physical
and mental health.

HUMAN-CENTRIC LIGHTING

As in all living things, there is a certain order to almost all
human physiological and behavioral parameters. Synchronization
between the light from the environment and biological clock is of

Interior and exterior lighting installed
without making calculations, decreases the
labor productivity due to negative effects
such as exposition to too much light and
wrong color choices.



®

INSAN ODAKLI AYDINLATMA

Tum canlilarda oldugu gibi insanlarda da neredeyse buttin
fizyolojik ve davranigsal parametreler belirli bir dtizen iceriyor.
CGevreden gelen igikla biyolojik saat arasindaki senkronizasyon,
viicudun etkin ve uygun fonksiyonlari igin buytik 6nem taglyor.
Sirkadiyen ritmin bozulmasi durumunda ise uyku duizeninin
bozulmasi, performans dusukltigu, kardiyovaskuler hastaliklar,
diyabet, hormon seviyelerinde degisme, viicut isi dedisiklikleri,
kan basinci ve belirli kanser turlerine karsl riskin artmasi gibi
pek cok hastalik ortaya gikabiliyor. Sadece ev ve ofislerimizde
kullandigimiz aydinlatmalarin degil, yapilarda kullanilan dis mekan
aydinlatmalarinin da olumsuz etkilerini yasiyoruz. Tum bu gelis-
meler beraberinde “insan odakli aydinlatma” kavraminin ortaya
¢lkmasini sagliyor. insan odakl aydinlatma, saglik ve konfor
arasindaki baglantiy1 agikliyor ve bir yandan gérsel ve duygusal
ihtiyaclar kargilarken diger yandan da kullanicilarin sirkadiyen
ritmine uyumlu olarak fizyolojik ihtiyaglarini dengeliyor. Bu durum,
iyi bir aydinlatma ortami tasarlamay giderek kacinilmaz hale
getiriyor. Geleneksel mimari aydinlatmada mekanin ya da yapinin
gorsel algisi, parlaklik ve kamasma kontrold, renksel geri verim,
guivenlik, 1sik kirliligi ve enerji verimliligi gibi konulara odaklanili-
yor. Oysa aydinlatmanin biyolojik saat ve uyaniklik gibi gordinur
olmayan etkileri farkl 6lgim hedefleri igeriyor. Bu da aydinlatma
tasarimcilarinin geleneksel mimari aydinlatma tasarmindan
farkli bir dlgtim yéntemi ve hedefi belirlemelerini zorunlu kiliyor.

ISIK VE RUH HALI DOGRU ORANTILI

Ortamda olmasi gereken CS tanimlamasinda 1sik seviyesi, renk,
zamanlama, maruz kalma suresi ve daha 6énceden 1siga maruz
kalma stireleri dikkate alinarak CS élgim degderlemelerinin 0,1 ile
0,7 arasinda derecelendiriimesi gerekiyor. CS degerinin 0,3'ten
blyuk oldugu durumlar, sirkadiyen sistemin uyariimasinin en
etkin oldugu degerler olarak tespit edilmis durumda. Alzheimer
hastalari, ofis calisanlar, gengler ve saglikli yaslilar ile yapilan
arastirmalarda, gézde sabahin erken saatlerinde bir saat stireyle
0,3 ya da daha fazla CS’e maruz kalmak sirkadiyen sistemin
uyariimasinda etkili oluyor ve bize 1s13in uyku, davranis ve ruh
haliyle iligkili oldugunu gésteriyor.

business <is diinyas1 @

great importance for effective and proper functioning of the body.
In case of disruption of the circadian rhythm, many diseases such
as disturbed sleep, under-performance, cardiovascular diseases,
diabetes, changes in hormone levels, body temperature changes,
blood pressure and increased risk against certain types of cancer
may occur. We experience the negative effects of not only the
lighting in our homes and offices, but also the exterior lighting used
in buildings. All these lead to the emergence of "human-centric
lighting" concept. Human-centric lighting shows the link between
health and comfort and balances physiological needs of users
in harmony with the circadian rhythm while meeting visual and
emotional needs. This situation makes it more and more necessary
to design a good lighting environment. Traditional architecture
focuses on subjects such as visual perception of a space or a
building, brightness and glare control, color rendering, safety,
light pollution and enerqy efficiency in lighting. However, invisible
effects of lighting such as biological clock and wakefulness involve
different measuring targets. This entails lighting designers to set
a measurement method and target different from lighting design
in traditional architectural.

LIGHT AND MOOD ARE DIRECTLY PROPORTIONAL

In definition of CS that should be in the environment, CS
measurement values should be graded between 0.1 and 0.7, taking
light level, color, timing, exposure time and previous exposure
times into account. CS value greater than 0.3, has been determined
as the value in which the stimulation of the circadian system is most
effective. In studies conducted with Alzheimer's patients, office
workers, young people, and healthy elderly people, eyes' exposure
to 0.3 or more CS early in the morning for one hour is effective in
stimulating the circadian system and shows us that light is linked
to sleep, behavior and mood.
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ntik kapr kollari alaninda duinya ¢apindaki lider Ureticilerden

biri olan Antik Bronze’nin urtinleri arasinda, ozellikle kapi

kollari, kapi kilitleri, priz ve Zilleri ile bronz kapi aksesuarlari

yer almaktadir. ismi gibi antik dénemleri yansitan modelle-
riyle, konusunda uzman kadrosuyla ve gucli malzeme stogu ile
musterilerine hizmet veren firma, alt subeleri ve bayileriyle her
talebe cevap vermeye odakli calismaktadir. Antik Bronze, kendi
drdnlerinin ve modellerinin daha genis bit kitleye ve g6z zevkine
hitap edebilmesi igin surekli Ar-Ge caligmalari yapmaktadir.
Gunumuzun yenilikgi ve rekabetci ortaminda insan guictine
blyuk 6nem veren; satis sonrasi hizmet kalitesini, en az tretim
kalitesi kadar 6Gnemli bir unsur olarak goéren Antik Bronze, musteri
beklentilerini asan bir hizmet kalitesine ulasmayi ve bu hedefini
calisanlarinin katkistyla stirekli gelistirmeyi amagliyor. Tum yapisi
musteri odakli hizmet kalitesi tizerine kurulu olan Antik Bronze
markasl, bu misyonunu ve caligma anlayigini degistirmeden
gelisimini surdirme ¢abasini ilke ediniyor.

Yonetici: $Senol Yilmaz
www.antikbronze.com

*

A leading manufacturer in the field of antique door handles, Antique
Bronze's product range includes door handles, door locks, sockets
and bells and bronze door accessories. The company offering
services its customers with designs reflecting the ancient times
like its name, its expert staff and strong material stock, focuses on
responding to every demand with its sub-branches and dealers.
Antik Bronze continuously carries out R&D studies in order to make
eye-pleasing products and models to appeal to a wider audience.
Attaching utmost importance to human power in today's innovative
and competitive environment and regarding quality of after-sales
service as important as the production quality, Antik Bronze aims to
achieve a service quality that exceeds customer expectations and to
consistently further its aim with its employees contributions. Antik
Bronze brand whose entire structure is based on customer-oriented
service quality, adopts the principle of continuous development
without changing its mission and notion of work.

Director: Senol Yilmaz
www.antikbronze.com
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rray Mobilya Raylari San. Tic. A.S., yenilikgi vizyonu dog-

rultusunda 1992 yilinda kurulmustur. 2002 yilindan itibaren

yaptig yatinmlarla 6 bin 200 metrekarelik kapall alandaki

fabrikasinda, mobilya sektdrtintin ihtiyaci dogrultusunda
teleskopik raylar, gizli raylar ve masa raylar Ureterek sektérin
hizmetine sunan ilk buytk muhendislik firmasidir. Alaninda yuksek
Uruin kalitesi ve musteri memnuniyeti odakli calisan Array, 6zellikle
KOBI'ler ve biytik élgekli treticiler ile ticari firmalar igin vazgegil-
mez olmayl amaglamistir. Firma, kaliteyi ve mdisteri ihtiyaglarini
On planda tutarak urtin portféydind arttirmig; yine bu dogrultuda,
yeni runler ve yatinmlar yapmak igin Ar-Ge galismalarini hizla
devam ettirmektedir. Urtinleri TUV LGA Kalite Belgesi'ne sahip
olan Array markasi, Avrupa, Orta Dogu, Kuzey Afrika, Rusya ve
gevre Ulkelerine cesitli 6zelliklerde mobilya raylarinin ve diger
enddstriyel raylarin ihracatini yapmaktadir. Firma, mobilya ak-
sesuarlari sektérinde kalite algisiyla guiven veren, doga dostu,
yenilikgi, cagdas ve modern degerleriyle sektdrun referans aldig
bir dlinya markasi olmayi vizyon edinmisgtir.

Yénetici: Kenan Giinaydin
www.array.com.tr

Array Furniture Rails Ind. Trade Corp. was established in 1992 in
line with its innovative vision. With the investments it has made since
2002, it is the first major engineering company to offer services to the
industry by producing telescopic rails, hidden rails and table rails
in line with the needs of the furniture industry, in its factory with a
closed area of 6 thousand 200 square meters. Working with a focus
on high product quality and customer satisfaction in its field, Array
aims to become indispensable for SMEs, large-scale manufacturers
and businesses. The company has expanded its product portfolio by
prioritizing quality and customer needs and it continues to carry out
R&D studies rapidly to create new products and make investments
again in this direction. Array brand whose products have TUV LGA
Quality Certificate, exports furniture rails and other industrial rails with
various specifications to Europe, Middle East, North Africa, Russia and
neighboring countries. The company has adopted the vision of being a
global brand that inspires trust in furniture accessories industry with its
quality perception as a reference for the industry with its Eco-friendly,
innovative, contemporary and modern values.

Director: Kenan Giinaydin
www.array.com.tr
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irgok alanda 300'Un tzerinde profesyonel ve tecrubeli

calisan kadrosuyla hizmet vermekte olan Ufuk Kelesog-

lu Group’un tescilli yeni markasi olan Viva Design (Viva

Handle), mobilya aksesuari tretiminde kisa surede vermis
oldugu kaliteli ve hesapli hizmetlerden dolayr aranilan bir marka
haline gelmistir. Viva Design (Viva Handle), kuruldugu gtinden bu
yana musterilerine stirekli ylikselen bir kalite ile hizmet sunmayi
asla vazgecmeyecegi bir s6z olarak gérmektedir. Marka, mdsteri
memnuniyeti odakli anlayis! ile tim bayilerine kaliteli triin hizmeti
verme zorunlulugu getirmektedir. Uretimini ISO 9001: 2000 Kalite
Yénetim Sistemi glivencesinde gergeklestiren firma, sahip oldu-
gu tesisler, makine ve ekipmanlari, egitimli insan kaynag, ileri
teknoloji kullanimi ve pazar pay! ile basari basamaklarini hizlica
clkmaktadir. Zamak kulp, porselen kulp, aliminyum kulp, sarkag
kulp ve digme kulp gibi trtnlerin dretimini yapan markanin mis-
yonu, kurumsallagmis gagdas bir yapiyla basarilarini yoneticileri
ve galisanlari ile paylasip musterilerinin memnuniyetini saglayan
bir takim olmaktir.

Yonetici: Ufuk Kelesoglu
www.vivahandle.com

Viva Design (Viva Handle), the new registered brand of Ufuk
Kelesoglu Group that has been offering services in various
fields with more than 300 professional and experienced staff, has
become a brand in demand in furniture accessories production
in a short time for its high quality and affordable services. For
Viva Design (Viva Handle), offering its customers services with an
ever-increasing quality since its establishment, is an irrevocable
promise. The brand obliges all its dealers to provide high quality
product service with its customer satisfaction oriented approach.
With a production under the assurance of ISO 9001: 2000 Quality
Management System, the company swiftly climbs the ladder to
success with its facilities, machinery and equipment, trained human
resources, use of advanced technology and market share. The
mission of the brand producing zamak handles, porcelain handles,
aluminum handles, pendulum handles and button handles, is to be a
team that ensures customer satisfaction by sharing its achievements
with its managers and employees with an institutionalized modern
structure.

Director: Ufuk Kelesoglu
www.vivahandle.com
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omurcuk Porselen Ltd. $ti. 2000 yilinda kurulmustur. Firma,

porselen mobilya aksesuarlari sektérinde dogal malzeme-

lerle Urettidi saglikli ve glvenilir trtinlerle mobilya sektériinde

kaliteli ve dogru uretim politikasi hedefleyerek fonksiyonel,
estetik ve sik tasarimlari ile musteri memnuniyetini ilke edinerek
hizmet sunmaktadir. 20 yili agkin bir stiredir hizmet veren fabrika-
sinda Uretim kalitesi standartlarini ve mdsteri memnuniyetini st
seviyeye cikarmak icin gerek imalat gerekse yonetim kadrosu
lizerine duigen gorevi en iyi sekilde yerine getirmeye galismak-
tadir. Bu sOzler ise firmayi ifade etmektedir: “Tomurcuk Porselen
olarak ikitelli Organize Sanayi Bélgesi'nde 5 bin metrekare kapall
alana sahip fabrika projemize baglanmis olup, 6nimuzdeki su-
recte daha kapsamli bir sekilde faaliyetimizi strdirmeye devam
edecegiz.” Firma, gerek yurt ici gerekse yurt disinda her yil
duzenlenen uluslararasi fuarlara katilarak urdnlerin tanitimini
yapmaktadir. Profesyonel kadrosu ve genis makine parkuruyla
tasarimdan sevkiyata kadar yuksek kalite anlayigindan édun
vermeden, zengin Urtin gesitliligi ve msteri taleplerine dayanan
Ozel dretim drunleriyle Tomurcuk Porselen, piyasanin aranilan
markasi olarak adindan séz ettirmektedir.

Yonetici: Coskun Aydemir
www.tomurcukporselen.com

Tomurcuk Porcelain Co. Ltd. was established in 2000. The company
provides services by adopting the principle of customer satisfaction
with its functional, aesthetic and stylish designs by targeting a
high quality and right production policy in the furniture industry
with healthy and reliable products made with natural materials
in the porcelain furniture accessories industry. In its factory that
has been operational for more than 20 years, both production and
management staff make efforts to do their duty in the best way to
improve production quality standards and customer satisfaction.
These words represent the company: “As Tomurcuk Porcelain, we
have commenced our factory project, located in Ikitelli Organized
Industrial Site with a closed area of 5 thousand square meters and
in the coming period, we will continue to carry out and expand
our operation.” Tomurcuk Porcelain promotes its products by
participating in international fairs held every year both in Turkey
and abroad. With its professional staff and wide machine park,
Tomurcuk Porcelain has made a name for itself as a brand in
demand in the market with its rich product variety and products
customized based on customer demands, without compromising
high quality understanding from design to shipment.

Director: Coskun Aydemir
www.tomurcukporselen.com
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AKSDER Mobilya Aksesuar Sanayicileri Dernegi’'nin de-

Gerli Uyelerinden Akkoca Makine'nin sahibi Nihat Sevim,

gegcirdigi ani kalp krizi neticesinde 3 Subat 2021 tarihinde

hayatini kaybetmistir. Sektordimuizui ve dernek tyelerimizi
derinden Uzen, yeri doldurulamayacak olan meslektasimiz Nihat
Sevim, MAKSDER'in kurulusundan bu yana tyesiydi. Akoca
Makine’yi 2004 yilinda kuran Nihat Sevim, mobilya sektérd basta
olmak tzere otomotiv yan sanayine de hizmet vermekteydi. Bag-
lanti elemanlari, dubeller, dolap ici aksesuarlar ve tamamlayici
aksesuarlar gibi drtnler ureten Akkoca Makine, satis ve satis
sonrasi hizmetleriyle musterilerinin gtivenini kazanarak mobilya
sektérinde maddi ve teknik agidan vazgecilmez tedarikgilerden
olmustur. MAKSDER Ailesi olarak saygideger arkadasimiz Nihat
Sevim’e Allah’tan rahmet, ailesine ve tim sevenlerine sabir ve
bassagligr dileklerimizi iletiriz. Nur icinde yatsin. ..

MAKSDER Yonetim Kurulu

UYEMIZ NIHAT SEVIM’I

KAYBETTI

Sad Loss of Our Member Nihat Sevim

MAKSDER Mobilya Aksesuar Sanayicileri
Dernegi'nin degerli tiyelerinden Akkoca
Makine’nin sahibi Nihat Sevim’in vefat
haberini {iziilerek almis bulunuyoruz.

It was with great sadness that we received

the news of the passing of Nihat Sevim,
owner of Akkoca Machine and a valuable
members of MAKSDER Furniture Accessories
Manufacturers' Association.

sk
arF

Owner of Akkoca Machine and a valuable member of MAKSDER
Furniture Accessories Manufacturers' Association, Nihat Sevim
passed away on February 3, 2021 as a result of a sudden heart
attack. Our irreplaceable colleague Nihat Sevim whose passing
deeply saddened our industry and our association members, has
been a member of MAKSDER since its establishment. Founded by
Nihat Sevim in 2004, Akkoca Machine offers services mainly to
the furniture industry and automotive subsidiary industry. Akkoca
Machine, producing fasteners, dowels, closet interior accessories
and complementary accessories, has gained its customers' trust with
its sales and after-sales services and has become an indispensable
supplier both financially and technically in the furniture industry.
As MAKSDER Family, we wish patience and offer our condolences
to our esteemed friend Nihat Sevim's family and loved ones. May
he rest in peace....

MAKSDER Board of Directors
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BIR ASRI ASAN NOBEL SERUVENIMIZ

BILDIGIMIZDEN COK FARKLE

Our Nobel Journey of over a Century is Much Different than We Know

A&8F BASAK S. VANROY

Bugiine dek iilke olarak sadece Aziz
Sancar ve Orhan Pamuk ile Nobel’e hak
kazandigimizi biliriz. Oysa iki degil, tam
bes kez bu 6diile sahip oldugumuzu biliyor
muydunuz?

®

er yil yeni sahipleri merakla beklenen Nobel Odtilleri, ilk kez
1901 yilinda verilmeye basgland!. isveg Kraliyet Bilimler Aka-
demisi tarafindan Alfred Nobel Dernegi adina farkli dallarda
dagitilan éddiller, insanlik &lemine evrensel dlizeyde katki
saglamis sair, yazar ve bilim insanlarini onurlandirmayi hedefliyor.
Kimi zaman tartismali isimlerle gtindeme gelse de Nobel Odlilleri
duinya capinda ilgi gérmeye ve prestijli bir referans olarak kabul
edilmeye devam ediyor. Ulke olarak bizim Nobel Odiilleri ile
imtihanimiz ise 120 yil 6ncesine, Osmanli dénemine uzaniyor.
ilk resmf Nobel Odtiller’ne Osmanli vatandaslarindan kimlerin
aday olarak bagvurduguna dair arsiv belgelerinde herhangi bir
isme rastlayamiyoruz. Ancak Osmanli topraklarinda dogan ve

*

Nobel Prizes were first granted in 1901 whose winners are highly
anticipated each year. The awards granted in various branches
by the Royal Swedish Academy of Sciences on behalf of Alfred
Nobel Association, aim to honor poets, writers and scientists
who have contributed to humanity at a universal level. Although
sparking controversy with its laureates from time to time, Nobel
Prizes continue to attract worldwide attention and Nobel is still
considered a prestigious reference.

As a nation, our test with Nobel Prizes goes back 120 years, to
the Ottoman period. We do not come across any Ottoman citizens
in the archive documents who applied for the first official Nobel
Prize as a candidate. However, there are five figures who were
born in the Ottoman lands and received Nobel Prizes. Let's see
the names on the list.

We know as a nation that two Turkish people,
Aziz Sancar and Orhan Pamuk received
Nobel prizes. But did you know that Turks
received this prize not twice but five times?



®

Nobel Odlili almaya layik gériilmtis bes ismi saymamiz mimkin.
Bakin listede kimler var?

OSMANLI'NIN UC DAHISI

ik olarak, gtinimtizde Bosna-Hersek sinirlar igerisinde kalan
Travnik'te 1892 yilinda dunyaya gelmis eski bir Osmanli vatan-
dagindan, ivo Andrig’ten bahsetmemiz gerekir. “Drina Képru-
su” adl romaniyla dinya genelinde séhret edinen Andrig, bu
etkileyici eserinde uzun bir dénem Osmanli’nin Balkanlardaki
stratejik noktalarindan biri olan Drina Nehri tizerinden bdlgede
yasayan halklarin sertivenini carpici bir tslupla ele aliyor. Guglu
yazi evrenini 1961 yilinda Nobel Edebiyat Odlilti ile taglandiran
Unld yazar, akademik derinlidi ile de nam salmig isimlerden biri.
1924 yilinda Graz Universitesi'nde “Ttirk Yénetiminin Etkisi Al-
tindaki Bosna’da Manevi Hayatin Gelisimi” adli teziyle doktora
tahsilini tamamlamis. Bu galismasi daha sonra ingilizce olarak
da yayinlanan Andri¢, 1975 yilinda 83 yasinda Belgrad'ta ha-
yata veda etti. Nobel Odlilii'yle anilan ikinci ismimiz ise Yorgo
(Giorgos) Seferis. 1900 yilinda Urla’da gayrimdslim bir Osmanli
vatandasl olarak duinyaya gelen unlt edebiyatcinin uzun yillar
izmir'de yasadiktan sonra Atina’ya gég ettigi biliniyor.

1940’ yillarin ikinci yansinda gok 6zledigi 1lzmir'e geri dénen
Seferis, 1948-1950 yillar arasinda Ankara’da Digigleri Bakanli-
gr'nda hizmette bulundu. Farkli tlkelerde elgi ve mustesar gibi
gdrevlerde yer alan Anadolu asig Yorgo, 1959 yilinda Kibris'in
bagmsizlik surecine de katkida bulundu. 1963 yilinda ise Nobel
Edebiyat Odlilti'nu ortak kuiltiir evrenimize kazandirarak diinya
capinda ses getirmeyi basardi. Nobel sertivenimizin kilometre
taslarindan bir digeri ise Elias Canetti... 25 Haziran 1905'te,
o zamanlar Osmanli yénetiminde olan Bulgaristan'in Rusguk
sehrinde duinyaya geldigi icin onu pekala bizden biri kabul ede-
biliriz. Oyle degil mi? Tiiccar bir ailenin oglu olarak Osmanli top-
raklarinda dogup yetisen Canetti, Balkan cografyasindaki siyasi
belirsizlikler ve catisma ortami nedeniyle Londra’ya gitmek zo-

Ivo Andrig / Ivo Andric

award < odiil

Elias Canetti

OTTOMAN'S THREE GENIUSES

Firstly, we need to mention Ivo Andric, a former Ottoman citizen
born in 1892 in Travnik, today within the borders of Bosnia and
Herzegovina. Andric who gained worldwide fame with his novel
"The Bridge on the Drina", wrote about the journey of the people
living in the region over Drina River in this impressive work,
which remained a strategic point for the Ottoman Empire in the
Balkans for a long time. Famous writer who crowned his powerful
literary universe with the Nobel Prize for Literature in 1961, is
also a figure known for his academic depth.

He completed his doctoral studies at the University of Graz in
1924 with his thesis titled "Development of Spiritual Life in Bosnia
Under the Influence of Turkish Rule". Andric's thesis was later
published in English and he passed away in Belgrade in 1975, at
the age of 83. The second Nobel Prize laureate is Yorgo (Giorgos)
Seferis. It is known that the famous writer, born in Urla in 1900
as a non-Muslim Ottoman citizen, migrated to Athens after living
in Izmir for many years.

Seferis returned to Izmir he missed so much in the second half
of the 1940s and served at the Ministry of Foreign Affairs in
Ankara between 1948-1950. An Anatolian lover, Yorgo acted as
an ambassador and undersecretary in various countries, also
contributing to the independence of Cyprus in 1959. In 1963,
he made a worldwide impact by bringing the Nobel Prize for
Literature to our shared cultural universe.

Another milestone in our Nobel journey is Elias Canetti... Since
he was born on June 25, 1905 in Ruse, Bulgaria which was under
Ottoman rule at that time, we can very well regard him as one of
us, right? Born and raised in the Ottoman lands as the son of a
merchant family, Canetti was forced to move to London due to the
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Orhan Pamuk

®

runda kalmig. Kaleme aldigi 5nemli eserlerle birgok éddile layik
gdrulen Canetti, 1981 yilinda Nobel Edebiyat Oduld'nt almaya
da hak kazand.

PAMUK’UN BAVULU

“Kérlesme” ve “Insanin Tagras!” gibi kilt yaprtlarla adini duyu-
ran Elias Canetti'den sonra yasadigimiz topraklardan bir ismin
Nobel'e uzanabilmesi igin tam ceyrek asrin ge¢gmesi gerekti.
2006 yilinda bu kez yine bir edebiyatglyla, Orhan Pamuk ile ka-
zandigimiz Nobel'in 6ddil téreni, yazarin “Babamin Bavulu” adi-
ni verdigi duygu yukltu konusma metniyle blytik ses getirmisti.
“Cevdet Bey ve Ogullar”, “Yeni Hayat” ve “Istanbul - Hatiralar
ve Sehir” gibi kitaplariyla tlkemizin adini yerytzindin dért bir ya-
nina duyurmay| basaran yazarin eserlerini gok begendigini dile
getiren pek gok Uinli isimden biri de Umberto Eco’ydu. Italyan
yazar, akademisyen ve dusunur Eco, Pamuk’un “Benim Adim
Kirmizi” isimli romanini, resimleri kelimelerle anlatan o retorik-
sel edebi teknigin mukemmel bir 6rnedi olarak tanimlamisti.
Kendisinin de bu teknigi ¢cok sevdigini dile getiren yazar, “bir
de ‘Masumiyet Mizesi’ elbette...” deyip eklemisti: “Pamuk’un
romanlari arasinda benim i¢in duygusal anlamda en ilgin¢ olan
odur.”

SANCAR’IN RITMIK SAATI

Yl 2015'i gésterdiginde Isveg'ten gelen heyecan verici bir haber
bizleri bekliyordu. Nobel Komitesi tarafindan yapilan agiklama-
da, bu yil kimya édLillerinin ABD’de yagayan Aziz Sancar, ingiliz
Thomas Lindahl, Amerikali Paul Modrich’e verildigini agiklad!.
Komite, s6z konusu isimlerin DNA ile ilgili calismalari nedeniy-
le 6ddle layik gérdldtklerini belirtti. Sancar, kanser tedavisinde
“Ritmik Saat” bulusuyla diinya ¢apinda Une kavusmustu. 1946
Mardin dogumlu Sancar, her kanser gesidinde farkli mutasyon-
larin tespit edildigini ve dokudaki bazi hicreler ldrtlse dahi
baska mutasyonlari kontrol etmenin zor oldugunu belirtiyordu.
Diger yandan Tdrkiye'nin kdltdr dunyasina da yakin ilgi duyan

<
political uncertainties and clashes in the Balkan region. Canetti,

deemed worthy of a number of awards with his important works,
also received the Nobel Prize for Literature in 1981.

PAMUK'S SUITCASE

A figure from Turkish lands won the Nobel Prize quarter of a
century after Elias Canetti, who made a name known with cult
works such as "The Blinding" and "The Human Province". In 2006,
we received the Nobel prize again with a writer, Orhan Pamuk
and the emotional speech he gave in Nobel Prize Ceremony titled
"My Father's Suitcase", made a tremendous impression. Umberto
Eco was one of the many famous names expressing admiration
for the writer's works who made the name of Turkey known all
over the world with his books such as "Cevdet Bey and His Sons",
"New Life" and "Istanbul - Memories and the City". Italian writer,
academic and thinker Eco gave Pamuk's novel "My Name Is
Red" as a perfect example of the rhetorical literary technique
that illustrates pictures with words. Stating that he also liked this
technique very much, the writer said, "And of course, the 'Museum
of Innocence'..." and added: "Among Pamuk's novels, it is the most
interesting for me emotionally."

SANCAR'S CIRCADIAN CLOCK

In 2015, exciting news was to come from Sweden. In the statement
issued by the Nobel Committee, it was announced that 2015
chemistry prizes were awarded to Aziz Sancar, British Thomas
Lindahl and American Paul Modrich who lived in the USA. The
committee stated that these names were deemed worthy of the
award for their DNA studies. Sancar had gained worldwide fame
with his discovery "Circadian Clock" in cancer treatment. Born
in 1946 in Mardin, Sancar defined that various mutations were
detected in each type of cancer and even if some cells in the tissue
were killed, it was difficult to control other mutations. Prof. Dr.
Aziz Sancar who took close interest in Turkish cultural world,
is also known for the advice he has given to the youth in recent

Prof. Aziz Sancar



Oslo Nobel Baris Merkezi / Oslo Nobel Peace Center
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Prof. Dr. Aziz Sancar, son yillarda genglere yonelik tavsiyeleriy-
le de adindan soz ettiriyor. Gegtigimiz yillarda Anadolu bilgesi
Yunus Emre’ye duydugu sevgiden bahsederek konusmasina
baslayan Prof. Dr. Aziz Sancar sunlari dile getirmisti: “Yunus
Emre’ye olan sevgim kelimelerle ifade edilemez. William Sha-
kespeare Ingilizler igin ne anlama geliyorsa Yunus Emre de bi-
zim igin ayni anlama geliyor. Yunus Emre gergekten de derin ve
cok degerli bir sahsiyet. Cok kitap okudum, gok yazar, cok sair
tanidim; ancak Yunus Emre gibisini az gérddm.” Basarili olmak
icin laf degil is Uretmek gerektiginin altini gizen Sancar, “Bir sey-
ler sdylemekle hicbir sey olmuyor; calismak gerek, caba sarf
etmek gerek... Sadece ¢ok galisarak basari elde edebilirsiniz.
Cabayla elde edilen basariy kimse inkar edemez. ister Amerika
ister Avrupa isterse de dtinyanin herhangi bir yeri olsun, kimse
caliskan insanin karsisinda duramaz.” seklinde konusmustu.

Oslo’a Vigeland Parki’nda Nobel Kapisi
The Gate of Nobel in Vigelandspark, Oslo

award < odiil

years. Prof. Dr. Aziz Sancar who spoke about his admiration for
Anatolian sage Yunus Emre in the past years, said the following:
"My admiration for Yunus Emre is beyond words. Yunus Emre
means to us what William Shakespeare means to the British. Yunus
Emre is a profound and very valuable personality. I have read a
lot of books, met many authors and poets; but I rarely came across
someone like Yunus Emre".

Stressing that to achieve success, it is necessary to produce work,
not words, Sancar spoke as follows: “Nothing comes out of words;
you need to work and make an effort... You can only achieve
success by working hard. Nobody can deny the success achieved
through making effort. No one can stand against a hardworking
person, in America, Europe or anywhere else in the world.”

Seferis’in Urla’daki evi
Seferis’ house in Urla
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NE ZAMANIN ICINDE, NE DE BUSBUTUN DISINDA

AHMET HAMDI TANPINAR

Neither within Time, Nor Completely out of It Ahmet Hamdi Tanpinar

&8 MELHUSLU

O ne Dogu’'nun idealizmiyle ne de Bati'nin
modernizmiyle yetindi. Her ikisinden de
beslenip zenginleserek “Onu anlamak,
Ttrkiye’yi anlamaktir” dedirtti.

®

irinci Dunya Savasi'nin arifesinde dlinyaya gelen Ahmet
Hamdi, “Mahkdm neslin gocuklaryiz” derken belki de ilk
genglik yillarinda yasadigi buytik zorluklari kastediyordu.
Osmanli’nin yikilisina taniklik ettikten sonra Cumhuriyet'in
kuruldugu yil 6gretmenlik yapmak Uizere Anadolu’ya giden Tan-
pinar'in yasadigi buyuk tarihsel degisimler, onun hem travmasi
hem zenginligi oldu. Geleneksel ile modernizm ikilemi, onun
bitmeyen dilemmasiydi. Belli bir kesimin kalemi olma kolayciligina
duigmedi. iginden giktig toplumun timuini kucaklamayi secti. “Ne
Sark’a, ne Garb’a, ne falana fegsmekana bagliyim; bize baglyim”
s6zU onun aydin durusunu ézetliyordu. Huzurun kaynagini Dede
Efendi'yi de Bach'i da dinlemekten zevk almakta gériyordu.

*

Born on the eve of the First World War, Ahmet Hamdi Tanpinar
once said "We are the children of the condemned generation" and
perhaps he referred to the great difficulties he faced in his early
youth. After witnessing the fall of the Ottoman Empire, Tanpinar
traveled to Anatolia to teach, in the year Republic was founded
and the great historical changes Tanpinar witnessed were both his
trauma and his wealth. The 'traditional and modern' dichotomy was
his everlasting dilemma. He did not take the easy way and acted
as the pen of a certain segment of society. He chose to embrace
the society he was a product of, entirely. His quote "I am neither
committed to the Orient, nor to Occident, nor to this or that; I
am committed to us” sums up his intellectual stance. For him,
the source of peace was enjoying listening to both Dede Efendi
and Bach.

He contented himself neither with Eastern
idealism nor Western modernism. He was
nourished from and was enriched by both
which lead people to say “Understanding him
is understanding Turkey”.



®

ALEGORI USTASI

Onun edebiyati bir sentezi degil, yan yana, ige ice olanin
Ozgunliguydu. Bir yandan zaman kavramina kafa yorarken
yazdiklariyla tim zamanlarin yazarn olmayr basardi. Cemil
Meric bir réportajinda, “Yerytiztine iki buyuk yazar gelmistir. Biri
Hugo, digeri de Balzac't. Hugo'yu tam anlamiyla anlayacak
birisi hentiz yoktur. Zorlasaydi Tanpinar anlardi.” diyordu.
Gergekten de ayriksi bir tarzi vardi. Psikolojik tahlillerin, ddsler
aleminin, sayiklamanin ve itiraflarin yazar olarak muazzam
bir Uslup kullandi. Hayranlik verici bir kelime zenginligine
sahipti. Eserlerini Ttrkgenin tim zarafetiyle 4deta ilmek iimek
dokudu. Gelecek nesillere benzersiz bir bellek armagan etti.
Sayisiz yazari ve okuru kendisine hayran birakti. Ornegin yazar
Ayfer Tung, onun edebiyattakini yerini su sézlerle anlatiyor:
“Tanpinar'n asil basarsi okuyucuya hicbir Kkurgusal his
vermeden mudithis bir alegori yaratmasi ve okuyucuyu kendi dus
dunyasinin icine sokmasidir. ‘Abdullah Efendi'nin Riyalar’ adli
eserinde kitabin ismi diginda 6ykuntn rdyayla ilgili oldugunu
okuyucuya sezdirmez. Kitapta gegen dustnceleri gerceklik
zeminine buyuk bir ustalikla oturtur.”

EVRENSEL DEGER

Ahmet Hamdi, yasadigi dénemde belki hak ettigi kadar
anlasiimadi. Fakat giinimuzde degeri giderek daha fazla ortaya
cikiyor. Tanpinar Edebiyat Arastirmalari Merkezi kuruldu ve cogu
ilk kez gun isigina cikan notlarindan, musveddelerinden, kitap
taslaklarindan, fotograflarindan olusan arsivi internet tizerinden
kullanima agcildi. Turkiye'nin ilk uluslararasi edebiyat festivali
ITEF'e (Istanbul Tanpinar Edebiyat Festivali) adi verildi. Her
yil bahar ve yaz aylarinda belli bir tema etrafinda duizenlenen
festivalde, yerli - yabanci pek ¢ok sair ve yazar konuk ediliyor.
Edebiyatseverleri her yil 100’tin Uzerinde etkinlikte bir araya
getiren festival, ev sahipligi yaptid atélye calismalaryla da
kdltdrel gelisimimize katki sagliyor. Bu yil 1-4 Haziran 2021
tarihleri arasinda “Bulutlarin Uzerinde Edebiyat” basligi altinda
yapilacak festivalle ilgili bilgi igin: www.itef.com.tr

portrait < portre @

1900'lii yillarda Istiklal Caddesi, -
Istanbul / Istiklal Street in Istanbul, circa 1900's u

*

ALLEGORY MASTER

His literature was not a synthesis, but the originality of what is side
by side and intertwined. While he was preoccupied with the concept
of time, he achieved being a timeless writer with his works. In an
interview, Cemil Merig said, “There have been two great writers on
this world. One is Hugo and the other is Balzac. There is yet to be
a person who can fully comprehend Hugo. It would be Tanpinar if
he made the effort." He in fact had a distinctive style. As the author
of psychological analysis, dream world, delirium and confessions,
his style was incredible. His vocabulary was admirable.

He weaved his works knot by knot, so to speak, with all the elegance
of Turkish. He presented the future generations with an unmatched
memory. He fascinated countless writers and readers. For example,
writer Ayfer Tung explains his place in literature with the following
words: “Tanpinar's real success is creating a magnificent allegory
without inspiring a sense of fiction in the reader and immersing the
reader in his own dream world. Except for the title of the book, in
"Abdullah Efendi's Dream", he never makes the reader sense that
the story is about the dream. He skillfully places thoughts in the
book on the ground of reality."

UNIVERSAL VALUE

Perhaps, Ahmet Hamdi was not understood as much as he deserved
during his lifetime. But today his value is more and more evident.
Tanpinar Literary Studies Center was established and his archive
consisting of his notes, manuscripts, book drafts and photographs,
most of which came to light for the first time, was made available
online. Turkey's first international literary festival ITEF (Istanbul
Tanpinar Literature Festival) was named after him. Many local
and foreign poets and writers are hosted in the festival, organized
around a certain theme every year in spring and summer. The
festival that brings together literary lovers in more than 100
events every year, also contributes to cultural development with
the workshops it hosts. For information about the festival to be
held between 1-4 June 2021 under the title of "Literature Above
the Clouds" this year: www.itef.com.tr

120g Bunds / teyeay]|

LRAASIVW



Ilkbahar / Spring 2021

MAKSDER

A |

@ giincel > actuality

. —

etkil m

i olan dir en

geciyor.

L. N\.

.

B e
-

-

-

IS DUNYASINDA

. DOGRU |1ET il

1" " Right Commumcatlon Bus

“{o achiev

ss Life

-
stap! communication at our

orkpla ects success. The way
ing, which is a good

Bducatol. -

£ SABAN OZDEMIR (iletisim Uzmani - Communication Expert)

®

tkili iletisim, her meslek grubundan bireyin kariyeri igin buiyuk

6nem tagiyor. Is hayatinda bagarinin ycizde 85'ini bireyin ki-

silik 6zellikleri olusturuyor. Dogru iletisim kurmanin basarida

cok 6nemli katkilar var. Basarili iletisimin sirri ise gtiven,
samimiyet ve gok iyi bir dinleyici olmaktan gegciyor.

HER MESLEK GRUBU ICIN ONEMLI

Kendini ifade edebilmek, anlatabilmek, karsimizdakiyle empati
kurabilmek, iletisimi daha nitelikli ve strdurdlebilir hale getirir.
Bu konuda séz, dil gok énemlidir. Dilin etkili kullaniimasi bagla-
minda 6zellikle kitle iletisim araclarimiza ciddi gérevler dtigtyor.
Bu baglamda iyi bir okul olan radyo ve televizyonlarda yapilan

A

<

Effective communication is of major importance for an individual's
career in any professional group. Achieving success in business
life depends 85 percent on an individual's personality traits.
Establishing right communication significantly contributes to
success. The secrets behind successful communication are trust,
sincerity and being a very good listener.

IMPORTANT FOR EVERY PROFESSIONAL GROUP

Being able to express and explain yourself and empathizing
with the other person ensures a higher quality and sustainable
communication. Words and language are crucial in this regard.
In the context of efficient use of language, serious duties fall



®

hatalar, antenlerden dalga dalga tlkenin dért bir tarafina yayilir.
Kisinin kendini iyi ifade edebilmesinde dogru ve etkili kullanilan dil
de buyuk 6nem tasimaktadir. Meslek grubunuz ne olursa olsun,
hangi alanda isler yapiyorsak yapalim, ¢ok iyi iletisim kurabilmek
islerimizi bir o kadar kolaylastiracak ve nitelikli hale getirecektir.
Aclkgasi “rekabet” cok sevdigim bir kelime degil, ama gok iyi
bir iletisimciyseniz rakiplerinizden ya da sizinle ayni kulvarda
yurtiyen, kosan kigilerden birkag adim dndesinizdir demektir.

KISILIK OZELLIKLERININ ROLU
Is yerlerinde yapilan basar aragtirmalarina bakildiginda sézunu
ettigim sonuglarnin pek fazla degismedigini gértiyoruz. iletigimi

actuality < giincel @

particularly on mass media for mistakes made on radio and
television which are good schools, spread across the country in
waves through antennas. Using language correctly and efficiently
is also of great importance for a person to express themselves well.
Regardless of your professional group and the field you work in,
the ability to communicate well will facilitate your work while
increasing its quality. Frankly, I do not like the word “competition™
but if you are an exceptional communicator it means that you are a
few steps ahead of your competitors or people walking and running
in the same track with you.

THE ROLE OF PERSONAL TRAITS

Looking at success studies conducted in the workplaces, we see that
the results are not that different than those I have mentioned. We
observe that careers of people with good communication skills have
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iyi olan kisilerin kariyerinde yukselen bir dogru ¢izdigini gézlem-
liyoruz. Basar sirrnin ylzde 15'i sadece teknik bilgilerinizden
ibaretken, basarinin ytizde 85'lik kismini kigilik 6zellikleriniz olus-
turuyor. Dogru ve etkili bir iletisim, bizim kisilik &zelliklerinden bir
tanesi. Bunun farkinda olup, bu bilincle hareket etmek gerekiyor.

EGITIM ALMAK GEREKIYOR

iletisim alaninda kigisel gelisim egitimleri mevcut. Pandemi nede-
niyle kisitllimkanlar sézkonusu olsa da ¢evrimici mecralarda bu
alanda degerli kisiler basarili egitimler veriyor. Buralar degerlen-
dirmekte fayda var. Tabii egitimlerle isin teknigini 6greniyorsunuz.
Unutmayalim, egitimler size sadece yol gésterir, projeksiyon tutar
ve 6nunuze acgar. Ancak o yolda ilerlemek, tamamen sizin gay-
retiniz, fedakarliginiz ve azminizle ilgili. Cok calismak, cok gayret
etmek ve emek vermek lazim. Sonucu belirleyecek olan budur.
Omegin glizel ve etkili Tlrkge kullanimiyla ilgili pek gok egitim
programi dtizenleniyor. Bu egitimlerden faydalanilabilir, ancak
sunun 6zellikle altini gizmek istiyorum: Egitim aldiginiz yeri dogru
segiyor olmaniz lazim. Donanimli ve gergekten bu igin erbabi olan
kisilerden egitim almak ve bilgilerinizi cesitlendirmek gerekiyor.

ILK ADIM GUVEN DUYGUSU

Gillimsemeyi gergekten unutuyoruz. Oyle ki tebesstim bizim
kadim kdltirimuzde hediye degerinde olan bir sey. Hazreti
Muhammed, “Verecek bir seyiniz yoksa tebesstim etmeniz yeter-
lidir!” diyor. Maalesef guinimuizde bunu sikca ihmal ediyoruz. Bu
gercek, genclerimizin de bizim de en buyuk problemlerimizden
bir tanesi. ihmal ettigimiz konulardan biri de gliven duygusu.
iletisime gegtigimiz kigiye gtiven veriyor olmaliyiz. Bu da etkili
iletisimin dnemli ayaklarindan biri. Gtiven, emin olunuz her kapinin
anahtari. Bunu ¢ok iyi bilmemiz gerekiyor. Hatta etkili iletisimin
ilk adimi guiven duygusu olusturmak, bunu da sdyleyebiliriz.
Maalesef bunlari cok bagaramiyoruz.

SUAL BILGININ AFETIDIR
Karsimizdakilerle konugurken genelde geri bildirimlerde buluna-

an upward trend. While 15 percent of your success depends solely
on your technical knowledge, your personality traits are 85 percent
responsible. Correct and effective communication is a personality
trait. It is necessary to be aware and to act with this awareness.

TRAINING IS NECESSARY

Personal development training are available in the field of
communication. Although opportunities are limited due to the
pandemic, valuable people in this field give successful online
training. It is good to make use of these. Of course, you learn
the techniques in training. But let's not forget that training only
lead, light and clear the path; proceeding on that path is totally
up to your efforts, devotion and determination. It is necessary to
work hard and make an effort. This will determine the result. For
example, there is a number of training programs organized to
use Turkish language eloquently and effectively. You can benefit
from these trainings but I would like to stress the importance of
choosing the right place. It is necessary to receive training from
qualified people with solid expertise in the field and diversify your
knowledge.

FIRST STEP IS SENSE OF TRUST

We forget to smile although a smile is as valuable as a gift in our
ancient culture. Prophet Muhammad said, "If you have nothing
to give, just smile!" Unfortunately today, we often forget this.
This is a major issue both for us and our youth. Another issue we
neglect is the sense of trust. We must inspire trust in the person
we communicate with. This is a pillar for effective communication.
Trust is undoubtedly the key to every door. We need to keep this in



miyoruz. Geri bildirimler ve sorularla iletisimimizi daha nitelikli
hale getirebiliriz. Soru sormaktaki kastim su, tamamen anlamaya
yonelik sorular... Kesinlikle kargimizdakini rencide edici, kirici
degil. Cok begendigim, hayatimda da uygulamaya caligtigim
bir ctiimle var: “Sual bilginin afetidir”. Yani kisiyi denemek, kisiyi
sinamak anlaminda. Ne bildigini veya ne bilmedigini dlgtimlemek
icin tamamen art niyetli sorular sormak dogru olmayacaktir.

DINLEMEK iYi BIR EGITMENDIR

Dinlemek... Etkili iletisimin, iyi bir iletisimcinin olmazsa olmaz
kurallarindan biri. Neden iki kulagimiz ve bir agzimiz var degil
mi? Bunu hig¢ dusunup sorguladik mi? Cunku iki kat dinleyip, az
konusmak igin. Yani daha ¢ok dinleyip, daha az konusmak igin. ..
Bizler &6zellikle son yillarda dinleyebilen bir varlik oldugumuzu
maalesef unuttuk. Bunu gok agik ve net sdyliyorum. En énemli
iletisim becerilerinden biri, dinlemek gtinimuzde. Dinlemeyi her
birimiz, etkili iletisim icin bagarmali. Etkili konusmaktan ¢cok daha
o6nemli olan artik iyi bir dinleyici olabilmek. Dinlemek, oldukga
faziletli bir eylem. Atalarmiz, “Séz giimusse sukut altindir” diye
bosuna dememigler. Tamamen anlamaya yonelik, iletisimi saglikli
ve nitelikli ydnetebilmek adina empatik dinlemeyi basarmaliyiz.
Ozellikle dijitallesme ve yogun sosyal medya iletisimi ile birlikte
¢ok fazla uyarana maruz kaldigimiz bu dénemde kargimizdaki
kisileri ok fazla dinlemiyoruz. Bir CEQ’yu dustntin. is yasa-
minda bir glinlik zaman planlamasinda bir saatini okuyarak, iki
saatini konusarak ve 6-8 saatini de dinleyerek gegiriyor. Hemen
buguinden baslayarak iletisimde basari igin parolaniz su olsun:
“Dinlemek, iyi bir egitmen ve 6greticidir.” Géreceksiniz is haya-
tinizda ¢ok sey degisecek.

actuality < giincel @

mind. We can even say that the first step of effective communication
is to create a sense of trust. Unfortunately, we cannot achieve this
adequately.

QUESTION IS THE DISASTER OF KNOWLEDGE

When talking to other people, we generally fail to give feedback. We
can improve our communication through feedback and questions.
When I say asking questions, I refer to questions purely aimed
at understanding and certainly not offensive to or hurtful for the
other person. There is a motto I like very much which I try to live
by: "Question is the disaster of knowledge". This means trying
and testing a person. It is not right to ask questions to test other
person's knowledge with malice aforethought.

LISTENING IS A GOOD TEACHER

Listening... An essential principle for effective communication
and a good communicator. Why else would we have two ears and
only one mouth, right? Have we ever given thought to this? So
we can listen twice and talk less. In other words, to listen more
and talk less... Unfortunately we have come to forget that we are
beings that can listen, especially in recent years. I say this loud and
clear. Listening is a key communication skill today. Each and every
one of us should achieve listening for effective communication.
Being a good listener is now much more important than eloquence.
Listening is a highly virtuous act. Our ancestors said "speech is
silver, but silence is gold" for a reason. We must achieve emphatic
listening in order to fully understand and manage communication
in a healthy and qualified manner.

Especially in this era of digitalization and intense social media
communication, we are exposed to excessive stimuli and we do
not listen to other people enough. Think of a CEQO. In business
life, when planning for a daily schedule, an hour is allocated to
reading, two hours to talking and 6 to 8 hours to listening. Your
motto to achieve success in communication starting from today
should be "Listening is a good teacher and instructor." You will
witness great changes in your career.
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DEPREM SONRASI

STRES BOZUKLUGU

Stress Disorder after an Earthquake

A8¥ UZMAN (EXPERT). DR. SERKAN AKKOYUNLU

Kabuslar, yabancilasma ve
depremi hatirlatan yerlerden
kacinma gibi sorunlarla kendini
gosteren rahatsizliklar tedavi
edilmezse kalic1 hale gelebiliyor.

C

drkiye, cografi konumu ile diinyanin en énemli deprem kusa-
ginda yer alan Ulkeler arasinda bulunuyor. Bu gercek, zaman
zaman yasanan siddetli sarsintilarla kendini aci bir sekilde
hatirlatiyor. Travmatik ve hayati risk yaratan deprem ya da
depremlerin ortasinda kalan insanlarda ise gegici ya da kalici

*

Turkey is among countries on world's most important seismic belt
due to its geographical location. Sadly, occasional violent quakes
remind us of that. People caught in the middle of traumatic and life-
threatening earthquake or earthquakes may experience temporary
or permanent psychological disturbances.

The most common are acute and post-traumatic stress disorder.
Here is some useful information about the trauma and psychological
disorders that may occur dafter an earthquake and their treatments.

Manifesting itself through symptoms like
nightmares, feeling alienated and avoiding
places that remind of earthquakes, disorder
may become chronic if not treated.
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psikolojik rahatsizliklar ortaya cikabiliyor. En sik gortilen rahat-
sizliklar ise akut ve travma sonrasi stres bozuklugu olusturuyor.
iste deprem sonrasi geligen travma ve psikolojik rahatsizliklar ile
tedavileri hakkinda faydali bilgiler.

ODAKLANMA SORUNU

Deprem, dogas! geredi bir korku, dehset ani olarak yasanir ve
bu tum benligi kaplar; o anlarda ve sonrasinda basgka bir seye
odaklanmak, disunmek pek mumkun olmaz. Depreme maruz
kalan bir kisi bir an 6nce tehditten uzaklasmak, kagcmak ister
ve Oyle davranir. Korku aninda verilen tepkiler igerisinde gercek
disilik hissi, yabancilagma ve tepkisizlik; yani “dona kalma” diye
tabir edilen durumlar gelisebilmektedir. Bazi insanlar deprem
anini ve ertesinde olanlari tam olarak hatirlamakta zorluk ceke-
bilirken, deprem sonrasinda kiginin duinya ve kendisi ile ilgili du-
stinceleri de sarsilabilir. “Guvendeyim, bana bir sey olmaz” gibi
inaniglarin yerini, her an “kotu seyler olacak, higbir seyi kontrol
edemem” gibi olumsuz inanclar alabilir. Gtivenlik algisini boza-
bilen bir felaket sonrasinda kisi, islevsel olmayan nedenlere atif-
ta bulunarak kendisini suglamaya, baskalarina 6tke duymaya
baslayabilir. Bununla birlikte travma, inanglarin bile sarsiimasina
neden olabilmektedir.

PSIKIYATRIK BOZUKLUKLAR

Deprem travmatik, bir diger ifade ile kisinin fiziksel bitdnltgund
bozma ihtimali doguran bir doga olayidir. Diger travmatik dogal
felaketler gibi deprem de bircok psikiyatrik bozukluk ile iligkili
olabilmektedir. Bunlarin basinda akut stres bozuklugu ve trav-
ma sonrasl stres bozuklugu gelmektedir. Bununla birlikte panik
atak, davranis bozuklugu, diger kayg bozukluklari, depresyon
ve sorunlu yas tepkileri de yasanabilmektedir. Deprem gibi afet-
ler sonrasinda ortaya gikan psikiyatrik bozukluklar, kendisini
daha cok istenmeyen anllar, rlyalar, olay! yeniden yasar gibi
hissetme, fizyolojik uyariima ile olayi tekrar hatirlama, depremi
hatirlatan durumlar ve yerlerden kaginma ya da bu gibi mekan-
larda sikinti cekme belirtilerle gostermektedir.

actuality <giincel @
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ISSUES OF FOCUS
By nature, an earthquake stirs dread and terror and these feelings
capture the whole self; it is impossible to focus on or think about
something else during and after these moments. A person exposed
to an earthquake seeks to get away from the threat as soon as
possible and behaves that way. Feeling of unreality, alienation
and unresponsiveness are among fear responses; in other words,
one might "freeze". While some people may experience difficulty
remembering the moment of the earthquake and its aftermath, this
event might also shake a person's ideas about the world and oneself.
Beliefs such as "I'm safe, nothing will happen to me" can be replaced
by constant negative beliefs such as "bad things will happen, I cannot
control anything". After a disaster that can distort the perception
of security, people might begin to blame themselves or feel anger
towards others by referring to dysfunctional reasons. Again, trauma
can even shake the beliefs.

PSYCHIATRIC DISORDERS

Earthquake is a traumatic, natural event that might damage
the physical integrity of an individual. Like other traumatic
natural disasters, earthquakes can be associated with a number
of psychiatric disorders. Foremost among them are acute stress
disorder and post-traumatic stress disorder. However, panic attacks,
behavioral disorders, other anxiety disorders, depression and
problematic grief reactions can also be experienced. Psychiatric
disorders that occur dafter disasters such as earthquakes, mostly
manifest themselves through symptoms like remembering undesired
memories, having dreams, reliving the event, recalling the event after
physiological stimulation, avoiding situations and places that remind
the earthquake or experiencing difficulty in such places. In addition,
feelings of alienation or unreality in various environments, rapid
startling response, difficulty in managing anger, sleep disturbances
and introversion may accompany. After serious traumas such as
earthquakes, one may experience loss and problems related to
mourning process may further complicate the situation. A physical
head trauma can make these symptoms even more complex.




lIkbahar / Spring 2021

MAKSDER

@ giincel > actuality

106

@

Ayrica bireylerde bulundugu ortama yabancilasma veya gergek
dist olma hisleri, gabuk irkilme, éfke denetiminde zorlanma, uy-
ku bozuklugu ve ice kapanma da eslik edebilmektedir. Deprem
gibi buytik capli travmalarda kayiplarin olmasl, yas sureci ile
ilgili problemlerin i¢ ice gegmesine neden olabilirken, fiziksel bir
kafa travmasinin varlidi, bu belirtileri daha karmagik hale geti-
rebilmektedir.

IS HAYATINA DA YANSIYABILIR

Depreme maruz kalmis sektdr profesyonellerinin yasadigdi
olumsuz belirtiler, hemen herkesin karsilagtigi sikintilara benze-
mekle birlikte kimi zaman asilamayan sorunlara da yol agabilir.
Bununla birlikte huzursuzluk, icerigini anlatamadiklari k&buslar
gdrme ve gece panik halinde korkuyla uyanma gibi durumlar
ortaya gikabilmektedir. Yapilan arastrma ve calismalar, afet
sonras! psikiyatrik sorunlarin gérdlme sikliginin ytizde 20’lerde
olabilecegini ortaya koyarken, kadinlarin, yasi ktictk olanlarin
ve daha 6ncesinde psikiyatrik bozuklugu bulunanlarin bu du-
rumdan daha fazla etkilendigini gostermektedir. Buna ek olarak
sadece deprem anini yasayanlar degil, bir sekilde yakinini kay-
bedenler ve depremin ardinda biraktiklarina maruz kalanlar da
psikiyatrik sorunlar yagayabilmektedir.

UZMAN DESTEGI SART

Deprem gibi dogal afetler sonrasinda akut stres bozuklugu ve
travma sonrasi stres bozuklugu gibi psikiyatrik sorunlar yasa-
yan kisilerin uygun zamanda uzman bir psikiyatra bagvurma-
larinda fayda bulunmaktadir. Bu dogrultuda travma yasayan
kisilerin kendilerini rahatlatmak amaciyla yapmasi gerekenler
sunlardir:

*  Deprem sonrasl, 6zellikle COVID-19 pandemi surecinde
kisinin nerede barindidi, kendisini nasil korumaya devam
edecegi 6nem tasir. Bu sebeple kisilerin dncelikle kendile-
rini guiven altina almalari gerekir.

* Guvenli ortamin saglanmasindan sonra kisinin sosyal
yasantisini strddirmesi, yeniden rutinlerini olusturmasi ve
gevresinden destek almasi énemlidir. Ozellikle yas stire-
cinde cenazelere katimak, dinf rittielleri yerine getirmek,

*

MAYALSO REFLECT ON BUSINESS LIFE

Although the negative symptoms experienced by industry
professionals that survived earthquakes are similar to the problems
faced by almost everyone, these may also lead to problems that
cannot be overcome. Situations such as restlessness, having
nightmares people cannot explain and night terrors may occur.
Research and studies show that the prevalence of psychiatric
problems after disasters can be around 20 percent, and that women,
minors and individuals with psychiatric disorders are more affected
by disasters. And not only those who experienced the earthquake,
but also those who lost their relatives or loved ones and those
exposed to the aftermath of earthquakes may experience psychiatric
problems.

SEEK SUPPORT FROM EXPERTS

People who experience psychiatric problems such as acute stress
disorder and post-traumatic stress disorder after natural disasters
such as earthquakes, should visit a specialized psychiatrist when
possible. Accordingly, people with trauma should do the following
to relieve themselves:

e After the earthquake, especially during the COVID-19
pandemic, where the individual will live and how they will
continue to protect themselves are important. For this reason,
people must secure themselves first.

e After ensuring a safe environment, it is important for the
individual to maintain their social life, to re-establish routines
and to get support from their circle. Attending funerals,
performing religious rituals, talking and sharing feelings
about their losses with other people when they need, are
beneficial especially during mourning process.

*  Symptoms that occur dafter trauma that are generally not very
severe, may naturally go away after a while. However, if a
person has difficulty coping with these symptoms, they may
seek professional help.

e Professional help is in the form of crisis intervention for
resolving issues individual faces. Various psychotherapies and
drug treatments targeting post-traumatic symptoms can be

i —




yasanan kayiplarla ilgili intiya¢ duyuldugunda baskalari ile
konugmak ve paylagsmak fayda saglar.

Travma sonrasi ortaya ¢ikan ve genellikle cok siddetli ol-
mayan belirtiler, bir stire sonra kendiliginden de duizelebilir.
Ancak kisi, bu belirtilerle basa ¢ikmakta zorlaniyorsa pro-
fesyonel bir yardima bagvurabilir.

Profesyonel yardim, kisinin sorunlarini gézme anlaminda
krize mudahale seklinde olur. Travma sonrasi belirtilerle
baglantili gesitli psikoterapiler ve ilag tedavileri uygulana-
bilir. Psikoterapi igerisinde korku ve sikinti ile baglantil hale
gelen durumlar, duyumlar ya da yerlerle ytizlesmek veya
sikinti veren anilar tzerinde calismak kisilere yarar sagla-
yabilir

Terapi ile kisinin kendisini suclayan, travma ile baglantili is-
levsel olmayan dusuincelerini incelemek, farkli bakis agilari
gelistirmek ve bu sureg ile ilgili yeni bir anlam olusturmak
sadlanabilir.

Cocuklar guivende hissettirmek, yeteri kadar guivence ver-
mek, eger anlatma ya da oyun oynama ihtiyaci duyuyorsa
bu ihtiyaci kargilamak gerekir. Cocuklardaki sikintiyla baga
cikilamadigr durumlarda da bir profesyonelden yardim al-
mak ihmal edilmemelidir.

Kayiplari olanlar, dogal olarak bir yas sureci yasar. Bu
kaybin beklenmedik, ani, travmatik bir kayip olmasi, yas
surecini daha fazla siddetlendirebilir. Bu gibi durumlarda
yasin normal bir tepki oldugu, huzin, éfke, rahatlama gibi
cok farkli duygularin bir arada olabilecegi bilinmelidir. Aci-
lar paylastikga azalir. Aclyl paylagsmak, toplumsal ve dinf
ritGellere katiimak, bir anlamda yasin acisini yasamay! ko-
laylagtirir.

Kayip yasayan Kisilerin élimd idrak etmesi, acisini yasa-
masl, gunliuk duzenini kaybettigi kisi olmadan yeniden
olusturmasi gerekir. Ancak yas ¢ok zorlayici ve kisinin ya-
santisini stirdirmeyi engelliyorsa, Uzerinden gok zaman
gecmesine ragmen aci dindirilememisse ve kisi kendine
zarar vermeyi duistinuyorsa bu stireg problemli hale gelmis
olabilir. Bu tur durumlarda profesyonel yardim almaktan
kacinilmamalidrr.

Travma sonrasinda ve yas strecinde ortaya gikan depres-
yon, akut stres bozuklugu, travma sonrasi stres bozuklugu
ve diger kaygl bozukluklar gibi psikiyatrik rahatsizliklar icin
psikoterapi yontemleri disinda etkin ilac tedavileri de mev-
cuttur.

Alla
1 14
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applied. Individuals can benefit from confronting situations,
sensations or places associated with fear and distress or
working on distressing memories during psychotherapy.
Therapy can enable an individual to examine their trauma-
related dysfunctional thoughts which lead to self-blame, to
develop different perspectives and to make new sense of this
process.

It is necessary to make children feel safe, to adequately
reassure them and meet their needs to share or play. When
children cannot cope with the distress, professional help must
be sought.

Those who experience loss, naturally go through a mourning
process. Loss being unexpected, sudden, traumatic, may
further aggravate the mourning process. In such cases, one
must be reminded that grief is a normal response and different
emotions such as sadness, anger, and relief can coexist.
Grief is relieved as much as it is shared. Sharing grief and
participating in social and religious rituals, makes mourning
process easier.

People who lost a loved one, need to accept death, mourn
and rebuild their daily routine without the person they lost.
However, if the grief is overwhelming and prevents one from
continuing their life, if not overcome even dfter a long time
and the person has thoughts of self-harm, this means that the
process has become problematic. In such cases, professional
help should be sought.

In addition to psychotherapy, effective drug therapies are
also available for psychiatric disorders such as depression,
acute stress disorder, post-traumatic stress disorder and other
anxiety disorders which occur after trauma and grief.

A
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300 yildan fazla siire Osmanli hakimiyetinde
kalan Cezayir ile insan isimlerinden
yemeklere dek uzanan derin kiiltiirel
baglarimiz, yeni ticaret firsatlarini da
beraberinde getiriyor.

@

514-1830 yillar arasinda Osmanli egemenliginde kalan

Cezayir, 0 ddnemde sahip oldugu imtiyazlar ve ézerklik

sayesinde bdélgenin en énemli siyasi ve ekonomik aktorle-

rinden biri haline gelmis. Cezayirliler, modern Cezayir Dev-
leti'nin kurulmasinda Osmanli déneminin buyuk fayda sagladigi
inancinda. Diger yandan Cezayir, klasik magrip karakterine
sahip bir Ulke degil. Burasi gok kdilturlt ve ¢ok renkli bir yer.
Cezayir bugtin biraz Afrika, biraz Osmanli, biraz Fransiz, biraz
Akdeniz, biraz ¢dl, biraz deniz... Cezayir'de hepsi bir arada...
Bu nevi sahsina munhasir tlkenin bagkentinin adi, El Jezair.
Tdrkgede séyledigimiz sekliyle Cezayir. Kelime anlami “adalar”
olan Cezayir, yuksek tepelerle gevrili bir korfez gérdiniimtinde.
Ulke, cografi alan olarak Ttirkiye'nin neredeyse tig kati bytikltige
sahip... Yuzoélguimunun buyuk kismi ¢ollerden olusan llkede, en
onemli sehirler Atlas Daglar ile Akdeniz arasindaki kiyi seridinde
yer aliyor. Kolonyal tarzi binalarini 6zgun bir Islam mimarisiyle
harmanlayan baskent Cezayir, gérkemli saraylari, zarif camileri
ve kéklt Osmanl mimarisiyle sasirtici derecede guzel bir kuiltdr
sehri... Eski bagkent Oran batida, tatil sehri Annaba ise doguda
kurulmus. Cezayir'de resmf dil Arapga olmakla birlikte, ticari
hayatta Fransizca oldukga yaygin bir sekilde kullaniliyor. Ote
yandan, Ulkede kullanilan “Derce” isimli Arapga aksani, Berberice
ve Fransizca kanisimi bir dil.

Al

<

Algeria that remained under Ottoman rule between 1514 and 1830,
became a leading political and economic actor in the region thanks
to the privileges and autonomy they had at that time. Algerians
believe that the Ottoman rule was a major advantage in the
establishment of the modern Algerian state. On the other hand,
Algeria is not a country that bears classic Moorish characteristics.
It is a multicultural and colorful land. Today Algeria is a little
African, a little Ottoman, a little French, a little Mediterranean, a
little desert, a little sea... All in one place in Algeria... Name of the
capital of this one of a kind country is Algiers (El Jezair), just as
we say in Turkish. Meaning “islands” in Arabic, Algeria is a gulf
surrounded by high hills. The country's total surface area is three
times the surface area of Turkey... With lands mostly covered with
desert, Algeria's major cities are located in the Atlas Mountains
and along Mediterranean coastline. Blending colonial buildings
with typical Islamic architecture, the capital Algiers is a strikingly
beautiful city of culture with magnificent palaces, elegant mosques
and a rooted Ottoman architecture. The old capital Oran was
established in the West and the holiday destination Annaba in the

Apparent in people's names and cuisine, our
deep-rooted cultural ties with Algeria that
remained under Ottoman rule for more than
three centuries, also bring along new trade
opportunities.
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FRANSA’NIN ESKi BASKENTI

Yakin tarihte iginden gegctigi karigik dénemler nedeniyle uzun
sure kesif tutkunlarinin ilgi alanin disinda kalan Cezayir, tlke-
nin ekonomik ve siyasi istikrara kavusmasiyla genis kesimler
tarafindan yeniden ilgi gekici bulunuyor. is diinyasi ise Cezayir'i
“Akdeniz'in agiimamis istiridyesine, bir diger ifadeyle firsatlar
llkesine” benzetiyor. Peki ¢alkantili bir gegmise sahip olan
Cezayir'in bir zamanlar Fransa’'nin baskenti oldugunu biliyor
muydunuz? Yanlis okumadiniz Fransa’nin bagkenti... Bu ilging
gergegin arka planindaki hikaye ise séyle: Fransa, ikinci Duin-
ya Savas! yillarinda gok zor gunler gegirmektedir. Paris isgal
edilince iktidardaki Fransiz Hukdmeti'nin ileri gelenleri Kuzey
Afrika'ya kagip, o yillarda Fransiz topragi olan Cezayir'i resmen
baskent ilan eder. Kisa stire de olsa Fransa’'nin baskentligini
yapan Cezayir, 132 yil stiren Fransiz idaresinin izlerini gtinimuzde
de yogun bicimde tasiyor. Hayatin i¢inde Arapgaya girmis gok
saylda kelimeden kahvaltilara eslik eden baget ekmeklere kadar
Fransa etkisini agikga gorebiliyorsunuz. Ulkede yasal sistem,
Fransiz ve islam hukukuna dayaniyor. Cezayir, 108 bin kilometre
ile Afrika kitasinin en genis karayolu agina sahip. Ote yandan
13’0 uluslararasi olmak Uizere 35 havaalani bulunuyor. Cezayir'e
ihracat ve bu Ulkeden ithalat ise 11 tane ticaret limani vasitasi
ile gergeklestiriliyor. Bu limanlar, Alger, Oran, Annaba, Skikda,
Arzew / Bethioua, Béjaia, Mostaganem, Ghazaouet, Jijel, Ténes
ve Dellys adiyla aniliyor.

KARA KITA’NIN MARSILYA’SI

Cezayir ile ilgili bu kisa bilgilendirmeden sonra biraz da bagkent
Cezayir'i taniyalim dilerseniz. Sehrin dogusundaki Houari Bou-
mediene Havalimani’'ndan baskentin merkezine giderken harika
manzaralar aracinizin penceresinden akip gidiyor: Fonda dag-
larin kivrimlari, yemyesil bahceler ve turkuaz mavisi Akdeniz. ..
Mavi ve yesil tonlariyla dikkat geken sehrin, kara kita Afrika'nin
Marsilya'sina benzetiimesi bosuna degil. Sahilin bu bélimtinde
yolcu limani, balikgl barinaklari, spor tesisleri ve plajlar pes pese
siralaniyor. Yolun devami deniz kuvvetleri tesislerine gikiyor.
Civarda eski - yeni pek ¢ok otel ve pansiyon hizmet veriyor.
Devlet tarafindan yaptirilan modern turistik tesisler, sehrin bir
saat kadar dogusundaki Sidi Fredj'de yer aliyor. Bagkentin en
ylksek tepesinin tizerinde yukselen Sehitler Aniti, tam 100 metre
yuksekliginde. Makam-i Sehit olarak anilan anit, kentin hemen
her yerinden gorulebiliyor. Havalimanini kente baglayan sahil yolu
da bu anitin 6nuinden gegip gidiyor. Sehir merkezinin sembol

_4Ib
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East. Although Arabic is the official language in Algeria, French
is widely used in business. Also the Arabic dialect called "Derish"
spoken in Algeria, is a mixture of Berber language and French.

FORMER CAPITAL OF FRANCE

Algeria that was not a destination frequented by explorers and travel
lovers due to the turmoil it went through in recent times, once again
attracts wider crowds dfter regaining its economic and political
stability. For the business world, Algeria is "a closed oyster in the
Mediterranean, in other words, the land of opportunity". But did
you know that Algeria with a turbulent history, was once the capital
of France? You did not read that wrong, the capital of France...

There is a story behind this amazing fact: As France was going
through grueling times during the Second World War, Paris was
invaded so the leaders of the ruling French Government fled to
North Africa and officially declared Algiers, then French territory,
as their capital. Algiers that shortly acted as the capital of France,
still heavily bears traces of the French rule that lasted for 132 years.
French influence is apparent in everyday life from numerous words
that entered Arabic to the baguette bread served in breakfast. The
country's legal system is based on both French and Islamic law.
Algeria has the widest road network in the African continent with its
108 thousand kilometers long highways. Again, there are 35 airports,
13 of which are international airports. Imports to and exports from
Algeria are carried out through 11 trade ports. These ports are
known as Alger, Oran, Annaba, Skikda, Arzew / Bethioua, Béjaia,
Mostaganem, Ghazaouet, Jijel, Ténés and Dellys.

MARSEILLES OF THE BLACK CONTINENT

After this short introduction to Algeria, let us get to know the
capital city of Algiers. On route to capital's center from Houari
Boumediene Airport located in the Eastern part of the city, you see
spectacular views flow by as you drive: Curves of the mountains in
the background, lush gardens and the turquoise blue Mediterranean
Sea... The city that stands out with its hues of blue and green, is
likened to Marseilles of the black continent Africa for a reason.
Cruise port, fisherman's shelters, sports facilities and beaches are
lined up one dfter the other on this side of the coast. The road leads
to naval facilities. There are a number of old and new hotels and
guesthouses in the vicinity. State-built modern tourist facilities are
located in Sidi Fredj which is about an hour's drive East. Rising on
the capital's highest hill, the Martyrs Monument is exactly 100 meters
high. The monument known as Maqgam al Shaheed, is visible from



binasi olan Postane Binasi hem mimarisi hem de stislemeleriyle
dikkat ¢ekiyor. Binanin énindeki meydan ise sehrin kalbi gibi...
Yaya bdlgesi olarak diizenlenen meydanin hemen arkasindaki
Kasbah (Kazba) Mahallesi ise Osmanli'dan Cezayir'e armagan.
Adi “Kasaba” kelimesinden miras kaldigi sGylenen Kasbah'in
kurulugu, Barbaros Hayrettin Pasa dénemine uzaniyor. Bugtin
hala Kasbah sakinlerinin cogu, Osmanli soyundan geldikleri-
ni sOyluyor. Kasbah, dar sokaklar, uzun merdivenler ve salas
evlerden olusan karmasik bir labirenti andiryor. UNESCO ta-
rafindan da evrensel deger olarak siniflandirilan Kasbah'taki
O6nemli yapilara gelince... Hasan Pasa Sarayl, Fransizlar sehri
ele gegirene dek kullaniimig. Yeni Cami ya da Camii el Cedid, 17.
ylzyilda insa edilmis. Ayrica Ketchaoua (Kegiova) Camii'nden
baska, bdlgedeki ilk Turk cami olarak taninan ve 1791 yilinda
Hasan Pasa tarafindan restore ettirilen Camii Kebir, sekizgen
bicimiyle dikkat gekiyor.

SURPRIZLI MAHALLE

Kasbah'in asagi kismi ise bambagka bir diinyaya agiliyor. Bu
bdlge, genis bulvarlarin, buyuk kemerli Art-Beaux yapilarin, mavi
panjurlu pervazlarin ve ferforje balkonlarin oldugu bembeyaz
apartman bloklarlyla Fransiz tarzini yansitiyor. Ayrica civarda
universiteler, kolejler, mtizeler ve gok katli kamu binalari géze
carpiyor. Sehri yenilemek ve turizmi canlandirmak igin Marakes
ve Tunus ile benzer dlgekte mega projeler hazirlanmig. Bu arada
bagkent Cezayir, 19. ylzyila kadar surlarla cevriliymis. Gundi-
mUizde btiytk oranda kaybolan bu surlardan pargalara, Kasbah
bdélgesinin yukari kesimlerinde rastlanabiliyor. Fransizlarin tahrip
etmesiyle surlarin yok olug sureci baglamis ve bir zamanlarin
hasmeti, sadece hikéyelerde kalmis.

Kasbah yakinlarindaki bir diger ilgin¢ yerlesim ise Hamma
Mahallesi. Yine bir tepenin tzerinde kurulan mahalle, dogal
glizellikleri ve kdiltlir mekanlaryla taniniyor. Gtizel ve bakimli
bahcelerle bezeli olan muhitin dar sokaklari, fotografcilar ta-
rafindan da sikga tercih ediliyor. Sehrin modern ve gelenekseli
harmanlayan sahil seridinde birbirinden sik balik lokantalari
gdze carpiyor. Sehir merkezinde ise nereye adim atsaniz baharat
kokusu pesinizi birakmiyor. Geleneksel Cezayir mutfagi kirmizi
et, piring ve baharatlar tizerine kurulu. Millf yemekleri de kirmizi
etle birlikte servis edilen bir tur kuskus pilavi. Yemeklerin en
onemli tamamlayici ise Cezayir usulli gay keyfi... Sekerli olarak
demlenen cay, igine nane yaprag atilarak servis ediliyor. Keyifle
iciniz, emin olun Cezayir'i seveceksiniz.

travel < seyahat @

almost anywhere in the city. The coastal road connecting the airport
to the city also passes by this monument. Post Office Building, the
symbol building of the city center, stands out with its architecture
and ornaments. The square in front of this building is like the heart
of the city... The Kasbah Quarter just behind the square, organized
as a pedestrian zone, is a gift from the Ottoman Empire to Algeria.
The foundation of Kasbah, whose name is said to originate from
the word "kasaba” (town in Turkish), dates back to the period of
Hayreddin Barbarossa.

Today, most Kasbah residents still claim that they are of Ottoman
ancestry. Kasbah is like a labyrinth of narrow streets, long stairs
and shabby houses. Classified as world heritage by UNESCO,
Kasbah's important buildings are Hasan Pasha Palace which
was used until the French captured the city and the New Mosque
or Djaama el Djedid that was built in the 17th century. Next to
Ketchaoua (Kegiova) Mosque, the Jemaa Kabir known as the first
Turkish mosque in the region and restored by Hasan Pasha in 1791,
attracts attention with its octagonal form.

A NEIGHBORHOOD FULL OF SURPRISES

The lower Kasbah is an utterly different world. This area is in
French style with wide boulevards, Art-Beaux structures with large
arches and white apartment blocks with sills with blue shutters and
wrought iron balconies. Universities, colleges, museums and multi-
storey public buildings also catch eye in the vicinity. With the aim
of renewing the city and revitalizing tourism, mega projects were
prepared on a similar scale to projects in Marrakesh and Tunisia.
As a side note, the capital Algiers had been surrounded by walls
until the 19th century. Lost in large part, today ruins of these walls
can be seen in the upper Kasbah area. The French were the first to
destroy the walls and the glory lives only in tales. Another settlement
worth visiting near Kasbah is Hamma District. The neighborhood,
also built on a hill, is famous for its natural beauty and cultural
venues. Adorned with fine, well-kept gardens, the neighborhood's
narrow streets are frequented also by photographers. Chic seafood
restaurants located on city's coastline that blends modern and
traditional. The scent of spice haunt you wherever you go in the
city center. Traditional Algerian cuisine is based on red meat, rice
and spices. Its national dish is a type of couscous pilaf served with
red meat. Enjoying Algerian style tea with the meals is a must...
Brewed with sugar, tea is served with mint leaves. Enjoy your tea,
you will love Algeria.
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INTERZUM 2021

KI YENI KATILIM SECENEGI SUNUYD

Interzum 2021 Offers Two New Participation Options

Interzum 2021, mobilya end{istrisi ve ic
tasarim alanindaki tedarikgilere, yeni tirtinler
ve trendler icin kiiresel anlamda dijial bir
teklif hazirlada.

®

nterzum 2021 igin hazirlanan iki yeni fuar katim secenegi,

sektor profesyonellerine daha esnek hareket etme kabiliyeti

kazandiriyor. 04-07 Mayis 2021 tarihlerinde duizenlenecek

fuarla ilgili olarak Koelnmesse Ticaret Fuari Yonetim Bagkan
Yardimcisi Matthias Pollmann, “Su anda salginin gelisimini gev-
releyen belirsizlik nedeniyle birgok sirketin tamamen dijital bir
etkinlikten yana oldugunu biliyoruz. Bu nedenle dijital varliga ve
dolayisiyla interzum@home'a net bir sekilde odaklandik.” diyor
ve sozlerini soyle surdurdyor: “Bu iki segenekten biri tamamen
dijital katiima, digeri ise yeni interzum@home sergi salonunda
yer almaya yonelik. Her sirkete, interzum@home platformumuza
dijital katiim secenegdi sunuyoruz. Ayrica iki olasilik arasinda bir
tur araci gérevi goren katilim igin yeni bir alternatif daha var:
Misafirlere fiziksel bir fuar katiimi sadlanarak interzum@home
salonuna dahil olma segenegdi sunuluyor. Katiimcilarin Koln’deki
fiziksel Interzum 2021'de birinci sinif bir ortamdan yararlanma-
sina ve ayni zamanda yeni dijital platform interzum@home ile
sunulan firsatlardan yararlanmasina olanak taniniyor.” Interzum
2021 Fuar'na dair daha fazla bilgi, www.global-competence.
net/interiors/ ve www.interzum.com internet adreslerinden temin
edilebilmektedir.

Interzum 2021 has prepared a global digital
offer for suppliers in furniture industry and
interior design field for new products and
trends.

*

-

Two new exhibition participation options prepared for Interzum
2021 enable industry professionals to act more flexibly. Regarding
the fair to be held between 04-07 May, 2021, Koelnmesse Trade
Fair Vice President Matthias Pollmann said, “We now know that
many companies are in favor of a fully digital event due to the
uncertainty surrounding the pandemic's progress. So we have a
clear focus on digital presence and hence interzum@home.

One of these two options is full digital participation and the
other is opening a stand in the new interzum@home exhibition
hall. We offer all companies the option to digitally participate
on our interzum@home platform. There is also a new alternative
for participation, which acts as an intermediary between the two
options: Guests are offered the option to physically participate in
the fair by visiting interzum@home hall.

Participants can benefit from a first-class environment at the
physical Interzum 2021 in Cologne and also form the opportunities
offered by the new digital platform interzum@home." For more
information about the Interzum 2021 Fair, please visit websites
www.global-competence.net/interiors/ and www.interzum.com.
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Mobilya Aksesuarlari ve Antibakteriel

Furniture Accessories
Mobilya Aksesuarlari
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MESAN

FURNITURE EQUIPMENT

En iyiyi arayanlara...

.u You
=l

facebook.com/mesanplastik twitter.com/mesanplastik linkedin/mesan-plastik instagram.com/mesanplastik youtube.com/mesanplastik



WWW.MeSan.Com.tr

A
HICBIR ZAMAN

SIRADAN OLMADIK
FARK YARATMAK ICIN

FARKLI COZUMLER ARADIK.
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Uyeler members

ADALAR

@g ADALAR KIMYA

SAN. ve TiC. LTD. §Ti.

ADALAR KiMYA SANAYi SAN. VE TiC. LTD. STi.
+00(262) 724 89 07 - Fax: +90 (262) 724 89 05
@&infoadalarkimya.com
@ www.adalarkimya.com

DELTA BURO GEREGLERI ENDUSTRI ZIMBA TELLERI TiC. VE SAN. A.$.
+00 (212) 655 47 32 - Fux: +90 (212) 550 78 86

&infodelta.com.tr

@ www.delta.com.tr

AKC

gt

AKKOCA MAKINE SANAYi VE TICARET A.S.
+00(224) 4111877 - Fux: +90 (224) 41118 79
&hilgieakkocamakine.com.tr

DOGANLAR KAPI KOLLARI SAN. TiC. LTD. §Ti

= +00(216) 31280 53 - Fux: +90 (216) 312 98 i5
-
doganlnr &info@doganlarcom.tr
& www.akkocamakine.com.tr & www.doganlarcom.tr
ALBATUR ENDUSTRI A.S. EGGER DEKOR A.S.
.LB ATUR +00(224)482 46 75 - Fax. +00 (224) 482,46 77 EECDER +90 (262 202 648 45 00 - Fux. (262) 648 45 01
produces quality & info@albaturas.com MORE FROM WOOD. & infoleggercom
@ www.albaturas.com @ www.eggercom
ANTIK BRONZE SARI MAMULLERI HIRD. TiC. LTD. $Ti.
+00(212) 59413 41 Fax: +90 (212) 619 09 42
& info@antikbronze.com

EKIN YAYIN GRUBU EKIN TASARIM REKLAMCILIK TiC. LTD. $Ti.

+00 [216) 486 29 40 - Fax: +00 (216) 486 29 40
@ www.antikbronze.com

EKiN
7 YAYIN
Z GRUBU

ARRAY MOBILYA RAYLARI SAN. VE TiC. A.S.

& nesipuzun-4@hotmail.com
@ wwwmobilyadergisicom.tr

i §* 2

+00 (212) 690 2187 - Fax: +90 (212) ()Qb 2188

(@ MOBELKANT

& infoQarray.com.tr
& www.array.com.tr

ASTS PROFIL MUH. VE PLASTIK SA. VE TiC. A.$

Ej emaks

EMAKS MOB. AKS. SAN. TiC. iTH. iHR. LTD .STi.

+00(212) 67130 77 - Fax: +90(212) 67130 79
&infolemaks.com.tr
& www.emaks.com

+00 (216) 503 38 92 - Fax: +00 (216) 365 25 21
&info@mobelkant.com
@ wwwmobelkantcom

AYTUG PLASTIK MOBILYA AKSESUARLARI SAN. TiC. LTD. $Ti.

LERrkUL

ERKUL MUTFAK BANYO VE MOB. AKS. SAN. VE TiC. LTD. $Ti.
+00(262) 643 4153 - Fax: +00 (262) 643 53 41

&infoerkulmetal.com

& www.erkulmetal.com

Giftug

+00(212) 613 89 22 - Fax: 490 (212) 577 36 46
&infoaytugplastik.com

ESsAL

ESAL PORSELEN iML.IHR. ITH. SAN. VE TiC. LTD. $Ti.

+00 (216) 526 0133 - Fax: +90 (216) 526 0134
Kulp, Kapi & Banyo Aksesuarlart Gesaltes-alcom
@ www.aytugplastik.com ' @ www.es-al.com
b t | BATU DIZAYN MOBILYA VE AKSESUARLARI NAKLIYE INSAAT SAN - ESKIM BOYAA.S.
1D3atu VETIC. LTD. STi. ECWIAA +90(222) 236 0190- Fox: +90 (222) 236 0187
deS|g n +00(224) 714 9194 - Fax: +90 (224) 714 9196 BOVA - VERNIK - POLVESTER @ eskim@eskim.com.tr
&info@batudesign.com @ www.batudesign.com @ www.eskim.com.tr
o BEnFi?O N]IIJBiLVA AKS. ITH. iHR. [SAN.] TiC.LTD. §Ti. GASAN GAZLI AMORTISOR iNS. SAN.VE TiC LTD.STi.
1 +00(212) 549 30 71 - Fax: +90 (212) 549 97 04 SASsAN +00 (224) 494 27 26 - Fux. +90 (224) 494 27 27
) ‘ Ber flno & berfino@berfina.com ki & info@gasan.com.tr
@ www.berfino.com ) @ www.gasan.com.tr
P BOGAZIGI MALTEMECILIK DOSEME TEKSTIL LTD. $Ti. e GUZEL METAL INSAAT MALZEMELER SAN.TIC LTD. $Ti.
+00(216) 378 ZQ 03 - Fax: +90 (216) 378 20 09 +00 (212) 692 70 70 - Fax: +90 (212) 692 7010
b qz];l & info@bomeks.com E”IEL & info@nobelgroup.com.tr
@ wwwbomeks.com @ www.nobelgroup.com.tr
BURAK TEKER VE MOBILYA AKSESUARLARI SAN. VE TiC. A.S. ILKAY MOBILYA AKSESUARLARI LTD. $Ti.
+00(216) 466 07 00 - Fax: +90 (216) 420 04 50 +00(212) 649 00 38 - Fax: +90 (212) 649 00 38
U BURAK &info@buraktekercom et F & infotilkayaksesuarcom
@ www.buraktekercom @ wwwilkayaksesuarcom
CAN ALUMINYUM SAN. VETIC. AS. ILSA MOBILYA MEKANIZMALARI VE AMORT. SiS. A.S.
& CANALOMINYUM +00 (224) 272 20 00 - Fax: +90 (224) 272 20110 H +00 (2621502 04 21 - Fax: +90 (262) 502 04 20
& canaluminyum@yesilova.com.r I — &infolilsamechanism.com
@ www.canaluminyum.com.tr @ wwwilsamechanism.com
: C]ﬂc KABARA SAN. VE Ti[c- A]-S- KAPSAN KAPLAMA VE BOYAMA SANAYI TiC. LTD. $Ti.
+90(212)73618 00 - Fax: +90(212) 786 18 08 +00(216) 593 2184 - Fux: +90 (216) 593 2189
@info@cagkabara.com e:,yukt;gsf.—!?x & info@euroflex.com.tr
@ www.cagkabara.com & www.euroflex.com.tr
7\ GAGBERK CAM AYNA ALUMINYUM MOBILYA SAN. TiC. LTD. $Ti KAPSAN MOBILYA VE AKSESUAR SAN. VE TiC. LTD. $Ti.
5 +00(216) 429 04 44 - Fax: +90 (216) 429 33 33 o ADEARN +00 (282) 676 46 22 - Fax: +90 (282) 676 46 23
(C’A:GBERK @info@cagberk.com.tr . &info@kapsantrcom
N— @ www.cagberk com.tr @ www kapsantrcom
CAGDAS MOBILYA AKSESUARLARI SAN. VE TiC. LTD. STi. KEMERLI METAL SAN. VE TiC. A..
mudern u +00(212) 28105 84 - Fax: +90 (212) 27912 59 N +00(352) 32213 84 - Fax: +90(352) 32213 90
cagdas@cagdasmobilya.org kemer @ kemerliokemerli.com.tr
& www.cagdaskilercom @ www kemerli.com.tr
cebi GEBI KILIT ve MOBILYA AKSESUARLARI SAN. VETIC. A.S. KMS MOBILYA BAGLANTI SiS. SAN. VE Tic. LTD. STi.
. +00 (216) 5611140 - Fax: +90 (216) 31136 03 +00(212) 44778 86 - Fax: +90 (212) 447 28 87
o @ cebi@cebidesign.com m.sl & kmsokmsturkey.com
G5 @ www.cebidesign.com & www kmsturkey.com
GEMOBSAN METAL VE PLASTIK SAN. TiC. LTD. $Ti.
ris 4448799 -+90(282) 72506 11
'\fr e RMC @ infocemobsan.com.r

@ www.cemobsan.com.tr

@=If profil

Dekaracif Ahgap Profil
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LALE ORMAN URUNLERI SAN. TiC. LTD.STI.
+00(352) 32132 00 - Fux: +90(352) 32132 01

&infoesarprofi.com.tr
& www.sarprofil com.tr
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MEPA MOBILYA GEREGLERI SANAYi VE TICARET A.S.
+00 (212) 886 52 52 - Fax: +90 (212) 886 52 56
mepa@mepamobilya.com.tr
& www.mepamobilya.com.tr

PORTAKAL PLASTiK URETIM PAZARLAMAA.S.
+00 (262) 742 38 21 - Fax: +90 (262) 742 38 27
@& satis@portakalpve.com
& www portakalpve.com

PERTAKAL)

— FURNITURE EQUIPMENT —

MESAN PLASTIK VE METAL SANAYi A.S.
+00(212) 723 49 49 - Fax: +90(212) 723 4900
mesan@mesan.com.tr
@ www.mesan.com.tr

SAMET KALIP VE MADEN ESYA SAN. VE TiC. AS.
+00(212) 886 75 23 - Fax: +90 (212) 886 51 61
info@samet.com.tr
@ www.samet.com.tr

€ysamet

&appor

METPLASCAN METAL PLASTiK ELEKTRONIK KALIP IMALAT SAN.
TiC. LTD. §Ti.
+00 (216) 314 14 44 - Fax: +90 (216) 314 14 46
info@capporcom.tr € www.capporcom.tr

SEVDEHAN PLASTIK VE METAL SAN. VE TiC. LTD. $Ti.
+00(224) 482 44 45 - Fax: +00 (224) 482 44 60
@info@sevdehan.com.tr
@ www.sevdehan.com.tr

ozt
Disa
KULP

MEYA ALUMINYUM CAM iNSAAT MOB. SAN. TiC. LTD. $Ti.
+00 (0412) 257 68 78 - Fax: +90 (0412) 257 68 99
@info@disakulp.com
& wwdisakulp.com

SIMITEKS TEKSTIL SANAYI VE TiC. LTD. $Ti.
oy i +00 (212) 77149 89 - Fax: +00 (212) 77149 85
@ simiteks@simiteks.com

@ www.simiteks.com

MISPLASTIK iTH. iHR. MOB. IML. TEKS. TUR TAS. TARIM VE HAYV.
INS. TAAH. SAN. VE TiC. LTD. STi.
+00(352)32219 06 - Fax: +90 (352) 32219 09
@ misline@misplastik com.tr & www.misline.com.tr

STAR ALUMINYUM PAZARLAMA SAN TiC. LTD. $Ti.
4444050 - Fax: +90 (212) 224 20 05
info@utkan-starcom
& www.utkan-starcom

GB STARGZ i

IBRAHIM ORTAKGI CAM AYNA ISLEME VE MOBILYA SAN. TiC. A.S
+00 (224) 714 8158 - Fax: +90 (224) 714 83 14
info@asortakei.com.tr
@ www.asortakeicom.tr

STAR MUTFAK VE MOBILYA AKS. SAN. VE TiC. A.S.
+00(212) 444 53 54 - Fax: 490 (212) 855 6570
info@starax.com.tr
@ www.starax.com.tr

STARACE

STAR MUTFAK VE MOBILYA AKSESUARLARI

OSENA MOBILYA AKSESUARLARI VE BAGLANTI ELEMANLARI SAN.

SUKASI METAL PLASTIK AKSESUAR SAN. VE TiC. LTD. $Ti.

OS=NAR TiC. LTD. §Ti € +00(312)350 69 69 - Fax: +90 (312) 350 37 67
moBilya AKsesuarl +00(212) 609 33 22 - Fux: +90 (212) 609 33 27 SYSTEM @karasu@systemkarasu.com
info@osena.com.tr & www.0sena.com.tr 3] www.systemkarusu com
— ORTAKGI CAM TiC. VE SAN. A.S. TARLASAN PLASTIK SAN. VE TiC. LTD. $Ti.
+00 (224) 714 80 6 - Fax: +00 (224) 71492 01 TARLASAN +00(352) 3221126 - Fax: +90(352) 3221129
@ ortakcicam@ortakcicam.com.tr e @ tarlosan@tarlasan.com
& www.ortakcicam.com.tr & www.tarlasan.com
(OZDEMIR MOBILYA MALZEMELERI SAN. VE TiC. LTD. $Ti. SYSTEM MOBILYA AKSESUARLARI A.S.
+00(352) 32115 51 - Fax: +90 (352) 3213162 * +00(216) 466 33 40 - Fax: +90 (216) 420 27 28
0zdemir@ozdemirmalzeme.com ’:’ SYSTEM @info@systemhandle.com
CEOENAR GROUP

@ www.ozdemirmalzeme.com

@ www.systemhandle.com

(OZEMEK PLASTIK PROFIL VE KALIP SAN. VE TiC LTD.$Ti.
+00(212) 672 33 33 - Fax: +90 (212) 672 22 99
@ ozemek@ozemekplastik.com
@ www.ozemekplastik.com

TEMPO AKSESUAR SAN. VE TiC. AS.
+00(212) 280 30 00 Fax: +90(212) 2685913
@info@tempotr.com
@ www.tempotrcom

AKSESUAR

OZEN METAL SAN. VE TiC. LTD. $Ti.
+00 (216) 43086 30 - Fax: +90(216) 430 86 35
@info@ozendoorhandles.com
@ www.ozendoorhandles.com

TOMURCUK PORSELEN iN$. MAD. IML. TiC. LTD. $Ti.
+00 (212) 324 6183 - Fax: +90 (212) 324 6189
@info@tomurcukporselen.com
@ www.tomurcukporselen.com

O

(OZER GELIK BURO MOBILYALARI SAN. VE TiC. LTD. STi.
+00 (212) 549 54 24 - Fax: +90 (212) 549 54 26
info@ozercelik.com

UFK KELESOGLU MOBILYA AKSESUARLARI SAN. A.S.
+00 (212) 603 56 46 - Fax: +90 (212) 438 54 00
info@vivahandle.com
& www.vivahandle.com

OTER CELIK @ www.ozercelik com
e OZGEN PLASTIK SAN. VE TiC. UNIVERSAL YAPISTIRICI VE KiMYA SAN. VE TiC. LTD. $Ti.
\ &\ a2 ; +00 (212) 544 40 67 - Fux: +90 (212) 544 40 61 +00(212) 288 55 68 - Fax: +90 (212) 288 55 63
é}ﬁ%ﬂ}%ﬁ @hilgi@ozgentekercom YAPISTIRICILARS @info@Universalyapistirici.com
- @ www.ozgentekercom @ www.Universalyapistiricicom
OZKARDESLER METAL MOB. AKS. PRES DOKUM UMUT KULP SAN. TiC. PAZ. LTD. $Ti.
SAN. VETIC. LTD. $TI. "; umu 1' +00(216) 312 43 02 - Fax: +90 (216) 312 4310
+00 (212) 485 4166 - Fax: +90 (212) 48510 56 ?. @ info@umutkulp.com.tr
GIRSTCEILLN HITAT info@ozkardeslermetal.com.tr € www.ozkardeslermetal.com.tr @ www.umutkulp.com.tr
07 METAL i SAN. VE TiC. LTD. $Ti. VOLKAN CiVATA VE MOBILYA BAGLANTI ELEMANLARI
& . +00(212) 485 28 61 - Fax: +90 [212) 485 28 65 SAN. Tic. LTD. STi.
g ME T/ @ metoxamelox comir VOLKAN +90 (212)787 2122 - Fox +90 (212) 787 20 58
@ www.metax com.tr @ infovolkancivata.com.tr € www volkancivata.com.tr
. ) 3 K PLASTIK KALIP SAN. Ve Tic. LTD. $Ti. ®
® 4
elikan 90(212)284 22 23 - Fox +90 (212) 324 34 97 BMAKSDER

functional ideas & products

info@3kplastik.com
& www.3kplastik. com

. Mobilya Aksesuar Sanayicileri Dernegi

Furniture Accessory Industrialists Association

Tletisim / Contact
& +90 0212 255 70 54
@ www.maksder.org.tr & info@maksder.org.tr
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BiR COCUK DEGISIR,
TURKIYE GELISIR!

Cocuklarimizin potansiyellerini biliyor, egitimleri ve hayalleri icin ¢alisiyoruz.
TEGV yazin 3353’e sms gdnderin 20TL ile cocuklarimizin egitimine katkida bulunun.

TURKIYE EGITIM GONULLULERI VAKFI #EgitimVarsaGelisimVar
www.tegv.org




PVC
ABS
AKRILIK

HIGH GLOSS
ALUMINYUM

KENAR
BANTLARI

Portakal Plastik Uretim Pazarlama Sanayi ve Ticaret A.S.
Akse Mah. Nazim Hikmet Cad. No: 22

Cadgdaskent [ Cayirova / KOCACELI [=]
Telefon : 0(262) 742 38 21-22-23
Faks : 0(262) 742 38 27 =]
E-Posta : satis@portakalpvc.com www.portakalpvc.com
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